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FINDING THE STORY



Choosing What to Share
Where Business Goals Meet Media Interest

The Sweet Spot 
ÅBusiness:  What your business needs to drive
ÅAudience: What audiences care about
ÅMedia:  What media wants to cover

Business 
Goals

Media 
Relevance

Audience 
Interest



Start with Business Objectives

What are you trying to drive? 
ÅOccupancy in need periods
ÅNew audiences or markets
ÅAwareness around a new product or service (happy hour, menu item, new event)
ÅSpecific experiences (golf, dining, events)

What needs more visibility?

What aligns with revenue priorities?



Layer in Audience + Media Interest

ÅWhy would someone care?
ÅDoes this tap into a broader trend?
ḬSeasonal travel
ḬAffordability
ḬCulinary, wellness, outdoor recreation

ÅIs there a clear takeaway or reason for this message now ?

The Filter
ÅBusiness Value: Does this support a priority?
ÅAudience Appeal: Would a traveler/my audience find this 

compelling?
ÅMedia Fit: Does this match what outlets cover?



What Makes a Story Media -Worthy

Timely >> supports need periods or key moments
Relevant  >> aligns with target audience + media outlet
Distinctive  >> differentiates from competitors, unique to you
Human  >> connects emotionally 



Shaping the Story

Frame why it matters
ÅLead with experiences, not features
ÅPosition through a lens:
ḬSeasonal moment/significance
ḬCultural relevance
ḬLocal personality

What Stands Out
ÅFirst, only, largest, unexpected
ÅTimely hooks (events, milestones, openings)
ÅUnder -the -ɶǍǱǍɶ ɐɶ ẌțȡǱǱǸɅ ȓǸɃẍ ǍɳɳǸǍȺ - ripe for discovery / access
ÅStrong sense of place



Example: Internal Idea to Story Angle

Internal: Society of Stranders returns for Spring Safari
Story Angle >> Inside The Shag community: the people and personalities 
ǩǸțȡɅǱ ñɐʔʌț >ǍɶɐȺȡɅǍẏɾ ȡǪɐɅȡǪ ǱǍɅǪǸ ȒǸɾʌȡʬǍȺṣ
How to Pitch >>  Offer interviews with personalities from award -winning shag 
instructors and bartenders to lifelong shaggers and festival attendees + an 
opportunity to experience it firsthand.

Internal:  ¶ʔɾȡǪ ɐɅ ¶ǍȡɅ Ȓɐɶ !ɃǸɶȡǪǍẏɾ ᶰᶳᶮʌț
Story Angle >> ¸ɐɶʌț ¶ʳɶʌȺǸ =ǸǍǪțẏɾ ¶ʔɾȡǪ ɐɅ ¶ǍȡɅ ʌǍȶǸɾ ɐɅ Ǎ ɳǍʌɶȡɐʌȡǪ ʌʭȡɾʌ 
ʌțȡɾ ɾʔɃɃǸɶ ȡɅ ǪǸȺǸǩɶǍʌȡɐɅ ɐȒ !ɃǸɶȡǪǍẏɾ ᶰᶳᶮʌțṣ
How to Pitch >> Share the line -up and position as a timely summer trip with a 
nostalgic, patriotic angle + offer trip ideas tied to history and nostalgia



PITCHING THE STORY



Building Your Media List

ÅQuality > quantity

ÅFocus on who actually covers your type of story

ÅMix of:

ḬLocal/regional media

ḬNiche verticals (golf, F&B, outdoors, beach, southern, design)

ḬNational targets

ÅUse tools like Muck Rack/Meltwater or manual research, AI search caveats

ÅRead their work, reference relevant articles



ÅStrong subject line (inbox like search)

ÅGet to the point quickly

ÅPersonalize (show you know their work)

ÅOffer clear value:

ḬWhy this story

ḬWhy now

ḬWhy their audience

Structure:

Hook

Why it matters

Supporting details

Offer (visit, interview, assets)

Reaching out to Media



DO
ÅBe concise, factual and specific
ÅDo personalize it to the journalist
ÅInclude link to visuals (images or broll)
ÅFollow up once
ÅPitch through email first

EÃ¸ẏÿ
ÅUse marketing / promotional jargon / acronyms
ÅCopy & paste AI writing
ÅOffer AI generated quotes
ÅAttach large files

Reaching out to Media



HOSTING & FOLLOW 
THROUGH



Åÿțȡɾ ȡɾ ɃɐɶǸ ʌțǍɅ Ǎ ẌȒɶǸǸ ɾʌǍʳẍ ɐɶ ẌȒɶǸǸ ǱȡɅɅǸɶẍ
ÅBuild an experience around your pitch and story goals
ÅTailor to the media/creator interest and personal preferences
ḬHosting/escort preference
ḬDietary restrictions/preferences 

ÅInclude:
ḬDetailed itinerary (with free time to explore on own)
ḬSpecify what is included vs. on own 
ḬLocal access to people, local personalities (Chef, owner, bartender, etc.)
ḬñɳǸǪȡǍȺ ǸʲɳǸɶȡǸɅǪǸɾ ʌțǍʌ ǍɶǸɅẏʌ ɶǸɳȺȡǪǍǩȺǸ ǸȺɾǸʭțǸɶǸ 
ḬCreator / influencer agreement 
ḬResources

ÅBe flexible / ensure media needs for story angles are covered 
ÅBe on call / available 

Hosting Media & Creators



ÅSend a thank you, ask for any helpful feedback (always)
ÅProvide assets quickly (photos, details)
ÅStay helpful, not pushy

Remember:  Coverage can take months

Hosting Follow Up



RELATIONSHIPS & 
RESULTS



PR is a long game

ÅRemember - journalists are real people behind the email address
ÅÃɅǸ ʬȡɾȡʌ ứ ɃʔȺʌȡɳȺǸ ɾʌɐɶȡǸɾ ɐʬǸɶ ʌȡɃǸ
ÅStay in touch:
ḬShare relevant updates 
ḬEngage with their work

ÅStrong relationships = repeat coverage

Goal:  Become a trusted source, not a one -time pitch

Relationship Building / Power of Networking 



Real Life Example: Local



Real Life Example: Local



Real Life Example: Regional



Real Life Example: National+ 



Real Life Example: National+ 



Real Life Example: Niche


