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Executive summary
• In April, Demand among Dare County’s short-term lodging propertiescontinued to trail below last year’s trend, as Guest Nights (Demand) 

decreased by 18.9% Year-over-Year (YoY), while Owner Nights & Holds dropped by 9.3% YoY. As a result, Adjusted Paid Occupancy for 
the month fell by 11.7% compared to last April. Adjusted Paid Occupancy came to 37.5% throughout the county for the month.
• Roanoke Island was the only region within Dare County to see Adjusted Paid Occupancy increase, albeit slightly, compared to last 

year. Rentals on Hatteras Island saw the highest average Adjusted Paid Occupancy at 41.3%, followed closely by Roanoke Island at 
41.2%, and Northern Beaches at 35.4%.

• Throughout Dare County, Average Daily Rate (ADR)increased by 3.0% YoY to $220. Northern Beaches and Roanoke Island both saw 
ADR rise compared to last year, to $254 and $146 respectively, while Hatteras Island was flat at $171 for the month.

• Guest Demand among Dare County’s hotels dipped in April, decreasing by 3.6% YoY, pulling Paid Occupancy down with it. Hotels 
averaged 75.5% Occupancy for the month, a 3.6% decline from last year.
• Conversely, hotel ADR rose moderately,gaining 2.4% YoY to average $164 for the month. The increase in ADR slowed the rate of 

decline in Revenue, which fell by just 1.2% YoY, to $2.75 million in April. 

• In-market visitor spending on Visa cards totaled $32.3 million inApril 2026, a slight 1.2%decrease compared to the same month last 
year. 
• Visitor spending was a mix of increases and decreases across major domestic markets. Spending from the largest market, the Virginia 

Beach MSA, was basically flat in April, down just 0.5% YoY, while the Washington DC-VA-MD-WV MSA fell significantlyby 12.8% 
YoY. Conversely, spending from the Richmond MSA increased by 2.3% YoY. 

• Overall, domestic visitor spendingfell 1.1% YoY in April,while international visitor spending decreased 8.4% YoY for the month.  
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Dare county – projected Adjusted paid Occupancy by week
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Dare county – projected average daily rate
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Dare county – projected average Booking window (days)
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Dare County hotels – projected Paid Occupancy
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Source: Key Data (as of 5/11/2026, Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – revenue
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Source: Key Data (as of 5/11/2026, Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – average booking window (days)

+45%

Artificial Intelligence

Internet of Things

+42%

Source: Key Data (as of 5/11/2026, Sample = 12 hotels, 1,496 rooms)
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Executive Summary

Key Messaging:
• Wildlife and fishing on the OBX
• What to do on the OBX

Performance Overview:
• All KPIs are trending above projected base goal. 
• At 2.8MM with two months remaining, engagements have exceeded the 2.5MM end-of-year base goal by 291K; only 272K short of surpassing the 3.1MM EOY stretch goal.
• With 391K website sessions, social efforts have exceeded the EOY base goal by 35.5K; only 41K short of the 432K EOY stretch goal, nearly surpassing the high-traffic pandemic fiscal years.
• Social efforts have generated 32K conversions so far this year, having surpassed the 27.9K EOY stretch goal.
• A trend that became more apparent this month is the social audience recognizing certain featured faces, further tying the OBX to the people that make the destination special.

Next Steps & Recommendations:
• Increase conversion ad budget allocated towards eNews ads to increase subscription growth. 
• Going into peak Summer travel season, messaging will focus on safety and accessibility
• Upcoming calendars will start to include freshly captured content from the April session.
• Soft Shell Crab Week promotion in May featuring OBVB produced video.

Drive Awareness
KPI: Impressions

Drive Intent
KPI: Website Sessions Referred by Social Sources

Performance As Of: Apr 2026 Apr 2025 Base Goal Stretch Goal Performance As Of: Apr 2026 Apr 2025 Base Goal Stretch Goal
Current Month 4,937,528 5,015,714 4,693,973 6,350,670 Current Month 57,058 31,429 31,118 37,855

Cumulative Fiscal 45,633,559 51,235,053 43,219,547 58,473,504 Cumulative Fiscal 390,769 316,974 310,021 377,139
Cumulative % To Target 89% 106% 78% Cumulative % To Target 123% 126% 104%

Engage
KPI: Likes, Comments, Shares, Saves/Favorites, Video Views, Link Clicks, Media Clicks

Convert
KPI: Mini-Guide Requests, Physical Guide Requests, Guide PDF Downloads, eNews Sign-Ups

Performance As Of: Apr 2026 Apr 2025 Base Goal Stretch Goal Performance As Of: Apr 2026 Apr 2025 Base Goal Stretch Goal
Current Month 170,764 199,470 257,226 314,387 Current Month 5,062 2,188 1,995 2,330

Cumulative Fiscal 2,825,911 2,209,708 2,219,438 2,712,647 Cumulative Fiscal 31,920 21,834 21,217 24,786
Cumulative % To Target 128% 127% 104% Cumulative % To Target 146% 150% 129%



Engage - Community Growth
Highlights:
• Net growth increased significantly on both YouTube and TikTok. YouTube growth was driven by the final $1K of test budget allocated to subscriber ads which drove over 1.4K 

new subscribers. The “Fishing with a Local” video also contributed to growth on TikTok this month.
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U.S. Economic Outlook
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Source:  Tourism Economics (May 2026) 



U.S. Consumer Spending
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Source:  Tourism Economics (May 2026) 



Gas Station Sales Trends
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Source:  Tourism Economics (May 2026) 



Tax Refunds & Gas Prices
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Source:  Tourism Economics (May 2026) 



Concerns Impacting Travel Decisions
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Source:  Future Partners (May 2026) 



Concerns Impacting Travel Decisions
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Source:  Future Partners (May 2026) 



Economic Review

American Consumer Sentiment 
• The American consumer is more downbeat than ever, and US Consumer Sentiment reached a multi-year low in May.

+45%

Internet of Things

+42%
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Source:  University of Michigan & Tourism Economics (May 2026) 



Economic Review

The Dow Jones Industrial Average
• “The DJIA added a dramatic 7.1%, or 3,310.6 

points, in April to close the month at 49,652.1 
points, an all-time high for a monthly close.”

• “This is a sharp reversal from the 5.2% decline 
recorded in March, which was largely driven 
by rising oil costs as the US-Iran war triggered 
global fuel shortages.”

• “Gains on the DJIA are typically mirrored in 
the S&P 500, which means that those that are 
invested in 401(k)s are seeing strong gains in 
their savings rates.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics (5/13/2026) 



Economic Review

The National Unemployment Rate
• “Job Creation and the National Unemployment 

Rate beat expectations for a second consecutive 
month in April, with employers adding 115,000 
new jobs while the unemployment rate 
remained unchanged at 4.3%.” 

• “This is the third time that the economy has 
added jobs in the last four months and the first 
consecutive month of gains since May 2025.”

• “Jobs for February were revised downward and 
March was revised upward, with the 
adjustments resulting in 16,000 fewer jobs 
created for those two months.”

• “Wages increased slightly year-over-year with 
pay up 3.6% compared to last year.”
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Source:  DestiMetrics (5/13/2026) 



Economic Review

The National Inflation Rate
• “National Inflation Rate and the Consumer 

Price Index (CPI) rose dramatically in April for 
the second consecutive month.”

• “Prices increased 0.9% in April from March 
and the national inflation rate reached 3.8%, 
the highest since September 2023.”

• “The consecutive 0.9% monthly increases in 
March and April represent the largest two-
month increase since 2022.”
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Source:  DestiMetrics (5/13/2026) 



Overseas* Visitor Arrivals
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Source:  Tourism Economics (May 2026) 

*Overseas  visitors include all international markets except for Canada and Mexico



Canada Inbound Review
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Source:  Tourism Economics (May 2026) 



Mexico vs. Canada Inbound Visitation
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Source:  Tourism Economics (May 2026) 



Domestic Air Travel
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Source:  TSA & Tourism Economics (May 2026) 



U.S. Air Travel Booking Pace
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Source:  OAG & Tourism Economics (May 2026) 



U.S. Hotel Room Demand
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Source:  STR & Tourism Economics (May 2026) 



U.S. Hotel Group Demand
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Source:  STR & Tourism Economics (May 2026) 



U.S. Travel Budgets
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Source:  Future Partners (May 2026) 



Future Trip Expectations
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Source:  Future Partners (May 2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update April 2026
• “Supply growth accelerated again in April as the U.S. short-term rental market continued its gradual recovery from the 

softer demand environment seen through much of late 2025. While occupancy remained relatively flat, stronger ADR 
growth and improving booking trends point to resilient traveler demand heading into the summer season.”

• “At the same time, the upcoming FIFA World Cup is already beginning to reshape travel patterns across the country. 
Demand growth is accelerating not only in host cities but also in surrounding regional markets, as travelers 
increasingly look beyond traditional urban destinations for more affordable accommodation options. Combined with 
steady spring travel demand and improving summer pacing, the data suggests a stronger seasonal outlook despite 
continued economic uncertainty.”

• “The April data points to a market where improving demand and strong pricing continue to support revenue growth, 
even as accelerating supply keeps occupancy gains relatively muted heading into the summer season.”
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Source:  AirDNA (5/20/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update April 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for April 2026
• Available listings (Supply) reached 1.72 million, a 3.5% increase Year-over-Year (YoY)
• Demand nights were up 2.4% YoY
• Occupancy averaged 54.6%, down 0.3% YoY
• Average Daily Rate (ADR) climbed to $254.13, up 4.5% from last year
• Revenue per Available Rental Night (RevPAR)  increased 4.1% YoY to $138.83

+45%

Internet of Things
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Source:  AirDNA (5/20/2026) 
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American Travel sentiment study (Wave 107)
*Survey fielded May 5 - 7, 2026; US National Sample of 1,000 adults 18+
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Source: Longwoods International
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