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STRATEGIC DIRECTION
economic development

destination promotion advocacy
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Economic Development –
es

Destination Promotion –

VISION:  Destination North Myrtle Beach is an inclusive
community champion and future-focused organization working 
toward a vibrant business environment through economic 
development, tourism promotion, and advocacy. The vital 
programs and services implemented ensure that the voice of 

mmunity’s 
values. 



Advocacy – 
s 

STRATEGIC INITIATIVES
ECONOMIC DEVELOPMENT

ECONOMIC 
DEVELOPMENT

DESTINATION 
PROMOTION ADVOCACY

ADVANCING PROSPERITY IN NORTH MYRTLE 
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Success Measure:
  
 

 
  
  
   

 
Industry/Community Indicators will also be tracked:

 
 
  
  

DESTINATION MARKETING
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Success Measure:
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Industry Indicators will also be monitored: 

 
 

 
 
 
 



ADVOCACY
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Success Measure:

  
  
  
 
  

Industry/Community Indicators: 
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