VISIT

JOB DESCRIPTION

Job Title: Director of Marketing
Division: Marketing

Reports to: President & CEO
Classification: Full Time, Exempt
Approved By: President & CEO

Organization Background

Doing business as Visit Oakland, the Oakland Convention & Visitors Bureau is the official destination marketing
organization for Oakland, CA. We are passionate about Oakland and believe in our mission —to Increase tourism'’s
economic impact through destination development and brand management. Visit Oakland serves as the umbrella
organization for all visitor-related travel to Oakland.

Founded in 1999 to market Oakland as a travel and meeting destination, build awareness and stimulate hotel
occupancy, Visit Oakland continues with that mission today, actively marketing and selling Oakland to attract

visitors.

The OCVB is a private, not-for-profit, 5o1c (6) organization, with a 25-member board of directors and a staff of
eight. Visit Oakland is funded by a dedicated hotel tax - Measure C, and hotel self-assessed TBID.

Position Summary

The Director of Marketing (DOM) position works directly with the President and CEO, and the Sales department
to strategically plan, manage, direct and successfully execute marketing, advertising, and campaigns for Visit
Oakland. This exempt position reports to the President and CEO with direct reports.

As stipulated by the CEO, the DOM will be responsible for management of Visit Oakland’s marketing department
and the implementation of policies and procedures for the organization. The DOM must be able to represent Visit
Oakland at notable events and functions; attend and participate in community leadership groups such as BIDS,
Chamber of Commerce etc.; work effectively with the Board of Directors; and meet all Visit Oakland’s goals,
mission and performance plans.

The DOM shall be responsible for strategic planning, development and implementation of marketing strategies,
marketing communications, promotional and social media related activities. The DOM oversees development and
implementation of support materials and services in marketing, sales, partnerships, communications, and image.
The DOM directs the efforts of the marketing, social media staff and agencies. The DOM coordinates at the
strategic and tactical levels with the other functions of the Organization.

Essential Duties and Responsibilities

e Responsible for creating, implementing and measuring the success of:
o A comprehensive marketing program that will enhance the Organization’s image and position

within the marketplace and the general public and facilitate internal and external
communications.
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o Allorganizational marketing activities and materials including publications, customer acquisition,
social media presence, FAM trips, promotional materials, etc.

Review results of all marketing and operations efforts, and measure results toward the marketing plan
and ensure articulation of the Organization’s desired image and position, assure consistent
communication of image and position throughout the Organization, and assure communication of image
and position to all constituencies, both internal and external.

Lead collaborative marketing campaigns with the City of Oakland and the Mayor’s Office to elevate
Oakland'’s profile and support citywide initiatives.

Engage and collaborate with community stakeholders and partner organizations such as Bay Area Host
Committee, Oakland Sports Group, Chambers of Commerce, BIDs, and others to develop and execute
marketing initiatives and events that elevate Oakland’s brand.

Manage the organization’s website and create fresh, compelling content to improve SEO.

Serve as the primary website administrator and work with website developers (Simpleview) to manage
web updates, SEM, SEO and PPC programs.

Oversee all email newsletters and blog content creation.
Oversee social media advertising efforts for leisure and meetings audiences.

Responsible for editorial direction, design, production and distribution of all Organization publications and
digital presence.

Coordinate the appearance of all organization print and electronic materials such as letterhead, use of
logo, brochures, Inspiration Guide, etc.

Develops short-term and long-term strategies for effective marketing programs on a local, regional,
domestic, statewide and international level, with an objective to increase overnight visitors. Strategies
should include both traditional, digital and promotional programs resulting in maximum return on
investment.

Utilize consumer and data-driven insights to enable effective database marketing with partners such as
Tourism Economics, NEAR, etc.

Work with CEO, staff and agencies to identify KPI's and to maximize the ROl from marketing, advertising
and ecommerce programs.

Identify key strategic partners for brand positioning, media buying, and CRM and website technology.

Ensure that the organization regularly conducts relevant market research and coordinates and oversees
this activity.

Leads projects as assigned, such as cause-related marketing and special events.

Directly manage the activities of contractors, exempt and hourly employees in the Digital Marketing,
Creative Services and Marketing areas/departments.

In collaboration with the CEO and Leadership Team, provide recommendations regarding recruitment,
training, developing, evaluating, promoting, transferring, coaching, disciplining, rewarding and
terminating of Marketing Staff within the guidelines of Visit Oakland’s compensation, salary, performance
management and affirmative action programs.
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¢ Engage in community and stakeholder networking events to remain informed on local developments and
strengthen partnerships that support Oakland’s tourism ecosystem.

e Attend various state, regional and national industry meetings and tradeshows, for the purpose of
promoting Oakland as a destination and meeting site.

e Support the President and CEO to develop and maintain positive relationships with key partners, city
officials, tourism industry professional and local residents.

e  Oversee all marketing, social media, calendar, print and related marketing outreach materials on behalf of
Visit Oakland.

e Manage outside vendors on behalf of Visit Oakland, as needed such as Simpleview, Wanderlust Content
Studios, Expedia, SabreGDS, Vibemap, etc.

e Maintain active participation, through membership in various local, state, national and international
professional associations, outcome to generate awareness of the Oakland area as a successful convention
and tourism destination.

e Perform other such responsibilities and special projects as may be assigned by the President and CEO

including the ability to work effectively with the Chair of the Board and the Executive Committee, in the
absence of the President and CEO.

Qualifications

e Inorder to perform the essential functions of this position, the incumbent must possess broad and
seasoned knowledge and expertise in advertising, marketing, strategic planning administration,
operations and finance (from a budgetary and planning perspective). An understanding of the tourism,
CVB and convention industry is strongly preferred.

e ABachelor's degree in Marketing, Business Administration or equivalent undergraduate discipline is
preferred.

e Excellent sales and marketing capabilities, and highly developed interpersonal and human relations skills
are required. The incumbent must have excellent communication skills with the ability to effectively
communicate verbally, in writing, by telephone, and deliver excellent group presentations. Must have

the ability to anticipate and understand the needs of clients, constituents and the community at large.

e This position requires a willingness to travel, traveling approximately 5-10% of the time. The individual
must be able to travel by air and must possess a valid passport and a California’s driver’s license.

e Fundamental knowledge of MS Office Suite (Word, Outlook, Excel, and Power Point) is required.
e Previous management experience in a DMO setting is preferred.

e Proven high contact customer service and business etiquette skills.

e Excellent oral and written communication skills.

e Strong organizational skills and ability to multi-task.

e Knowledge of Simpleview or similar client management database, preferred but not required.
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e  Availability to work flexible hours, including evenings and weekends, as needed.

e Ability to travel locally, regionally, and nationally as required.

Physical Requirements

The physical and work requirements listed are representative of those that must be met to successfully perform
the essential functions of this job. Reasonable accommodation may be made to enable individuals with disabilities
to perform the essential functions.

e Ability to sit and work with hands and arms for at least eight (8) hours per day and five (5) days per
week.

e Physical ability to stand, reach, lift, bend, kneel, stoop, climb, walk, crawl, push and pull items
weighing up to 20 pounds.

e Stand and move throughout the office.

e Add, subtract, multiply, and divide in all units of measure, using whole numbers, common fractions,
and decimals. Ability to compute rate, ratio, and percentage.

e Have consistent and reliable attendance.

e Proficient interpersonal relations and communicative skills in English.

e Interpret a variety of instructions furnished in English written, oral, diagram, or schedule form.
e Write routine reports and correspondence.

e Meet daily, weekly, monthly, quarterly, yearly and other deadlines consistently.

e Work under pressure with changing, ambiguous priorities.

e Communicate effectively and promptly to clients or employees of the organization.

e High level of manual dexterity to adeptly type and use computer equipment.

e Auditory and visual skills — Specific vision abilities required by this job include close vision, distance
vision, color vision, peripheral vision, depth perception and ability to adjust focus.

e Ability to work overtime occasionally at the last minute.

Compensation

Competitive Salary
Benefits: Medical, dental, vision, life and retirement benefits
Relocation Package: not available

How to Apply

Submit resume, cover letter, two writing samples to jasmin@visitoakland.com
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