SEPTEMBER 2024

QS 0cean Citym TOURISM REPORT

VISITOR PROFILE — VISITORS

isizar Markst Ares Avg. Visitor Spend

&

..:'.‘T:::"MW...mwm — — Visits Visitors Visitor Frequency
23M 807k 2.85
ROOM TAX

TBD

2023 Room Tax Collection: $5,794,245
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Web Search Sessions by Content

. Home Page 39.4%
. Events 27.6%
. Outdoor Rec. 5.0%

. Arts & Entertainment 5.1%
. Accommodations 5.1%

SOCIALS OCCUPANCY
Facebook Impressions Instagram Impressions Hotel Occupancy Hotel ADR  Hotel RevPAR
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* metric information provided by placerai.com, Zartico.com & Sprout Social reporting
*Occupancy Numbers reported by AirDNA & STR Destination Report



