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The Robotic Cat That 
Cools Your Hot Beverages

Yukai Engineering unveiled Nékojita 
FuFu, a small robotic cat that 
attaches to cups and bowls, blowing 
air to cool down hot drinks and food. 
This adorable gadget mimics the 
human action of blowing on hot 
items, adding a touch of whimsy to 
mealtime.



Survey Results



We

Asked..



We

Asked..

Those who said ‘yes’

Common uses include: 

● Drafting and editing emails
● Rewriting formal documents
● Creating captions
● Social Media posts
● Summarizing lengthy texts
● Generating ideas for events or marketing.
● Generating beer names 

Other applications involve data analysis, coding, 
image creation, and simplifying complex ideas 
into actionable steps or concise reports.



We

Asked..

63% Use ChatGPT
11% Use Copilot
9% Use Gemini



We

Asked..

What are you interested in 
using AI for?

People are interested in using AI for various purposes:
● Improving efficiency
● Enhancing communication
● Simplifying time-consuming tasks
● Generating ideas. 

It is commonly used for work-related support such as 
writing, document creation, marketing, event planning, 
and meeting notes. 

AI also serves as a tool for personal development, quick 
access to information, creating professional 
communication, and assisting with creative projects like 
art and content generation.



Tools

To help you

Writing, Editing & 
Communication

● Any of the foundational LLMs are great for 
this. (Chat GPT, Claude, Gemini, etc…)

● Jasper is a tool that is specifically tailored for 
marketing “The AI your marketing deserves”. 
Starts at $49/mo/seat

● Grammarly is an AI-powered tool that helps 
with spelling, grammar, tone, and clarity



Tools

To help you

Content & Idea Generation

● Any of the foundational LLMs are great for 
this. (Chat GPT, Claude, Gemini, etc…)

● Copy.ai  is a writing assistant focusted on 
creating marketing copy, social media 
captions, blogs and ads

● Notion AI is AI built into the Notion workspace 
for idea generation, summarizing text, and 
quick content creation

● Midjourney/Dall-E are image generators 
that can create custom images from text 
prompts.



We

Asked..

What is the most monotonous 
part of your job?

The most monotonous parts of people's jobs often 
involve repetitive tasks such as:

● Managing and responding to emails
● Data entry
● Writing or re-wording content (e.g., proposals, 

policies, reports)
● Attending unnecessary meetings
● Maintaining records like meeting minutes or 

spreadsheets.

Other tedious activities include social media 
management, updating websites, and administrative 
planning for events or board meetings.



We

Asked..

Is there anything you do 
day-to-day that you'd like to 
streamline with AI tools?

Many respondents expressed interest in using AI to 
streamline tasks like data tracking, record keeping, 
research, task management, and creating summaries. 

Some mentioned potential uses for organizing contacts 
in a CRM, managing board agendas and meeting 
minutes, and simplifying time-consuming, low-creativity 
processes. However, many were unsure about specific 
applications, indicating a lack of awareness of AI's 
possibilities.



We 
Asked…



We 
Asked…



AI-Powered Spice Dispenser 
Tailors Seasoning to Your Taste

Spicerr is an AI-driven spice 
dispenser that customizes seasoning 
blends based on user preferences. By 
learning individual taste profiles, it 
aims to enhance home cooking 
experiences with precise and 
personalized spice combinations.



Tools

To help you

Meeting Notes, Summaries & 
Transcriptions

● Otter.ai is a transcription service that records 
audio and creates a real-time or 
post-meeting transcripts

● Fathom is a meeting assistant that 
summarizes Zoom calls and actions items in 
real time.

● Zoom’s AI Companion 



Tools

To help you

Research, Summaries & Quick 
Information Access

● Any of the foundational models  are great 
for this

● Feedly is a news aggregator that uses AI 
(called Leo) to filter and summarize relevant 
articles

● Notebook ML allows you to upload up to 50 
sources (pasted text, links, YouTube videos, 
slides decks) and can help summarize the 
content, extract details, and event create a 
podcast.



Tools

To help you

Marketing & Social Media 
Management

● Hootsuite is a social media scheduling 
platform that integrates AI-based writing 
and optimization tools

● Buffer helps to generate ideas and 
repurpose your existing content

● Canva Magic Write is AI text generation 
within Canva for captions, short posts, or 
presentation content



Tools

To help you

Getting Started
● Pick One Use Case
● Test a Freemium Tool
● Practice Prompting
● Refine & Iterate
● Integrate Into Your Workflow



Research Roundup



SimpleView 
reports a 
16% YoY 
decrease in 
Organic 
Search 
traffic over 
the last 
week



SparkToro 
Research (Mar 
2025)

● AI “search” volume is 
microscopic 
compared to 
(traditional) Google 
search

● Huge increase in 
search volume

● But balanced with 
huge increases in 
zero-click searches



Search Engine 
Land Report 
(April 2025)

● Overall top organic 
content is LESS 
likely to be cited in 
AI Overviews after 
March 25 core 
update

● BUT within the 
travel sector the 
likelihood actually 
goes up by 6 
percentage points



Search Engine 
Land Report 
(Feb 2025)

● Notes CTR 
declines on organic 
and paid

● The biggest drops 
are observed 
where AI 
Overviews are 
shown vs. SERPs 
where they are not 
shown



Bain & Company 
Report (Feb 2025)

● Notes dramatic rise 
in Zero-Click search

● Suggests some 
actions for 
marketers to 
consider including 
diversifying formats 
and redefining 
metrics

● Notes that 80% of 
search users rely on 
AI summaries 40% 
of the time…



AI OPENER FOR DESTINATIONS 



Previsible 
Report (Dec 
2024)

77.35% 
of LLM referral 
traffic goes to 

blog posts



Ahrefs report 
(April 2025)

34.5% 
lower average CTR 
for the top ranking 
page, compared to 
similar informational 
keywords without an 

AI Overview.



Ahrefs report 
(October 2024)

99% 
of all AI Overview 

keywords are 
informational



Kirin’s Electric Spoon 
Enhances Saltiness 
Without Extra Sodium
Kirin Holdings introduced an 
innovative electric spoon that uses a 
mild electrical current to amplify 
the salty and umami flavors in 
low-sodium foods. This technology 
aims to help individuals reduce their 
sodium intake without compromising 
taste.





Audience Quiz:

What does GPT stand for?



Generative Pre-trained Transformer.

Pre-trained on large datasets

Learning the patterns and structures of human 
language. Once trained, they can generate text, 
answer questions, complete prompts, and perform 
various natural language processing tasks.

GPT models have been influential in advancing the 
capabilities of AI in understanding and generating 
human-like text.



BERT 
Bidirectional Encoder Representations of Transformers

BERT helps Google understand the meaning of what you’re 
searching for, not just the words you typed.

Before BERT, Google mostly looked at your search words one by 
one, almost like picking out puzzle pieces without fully knowing 
what the picture is supposed to be.

With BERT, Google reads your whole sentence at once, both left 
to right and right to left, kind of like how a human reads.
It tries to understand the context — what you really mean — not 
just match keywords.



BERT 

For example:

If you searched for "Can you get medicine for 
someone else at a pharmacy?",
before BERT, Google might focus heavily on 
"medicine" and "pharmacy" and miss the real 
question about "someone else."

With BERT, Google realizes you’re asking about helping 
another person, and gives you better answers.



Why does AI ‘hallucinate’?

AI hallucinations happen when models (especially large 

language models, or LLMs) confidently generate 

plausible-sounding but factually incorrect information, 

typically due to gaps in training data, lack of context, or the 

statistical nature of language prediction.





Confabulation

Confabulation is a psychological phenomenon where a 

person unknowingly creates false or distorted memories, 

typically to fill gaps in recall. It's not intentional lying but 

rather an unconscious fabrication that the individual 

genuinely believes to be true.



Do we want to be cited, or 
recommended?



Probably both



Fundamentals



Despite organic traffic being down, more often than not, it’s 
still the number #1 source of website traffic.



SEO fundamentals are still completely viable

● Keyword research still provides a measure of interest
○ AI changes that a bit since the prompts differ from Keyword 

Searches
● Content still needs to be created that aligns with those interests
● Websites still have to be crawled by bots

○ Those bots still have to be able to access the content on your 
website

○ AI bots aren’t as good at parsing JavaScript. 
○ Google is better at this because they’re a highly mature indexer.



SEO fundamentals are still completely viable

● AI models are trained on static data
● LLMs don't execute code like browsers do
● Rendering is resource-intensive

For JavaScript-heavy websites there are a 
few solutions:

● Server-side rendering
● Opt for a dynamic rendering solution



Blocking Chat GPT

Chat GPT and other bots can be blocked using your sites 
robots.txt file»
Mozilla/5.0 AppleWebKit/537.36 (KHTML, like Gecko; compatible; 
GPTBot/1.0; +https://openai.com/gptbot)»
User-agent: GPTBot
Allow: /directory-1/
Disallow: /directory-2/

»



SEO fundamentals are still completely viable

SparkToro Research showed 
that, in order to rank for AI 
Overviews a domain needed a 
minimum of 13 referring 
domains where it needs 41 
referring domains for non-AIO 
results. 

This means there’s a good 
opportunity for smaller sites 
(your partners) to rank in AI 
Overviews.



Local Brick and Mortar business have less to worry about  



Parent topic

supporting 
topics

But we need to shift our 
focus from optimizing for 
keywords to optimizing for 
topics or themes

…and we should have been doing this 
for a while now. So this is nothing new.

supporting 
topics



Latent Semantic Analysis
Latent Semantic Analysis is a technique in natural language processing (part of machine 
learning) that identifies relationships between words and documents by analyzing 
patterns of co-occurrence across a text corpus. TF-IDF.

It uses Singular Value Decomposition (SVD) to reduce dimensionality, uncovering 
underlying semantic meaning even if exact words differ, enabling tasks like document 
similarity assessment and information retrieval.



Position 7 in Chat GPT
Position 4 in Google





https://www.explorenorthmyrtlebeach.com/places-to-stay/rental-companies
/

Real summary
North Myrtle Beach has thousands of great rental properties with lots of options to 
make your vacation memorable . Dozens of companies have expert employees 
who know NMB backward and forward . From a quiet, small two-bedroom home 
off the beaten path to a four-bedroom condo nestled in an oceanfront resort.

Sample (poor summary). A lot of pages do resolve this way (on other sites)
North Myrtle Beach Rental Companies | Vacation & Luxury Properties Chamber 
Meetings & Groups Planning Guide Venues Weddings Wedding Venues Request 
Info Sports Facilities North Myrtle Beach Recreation & Sports Park RFP Sports 
Calendar of Events Blog Chamber Meetings & Groups Sports Blog Chamber 
Meetings & Groups Sports. 

https://www.explorenorthmyrtlebeach.com/places-to-stay/rental-companies/
https://www.explorenorthmyrtlebeach.com/places-to-stay/rental-companies/


Re-aligning KPIs



Establish new KPIs or at least set new expectations 

Move away from:

● Views
● Sessions

And towards:

● Impressions
● Awareness
● Conversions

We cannot expect to continually grow organic 
search traffic year after year after year. 
Eventually we will hit a ceiling.

But that doesn’t mean that every site has hit 
theirs

Knowing that LLMs may be hurting traffic for 
informational queries, we should realign our 
site traffic expectations

Ultimately the DMO exists to drive visitation to the destination, not to drive visits to 
the website. 

The website is only a tool.



Monitor Traffic from LLMs



Monitor AI Presence

*this tool does not take personas into account, nor does it account for the context of previous 
chats.



Google Search visibility does not guarantee LLM Visibility

https://www.growth-memo.com/p/is-
geoaeo-the-same-as-seo



E.E.A.T. your content



Proving Expertise

The first-hand experience of the creator

The expertise of the creator

The authoritativeness of the creator, the 

content itself, and their site

The trustworthiness of the creator



Common DMO Content Problems

1. Tied to the DMO instead of the experts 
2. No author cited in editorial content at all. 

a. Author is often “Visit [destination] staff writer”. 
b. This removes a layer of connection between the user and the 

content, 
c. Hard to demonstrate “experience” 

3. Politics and membership-based organizations can lose sight of 
objectivity



Proving Expertise

○ Build out an Author pages that can be 
linked from editorial content. Pages 
should contain profile photos, bios, 
article cards, and links to 
website/social. 

○ Contract with local experts and local 
guides to help generate “expert 
content”

DMO 
Website



Inspiration → Information



Controlling the Message / Resource hub

● Why does starbucks or nike have a website? 
● You are still a valid source of truth. 
● It’s the only place that you control the story from end 

to end.



The Expert Halo

A phenomenon where an individual is 
perceived as an expert in one area, and this 
perception extends to other areas where 
their expertise may not be as strong.

This leads to several issues:

○ Perception of Competence
○ Authority Bias
○ Overconfidence
○ Risks to Decision Making
○ Influence on Public Opinion
○ Reduced Diversity of Thought
○ Risk of Misinformation



Focus on what AI isn’t good at

It’s not-so-great at:
Local flavor

Hours of operation

Ground truth 

Events/what’s happening now

Individualized information 

*at least without additional context from the 
prompter

It’s good at:
General travel information

Comparing different 
destinations

Broad stroke truths

One-size-fits-all responses



Use Search Console to mine for detailed / long-tail queries



Getting Recommended



Real Example: What Ranks Closest to “Scuba Diving”?

USVI Among Top Semantic Matches

● Shows up alongside Aruba, St. Lucia, and  
Puerto Rico

● Highlights thematic similarity, not 
keyword overlap

● Visual map shows clustered relevance



Real Example: What Ranks Closest to “Scuba Diving”?

USVI Among Top Semantic Matches
● Principal Component Analysis, compresses the 1536 vectors for each destination and “Scuba Diving” into summary dimensions 

● PCA Component 1 is the biggest thematic difference among destination responses (ie. hard-core dive spots vs. general beach spots).

● PCA Component 2 is the second biggest difference (e.g., rustic/adventurous vs. luxury/cultural).

● Color shows relevance — how strongly AI thinks this destination is a match for scuba diving.



Correlation not Causation



But it’s not just what you are saying about your destination…

If your core offerings are never 
mentioned alongside your 
destination, don’t expect to get 
recommended by LLMs when people 
are looking for those offerings



Destinations & local businesses will have to start really 
looking in the mirror and become all the things they claim 
to be in order to get recommended in LLMs. 

Just because a destination or business has an offering 
(activities/attractions), it doesn’t mean that they are 
inherently the “best” place to partake in said offering. 

The “best” can often times be subjective and the best for 
you may not be the best for me. 




