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Executive summary
• In March, guest Demand among Dare County’s short-term lodging propertiesfell by 9.7% compared to last year, while Owner Nights & 

Holds dropped by 9.0% Year-over-Year (YoY). As a result, Adjusted Paid Occupancy for the month decreased by 2.3% compared to last 
March. Adjusted Paid Occupancy came to 20.6% throughout the county for the month.
• Northern Beaches was the only region within Dare County to see Adjusted Paid Occupancy increase inMarch compared to last year. 

Rentals on Roanoke Island saw the highest average Adjusted Paid Occupancy at 24.6%, followed by Northern Beaches at 19.4%, and 
Hatteras Island at 17.6%.

• Throughout Dare County, Average Daily Rate (ADR)increased by 14.3% YoY to $181. Northern Beaches and Hatteras Island both saw 
ADR rise significantly compared to last year, to $202 and $139 respectively, while Roanoke Island was relatively flat at $127.

• Guest Demand among Dare County’s hotels dipped slightly in March, decreasing by 1.8% YoY, pulling Paid Occupancy down with it. 
Hotels averaged 63.3% Occupancy for the month, a 1.8% decline from last year.
• Conversely, hotel ADR rose moderately,rising by 4.8% YoY to average $125 for the month. The increase in rate was enough to 

overpower the weakened Demand and kept hotel Revenue buoyant. Revenue rose by 2.9% YoY to $1.8 million in March.

• In-market visitor spending on Visa cards totaled $18.6 million inMarch 2026, a slight 1.7%increase compared to the same month last 
year. 
• Visitor spending was a mix of increases and decreases across major domestic markets. Spending from the largest market, the Virginia 

Beach MSA,decreased 7.0% YoY, while the Washington DC-VA-MD-WV MSA grew significantlyby 22.2% YoY. Spending from the 
Richmond MSA increased by 4.6% YoY. 

• Overall, domestic visitor spending rose 1.8%YoY in March,while international visitor spending dropped 13.9% YoY for the month. 
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Dare county – projected Adjusted paid Occupancy by week
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Dare county – projected average daily rate
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Dare county – projected average Booking window (days)
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Dare County hotels – Average Daily rate
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Dare County hotels – revenue

+45%

Artificial Intelligence

Internet of Things

+42%

Source: Key Data (as of 4/6/2026, Sample = 12 hotels, 1,496 rooms)
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Dare County hotels – average booking window (days)
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Consumer Sentiment

The Consumer Confidence and 
Consumer Sentiment Index
• “The CCI and CSI went in opposite directions in 

March, and both remain well below their 24-
month averages.”

• “The Conference Board’s CCI edged up a slight 
0.8 points to finish the month at 91.8 points, 
however it has been on a generally downward 
trend since late 2021.”

• “The University of Michigan’s CSI declined this 
month, down 3.3 points--or 6%--to finish at 53.3 
points, the lowest reading since last December.”

+45%

Internet of Things

+42%
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Source:  DestiMetrics (4/13/2026) 



Economic Review

The Dow Jones Industrial Average
• “The DJIA dropped dramatically in March after 

a mostly uneventful February, losing 2,636.41 
points, or -5.4%, to finish the month at 
46,341.51 points.”

• “This is the lowest monthly close for the Dow 
since August 2025.”

• “While the DJIA was down, the S&P 500, 
which is more closely tied to consumers’ 
retirement and savings accounts, was down -
5.1%.”

• “Though only about 60% of consumers are 
invested in Wall Street, this month’s 
performance on Wall Street reflects factors 
that impact consumers across the entire 
economic spectrum.” 
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Source:  DestiMetrics (4/13/2026) 



Economic Review

The National Unemployment Rate
• “Job Creation and the National 

Unemployment Rate were both better in 
March, with payrolls expanding by a strong 
178,000 positions, considerably higher than 
most analysts were predicting.”

• “The unemployment rate softened to 4.3%, 
down from 4.4% in February.”

• “Wages were also up during the month, 
gaining 3.5% year-over-year.”

• “The Accommodations subsector added 
7,900 jobs in March, while Food/Drinking 
Services added a strong 21,500 positions.” 

+45%

Internet of Things
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Source:  DestiMetrics (4/13/2026) 



Economic Review

The National Inflation Rate
• “National Inflation Rate and the Consumer 

Price Index (CPI) rose dramatically in March, 
with consumer prices jumping 0.9 percentage 
points from February.”

• “The national inflation rate is now at 3.3%, the 
highest since May 2024.”

• “Gasoline prices are up 24.1% versus last 
month, while airfares were up 2.7% between 
February and March, but are now up 15.0% 
YoY.”

• “The 0.2% gap between wages, up 3.5%, and 
inflation is the smallest since 2024, and puts 
pressure on consumers.”
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Source:  DestiMetrics (4/13/2026) 



U.S. Economic Outlook
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Source:  Tourism Economics (4/20/2026) 
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Source:  Tourism Economics (4/20/2026) 



Tax Refunds & Gas Price Effects
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Source:  Tourism Economics (4/20/2026) 



International Inbound Review
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Source:  Tourism Economics (4/20/2026) 



Canada Inbound Review

The Outer Banks Visitors Bureau

Source:  Tourism Economics (4/20/2026) 



International Visitation Forecast
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Source:  Tourism Economics (4/20/2026) 



U.S. Hotel World Cup Forecast
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Source:  Tourism Economics (4/20/2026) 



U.S. Hotel Market Review
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Source:  CoStar (4/20/2026) 
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u.s. market review

March 2026 Economic Review Summary
• “The continuing conflict in Iran dominated much of the economic discussion in March, with fears that disruptions to oil 

shipping could reignite inflation seeming to be borne out. Inflation, which had dropped to a relatively cool 2.4% in 
January and February, rose by nearly a full point to 3.3% in March. This dramatic swing, producing the highest inflation 
rate in nearly two years, was driven primarily by the food and energy segment, in particular gasoline. Still, core 
inflation, which strips out food and energy prices, also increased to 2.6%, up from 2.5% in February.”

• “Inflation concerns have weighed heavily on consumers and markets since very high rates following supply chain 
disruptions post-Covid crimped budgets. In 2025, the Trump Administration’s “Liberation Day” tariff increases again 
pushed inflation higher, as international producers passed on significant portions of the tax burden to consumers. 
These effects were expected to be transitory and had largely passed by the beginning of March. Now, a new supply 
chain disruption in the Strait of Hormuz is again pushing inflation up.”
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Source:  AirDNA (4/20/2026) 



u.s. market review

March 2026 Economic Review Summary (continued)
• “While tax returns in 2026 reflected additional cuts and initially had stimulatory promise, these returns may eventually 

be consumed by higher prices instead. Currently, gasoline prices have increased, but over time additional price 
increases will pass through to goods from higher input costs such as raw materials, freight, and energy.”

• “Not only does the additional expense of inflation cause direct harm, but it also motivates the Federal Reserve to either 
delay additional rate cuts or, if inflation reaches a high enough threshold, begin raising rates again.”
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Source:  AirDNA (4/20/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update March 2026
• “March 2026 saw the U.S. short-term rental market begin to stabilize, with demand rebounding after a weaker start to 

the year and supply growth showing signs of leveling off. While occupancy remained slightly below last year’s levels, 
the gap has continued to narrow as booking activity improved and demand strengthened across most location types.”

• “Much of this shift reflects a normalization in travel patterns following the volatility of late 2025, with demand 
becoming more responsive to seasonal drivers and external factors such as weather. At the same time, broader 
economic uncertainty, particularly rising inflation driven by energy prices, continues to weigh on consumer sentiment 
and may influence short-term travel decisions.”

• “Despite these pressures, forward pacing points to a more positive outlook. Stronger bookings tied to Spring Break 
travel, major summer events, and the upcoming World Cup are already supporting demand growth into Q2. As a result, 
while near-term performance remains mixed, the underlying signals suggest a more stable and potentially stronger 
market in the months ahead.”
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Source:  AirDNA (4/20/2026) 



U.S. Short Term Rentals Review

Short Term Rentals Update March 2026 (continued)

Key U.S. Short Term Rental Performance Metrics for March 2026
• Available listings reached 1.68 million, a 3.3% increase YoY
• Demand nights were up 2.0%
• Occupancy averaged 61.3%, down -0.3% YoY
• Average Daily Rates (ADR) climbed to $269.34, up 2.6% from last year
• Revenue per Available Rental (RevPAR) increased 2.3% year-over-year (YoY) to $165.14

+45%

Internet of Things
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Source:  AirDNA (4/20/2026) 
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American Travel sentiment study (Wave 106)
*Survey fielded April 7 - 8, 2026; US National Sample of 1,000 adults 18+
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