
MONTHLY RESEARCH UPDATE

One Visitors Center Circle, Manteo, NC 27954(877) 629-4386 www.outerbanks.org

January 2026 Review



Executive Summary
• In January, guest Demand among Dare County’s short-term lodging properties rose by 47.1% compared to last year, while 

Owner Nights & Holds fell by 5.5% Year-over-Year (YoY). As a result, Adjusted Paid Occupancy for the month increased by 

27.8% compared to last January. The Adjusted Paid Occupancy came to 10.1% throughout the county for the month.

• Hatteras Island was the only region to see Adjusted Paid Occupancy increase in January compared to last year. Rentals on 

Roanoke Island saw the highest average Adjusted Paid Occupancy at 15.8%, followed by Hatteras Island at 12.0%, and 

Northern Beaches at 6.9%.

• Throughout Dare County, Average Daily Rate (ADR) declined 29.0% YoY to $112. The Northern Beaches, historically 

the ADR leader, bucked this trend as ADR rose 3.2% to $196. The other two regions posted double digit declines, with 

Roanoke Island landing at $101 and Hatteras Island at $53. 

• Guest Demand among Dare County’s hotels increased in January, as properties sold 3.7% more guest nights compared to last 

year, causing Paid Occupancy to rise by 3.7% YoY. Hotels averaged 31.0% Occupancy for the month. 

• Hotel ADR also increased for the month, rising by 2.2% YoY to average $97 for the month. Paired with strengthened 

Demand, hotel Revenue increased by 6.0% YoY to total $686K in January. 

• In-market visitor spending on Visa cards totaled $9.0 million in January 2026, a gain of 8.7% compared to the same month 

last year. 

• Visitor spending grew in January across most domestic markets (12 out of the top 15). The top market, the Virginia Beach 

MSA, increased spending by 3.6% YoY while the next largest market, the Washington DC-VA-MD-WV MSA, increased 

spending by an impressive 9.8% YoY. Overall, domestic visitor spending was 8.8% higher in January from last year. 
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Dare County – Projected Adjusted Paid Occupancy by Week
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Source: Key Data (as of 2 /23 /2026 )
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Dare County – Projected Average Daily Rate
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Dare County – Projected Average Booking Window (Days)
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DARE COUNTY HOTELS – PROJECTED PAID OCCUPANCY
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Source: Key Data (as of 2 /23 /2026 , Sample = 12 hotels, 1,496 rooms)
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DARE COUNTY HOTELS – AVERAGE DAILY RATE
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Source: Key Data (as of 2 /23 /2026 , Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – revenue
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Dare County hotels – average booking window (days)
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Executive Summary

Key Messaging:
• Outer Edge Season 2
• 2026 Travel Guide

Performance Overview:
• All KPIs in January outperformed stretch projections. All KPIs are trending ahead of the YTD base goal.
• Pinterest traffic-driving performance was highly-efficient this month, performing at a CPC of $0.17 – vs. the fiscal average of $0.34. Additionally, the park ranger video was highly-effective at driving 

traffic from Meta this month, with over 36K link clicks.
• The video highlighting that feeling when you cross the bridge onto the OBX resonated strongly with the audience, yielding a high volume of video view completions, shares, saves, and comments.

Next Steps & Recommendations:
• Continue to promote Outer Edge Season 2 content. 
• With National Wildlife Day in February, content will spotlight wildlife on the OBX– interview with Eve Turek and whale UGC.
• OBX ghost story lore as well as accessibility and warmer weather activities as spring approaches.
• Updated 2026 Travel Guide video featuring a flip-through of the guide (inspired by the top-performing 2025 post).

Drive Awareness
KPI: Impressions

Drive Intent
KPI: Website Sessions Referred by Social Sources

Performance As Of: Jan 2026 Jan 2025 Base Goal Stretch Goal Performance As Of: Jan 2026 Jan 2025 Base Goal Stretch Goal

Current Month 6,462,093 12,438,193 4,401,757 5,955,319 Current Month 58,500 34,739 34,877 42,428

Cumulative Fiscal 28,897,860 29,919,420 28,189,254 38,138,403 Cumulative Fiscal 233,288 151,225 208,542 253,690

Cumulative % To Target 97% 103% 76% Cumulative % To Target 154% 112% 92%

Engage
KPI: Likes, Comments, Shares, Saves/Favorites, Video Views, Link Clicks, Media Clicks

Convert
KPI: Mini-Guide Requests, Physical Guide Requests, Guide PDF Downloads, eNews Sign-Ups

Performance As Of: Jan 2026 Jan 2025 Base Goal Stretch Goal Performance As Of: Jan 2026 Jan 2025 Base Goal Stretch Goal

Current Month 698,218 299,889 193,435 236,421 Current Month 5,167 3,451 4,328 5,056

Cumulative Fiscal 2,068,099 993,602 1,460,083 1,784,546 Cumulative Fiscal 15,262 9,680 10,888 12,720

Cumulative % To Target 208% 142% 116% Cumulative % To Target 158% 140% 120%



Engage - Community Growth
Highlights:
• Social growth was strong across all platforms – except Twitter/X – with the largest growth on YouTube in correlation with the launch and promotion of Outer Edge Season 2.
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u.s. market review

The Dow Jones Industrial Average
• “The DJIA was up strongly in January, gaining 

1.7% or 829.2 points to finish the month at 
48,892.5 points.”

• “And though January was a volatile month on 
Wall Street, this is the fifth consecutive time the 
Dow has closed a month at an all-time high.”

• “Strong financial markets boost consumers’ 
saving accounts to help drive confidence and 
spending, though the former isn’t cooperating 
and the latter has been soft since November 
2024.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics ( 2 /11 /2026 ) 



u.s. market review

The Consumer Confidence and Consumer 
Sentiment Index
• “The CCI and CSI were mixed again in January, with the 

CCI declining to its lowest level in over a decade and 
the CSI increasing slightly.”

• “Consumer Confidence dropped a shocking 9.7 points 
from an upwardly adjusted 94.2 in December to 84.5 
points in January, the lowest CCI reading since May 
2014, easily surpassing peak pandemic lows.”

• “Consumers are citing an intention to spend more on 
travel related services while simultaneously indicating 
that their vacation plans are plunging.”

• “The University of Michigan’s CSI was contrarian again 
in January, increasing a moderate 3.5 points from 52.9 
in December to 56.4 last month.”

• “While this is better news than expected, the CSI is far 
from strong and is down 20 percent from last January.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics ( 2 /11 /2026 ) 



u.s. market review

The Consumer Confidence and Consumer 
Sentiment Index (continued)
• “The CSI and CCI are fairly closely aligned, with 

Sentiment often acting as a leading indicator of 
Confidence.”

• “But we see these divergent directions at times 
when consumers are uncertain of themselves, 
and seemingly similar questions spur 
considerably different responses, and are a signal 
of instability in the marketplace.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics ( 2 /11 /2026 ) 



u.s. market review

The National Unemployment Rate
• “Job Creation and the National Unemployment 

Rate were unexpectedly robust in January, with 
employers adding 130,000 new jobs to payrolls 
and the unemployment rate falling to 4.3%, a 
retreat from its recent high of 4.6% in November.”

• “The Accommodations and Food Services sectors 
added a total of 17,200 positions, with the Food 
and Drinking Establishments subsector adding 
27,800 jobs while Accommodations lost 10,600 
positions.”

• “Wages remained strong, up 3.7% YOY and 
continue to outpace the overall inflation rate, 
possibly putting more discretionary dollars in 
consumers’ pockets.”

• “Overall job creation in 2025 was adjusted 
downward from a previously reported 584,000 to 
just 181,000, or just 15,000 per month.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics ( 2 /11 /2026 ) 



u.s. market review

US Economy Entering 2026
• “The US enters 2026 with a familiar pattern: resilient output, cooling inflation, and a labor market that looks stable on 

the surface but fragile underneath.”

• “The flood of shutdown-delayed data helped clarify the end of 2025: the economy stayed resilient in the second half of 
the year, even though the record-long government shutdown weighed on activity. Strong consumer spending and AI-
driven investment kept growth on track.”

• “The shutdown also sharpened an already-bifurcated economy. Lower- and middle-income households absorbed the 
hit from missing paychecks and suspended benefits (including SNAP), while rising equity markets supported higher-
income earners and kept spending moving through the holiday period.”

The Outer Banks Visitors Bureau

Source:  Tourism Economics ( 1 /30 /2026 ) 



u.s. market review

Growth Holds as AI Remains a Key Tailwind 
• “We raised the 2026 US real GDP forecast to 2.8% (+0.3ppt) as AI investment supports business spending and boosts 

consumption.”

• “The bigger story for 2026 may be that business investment starts to broaden beyond AI, supported by easing 
borrowing costs and investment incentives.”

• “Generally, employers have avoided large-scale layoffs, but weak hiring keeps gains modest - a setup that tends to hit 
younger and lower-wage workers first.”

• “Inflation looks past its peak and should trend lower through 2026 as prior price pressures fade. With rates closer to 
neutral, the Fed can afford patience. The baseline still points to a cautious path - holding for now, then cutting later in 
the year if inflation continues to cool and hiring doesn’t worsen.”

The Outer Banks Visitors Bureau

Source:  Tourism Economics ( 1 /30 /2026 ) 



u.s. market review

Consumers Keep Spending, Just Not Evenly
• “Growth in disposable income, plus the wealth effects from 

rising equities and real estate prices, will support solid growth 
in spending.”

• “This further underscores how wealthier/older households 
continue to carry discretionary demand, which has increasingly 
shifted to travel-related spending on recreational goods, 
restaurants, and hotels.”

• “The personal saving rate reached a three-year low, which 
argues for some moderation as the year progresses.”

+45%

Internet of Things

+42%
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Source:  Tourism Economics (1/30/2026) 



u.s. market review

The Two-Track Traveler
• “Bifurcation remains a theme - and the macro split translates into a travel split: premium demand holds up, while more 

price-sensitive segments show greater strain.”

• “Our latest forecast with STR saw minimal adjustments in hotels and lodging, with momentum expected to improve 
later in the year.”

• “We expect a more supportive backdrop for US travel in 2026. While a softer job market weighs on younger and lower-
wage households, real wage gains and household wealth should keep consumer spending resilient. International travel 
faces near-term headwinds but will likely see a gradual rebound as global demand strengthens and the World Cup 
boosts summer arrivals.” - Aran Ryan, Director of Industry Studies, Tourism Economics

• “Growth concentrates in the second half of 2026, led by moderate gains and concentrated among higher-tier hotels.”

The Outer Banks Visitors Bureau

Source:  Tourism Economics ( 1 /30 /2026 ) 



u.s. market review

US Air Travel
• “Total airline volume held steady in 2025, up 6.9% 

versus 2019 and flat compared to 2024.”

• “In a recent quarterly earnings call, Delta Airlines noted 
main cabin ticket sales were down 7% year-over-year, 
but premium cabin ticket sales rose 9%.”

• “Effectively, none of our growth in seats will be in the 
main cabin. Virtually all will be in the premium sector.” 
- Ed Bastian, CEO, Delta

+45%

Internet of Things

+42%
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Source:  Tourism Economics ( 1 /30 /2026 ) 



u.s. market review

International Inbound, A Shifting Composition
• “International overnight visits to the US fell 5.7% in 2025, validating our early downside scenarios (-5.1%) last 

February tied to sentiment and policy headwinds.”

• “Beneath the headline decline, the mix of inbound markets shifted meaningfully, reshaping demand patterns and hotel 
performance across key markets.”

• “The largest fall was from Canada, which dropped a severe estimated 25.7%. Meanwhile, Mexico overperformed (up 
8.6%) and overseas softened.”

• “For the first time in more than 25 years (outside pandemic years), Mexico became the largest source of international 
visitors to the US, surpassing Canada.”

• “Inbound should grow in 2026, but importantly, we expect a gradual rebound, not a full recovery - even with global 
demand strengthening and World Cup-related arrivals.”

The Outer Banks Visitors Bureau

Source:  Tourism Economics ( 1 /30 /2026 ) 



u.s. market review

Short Term Rentals Update January 2026
• “January is a key month for short-term rental bookings, typically accounting for 9–10% of total annual bookings. New 

year budgets and winter travel planning often prompt guests to begin booking spring and summer trips early, meaning 
January momentum can set the tone for the year ahead.”

• “In 2026, bookings in January rose 5.5% year over year. This is fastest growth pace since July and the second 
consecutive month of acceleration, signaling a positive start for demand.”

• “Nights stayed increased 2.5% year-over-year (YoY), though performance varied by location type. Small City/Rural 
destinations led demand growth, with nights stayed rising nearly 6% YoY. Coastal markets follow at 4% growth. 
Mountain/Lake destinations lagged behind, with demand largely flat.”

• “As listing growth edged ahead of demand in January, occupancy fell 1.5% year-over-year (YoY) to 48.4% across U.S. 
markets. This continues a pattern of YoY declines that began in August 2025, when available listings started to 
recover.”

• “Lead times continued to decline in January, extending a multi-year trend. Median lead time fell from 21 days in 
January 2024 (down 13% YoY) to 18 days in January 2025 (down 14% YoY), and declined again to 17 days in January 
2026, a further 6% year-over-year decrease.”

The Outer Banks Visitors Bureau

Source:  AirDNA ( 2 /16 /2026 ) 



u.s. market review

Short Term Rentals Update January 2026 (continued)
• “Looking ahead, demand pacing remains a bright spot. March bookings are up 7% year-over-year (YoY), and April 

bookings are up 12%, pointing to steady spring demand.”

• “Spring break demand is showing strong pacing across both March and April, as Easter shifts back to early April after 
falling later in the calendar last year. Over the past few years, spring break travel has moved between March and April 
depending on the calendar. In 2026, demand is spread across both months, supporting strong pacing in each.”

• “Summer demand is also strengthening, supported by the upcoming World Cup. Bookings for June and July are up 
22% YoY, with strong gains in host markets such as Philadelphia, Los Angeles, Miami, Dallas, Kansas City, Seattle, and 
Atlanta. Even when excluding these host cities, pacing remains solid. June bookings are up 17% and July bookings are 
up 20%, indicating broad-based demand growth across U.S. markets.”

The Outer Banks Visitors Bureau

Source:  AirDNA ( 2 /16 /2026 ) 



u.s. market review

Short Term Rentals Update January 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for January 2026
• Available listings reached 1.68 million, a 4.2% increase YoY
• Demand nights were up 2.5% in January 
• Occupancy averaged 48.4%, down -1.5% YoY
• Average Daily Rates (ADR) climbed to $246.62, up 3.6% from last year
• Revenue per Available Rental (RevPAR) increased 2.1% year-over-year (YoY) to $119.27

+45%

Internet of Things
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Source:  AirDNA ( 2 /16 /2026 ) 



TRAVELER 

SENTIMENT

The Outer Banks Visitors Bureau



American Travel sentiment study (Wave 103)
*Survey fielded January 6 - 9 , 2026 ; US National Sample of 1,000 adults 18 +
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Canadian Travel sentiment study (Wave 4)
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+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International



Canadian Travel sentiment study (Wave 4)
*Survey fielded January 8 - 10 , 2026 ; Canadian National Sample of 1,000 adults 18 +

+45%

Artificial Intelligence

Internet of Things

+42%

The Outer Banks Visitors Bureau

Source: Longwoods International


	Slide 1
	Slide 2
	Slide 3
	Slide 4
	Slide 5
	Slide 6
	Slide 7
	Slide 8
	Slide 9
	Slide 10
	Slide 11
	Slide 12
	Slide 13
	Slide 14
	Slide 15
	Slide 16
	Slide 17
	Slide 18
	Slide 19
	Slide 20
	Slide 21
	Slide 22
	Slide 23
	Slide 24
	Slide 25
	Slide 26
	Slide 27
	Slide 28
	Slide 29
	Slide 30
	Slide 31
	Slide 32
	Slide 33: Executive Summary
	Slide 34: Engage - Community Growth
	Slide 35
	Slide 36
	Slide 37
	Slide 38
	Slide 39
	Slide 40
	Slide 41
	Slide 42
	Slide 43
	Slide 44
	Slide 45
	Slide 46
	Slide 47
	Slide 48
	Slide 49
	Slide 50
	Slide 51
	Slide 52
	Slide 53
	Slide 54
	Slide 55
	Slide 56
	Slide 57
	Slide 58
	Slide 59
	Slide 60
	Slide 61
	Slide 62
	Slide 63
	Slide 64
	Slide 65
	Slide 66
	Slide 67
	Slide 68
	Slide 69

