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Inspiring Customer Confidence

DESTINATION  OPTIMIZATION



What We’ll  TALK ABOUT TODAY 

● What is Destination Optimization

● 6 Strategies for businesses  to maximize 

their visibility

● 3  Ways Destination North Myrtle Beach 

has made a difference

● Congratulations to Digital Marketing 
Acceleration Program Graduates



What is 
DESTINATION OPTIMIZATION



Marketing to Drive Demand is Only HALF the Equation



The Pandemic Has Made CONFIDENCE Critical



Your Advertising

Your Social 
Channels

Your Website

Meet the Traveler  WHERE THEY ARE 

        Air BnB

Wikipedia
Yelp

 Facebook

Instagram

GOOGLE

TripAdvisor

YouTube



Why  DESTINATION OPTIMIZATION ? 

The purpose of Destination Optimization is to

 expand the role of DMOs to 

organically influence more touch points

 across major travel-planning platforms



Three OBJECTIVES of Destination Optimization

READINESS

Preparing 
communities and 

businesses

VIBRANCY

Increasing visibility 
of destination 

assets

STEWARDSHIP

Supporting positive 
perception



STEWARDSHIP



READINESS

Digital Readiness is critical to the success of your local businesses

Google Maps generates 3 billion 
direct connections between 

businesses and users per month
Google’s Economic Impact data, 2019

45% of customers are likely to 
check Yelp reviews before visiting 

a business 
Source: ReviewTrackers

Up to date online business profiles 
are 70% more likely to attract 

location visits. 
Source: Ipsos Research



VIBRANCY



6 Things Businesses Can Do To 
Maximize Exposure & Conversion



How local businesses look is an 
important part of how 
each destination looks when a 
potential visitor is planning a trip.



Better business profiles 

drive more exposure 

and more engagement



We want to help you maximize exposures and 
engagement for your business profiles because 

it benefits everyone: your business, visitors 
and our destination.



1. Claim their business listings

2. Update their hours

3. Check relevant attributes

4. Add fresh pictures

5. Respond to customers

6. Post updates

How Can Businesses MAXIMIZE THEIR EXPOSURE?



Claim Your 
Business on 
the Highest 
Visibility 
Platforms

Google

Apple Maps

Yelp

TripAdvisor

1



(1) Ipsos research: Benefits of a complete listing 2017

Up-to-date profiles are:

2.7X more likely to be
considered reputable.1

70% more likely to attract 
location visits.1

50% more likely to lead to 
a purchase.1



Google Business Profiles Signals



DISTANCE

PROMINENCERELEVANCE

Why These Businesses?



















Update hours 
& core 
business 
information

2 Make sure information 
complete and accurate. 

Check Your:

❏ Business Name

❏ Business Category

❏ Address

❏ Phone Number(s)

❏ Hours

❏ Website(s)



Changes from Google

Google has retired 
“Google My Business” 
and is rebranding 
everything as
“Google Business Profile”



Changes from Google

The Google My Business 
App will be removed from 
Google Play and Apple 
app store later this year



Changes from Google

Editing your Google 
Business Profile will now 
be done in SERP or in the 
Maps app.



Editing your 
Google Business 
Profile will now 
be done in SERP 
or in the maps 
app. 

Two new 
edit options





Changes from Google

The “desktop” interface 
at Business.Google.com 
will continue to exist 
for agencies & multi- 
business accounts



Update hours 
& core 
business 
information

2



Check for 
relevant 
attributes
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NEW! Hotel Sustainability Attributes



NEW! Hotel Sustainability Attributes



Add fresh 
pictures 
Aim for four photos 
every month

4



Add fresh 
pictures 
Aim for four photos 
every month

4
291%

Higher 
exposure



Respond to 
Customers
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BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

98%
Of consumers 
read reviews 

for local 
businesses



BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

98%
Of consumers 
read reviews 

for local 
businesses

40%
Of consumers 
will only use a 
business if it 
has 4 or more 

stars



BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

98%
Of consumers 
read reviews 

for local 
businesses

40%
Of consumers 
will only use a 
business if it 
has 4 or more 

stars

89%
of consumers 

say they would 
be ‘fairly’ or 

‘highly’ likely to 
use a business 
that responds 
to all reviews



Post Updates

6
FREE

high-visibility messages 
about changes in 

services, special offers, 
updates and events



Post Updates

6
Explore

Feature in Google Maps 
mobile app now includes 

recent updates from 
businesses, customers 

and local media



6

Accommodations
Now have access to post updates 

and events on their Google 
Business Profile

Post Updates



3 Ways
North Myrtle Beach Benefits from 
Destination Optimization



1. Ensure local businesses & POIs 
are Complete and Compelling

2. Improve community 
navigation & accessibility

3. Upskill and support businesses

How Has North Myrtle Beach  Help Its Community ?  



549
Businesses Audited

79%
Complete

84%
Claimed

9%
Missing Locations

AUDIT of Local Tourism Business Listings  

Industry average: 
65% - 75% complete

Industry average: 
25% - 30% unclaimed

Industry average: 
10 - 15% missing



Leverage Google Local 
Guides to contribute  
business information 
including:
● Photos, Videos & 360s
● Edit Facts
● Add Places
● Questions & Answers

      North Myrtle Beach Became 
Leading Level 6 Google Local Guide



CONTRIBUTE Quality Imagery 



Screen Captured 
2/18/2021

Screen Captured 
4/20/2022

7.5 Million 
Views

7 x Increase in 
One Year



CONTRIBUTE Quality Imagery 



TRAILS & WATERWAYS Heritage Shores Nature Preserve



DESTINATION Highlights



BRANDED Reach  



Digital Readiness is critical to the success of our local businesses

UPSKILL & SUPPORT Local Businesses 



Congratulations 

Graduates!


