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Introductions

lvie Parker
Principal, Ivie Parker Co.

~ Sarah Rose
Freelance Journalist
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AGENDA

Finding the Story Hosting & Follow Through
What makes a story worth telling Hosting media + creators
Choosing what to share Follow up best practices
Pitching the Story Relationships & Results
Building a media list Relationship building
Reaching out with purpose Real-world examples

Q&A
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Choosing What to Share

Where Business Goals Meet Media Interest

INNESS Audience
Goals Interest

Media

The Sweet Spot Relevance
A Business: What your business needs to drive
A Audience: What audiences care about
A Media: What media wants to cover
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Layer in Audience + Media Interest

A Why would someone care?

A Does this tap into a broader trend?

| Seasonal travel

| Affordability

| Culinary, wellness, outdoor recreation

A Is there a clear takeaway or reason for this message now ?

he Filter

A Business Value: Does this support a priority?

A Audience Appeal: Would a traveler/my audience find this
compelling?

A Media Fit: Does this match what outlets cover?




What Makes a Story Media -Worthy

Timely >> supports need periods or key moments

Relevant >> aligns with target audience + media outlet
Distinctive  >> differentiates from competitors, unigue to you
Human >> connects emotionally



Shaping the Story

Frame why it matters
A Lead with experiences, not features
A Position through a lens:
| Seasonal moment/significance
| Cultural relevance
| Local personality

What Stands Out
A First, only, largest, unexpected
A Timely hooks (events, milestones, openings)
AUnder -the -cADA E B & Xt d DDA Aripé for Biscovary/ mddesH
A Strong sense of place



Example: Internal Idea to Story Angle

Internal: Society of Stranders returns for Spring Safari

Story Angle >> Inside The Shag community: the people and personalities

k Nt JADZ ie?aAt >AceAdAAyr dOeAdQO DAAON RNr aAdW
How to Pitch >>  Offer interviews with personalities from award -winning shag
Instructors and bartenders to lifelong shaggers and festival attendees + an

opportunity to experience It firsthand.

Internal: §?2r d0 A YAdA Rex ! BNEdOQAyr NsDI At

Story Angle>> e @EAt " eaAn AN =NAQtyr 9f?2rdO eA TAdA
At dr r?BBNa&Ee dA ONANKkacAadeAN eR ! BNEdQAyr N s
How to Pitch >>  Share the line -up and position as a timely summer trip with a

nostalgic, patriotic angle + offer trip ideas tied to history and nostalgia






Building Your Media List

A Quality > quantity
A Focus on who actually covers your type of story
A Mix of:
| Local/regional media
| Niche verticals (golf, F&B, outdoors, beach, southern, design)
| National targets
A Use tools like Muck Rack/Meltwater or manual research, Al search caveats

A Read their work, reference relevant articles



Reaching out to Media

A Strong subject line (inbox like search)
A Get to the point quickly
A Personalize (show you know their work)
A Offer clear value:
| Why this story
| Why now
| Why their audience
Structure:
Hook
Why it matters
Supporting details

Offer (visit, interview, assets)




Reaching out to Media

DO

A Be concise, factual and specific
D0 personalize it to the journalist
nclude link to visuals (images or broll)
~ollow up once
Pitch through email first

Do Do o I

EA, VY
A Use marketing / promotional jargon / acronyms
A Copy & paste Al writing
A Offer Al generated quotes
A Attach large files




HOSTING & FOLLOW
THROUGH



Hosting Media & Creators

Ayt dr dr BeaEeN At AA A XRaEaNN raAA" X ©vaE XRa&ENN D7 A
A Build an experience around your pitch and story goals
A Tailor to the media/creator interest and personal preferences
| Hosting/escort preference
| Dietary restrictions/preferences
A Include;
Detalled itinerary (with free time to explore on own)
Specify what is included vs. on own
Local access to people, local personalities (Chef, owner, bartender, etc.)
ANNOQAA Ni nNeEdNAONr At An AENAyYyA &ENNnRAJOAK AN
Creator / influencer agreement
| Resources
A Be flexible / ensure media needs for story angles are covered
A Be on call / available

~

~

~

~




Hosting Follow Up

A Send a thank you, ask for any helpful feedback (always)
A Provide assets quickly (photos, details)
A Stay helpful, not pushy

Remember. Coverage can take months
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Relationship Building / Power of Networking

PR Is a long game

A Remember - journalists are real people behind the email address
AAAN Wdrda ¢ B?2AAINAN raecdNr eWN&E AdBN
A Stay in touch:
| Share relevant updates
|  Engage with their work

~

A Strong relationships = repeat coverage

Goal: Become a trusted source, not a one  -time pitch



Real Life Example: Local

Call follow up - North Myrtle Beach »

a MYHORRYNEWS Twelve 33 Distillery in Little River offers a taste of local history SHARETHIS f X = & N

Ivie Parker <ivie@ivieparker.com> Thu Mar5,3:06PM T & €
to Sarah «

Twelve 33 Distillery in Little River offers
a taste of local history

BY SARAH ROSE INFO@MYHORRYNEWS.COM 20hrsago 0

Hi Sarah,

So great to chat with you today! Definitely looking forward to getting together next time I'm in Pawley's and hopefully can introduce yo
to my friend Adrian too.

I'm compiling some things here and sorry - know it's a lot of info, but | figured sending it in one email may be helpful!

Happy to look at somewhere to stay and help with these too. Let me know when you look at your schedule and we can go from there.

North Myrtle Beach story ideas (think this is a helpful overview that could be nice to have on file)
NMEBE new/noteworthy + 2026 events (includes the Blue Crab Festival, Shrimp Festival, among others)

Places we chatted about on the restaurant/beverages front:

Big Chill Island House - great vibe, location, outdoor seating, rooftop & sunset ritual, on the newer side

Crooked Hammock Brewery - vibes, games, swing seating

Hoskins - think a classic diner style spot with meat and 3, incredible tried and true seafood, homemade pies/desserts (75+ years in
business on Main St)

Salty Brews - cool little surf style spot, newish, that's great for lunch or happy hour

Twelve 33 distillery - nice little hidden speak easy room too for private tastings, plus great seasonal specialities

Duplin Winery - super affordable, an experience and good taste of a southeastern grape - for you too - the skins of these grapes have
the most antioxidents of any other if | recall correctly. They have made a lot of products of that you can purchase at the store.
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Real Life Example: Local

On behalf of Destination North Myrtle BEeach and the Morth Myrtle Beach Chamber Foundation, |
would like to share details on the 2nd annual Oyster Roast for the Coast event. This fun and
engaging event is devoted to supporting the local business community while highlighting the
significance oysters play in our coastal home.

Please see the details below. Could we arrange an interview with Destination Morth Myrtle
Beach to highlight this event and community cause in advance of the function? | look forward to
your thoughts and appreciate your consideration.

ExploreNorthMyrtleBeach.com

Thank you,
lvie

B o e
WED §

LOCAL NEWS
'BOARDWALK BILLY'S IS SET TO HOST 2ND OYSTER ROAST FOR THE COAST
SOURCE™SMQGLE IMAGES ~

WHAT: 2nd Annual Oyster Roast for the Coast
DYSTER ROAST FOR THE COAST” This Saturday In Nortl
WHEN: Saturday, February 28, 2026 from 11 a.m. to 3 p.m. Myrtle Beach

> A8 © U i

@ rtleBeachSC News

BIG PICTURE NEWS

WHERE: Boardwalk Billy's 1407 13" Ave N, North Myrtle Beach, SC 29582

WHO: Destination North Myrtle Beach & North Myrtle Beach Chamber Foundation

DETAILS: The North Myrtle Beach Chamber Foundation & Destination North Myrtle Beach
invite the community to enjoy a family friendly event that will raise awareness of the role oyster
shell recycling plays in improving the destination's water quality, supporting marine habitats and
combating coastal erosion. Tickets include a delicious spread of oysters, EBQ and more, with
live music from Randy Atwood & The Renegades.

Proceeds from this event will support the local business community through an expanded
promotional campaign within North Myrtle Beach, aimed at increasing awareness and driving
business activity among both residents and visitors.

A popular coastal tradition is making waves in North Myrtle Beach, but this time it's about more
than just great food and fun - it's about protecting our coast.”



Real Life Example: Regional

ALK | DESTINATIONS TALK | DESTINATIONS

L AKES JOCASSEE AND KEOWEE

A golfers’ getaway

A visit to the Golf Capital

he greater Myrile Beach arca
once prided itself on baving
more than a hundred public

and private golf courses, hail-

ing sself as the Golf (,’;ypl-
tal of the Word. Real estate demands and
ceonomic changes have whittled the num-
bers down to double digits, but it remains
the No. I place to head for 2 golf geraway.
The Grand Strand, from its southernmost

30 « UPSTATE LAKE LIVING

story by Bill Bauer

point at Georgetown all the way 1o Bruns-
wick County in Nerth Caroling, is a 60-mile
stretch of beaches, resores, shops, restau
rants, and of course, golf courses

Away from the crowds and congestion,
North Myrtle Beach offers 2 more laidback
setting for accommodations and dining
within 2 short deive of many of the best golf
courses on the lisz

“North Myrtle Beach offers an abundance

of occanfront accommodations, golf course
\”I’d"‘ l')d ('.‘\_‘1 ACCCSS (O some 1," |"(' ar-
ea's best courses — a winning combination
for the golfer,” said Chris King of Kinglish
Communications, a local company specialie-
ing in golf marketing.

While there are restaurants, shops and a
host af activities up and down Kings High-
way, which runs the length of the Grand
Strand, the heart of NMB is the Barefoot

Waites
Island

EXPLORE ONE OF
SOUTH CAROLINA'S
LAST UNDEVELOPED
BARRIER ISLANDS

{ BY RENATA PARKER

ITOS PROVIDEC

mong South Camlina’s more than 30 barrier islands, few remain
as untouched as Waltes Island. There are no roads here. No beach
houses, tikl bars or boardwalks. To reach the island, you must
travel by horseback, small boat or kayak — and in deing so, leave the
modern island experience behind
Located just north of Cherry Grove and bordering North Carolina,
Waltes Island Is shaped by tide and time, largely composed of salt
marshes, windswept beaches and groves of long-leaf pines. Its
stretches back centuries. It was once home to the Waccamaw Tribe,

whose presence is still marked by burial mounds and remnanis of pottery.

in the colonial era, the land was claimed by William Waltes. In the
1920s, it was purchased by Horace Tilghman. His granddaughter, Anne
Tllghman Boyce, would ultimately be responsible for protecting the sland
for future generations. She donated a significant portion of Waltes Island
10 Coastal Carolina University on the condition that it would remain

undeveloped. Today, that promise stands,

Nature-filled Exploration

Waites Island spans more than 1,000 acres
inchuding a three-mile stretch of pristine
shoreline, Now protected and carefully
studied, the island serves as both a wildlife
refuge and a research site, Coastal Carolina
conducts ongoing ecological work, studving
coastal erosion, habitat preservation and the
rhythms of the bamier island’s systems

Here, you'll see bald cagles, ospreys, blue
herons and egrets. In the summer, bottlenose
dolphins cruise the surrounding waters, and
from about May through October, loggerhead
sea turtles return to the beaches to nest

leyond birds and marine life, the island is
also home to deer, foxes, marsh hens, and
even the occasional black bear or wild hog

Nature lovers come, not for amenities but
for the experience, such as kayaking quiet salt
marshes, horseback riding along the private
coast, wandering the shore or simply sltting
still long envugh to notice how peaceful a
beach can be without crowds or distractions.
A day spent shelling feels like treasure
hunting. Starfish, moon snalls, sand dollars,
conchs and whelks are scattered on the sand

At Tilghman Point on Little River Neck,
I[nlet Polnt Plantation Stables is a go-to for
guided horseback tours of the island. Riders
follow wooded trails before emerging onto
the beach where horses walk beside the
surl. The oceanfront sunset ride is & favorite
it's romantic, unhurried and unforgettable.
No riding experience is required. Tours are

family-friendly and run year-roumd

I )y explore hy water, JAL Kavaks, owned by Justin
and Laure Summerall, offers guided eco-adventure
tours. Their three-hour excursions are perfectly
timed with the tides, making for an easy paddle
through creeks. Expert guides share insights into the
ecosystem, local history and island life, often pausing
to introduce a ghast crab or two, Unee ashore, there's
time for swimming and quiet exploration

Preserving a South Carolina Treasure

In an area where development often arrives fastor
than the tide, Waites Island 15 a rare and beautiful
exception where nature still sets the pace. it's a
destination for travelers draown to that pace a chance
to create stories of a lifetime. And a reminder of what
the South Camnlina coast once looked like and what it
can still be when preservation wins

FOR MORE INFO, VISIT EXPLORENORTHMYRTLEBEACH.COM




Real Life Example: National+

tHIER

Inside the Wild World of Shag and
Shots in North Myrtle Beach

raveler

T 7 Best Beaches in South Carolina, from Hilton Head to
F() }\ ]\ Kiawah Island
For golfing. family fun, and easy island living.

North Mvrtle Beach

'I'Cnndé Nast

The Society of Stranders flock to North Myrtle Beach each season
for dancing and drinks

oking for retro beach nostalgia with a splash of high-rise hotels. then this grand

is the spot. As the epicenter of

d culture, here you can still dance the night away at plenty of

still fall aslec

home.

The Heart of a Fried Seafood Tourist Town Where t stay near North Myetie Beachs




Real Life Example: National+

LAVENDER MARTINI

: Martini glass

« Salt, for the rims
H: Dehydrated orange wheel

« 2 0z, Frangelico

+ % oz. John D. Taylor's

» 1% oz. Empress 1908
Velvet Falernum

t the
Indigo Gin

« % oz. créme de violette + % oz. egg white

+ % oz. fresh lemon juice

ail tin filled with ice and

sarnish with 2

Rocks glass

GARNISH: Luxardo cherries on a skewer

GLASSWARE: Rocks glass A 3
GARNISH: Luxardo cherry, dehydrated orange wheel 3 / » 2 or;Angel's EnvyBourbon +3 dashes Bittermens
[ A ; Finished in Port Wine Burlesque Bitters
: : { Barrels
«+ Orange peel + 6 dashes Angostura bitters « 1 0z. Vya Sweet Vermouth
mple Syrup + 1% oz. High West Campfire . D
cipe on page 20) Whiskey 3 2 1.
+ Barspoon Luxardo cherry g ) ™ 3

juice

es the Crush a Southe:
Texas. The result is an even
r grilling out, po

er heat.

GLASSWARE: Pint glass
GARNISH: Ora gL'\]lu'

« 1% oz. Deep Eddy Orange + Juice from half an orange

Vodka + 2 t0 3 oz. lemon-lime soda,
« % oz. triple sec to top
1. Fill e vodka, triple sec, and
or

2. Top with the soc nish with an orange slice




Real Life Example: Niche

douthern Living

This Hidden Island Near North Myrtle Beach Can Onlv
Be Reached By Horseback, Kayak, Or Paddleboard

Waites Island is one of South Carolina's last undeveloped barrier islands.




