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What We'll TALK ABOUT TODAY " Kims=almer

westination Optimization
Program: irecior:

-

o Whatis Destination Optimization
. 6 Strategies for businesses to maximize

their visibility

« 3 Ways Destination North Myrtle Beach
has made a difference

« Congratulations to Digital Marketing
Acceleration Program Graduates



What is
DESTINATION OPTIMIZATION

PARTNERSHIP



Marketing to Drive Demand is Only HALF the Equation

Destination Demand /B

A Consumer Confidence
Marketing/Advertising W Destination Optimization




The Pandemic Has Made CONFIDENCE Critical

%
& ,,9
™ X <
%, x 4 ) R\



Meet the Traveler WHERE THEY ARE

Your Advertising Air BnB
Oy —~—0- Facebook
" Yot YouTube o o
@ of :)ao-l-o 5O0 Bt o ~0—0—0.
m ® X I ® / Your Website \
[ [ ® ® o / o °- o
NOROVERY 6 0O GE % .
[ ] e ® . O, 7 [ o o
© @ / _0 / / © O / " Sl Instagram
No” .0 _e Ve-® o .
GOOGLE g~ ® o | l. o— O~
‘/ \. / 0) - ® Ol o 0\
£ et RS
\ @ @ \
( /. O le? \o_o/ o 0—%" o >
& o Your Social \ ./ Neo -~
- Channels © = “.ipAdvisor Yelp [~

Wikipedia



Why DESTINATION OPTIMIZATION ?

The purpose of Destination Optimization is to

expand the role of DMOs to
organically influence more touch points

across major travel-planning platforms



Three OBJECTIVES of Destination Optimization

&

STEWARDSHIP READINESS VIBRANCY
Supporting positive Preparing Increasing visibility
perception communities and of destination

businesses assets



STEWARDSHIP

Ma NEWS VvV “TAMPA HOY V' VIDEO VvV 'WEATHER V' 8 ON YOUR SIDE V' SPORTS V' 'COMMUNITY Vv
= Google
SARASOTA COUNTY 8
Siesta Key Beach listed as ‘temporarily closed’ . 2 W/ \
on Google, county officials working to find out Saﬁ iver. Pima=Maricop .
4 hial o ilis

why
000000

Community

Top sights

SOURCE: GOOGLE

Mada'in Salih

=\
Odysea Aquarium

(10918)

Hegra, also known as Mada'in Salih, or Al-Hijr is an archaeological
site located in the area of Al-'Ula within Al Madinah Region in the
Hejaz, Saudi Arabia. A majority of the remains date from the
Nabatean kingdom. The site constitutes the kingdom's
southernmost and largest settiement after Petra, its capital
Wikipedia

Talking Stick Golf Club Casino Arizona at Talking Pangaea Land of the
L ¢ Stick Resol

Dinosaurs
ywith s iid)

Designated as world heritage site: 2008 (32nd session)

Weather: 104°F (40°C), Wind W at 15 mph (24 km/h), 9% Humidity

weathe n

Local time: Friday 6:33 PM
Location: Al Madinah Region, Al-Hejaz, Saudi Arabia
Region: Arab States

Reference no: 1293



READINESS

Digital Readiness is critical to the success of your local businesses

v Santa Rosa Qi

couverdr Publi}
at Sa

/
Sarasota Pa
]

1st St

2nd St |
3:33\3\ Ross/D_ress N —
5th St y places to J Restaura J riendly
y eat nt dining

Carrabba's Italian GnHQ '

! Featured lists
Abel's Ice Cream
Top'rated /3

O
"%
iims Resorto
Avg,
% |
Go gle & & Best Places Top Rated
/4 S & for Outdoor A... Chinese: Sant...
B 12 places - 3.2K 5 places - 2.3K
Q G A C)
Explore Go Saved  Contrib.,

Google Maps generates 3 billion
direct connections between

businesses and users per month
Google’s Economic Impact data, 2019

o

2 il Vi

iﬂt‘;d Laurel &
ntown

HWEE * 223 m

$$ + Bars, American (New),
Italian

Open until 9:00 PM
@ Hours updated 2 months

Q il i

Call  Viewmaj P Websit

COVID-19 Updates

"We have reopened, as of Jul
distanced seating options ba
our dining room and outside
Read more

Q @
Search Me Delivery Collg

45% of customers are likely to
check Yelp reviews before visiting

TimP.
B0®1 85

80000 1 month ago

This restaurant is my new favorite in the
Sarasota area and a must visit for
anyone in the area. The food and servi...
Read more

BEEE

. Useful @ Funny @ Cool

a business

Source: ReviewTrackers

Grundy Lakes at South
Cumberland State Park

4.6 (167)
Park

UPDATES ¢ Suggest an edit
© 587
@  Claim this business
© oOpe
L 5 Add place's phone number
® http
®©  Addhours

Up to date online business profiles
are 70% more likely to attract

location visits.
Source: Ipsos Research



VIBRANCY &)
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6 Things Businesses Can Do To
Maximize Exposure & Conversion

PARTNERSHIP



How IS an
important part of how

when a
potential visitor is planning a trip.



Better business profiles

drive more exposure

and more engagement



DESTINATION

AMD

NORTH MYRTLE BEACH

We want to help you maximize exposures and
engagement for your business profiles because
it benefits everyone: your business, visitors
and our destination.



How Can Businesses MAXIMIZE THEIR EXPOSURE?

Claim their business listings
Update their hours

Check relevant attributes
Add fresh pictures

Respond to customers

O A~ DR

Post updates



) Google

Claim Your

Business on l‘@ Apple Maps
the Highest

Visibility yelpic Yelp
Platforms

©® TripAdvisor

rrrrrrrrrrr



UPDATES REVIEWS PHOTOS ABOUT

Latest
15 days a...

All

[
>
o
a
[l
°
-2
S
S
5

&= Wayne Floyd
‘ﬁ Local Guide - 31 reviews

2 months ago
Extremely well renovated mansion and
grounds. Does a good job of telling the
story of Gen. Andrew Jackson and t... more

o Andrew Jackson's Hermitage (Owner)
@ 2 months ago

Thank you for the review, Wayne! We're
glad you enjoyed your visit with us.

Andrew Jackson'’s Hermitage ‘

4.7 (3,005)
History museum

+ Follow @
OVERVIEW TICKETS UPDATES REVIEWS
O VB ©®

DIRECTIONS  CALL SAVE SHARE
PLACE

Greek Revival mansion museum &
historic site telling Jackson's life story >
through exhibits & tours.

Official tickets

Adult ticket options from 0]
thehermitage.com

&3 Grounds Pass $17.50 >
& General's Tour $26.50 >
&3 President's Tour $28 >

See more tickets

4580 Rachels Ln, Hermitage, TN
37076

@©  Closed - Opens 9:00 AM Thu v

Departments: Andrew Jackson
Family Cemetery

. (615)889-2941

® http://www.thehermitage.com/

Google

Up-to-date profiles are:

27X more likely to be
considered reputable.?

70% more likely to attract
location visits.?

50% more likely to lead to
a purchase.?

(1 Jpsos research: Benefits of a complete listing 2017



35%

30%

25%

20%

15%

10%

5%

0%

Local Pack / Local Finder Ranking Factors Over Time

2013

GMB Signals

== Citation Signals

Google Business Profiles Signals

2014 2015

== Review Signals

== Behavioral Signals

2017 2018 2020
-On-Page Signals == Link Signals

== Personalization Signals e=Social Signals



Why These Businesses?

Restaurants
o e e Pl 1
Hoskins Restaurant - d
Beachwood Golf ClubQ North Myrtle
e ! o Beach
R +
21 Main At North Beach |

o

The Track=Myrtle Beach

Keyboard shortcuts | Map cats 22022 Google  Terms of Use

Rating ~ Cuisine ~ Price ~ Hours ~

Lulu's North Myrtle Beach

42 (3.1K) - $$ - Restaurant
4954 Hwy 17 S - In Barefoot Landing
Dine-in - Takeout - Delivery

21 Main At North Beach
45 (946) - $3S - Steak
north, 719 North Beach Boulevard
Closed - Opens 4PM

PROMINENCE

@ "However, | tried to call the restaurant multiple times today and gotno .."

Hoskins Restaurant

46 (1.9K) - $ - Seafood
405 Main St

Closes soon - 2:30PM

Dine-in - Curbside pickup - No delivery

> More places



'Tripqdvisor:

What drives traveler
engagement with

listings?
Management Number of
Nl:)r:;zrsof responses in reviews in the

the past year past year




Apple Maps Connect

Add or update your bgsiness mformaanon i Apple Maps to help customers find yo

Q Locat

Search

Pie Tisserie 7.4 mi

LICIEIL3E 60 Reviews 83

Desserts, Food Stands

Hours Today: 10:00 AM - 7:00 PM Open
(%] (o] % R

5:30 CA44046%

{ @& facebook.com ¢ 6)

FACEBOOK for Business

Small Business g

Uncle Man Halsey Street

3. 16 reviews

(€)]

Malaysian restaurant

miles

PARTNERSHIP

TRUST IN
BUSINESS
INFORMATION &
REVIEWS

THE STATE OF THE
AMERICAN TRAVELER

Technology Edition, May 2021

Destination ¢Aratysts

ESEARCH



PLATFORMS USED FOR TRAVEL PLANNING: THINGS TO DO

Question: When researching and % ALWAYS OR FREQUENTLY
selecting THINGS TO DO cither T ™
before or during your irip, pleqse Official destination websites _42.2%

32.3%

Maijor hotel chain website /a
rate your use of these platforms I /app

Tripadvisor _31.2%
(via website or app) (Select one to Google Travel _30.5%
complete the sentence) Online Travel Agencies || 25 2%
velo |G 224
Facebook _22.6%
I use this to help Apple maps [ GGG 2202+
select THINGS TO DO on my leisure Instagram _]9'6%
Airsne |GGG 1 8.9
trips. Tiktok [ 1 5.5

0% 10% 20% 30% 40% 50%

Destination € Analysts
¢y - PAGE 52



PLATFORMS USED FOR TRAVEL PLANNING: RESTAURANTS

Question: When researching and

selecting RESTAURANTS OR

% ALWAYS OR FREQUENTLY

Soogle ops | >+
DINING OPTIONS either before or official destination websites ||| GGG o
during your trip, please rate your

Google Travel N > >
use of these platforms (via website Maijor hotel chain website /app _26.5%
or app) (Select one to complete the Yelp _25‘00/0

Online Travel Agencies _ 23.3%
sentence)
racebook | 2 .1+
] vse this 1o help Instagram _ 17.9%
airens [ .+

select THINGS TO DO on my leisure riktok | 1 5.2+
"ips' 0% 10% 20% 30% 40% 50%

Destination € Analysts
¢I‘ka PAGE 53



TRUSTWORTHINESS: BUSINESS INFORMATION

Question: Please
M Usually trustworthy Always trustworthy

evaluate how trustworthy

Google Maps, Search or Business

each of these are when Listirgs _ 24.0%
looking for business e

TripAdvisor
information? (e.g., hours,

Apple Maps

menv, location, services)

Yelp .6%

Facebook

0% 20% 40% 60% 80%

Destination € Analysts
¢V PAGE 48



SINGLE MOST TRUSTWORTHY: BUSINESS INFORMATION

Question: In your

opinion, which p|q|.f°rm Google Maps, Search or Business Listings _61 4%

is the most trustworthy

TripAdyvisor 15.8%

when looking for

business information? Yelp I9.0%
(hours, menu, location,
i Apple Maps 8.8%
services)?
Facebook I4.9%
0% 20%  40%  60% 80%

Destination € Analysts
¢y PAGE 49



TRUSTWORTHINESS: RATINGS & REVIEWS

Question: Please
M Usually trustworthy Always trustworthy

evaluate how trustworthy

Google Maps, Search or Business

is the customer Listings 20.6%

rating/review information

TripAdvisor
available on each
platform? Apple Maps
Yelp
Facebook
0% 20%  40%  60%  80%

Destination € Analysts
¢y . PAGE 50



SINGLE MOST TRUSTWORTHY: : RATINGS & REVIEWS

Question: In your

opinion, which platform

is the most trustworthy
when looking for

business information?
(hours, menu, location,

services)?

Destination ¢Analysts

Google Maps, Search or Business Listings

51.3%

TripAdvisor 21.2%

Yelp 13.3%

8.9%

Apple Maps

Facebook 5.3%

0% 20% 40% 60%

80%

PAGE 51



Update hours
& core
business
information

Visitor center

O ®©©®© @

Directions Save Nearby Sendtoyour Share
phone

© 195 Port Wentworth, GA 31407
@ Closed - Opens 8:30AM Wed A
Tuesday 8:30AM-5:30PM
Wednesday 8:30AM-5:30PM
Thursday  8:30AM-5:30PM O
Friday 8:30AM-5:30PM
Saturday 8:30AM-5:30PM
Sunday 8:30AM-5:30PM

Monday 8:30AM-5:30PM

Suggest an edit

Make sure information
complete and accurate.

Check Your:

Business Name
Business Category
Address

Phone Number(s)

Hours
Website(s)

I I D Iy [y Ny N



Changes from Google

Google has retired
“Google My Business”
and is rebranding
everything as

“Google Business Profile” Go gle Business Profile

Go g|e My Business



Changes from Google

The Google My Business
App will be removed from
Google Play and Apple
app store later this year

Business Profile

The Google My Business app
Is being replaced

Start using Google Maps and Search to keep your
Business Profile up to date and connect with customers.

Try it on Google Maps:

s

Holy Sheets, update the way you interact with your customers. Soon,
Google Maps and Search will replace the Google My Business app as
the way to manage your profile. Millions of merchants already use either
Google Maps or Search to connect with their customers.

3‘ Visit the Help Center to learn more.

Google




Changes from G

-
o

Go gle miles partnership ”

B News [)Images O Maps ¢ Shopping i More Tools

Editing your Google
Business Profile will now
be done in SERP or in the

M a S a ° v arketing Destinations Add missing information
and genuine are the keys to our .. At Miles, we

/Add appointment link

i

=L L
g See photos o See outside

Add exterior H Keep customers H Add update H e}
photo up to date

Help customers locate Answer a few questions Share the latest from your Le

Miles Partnership miles

Website Directions Save call

your storefront and update your business business yo
details on Google

2 10 Google reviews

Marketing agency in Sarasota County, Florida

a8 = *

{9 You manage this Business Profile

ddress: 6751 Professional Pkwy W #200, Sarasota, FL 34240
You visited on Friday v
jours: Open - Closes SPM~

Phone: (941) 342-2300

showcase our commitment to the travel industry through regular

View all open positions Know this place? Share the latest info
At Miles, we create the resources to make those moments happen

Join Us Questions & answers
Be the first to ask a question

Ask a question

At Miles Partnership, we are commitied to implementing




Goe‘:_gle cac enterprises waterloo iowa X !, Q @3 55 @
Q Al © Maps [ Images [E News [ Videos : More Tools

About 128,000 results (0.53 seconds)

Hawtho| A
"4

Your business on Google

© 2,699 views this month Byron Ave

Edit profile %) Promote 2, Customers
p

See photos See outside

Complete your : Get your first : Add exterior photo @ Ac —
s reviews CAC Enterprises
Add details and get Share your review form Help customers locate Sr
discovered by more with past customers your shop front bu e e C
customers 5
5.0 # & # & % 1 Google review
; Motorcycle driving school in Waterloo, lowa
e rd - .l &
—_— o e You manage this Business Profile
o
: ) = < ~
3 . Address: 520 Maryland Ave, Waterloo, |IA 50701,
United States

Only managers of this profile can see this




4:15 0 O .4 GHATNN : O ®A44B51%

@ Search here

Airr\r\rb
@ Work ¥{ Restaurants B Petrol
A7

2 X Google

o e | C.A. Clark
._—_r/\m\\\\..{_\\x” II_LC‘RS slipperypig@gmail.com
Walmart S\u”perc\éhterg Pendleton — =1
SN N \
. S — Manage your Google Account
- \\\\/_,_«——-“ 84 g \
Rieth i = 13 days ago *

yRoosters Country Kitche
V/ Recently viewed

Turn on Incognito mode

3

UPDATES MENU REVIEWS

Your profile

\ o
\\,\ @  Your Business Profiles

Blue Mountain

Wildlife A Your Timeline
o\ @ M@ Edit profile 2 Promote 2. Custon
|
SIS

Do

Your business on Google

® 120,746 views this month >

Google ; ;
i) . L) Location sharing
) ' arm your $500 See the lates
Latest in the area & Ofinsinaps free credit from A" photos of you
Google Ads < business
-~ Nathan Forsythe i ©® Your datain Maps
L ] jI 80 historical landmark reviews R Claim your credit : See phOtOS
€3  Settings
e A Only managers of this profile can see this
Q b 0 ©) fa ® Help & feedback
Explore Go Saved Contribute Updates

Reserve a table
< =] < =



Changes from Google

The “desktop” interface
at Business.Google.com
will continue to exist
for agencies & multi-
business accounts

Google Business Profile Manager Q

Home

Posts

Info

Menu

Food ordering

Insights

Reviews

Calls

Messages

Photos

Bookings

Products

Customer actions

The most common actions that customers take on your listing

1 month

Total actions 2.05K

Directions requests

The areas where customers request directions to your business from

1 month

ooooo aTn



Business Profile Google

abittic
Apr
17,
9 St e,
. -.a -
U pd ate hou r'S Let customers know your holiday
Fiours 19 Easter Monday 10:00 AM - 7:30 A’
& core isaeounii o [Mondiey U055 PM /

Here’s what customers see when they view y Lr J
[ ]
business 000 AM 750

Anzac Day

° ° —— il ’
April holidi
information

L

(Wednesday 4/25)
Sunday 4/17

@ Open - Closes 5PM v
Updated by business under 1 hour ago

prone:

® Visit the Help Center to learn more.




Attributes

Search these attributes

Q |

Let customers know more about your busines
showing attributes on your Business Profile. T
may appear publicly on Search, Maps, and oth
Google services. Learn more

From the business

C h eC k fo r -+ Identifies as Black-owned

-+ Identifies as veteran-led

re I eva n t + Identifies as women-led
attributes

v/ Wheelchair accessible entrance
-+ Wheelchair accessible parking lot
-+ Wheelchair accessible restroom

-+ Wheelchair accessible seating

Amenities

Cancel

O Health & safety

Health and safety measures implemented by the hotel during COVID-19.

Enhanced cleaning

Personal protection

Physical distancing

Minimized contact

Increased food safety

Enhanced cleaning of common areas
Enhanced cleaning of guest rooms

Commercial-grade disinfectant used to
clean the property

Employees wear masks, face shields,
and/or gloves

Employees trained in COVID-19 cleaning
procedures

Employees trained in thorough hand-
washing

Masks required on the property
Hand-sanitizer and/or sanitizing wipes in
common areas

Physical distancing required

Guest occupancy limited within shared
facilities

Common areas arranged to maintain
physical distancing

Private spaces designated in spa and
wellness areas

High-touch items, such as magazines,
removed from common areas
High-touch items, such as decorative
pillows, removed from guest rooms
Housekeeping scheduled by request only

Additional sanitation in dining areas
Additional safety measures during food
prep and serving

Disposable flatware
Individually-packaged meals

Single-use menus



NEW! Hotel Sustainability Attributes

le Beach-Harbourgate $123

em 3-star hotel [ Free breakfast = Free Wi-Fi
B Free parking 2 Indoor pool 3¢ Air conditioning
% Pet-friendly X, Fitness center co All inclusive availab...

View prices




NEW! Hotel Sustainability Attributes

("

Add special hours

(386) 254-8200

Hotel attributes
Add or edit services & amenities

Add opening date

Add photos

A 4

& Google My Business

Property details Room details

Categories

Sustainability

Eco certifications

Health & safety

Policies & payments
Activities

Services

Children

Pools

Parking & transportation
Wellness

Accessibility

Business & events

Pets

& Eco certifications

Asian Ecotourism Standard
for Accommodations (AESA)

Biosphere Responsible
Tourism Standard

BREEAM

Bureau Veritas

Control Union

EarthCheck

Ecotourism Australia’s ECO
Certification Standard

Eco-Certification Malta
Standard

GREAT Green Deal
Certification

Green Globe

0 0 © © 0 0 O © O O

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

Yes

QO Q 0 Q0 Q0 O O

No

No

No

No

No

No

No

No

back



Add fresh

pictures
Aim for four photos
every month




Add fresh

pictures
Aim for four photos
every month

8000

7000

6000

5000

4000

3000

2000

Average monthly Direct and Discovery searches by number of images

595
294
6 mm - .
1 2-5

Direct searches  m Discovery searches

291%

Higher
exposure

2379
1684 1787
1277
894
438
112 l 178 264

6-10 11-25 26-50 51-100 101+
Number of images on GMB

6931

PLrightLocal



Respond to
Customers

® William R wrote a review on November 19, 2019

Loved the [l and the food was delicious,

Loved the-very time we ate or had drinks. They make some delicious non-alcoholic drinks and the
food was great every time. Hostess was friendly and accommodating to our needs and wishes and the service
was over the top and friendly every time. Kahala has great places to eat, and this is one of them. In fact ALL of
them are the same: great delicious food, great service, great ambiance.

Make Favorite Report Review How to Respond: Top Tips

Response from © Kol M, Manager of Th{INNNEGE

Aloha, William! We're so glad you enjoyed our living room of the stars and delicious non-alcoholic drinks! We
have shared your wonderful feedback with our team and look forward to seeing you again soon. Mahalo!

Delete Response



9 8%

Of consumers
read reviews
for local
businesses

BrightLocal: httos://www.brightlocal.com/research/local-consumer-review-survey/




98%  40%

Of consumers  Of consumers

read reviews  will only use a

for local business if it

businesses has 4 or more
stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/




9 8%

Of consumers
read reviews
for local
businesses

40"

Of consumers
will only use a
business if it
has 4 or more
stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

89"

of consumers
say they would
be ‘fairly’ or
‘highly’ likely to
use a business
that responds
to all reviews



Post Updates

FREE

high-visibility messages
about changes in
services, special offers,
updates and events

UniTea

48 58 reviews - §

Bubble tea store

Directions

Ve N

ORDER ONLINE

+ Dine-in- « Takeout - «» No-contact delivery >

@ MAYNARD HOUSE, 522 E William St, Ann Arbor,
MI 48104

(©  Opennow: 12-10PM v

X Menu

orderunitea.com
@  uniteaannarbor.com

R, (734)436-8945

. «  77H5+34 Ann Arbor, Michigan

© Addalabel

Z Suggest an edit

From the owner

We now offer quick and
easy online ordering

Online
\Frrsu%hxjniufy, Click th... ordering

Order online

Ann Arbor
Charter Twp

Barton Hills g
Country Club

Google

Q  unitea ann arbor Ul

All Maps Shopping Images Videos

< wweny st

¢ haaCat

¢
Universi
ofiMichig

&M sce photos 5 See outside

Baskin-Robbin{ H
pRebin - UniTea Y
Ice Crean
Website Directions Save Call
p 48 58 Google reviews

$ - Bubble tea store
| ORDER PICKUP ORDER DELIVERY
| Arbor Ice cm)no {

Service options: Dine-in - Takeout - No-contact delivery

Address: MAYNARD HOUSE, 522 E William St, Ann Arbor, MI
48104

W Waters RS

Hours: Open - Closes 10PM ~

Menu: orderunitea.com

Phone: (734) 436-8945

Suggest an edit - Own this business?

& UniTea

@ onGoogle

i bnh‘rge
Ordering

%
We now offer quick and easy
online ordering through Menufy!
Click the button belo...
Feb 10, 2

View all

Order online

Qoo

< UniTea
OVERVIEW UPDATES MENU REVIEWS

By owner By visitors

w  UniTea
i
°© Feb 10, 2022 <

bnline
Ordering

We now offer quick and easy online
ordering through Menufy! Click the button
below to place an order online!




Post Updates

Explore
Feature in Google Maps
mobile app now includes

recent updates from
businesses, customers
and local media

@ Search here e @

Latest in North Myrtle Beach

Barefoot Landing Alligator Adve
Waterfront shopping, Large facility fill¢
dining & a theater reptiles

See all

@ Barbea Tripp Follow
Local Guide - 68 photos

v Latest in North Myrtle Be...

‘.‘ Rockefellers Raw Bar

9 Business owner

Q

Follow

When life gives you the opportunity to
go to Rockefellers Raw Bar, you don’t
miss it@P

4 days ago

Rockefellers Raw Bar

4.5 - Seafood restaurant « $$

Q (= | ®

Explore Go Saved Contribute

ﬁfl@

Updates




ese
e

= Google Business Profile Manager Q

ORGANIZATION

Miles Partnership Al Whatisnow Events Your posts

New views this
The Kahala Hotel & Resort Posted Apr 1, 2022 week

5000 Kahala Avenue

Honolulu, HI 96816 1053
United States i
Updated just now
o= H
= ome Reach more
customers
Post:
E ost through posts
Post U pd ates & o
ih Insights
Reviews
@ Messages
@ Photos
M Special Offers and Packages
ccommodations = seees
The Kahala Hotel & Resort is currently offering a selection of packages and
N OW have aCCeSS tO pOSt U pdateS (=1 Website rates to help make your next stay with us even more perfect. Click ‘Learn
. More' to see what options are currently being offered.
and events on their Google 8% Tiinee

Business Profile

0\ Create an ad
@©® 221Kviews 3 15 clicks < Share post :

Businesses

Posted Mar 2, 2022
{S} Settings

E]




DESTINATION

- -\MP

NORTH MYRTLE BEACH

3.\\Vays
North Myrtle Beach Beneﬁts fmm '
Destination Opti

"Z@tlfm A




How Has North Myrtle Beach Help Its Community ?

1. Ensurelocal businesses & POls
are Complete and Compelling

2. Improve community
navigation & accessibility

3. Upskill and support businesses




AUDIT of Local Tourism Business Listings

949

Businesses Audited

79%  84% 9%

Complete Claimed Missing Locations

Industry average: Industry average: Industry average:
65% -75% complete  25% - 30% unclaimed 10 - 15% missing



Explore North Myrtle Beach

Leverage Google Local
Guides to contribute
business information
including:

Photos, Videos & 360s
Edit Facts

Add Places

Questions & Answers

North Myrtle Beach Became
Leading Level 6 Google Local Guide



CONTRIBUTE Quality Imagery

IIf
X

o+
Explore North Myrtle Beach

Local Guide - Level 6

4,782 points >

1,500 5,000

Reviews Photos

The Dye Club at Barefoot Resort
2600 Pete Dye Dr, North Myrtle Beach, SC 29582



Il
X

= X
T oot FEF
o HoRY
BEA( BEAO
7.5 Milli
Explore North Myrtle Beach O I I o n Explore North Myrtle Beach

Local Guide - Level 6

Local Guide - Level 6 o
Views

3,045 points » 4,782 points >

.|
7 x Increase in [
CONTRIBUTE  REVIEWS PHOTOS EDITS )
One Year
-
508 @ 878,205 Date ~ )
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