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Executive summary
• In October, guest Demand among Dare County’s short-term lodging properties continued to trend below last year’s volume, falling 

by 7.1% Year-over-Year (YoY). The number of nights available was relatively flat compared to last year (+0.5%), netting a 7.2% YoY 
decrease in Occupancy for the month. The adjusted Occupancy came to 52.4% throughout the county in October. 
• Roanoke Island was the only region to see Occupancy increase in October compared to last year. Rentals on Hatteras Island saw 

the highest average Occupancy at 67.7%, followed by Roanoke Island at 53.5%, and Northern Beaches at 45.5%.
• Throughout Dare County, Average Daily Rate (ADR) increased slightly, rising by 2.0% YoY to $222. The Northern Beaches remain 

the regional leader with an ADR of $260, followed distantly by Hatteras Island at $176, and Roanoke Island at $151.

• Guest Demand among Dare County’s hotels also decreased compared to last year in October, falling by 5.9% YoY, pulling 
Occupancy down by the same rate. Hotels averaged 65.7% Occupancy for the month.  
• ADR increased slightly, however, rising by 1.6% YoY to average $155 for the month. The slight uptick in rate was not enough to 

overcome the decline in Demand, however, which resulted in hotel Revenue decreasing by 4.4% YoY to $2.33 million in October. 

• In-market visitor spending on Visa cards totaled $41.1 million in September 2025, a 2.8% decrease from the same month last year. 
Calendar Year-To-Date (YTD), visitor spending totals $371.6 million, up 3.2% YoY.
• September was a down month for most major domestic markets. Residents from the Virginia Beach region spent 3.1% less, 

Washington D.C. residents spent 8.9% less, and Richmond residents spent 0.9% less than one year prior. Overall, domestic 
visitor spending was 2.7% lower in September compared to last year. 
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Dare county – Projected Occupancy by week
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Dare county – projected owner nights & holds
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Dare county – projected average daily rate
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Source: Key Data (as of 11/11/2025)
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Dare county – projected average Booking window (days)
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Source: Key Data (as of 11/11/2025)
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Dare County hotels – projected Occupancy
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Source: Key Data (as of 11/11/2025, Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – Average Daily rate
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Source: Key Data (as of 11/11/2025, Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – revenue
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Source: Key Data (as of 11/11/2025, Sample = 12 hotels, 1,496 rooms)

$136,990 

$76,887 

$157,673 

$40,394 
$37,057 

$14,179 

$41,220 

$66,691 

$10,576 

$10,573 

$8,248 
$3,966 

$103,592 

$110,906 

$142,156 

$39,314 

$18,407 

$18,810 

$60,992 

$45,004 

$11,704 

$8,791 

$9,998 $8,787 

 $-

 $40,000

 $80,000

 $120,000

 $160,000

 $200,000

Pace by Week –  Projected Revenue ($)

Current Year Previous Year



Dare County hotels – average booking window (days)
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Source: Key Data (as of 11/11/2025, Sample = 12 hotels, 1,496 rooms)
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Engage - Community Growth
Highlights:
• With the YouTube test driving 

subscribers, majority of overall 
community growth originated from the 
channel this month while Meta and X 
experienced attrition.
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American Travel sentiment study (Wave 101)
*Survey fielded October 7, 2025; US National Sample of 1,000 adults 18+
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