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This virtual workshop is brought to you by
the Outer Banks Visitors Bureau in an
effort to help community businesses
maximize their exposure digitally on the
world’s largest platforms.
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#TravelConfidently

Confidence is Critical
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AVIS IS HERE FOR YOU.

i

Save up to 30% when you select Pay Now

Safety is top of mind for
today’s travelers and they
need information they can
trust before they will choose
to visit



Keys for 1. Establish Safety
Inspiring
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with 2. Share Information

Travelers

3. Grow Visibility



Establish Safety

Take steps to keep customers and employees healthy

PPPPPPPPPPP



of consumers say cleanliness will be very
o important when selecting an

accommodation after COVID-19

say that the disinfecting of high-contact

o surfaces will be a very important
consideration when deciding to book tours,
activities and attractions

Source: https://www.tripadvisor.com/Covid19WhitepaperMay2020



https://www.tripadvisor.com/Covid19WhitepaperMay2020

Updates during Coronavirus

Tell customers how you're currently operating and what safety measures you're taking.

Are you operating right now?

Health & safety

Measures taken here
(Select all that apply)

o About COVID-19 Updates

o) o)
©) Mask required = ::: = ::
é" Staff required to disinfect surface| g::: g::

visits
Safety dividers at checkout

Let people know how your products or services are changing

during this time.
COVID-19 Response Center

O Yes

@ How should | use them?

nghllght the latest iImportant Share the safety measures you're taking in response to COVID-19 ® 1 safety measures are pending
coronavirus (COVID-19), inclu

Public House — COVID-19

Select the safety measures you're currently using today. These measures will appear on your listing page and will also make you eligible to appear in
our COVID-19 safety search filter for your destination. Please be honest and thoughtful, so you properly set diners’ expectations when they visit your

P N ew Services yo u ! re offerin e restaurant. For additional best practices, check out this article.
Face masks required for staff in public areas @ Face masks required for guests in public areas @

L4 Changes to product aVa”abi Hand sanitizer available to guests & staff ® Floors marked for social distancing ®

Nndividuall = i

Regular temperature checks for staff @ Single-use/ pped cc

@ Are you the business owner? Go to your §
through your business dashboard.

Is this business operating right now?

Yes No

- New safety practices

Socially distanced dining tables ® Contactless ordering

What do they offer?

Staff required to regularly wash hands @ Contactless payment

e00  Why should | use them ins

COVID‘19 Updates can help y Single-use or sanitized menus @ Reservations & call-ahead seating only ®
local community by appearing
places on Facebook.

Mark as COVID-19 Update

Curbside pickup o 3 3 9
Tables disinfected between guests ® Paid stay-at-home policy for staff with symptoms @

Sit-down dining

Delivery

Takeout

e for your page

Outdoor seating

What safety measures do they enforce? nal updates at the top of your Yelp page.

Staff wears masks

Social distancing enforced

Masks required .
All business owner content is reviewed against Yelp's Content Guidelines.

Save Changes Cancel

Limited capacity



Safety Doesn’t Have to
Be Boring

There have been numerous
examples of businesses that have
found ways to incorporate social
distancing and other safety
protocols that have been effective
and fun.

Get creative with solutions for your
business. Give customers a reason
to feel safe.

Above: Inner-tube tables at Fish Tales Bar & Grill in Ocean
City, MD

Below: The Social Distancing Skunk Ape at Gatorland in
Orlando, FL



Share Information
Make sure potential customers know what's different now

PPPPPPPPPPP



High Visibility Platforms



Google & Google Maps

Manteo
Nags Head, NC 27954

The Maps product generates 3 billion
direct connections between businesses

and users per month.
(Google's Economic Impact data, 2019)

79% of consumers who use navigation
apps as part of leisure travel use Google

Maps.
(Skift Report, Deep Dive into Google, 2020)

67% of survey respondents cited use of
Maps’ “Explore Nearby” feature as part of
researching or booking a recent trip.

(Phocuswright, Travel Technology Survey, Q4 2019)
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Independence Visitor Center

Independence Visitor Center
4.5 % % % %k ¥ - 766 reviews
Visitor center

H O] 3
SAVE NEARBY SEND TO YOUR
PHONE

Guest resource hub with a multilingual concierge
to area attractions & a gift shop.

599 Market St, Philadelphia, PA 19106

e ©

XV22+H2 Philadelphia, Pennsylvania
phlvisitorcenter.com

(800) 537-7676

Open now: 8:30AM-6PM v

Add a label

L G I

[F) Suggest an edit

Popular times Tuesdays v

Information provided by Nicole Woods for Independence Visitor Center Corp.
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e Yelp has more than 178 million unique visitors
monthly across mobile, desktop and app

platforms (Source: QSR Magazine)

e 45% of customers are likely to check Yelp

reviews before visiting a business (Source:

ReviewTrackers)

2= Filters v Sort Offers Delivery

e 35% of people searching on Yelp will make a

visit to the site they check within 24 hours

1. Watermen's Bar and Grill (SOU rce: V|v|a|)
L 307 Reviews




Tripadvisor

Kitty Hawk v

a BV A X W

Top attractions in Kitty Hawk

The Monument to a Century of Flight
@@@®®© (375)

Sights and landmarks in
Kitty Hawk

e~ <

Avalon Fishing Pier Duck Town Boardwalk  Wrij
©@@@OO0 (258) @@@®®© (729)

TripAdvisor has 463 million unique visitors
monthly across mobile, desktop and app

platforms

According to a customer survey in May 2020,
have spent up to five hours in the last week

planning their next trip post COVID-19

53% of respondents said they would do more
research when planning their trip post
COVID-19



Facebook

e Facebook has more than 2.7 billion monthly

active users across mobile, desktop and app

Q. Outer Banks Chamber... »

Home About Events Photos Videos ( p I atfo rm S

**g Outer Banks Chamber of Commerce /)
%47 added 18 new photos.

4h - Q
Ribbon Cutting for our new member Holiday House
Weddings and Events - Florals, lighting and decor.

e e 76% of surveyed 18-34 year old travelers in the
US who are weekly users of Facebook use
Facebook for travel-related activities (vs 67%

of travelers in the US over 35)




First Steps



Claim Your Listings

Outer Banks Fishing Pier
4.7 31 reviews
Fishing pier

phone

8901 S Old Oregon Inlet Rd, Nags Head, NC
27959

Open now: 5AM-11PM v

fishingunlimited.net

O ®©® ©&® ©

Directions Save Nearby Sendtoyour  Share

Google Business Profile

e Find your business in Google Search or Google
Maps

e Click on“Claim this Business”
OR

e GodirecttoBusiness.Google.com

Miles can help you claim your Google Business Profile
following this presentation:

https://calendly.com/milespartnershipgoogled

(252) 441-5740

VCM8+WP Nags HeW @

[ > B CIIRC

Claim this business

mo/obx-miles-partnership-office-hours

Claim this business

U

Add a label



https://calendly.com/milespartnershipgoogledmo/obx-miles-partnership-office-hours
https://calendly.com/milespartnershipgoogledmo/obx-miles-partnership-office-hours

Google My Business

ORGANIZATION

Miles Partnership

Casa Bacardi

Carretera 165
Catafo, 00949

Puerto Rico

EE Home

E Posts

&5 Info

il Insights
Reviews
El Messaging
Ll;' Photos
@ Products (Beta)
(=1 Website
2 Users

Create an ad

Casa Bacardi

Tourist attraction
Bar
Distillery

k Alcohol manufacturer

@ Carretera 165 Catafio, 00949 Puerto Rico

@ Add service area

(©  sunday 9:00 am—-4:30 pm
Monday 9:00 am—4:30 pm
Tuesday 9:00 am—4:30 pm
Wednesday 9:00 am—4:30 pm
Thursday 9:00 am—4:30 pm
Friday 9:00 am—4:30 pm
Saturday 9:00 am—4:30 pm

= agg gggg"ﬁ‘ ag“(s

Your business is live on Gox

View on Search

-~
J
m View on Maps

Close or remove this listing

Advanced information

Store code Enter store |
Labels Enter labels,
Google Ads Enter Goog|
location

extensions phone

Make sure your
information complete
and consistent.

Check Your:

[ Business Name
Address

Phone Number(s)
Website(s)

Description

M H i Ny B



GO’ gle My Business Q Search locations

ORGANIZATION

Miles Partnership

Casa Bacardi

Carretera 165
Catafo, 00949
Puerto Rico

u-

7

Make sure your
Your business is live on Go« information Com plete
e and consistent.

~
9
a View on Maps

Check Your:

og Home
- Make sure this informationis il
E = aligned with all of your other §
l nsighs . G o umber(s)
pages and online listings. o
B Messaging T 7 abels nter labels o
@ e @ wir  somem 2 |losne  nwens O Description
@ rrotias(E) Tesky S meteim e
Wednesday 9:00 am-4:30 pm
E Website Thursday 9300 am—4f30 pm
L U
A\ Createanad ol Jdgspecial lours Lo




Claim Your Listings
Yelp

" _— S f
GreatGutbDel

* & (K| & K* S5reviews

e Find your business in the app or online

Unclaimed © + Delis, Sandwiches Edit 7‘

See 10 photos'
11:00 AM - 3:00 PM

e Click on“Claim this Business”

¥ Write a Review (@) Add Photo 1y share [ save

(252) 473-2479 Q
Get Directions @
" 219 Thicket Lump Dr Wanchese, NC 27981
COVID-19 Updates Edit &9 P O R

Contact the business for more information about recent service changes.

&
e GodirecttoBizYelp.com

Claim your business to immediately

% Mon  Closed update business information, respond
f‘?@ Tue  11:00 AM - 3:00 PM to reviews, and more!
2
A
Claim This Business
M

[Gc M Open now
219 M u Might Also Consider
Wal Sponsored ®

R Tacn Rall

Is this your business?
Claim your business to immediately
update business information, respond
to reviews, and more!

Claim This Business




Claim Your Listings

«  Tripadvisor

Claim Your FREE Listing

Sugar Shack Seafood Market
7340 S Virginia Dare Trl, Nags Head, NC 27959-9130

e Find your business in the online

| e Click on“Improve this Listing” or “Manage

Last Name

ey this business?

Role at Business

Select one v O R

Get notified by email about new reviews, best practices, and more to help you
improve your online reputation and build your business.

:’hI:::e‘ :rl'i'(‘::.the statements below to indicate you understand and accept °® G O d i r e C.I. .I. O Tri D O d Vi S O r.. C O m / an e rS

O I certify that | am an authorized representative or affiliate of this establishment
and have the authority to register as a business representative. The information
I have entered into this form is neither false nor fraudulent. | also understand
that Tripadvisor may disclose my name and affiliation to other verified
representatives of this establishment.

O I have read and accept Tripadvisor's Terms of Use and Privacy Policy.




Claim Your Listings

[ Y

Create a Page

Connect your business, yourself or your cause to the worldwide community of |

Business or Brand

Showcase your products and services, spotlight your brand and
reach more customers on Facebook

Get Started

Facebook

e Godirectto

Facebook.com/Business/Pages

e Clickon “Create a Page”

e Select “Business or Brand”



Business Hours



Casa Bacardi

Carretera 165
Catafo, 00949

Puerto Rico

EE Home

E Posts

& Info

il Insights
Reviews
E’ Messaging
|_|;| Photos
@ Products (Beta)
(=1 Website
2 Users

-

Create an ad

Casa Bacardi /7
Tourist attraction
Bar
Distillery
Alcohol manufacturer
@ Carretera 165 Catafio, 00949 Puerto Rico /
@ Add service area V4
(©  sunday 9:00 am—-4:30 pm V4
Monday 9:00 am—4:30 pm
Tuesday 9:00 am—4:30 pm
Wednesday 9:00 am—4:30 pm
Thursday 9:00 am-4:30 pm
Friday 9:00 am—4:30 pm
Saturday 9:00 am—4:30 pm
m Add special hours V4

Your business is live on Google

View on Search

-~
9
a View on Maps

Close or remove this listing

Advanced information

Store code Enter store code
Labels Enter labels
Google Ads Enter Google Adss |
location

extensions phone

For long-term changes
to business hours use
the Business Hours
section of Google My
Business, which is in the
Info section.

This updates hours for
the foreseeable future.

Example: You're no
longer open on
Mondays



There's a separate section in

Google My Business called

Special hours, which is directly
| below the Business Hours.

) o Exceptions to your business

hours can be created for

individual dates.

Google My Business

Easter

m 4/12/20 Confirm Hours

Add new date

Cancel Apply

This is normally used to update

3 e o 4 holiday hours for businesses (if
i R o you're not open on Labor Day,
i for instance), but it can be used
e B for short-term changes, like if
o you have limited hours when
i s initially re-opening.

4/1/20 Closed

4/2/20 Closed




0:00 AM-2:00 PM
PM-10:00 PM

Google My Business ~10:00 PM

Jd PM-10:00 PM

ednesuay :00 PM-10:00 PM
Thursday 5:00 PM-10:00 PM
Friday 5:00 PM-10:00 PM
Saturday 10:00 AM-2:00 PM

5:00 PM-10:00 PM

CLJ' More hours
Add hours

m Add special hours

More hours

You can add hours for specific services or specials to your business on Google
Add hours

+ Access + Brunch + Delivery + Drive through

+ Pickup <+ Senior hours + Takeout

+ Happy hours

The More Hours is located
in the Info tab and allows
businesses to specify types
of hours. Available options
vary by category.

This allows businesses to
identify when they have
unique offerings such as
happy hour or designated
time for high-risk
populations like seniors.



Yelp Business Hours and Special Hours in Yelp
function the same way as Google and allow

™, Sun, Aug 30, 2020 V4
opers s you to create short-term schedule changes
yT——— 8 | that are highlighted when someone looks
e oo 20m0 at your listing.
e T
e bl e .S (%) Special hours today You'll find this option under in the Business
1:00 am - 2:00 am Open now
= T Now 2, 2020 cimed | 2 B8 Pilcn rarige | Modersts Information tab of Yelp for Business. You
Tap—— [ can edit your regular business hours or
Black Friday " . e " . « . . »”
opes coses Mo ooosi-Toapm keep scrolling to “Upcoming Special Hours
o . » and then enter dates for specific changes.

™ Thu, Dec 24, 2020
Christmas Eve Thu 8:00 am - 2:00 pm Special hours
Normally 10:00 am - 7:00 pm
i Doc 25 2020 Fri 1:00 am - 2:00 am Special hours
Add Another Day Normally 10:00 am - 7:00 pm
Sat 9:00 am - 6:00 pm
Sun 11:00 am - 6:00 pm

/ Edit business info




Facebook

O Ial ays upe
e.g. Parks, beaches, streets

O Permanently Closed

This business has permanently closed

Open on Selected Hours
Input your own hours

Monday @ Opening
Tuesday @ Opening
Wednesday

Thursday

Friday

Saturday ® Oper

Sunday @ Oper

Update your business hours so search reSuit

@ Closing

@ Closing

Temporary Service Changes

Open With Service Changes

This business has new or changed service (e.g. pickup, delivery, online service, etc.)

C] Online Services

[:] Delivery
C] Pickup

D Other Changes

Enter pickup or delivery service URL

S SNOW WHen your 10Cation 1S open

Business Hours and Holiday Hours
also exist in Facebook.

You'll find this option under the
About section on the left side of the
business page.

To update service changes for your
Facebook page:
e Select “Edit Page Info”
e Select “Temporary Service
Changes”




Distributing Updates



Best
Practices for
Sharing
Information

Share updates across multiple platforms
because you don’t know where potential
customers are looking for info.

Don'’t post just once. Maintain that information
for as long as it seems relevant.

Provide visitors with helpful information about
current circumstances.

Focus on safety information for visitors and
employees as well as changes to services or
products.

Be brief and link to more information on your
website when needed.

Be genuine.



Google My Business

ORGANIZATION

Miles Partnership

Q

A o & 2 &y Your posts
COVID-19 Add Update Add Event Add Offer Add Product
update New views this
week
All What's new Events Offers
114

Updated just now

ug Home
Posted 3 days a
ys ago Reach more
B Posts customers
through posts
=] Info
5 Meu
i Insights
Reviews
@ Messaging
& Pnotos Daily Take Out at Angler & Ale
Mar 23 — Apr 30
Booki
G 00Kings Order your favorite local dishes to-go! Angler & Ale will béN{fering daily take out
between 12:00 p.m. and 8 p.m.
@y Products
=1 Website
Ge s © 22views Q 1click « share post
‘\ Create an ad

Updated 3 days ago

The Posts feature in
Google My Business
allows you to share
updates directly on
your business listing in
search results, Google
Maps and more.

Once logged in, go to
the Posts tab and click
the create button to
get started.

Posts are available for
most business types
except hotels.




Closed Until Further Notice

Posts are:

Free: no cost per click

Trackable: with views and
clicks or with your own
analytics codes

Visual: include images or
videos

Engaging: include direct
links to more info on your
website

Provide high-visibility updates about changes in services, changes in hours, special offers,

updates to sanitation practices or other business operations.



Google My Business

ORGANIZATION

Miles Partnership

OF  Home

B  Posts

=] Info

% Menu

18 Insights
Reviews
= Messaging
IE)  Photos
= Bookings
%y  Products
=1 Website
2 Users

'\ Create an ad

COVID-19 Add Update Add Event Add Offer Add Produc
update
All What's new Events Offers

Posted 3 days ago

Daily Take Out at Angler & Ale
Mar 23 - Apr 30

Order your favorite local dishes to-go! Angler & Ale will beNw§fering daily take out
between 12:00 p.m. and 8 p.m.

@ 22views x 1 click « share post

Updated 3 days ago

Create post

A\ COVID-19 update @ Offer #J} What's New

/\  Changes to your business?
Let customers know about any changes to your
business due to COVID-19

~— Update your status

As per official recommendations, our facility is now
temporarily closed. We look forward to welcoming
our loyal customers back when restrictions are lifted.

Add a button (optional)

Learn more b

Link for your button

www.yourwebsite.com/covid-19-updates

(Example: google.com)




Yelp Health & Safety
Updates

Expanded details
surrounding operations
during COVID-19

Banner message for your
page that can be
custom-written

Featured offerings and
additional safety
measures are also
featured

Updates during Coronavirus

Are you operating right now?

@ Yes, I'm operating

Currently offering (Select all that apply)

Offers Takeout ) Yes O No
Offers Delivery 2 Yes O No
Dine-in ) Yes U No
Curbside Pickup O Yes O No
Outdoor Seating D Yes O No

Additional safety measures (Select all that apply)

(] Limited capacity (O Social distancing enforced () Masks required () Staff wears masks
O Staff wears gloves O Temperature checks O Contactless payments O Hand sanitizer provided

O Sanitizing between customers

O No, I'm closed

Update your hours of operation

Regular hours

Let your customers know when they can stop by or give you a call.
l 7 Update operation hours
Special hours

Make sure your customers know when you've changed your schedule. Add holidays, closures, and other schedule
changes.

l Z Edit special hours

Banner message for your page

e customers additional updates at the top of your Yelp page



Health & Safety
Updates

Health & Safety
Measures can also be
confirmed by
customers

Your listing also
identifies last time
your hours were
updated

i

* $$ ¢ Pizza, Salad, Gluten-Free Edit

4:00PM-9:00 PM @

aﬁz?; céiﬁ'pu 1)

% % % % W 205reviews

% Write a Review (3) Add Photo Ty Share [q save
Nags Head Pizza Company — COVID-19 Update

COVID-19 Updates

Updated Services

+ Outdoor seating ./ Delivery  Takeout

v Indoor dining  «/ Curbside pickup

Health & Safety Measures Based on info from the busi|

+ Social distancing enforced ./ Staff wears mas

() Areyou the business owner? Go to your Business Account to make any changes

through your business dashboard.

Is this business operating right now?

Yes No
What do they offer?

Curbside pickup

Sit-down dining

Delivery

Takeout

Outdoor seating

What safety measures do they enforce?

Staff wears masks

Social distancing enforced

Masks required

No

No

No

No

No

No

No

Not sure

Not sure

Not sure

Not sure

Not sure

Not sure

Not sure

Not sure



2:04
<

Coronavirus (COVID-19)
Business Resources

Explore tools and resources you can use to help
Jasper's Market.

Funding Options Business Tools Resources

Q

Mark Posts as COVID-19 Updates

Highlight the most important information with
a COVID-19 update. This can help more
people in your community see it.

Post Update

Ways to Move Your Business Forward

Add Links For Your Delivery

Qarvira

@ O

Business Pages in Facebook have
access to new information and
functionality via the COVID-19 tab,
which is accessible for page owners.

You can find more information about
new COVID-19 Update
functionality as well as access a list
of resources for small businesses
navigating the pandemic.



Facebook’s COVID-19 Update feature
was created to help businesses share
specific information related to pandemic
circumstances and response.

The functionality is the same as making a
regular post on Facebook, but you can
specifically indicate information is
COVID-related. This type of post will
have more visibility than a regular piece
of content you'd share.

You can access this feature via your
business’s Facebook page (it needs to be
a Business Page and not a profile).

“~ About COVID-19 Updates

Let people know how your products or services are changing
during this time.

How should | use them?

Highlight the latest important updates in response to
coronavirus (COVID-19), including:

« New services you're offering
« Changes to product availability
- New safety practices

& Why should | use them instead of a regular post?
COVID-19 updates can help you reach more people in your
local community by appearing more visibly in different

places on Facebook.

Mark as COVID-19 Update



& Tripadvisor

Share more details about your property’s response to COVID-19

Once you've selected your safety measures, add a customized message to your Tripadvisor listing to share even more
details about what you're doing to minimize the impact of COVID-19. Your message, contact details and a link to the Q&A
feature will appear on your listing page.

Your message

“Hoku’s welcomes diners with reservations nightly for dinner and Sunday
brunch. In honoring social distancing guidelines, seating is limited. With the
health and safety of our patrons and staff as our number one priority, Hoku's
asks all guests to wear face coverings until seated and upon leaving your
table. We thank you for your support and look forward to welcoming you
back and celebrating Hawaiian cuisine.”

- Kahala Resort Hawaii, General Manager

Edt mossage

Tripadvisor COVID-19
Updates

Tripadvisor has added a COVID-19
Response Center that allows
businesses to share specific
messages with consumers who are
viewing businesses in the platform.



Attributes & Amenities



Attributes
Influence

Business
Visibility

Attributes help to identify relevance of
businesses for specific types of user searches, so
when you have complete and accurate info, you'll
be visible to more people who are actively looking
for what you offer.

There is considerable value in attributes even
beyond recently added options related to
COVID-19. For example, users may be searching
for wheelchair accessible businesses, kid-friendly
establishments or other audience-specific needs.



= Google My Business

Attributes Google My Business
ORGANIZATION : Only attributes you can edit are shown below. In response to ChangeS in
Miles Partnership Learn more veenGosde - yser searches, Google
h added new attributes for
Q_ Search these attributes some business categories:

e Curbside Pickup

D8 Home T Geliviy o this isting o N? Contact Delivery
e Dine-In

E Posts

v~ Dessert

&g Info mation . .

| | TR As We!l as virtual offerings,

il IR Enter store code I nCI Ud I ng:

- Ll e Online Classes

B esssons T— Enter labels e Online Estimates
e Online Appointments

|_|Z| Fhotos + Table service Enter Google Adss |

@ Products (Beta) + Takeout

(=1 Website

&"‘ Users

Cancel Apply

‘\ Create an ad



12:007

12:017 o T m) w T @m
< Search
< Restaurants X < Takeout X
Er Open now Cuisine ~ Price ~ Top re Er Open now Cuisine ~ Price ~ Top re
R ==
Manns:Harboer
g ﬂ
.
S
Johannajs ~Cafe
Lac?%i\ﬁ'e\—/ﬁ
Low-key spot for cafe
fare & baked goods
Johanna's ~Cafe Lachine D
48 (166)
Caterer - $$

Small, down-to-earth cafe with an everyday menu,
plus a bakery for desserts, including custom cakes.

Takeout

Blue Water Grill & Raw Bar D
46 (672) - © 78% match
' . Grill - $$
Johanna's ~Cafe Lachine D S« Closas 9 BM
4.8 (166)
Caterer - $$ ( G Reserve a table >

Small, down-to-earth cafe with an everyday menu,
plus a bakery for desserts, includir

I] View Map

N TR o B =

[ viewMap &
y

I P ]

Attributes influence
visibility in specific types of
searchresults and can
change the appearance of
your listing by highlighting
information you’ve added.

This can help visitors find
accurate information quickly
and easily while also making
you stand out from
competitors.



122119

< Search

w T . 12119 all T @m)

Yelp Services

< %estauranti < Restaurants - Delivery Kitty Hawk, NC =

©  Kitty Hawk, NC

To update service options:
e Select “Basic Information™
e You'll find service and |
attribute options that vary
by business category

@ Fitters v Sort Offers Delivery O

Restaurants

Restaurants - Delivery I

- ST MY
Southern Shores Pizza & Deli
148 Reviews

$ - Pizza

1 Ocean Blvd, Unit 106, Southern Shores

Get takeout or delivery
Open until 8:00 PM

Restaurants - Takeout

Restaurants - Burgers

Under Categories, you may
find new virtual service options,

Restaurants - Chinese

Q
Q
Q
Q Restaurants - Outdoor Seating
Q
Q
Q

lnClUdlng Restaurants - Indian
e Virtual Consultations .
. gwe rr t vy uil op ..
e Virtual Classes e Taco Bell
° ViI’TUCﬂ TOUFS a s d f g h J k| $ - Fast Food, Mexican
HHHHHHHHH 7320 S. Virginia Dare Trail, Nags Head
PY \/ir--l-UC” Experiences & zZ X ¢ Vbnm ® [& Drive-thru during COVID-19 ®
]

. Nachos Party Pack
VI rTU Ol Perform G n Ces 123 space Feed Your March Madness Cre...
Q B 6 n
Search

Delivery Me Collections

=
]
e
o

9



3:32 Wl = -

On Facebook, new services vary by < Update Page Info
business category, but include Undete Temporary ha
helpful options like: Service Changes oy
. . Select the options applicable to how your
() O N I Ine Se rvices ?grov\i/c;gsqr;a)\fe changed due to coronaflirus
L Del ive ry Online Services
. This bu_siness offgrs an online version O
. P I C ku p c::esseszlgl(i::gs;e.g. live video,
. And m O re '?filsi\:)i?i,ness offers delivery of goods D
or food.
st Little L
. This business offers pickup of goods D 1 e Lemon X
Temporary service changes can ortaca. e @D rostarane - 53
appear on the business’ Page, the pegh itere o etr cpomtzan Eomn ow: PR Eioerg Ot
your Page for specific changes. g _]'n’a"}‘; e Sl sl
Page preview, in search and in e
 Follow w

curated lists of local resources on -
119 people like this Page

Face bOO k “ 578 First St, New York, New York

123456
O ©)

~
O < A = o =



@ Tripadvisor Q

Nags Head  Hotels

onga\s\qh \ -

ity 3

(Googlen) @; Map data ©2021
covip19 © <

Properties taking safety measures

Deals

Thingstodo  Restaurants  Flights

@ Post

VacationRentals ~ Shopping ~ Vacation Packages  Cruises

lead > Nags Head Ho

ad Hotels and Places to Stay

Nags He

Check In Check Out
I [ Im e g o

(I Alerts

Q Trips *i:

Rental Cars oo

o Guests
5 1room, 2 adults, O children

@ Plus Protip: Enter your dates to see qualifying Tripadvisor Plus savings and perks

2 of 30 properties are available and match your filters. Clear all filters

Free cancellation ®

==

[ Properties with special offers

perties taki measures X ion
~ |
Q) Surf Side Hotel

Hotels.com 7
[} Expedia $149

Booking.com 7

Sortby: BestValue -

@0 ®® O 2205 reviews

#1Best Value in Nags Head that matches
your filters

O & Tripadvisor Q

TRAVEL NOTICE: Learn about COVID-19

®Post (] Alerts

pric@fNags Head ~ Hotels ~ Thingstodo  Restaurants  Flights  VacationRentals ~ Shopping ~ Vacation Packages ~ Cruises  RentalCars — eee
Prop
;
= Restaurants in Nags Head
Rg

View V¢

| Filter and search through restaurants with gift card offerings. @

4 results match your filters Clear all filters

Sortby: Highest Rating

We found great results, but some are outside Nags Head. Showing results in neighboring cities.

covip19 @

Restaurants taking safety
measures

Establishment Type

Restaurants

[ Dessert

[ coffee & Tea

Limit search to Nags Head.

Mulligan's Grille in Historic Cottage Row  sponsored
@@ O @O 1,324 reviews - Open Now

American, Bar - $$-$$$ - [ Menu~

99 “Love the TikiBar”

99 “Best food we ate while in OBX.”

Q Trips

=f=
-

See restaurants with gift cards

@ Tripadvisor

Tripadvisor has added
accommodations &
restaurant filters that allows
customers to only look at
businesses that are taking
safety measures.

You must fill out your health
and safety features to show
in these results



@ Tripadvisor

COVID-19 Response Center

Share the safety measures you’re taking in response to COVID-19 @ 1 Safety measures are pending

Select the safety measures you’re currently using today. These measures will appear on your listing page and will also make you eligible to appear in
our COVID-19 safety search filter for your destination. Please be honest and thoughtful, so you properly set diners’ expectations when they visit your
restaurant. For additional best practices, check out this article.

Face masks required for staff in public areas @ Face masks required for guests in public areas @
Hand sanitizer available to guests & staff @ Floors marked for social distancing @

Regular temperature checks for staff @ Single-use/Individually wrapped condiments
Socially distanced dining tables @ Contactless ordering

Staff required to regularly wash hands @ Contactless payment

Tables disinfected between guests ® Paid stay-at-home policy for staff with symptoms @
Single-use or sanitized menus @ Reservations & call-ahead seating only @



Grow Visibility

Following best practices makes your business profile more effective

PPPPPPPPPPP



Following
Best
Practices
Will Help
Grow Your
Visibility

Recent research shows using GMB Posts
regularly can improve business listing visibility

Having business hours, services and
attributes completed will improve your
visibility across all of these platforms right
now, and will generate value from long-tail
search visibility

Having a high-quality listing photos for your
business can increase the likelihood of a
visitor showing up in-person by 2x

Monitoring & responding to customer reviews
demonstrates responsiveness and can
Increase conversion



Using GMB Posts



Google My Business

ORGANIZATION

Miles Partnership

ug Home

B Posts

=] Info

5 Meu

i Insights
Reviews
= Messaging
&) Photos

G Bookings
%y  Products
=1 Website
o+ Users

‘\ Create an ad

Q

COVID-19 Add Update Add Event Add Offer Add Product
update
All What's new Events Offers

Posted 3 days ago

Daily Take Out at Angler & Ale
Mar 23 — Apr 30

Order your favorite local dishes to-go! Angler & Ale will beNs
between 12:00 p.m. and 8 p.m.

@ 22views _’g 1 click « share post

gering daily take out

Updated 3 days ago

Your posts

New views this
week

14

Updated just now

Reach more
customers
through posts

The Posts feature in
Google My Business
allows you to share
updates directly on
your business listing
in search results,
Google Maps and
more.

Once logged in, go
to the Posts tab and
click the create
button to get
started.

Posts are available
for most business
types except hotels.



Google My Business

ORGANIZATION

Miles Partnership

Create post

A & ) L J
COVID-19 | AddUpdate = AddEvent = AddOffe A COVID-19 update o
t L]
== Order online
All What's new Events

/\  Changes to your business
Posted 3 days ago Let customers know about

business due to COVID-19

OF  Home

B  Posts

&= Info

% Menu

18 Insights
Reviews
= Messaging
IE)  Photos
= Bookings
%y  Products
=1 Website
&F  Users

‘\ Create an ad

Learn more

Update your status

Daily Take Out at Angler & Ale
Mar 23 - Apr 30

Call now

Order your favorite local dishes to-go! Angler & Ale will bé Add a button (optlonal)

between 12:00 p.m. and 8 p.m.

@ 22views x 1 click < 5

None

Preview

Updated 3 days ago



<18%

Of audited listings are
actively using posts, and
less than 40% have
used a post ever.



Updated Dec 26, 2018

Median views per week
Is about 3,000. Average
Interaction rate is about

0
Famous Sunday Brunch at Hoku's . 4 0.

Dec 30,2018

Sunday Brunch at its best in the Honolulu and Waikiki area featuring Maine
Lobster, Poke Bar, rolled sushi, King Crab legs, hand carved Rack of Lamb, and an
assortment of the finest desserts. In addition enjoy made-to-order French toast,
Avocado toast, famous Hoku’s Ahi Poke Musubi, fried soft shell crab, eggs any
style and omelets. Last seating at 2:00 pm.

@ 3.95Kviews 3 26 clicks « Share post :



Top Performer Secrets

Using Posts Effectively



0 What's New m Event ‘ Offer ﬂ Product >

O ;
%/ Need some ideas? Look at some sample posts.

Use an attention grabbing photo
- bright colors, simple, single
subject.

Focus your message on the first
100 characters.

Write your post

Add your own tracking codes to
ot st e your call-to-action button.

100 - 300 words

Order online
Link for your button

http://yourrestaurant.com?utm_source=pastg&utm_medium=email:



SRS teveEr b ard e
S

= thedali(salvador.. X &

for the Arts...
See nearby museums
__Jdlarly.« ¢ Jdu

The Dali (Salvador Gommercial Airl

Dali Musuem, Inc.)

Bank of America ATM@ g

Pali:Btvd Grand §
St Peter @ ’

The Dali (Salvador Dali Musuem,

Inc.)

4.7 (7,344)
Art museum - 83
Open - Closes 5:30 PM

4 @ |

Best Practices for using GMB Posts:

e Keep two posts live at a time to
maximize view rate for your
content. More than two will reduce
viewability of your oldest post.

e Posts are live for a max of 7 days -
repost each week.

e Post early in the week if you're
promoting something the following
weekend.



X Create post

Guperen Geer Som @ > Event-type posts have the
best overall performance*
for our directly-managed

1o profiles. Events have the
greatest number of
available options and are
presumably viewed as more
timely.

*ymmy

I Add Event Time

Aug 6,2019



Pay Attention to Images



Photos are a key part of
how potential customers
make decisions about your
business.

Listings with quality photos
are twice as likely to
generate engagement with
customers.

Make sure your business is
represented consistently
and accurately across
platforms like Google My
Business, Yelp and
Facebook.



Seaside Grill @
% % % Kk & (43)
Bar & grill

Overview Posts

Your welcome offer

Set up your welcome offer
Turn followers into customers

@ 5000 Kahala Avenue, Honolulu, HI
96816-5411, United States

m 29 7
Home Customers Profile
| @®

SEASIDE
(D

Photos

& B

Google My Business

Home
Posts

Info
Insights
Reviews
Messaging
Photos
Website

Users
Create an ad

Manage locations

Settings

o

< Video Interior Exterior Food and drink Menu

The coverimage will be the
most visible representation of
your business. Are you making
the right first impression onlinee

©2019 Google - Terms - Privacy Policy - Content Policy - Help -



Average monthly customer actions by number of images
Website visits Direction requests Calls
450

Businesses with

350 338

3 77% more than 100

images have
significantly
higher conversion

102
100 87
60 62
50 39
26 30 29
19 17 18 22
12 , , 6 8 9 12
0
1 2-5 6-10 11-25 26-50 51-100 101+

Number of images on GMB

p Local

https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199



https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199

Average monthly Direct and Discovery searches by number of images
» Direct searches  m Discovery searches
8000

7000 6931

They also have higher

6000 2 9 ‘I % exposure rates -

= suggesting that
4000 photo volume (and
3000 frequency) is an

2000 = e important ranking
438

1277 .
- i signal
595
294 264
46 85 . 112 I 178 S
o ] . :

1 2-5 6-10 11-25 26-50 51-100 101+
Number of images on GMB

PLrightLocal

https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199



https://searchengineland.com/new-research-shows-strong-link-between-google-my-business-photo-quantity-and-search-performance-320199

= Google My Business Q  Search locations

ORGANIZATION : Overview By owner By customer 360 Video Interior Exterior Food and drink Menu T > =
Miles Partnership

Cover /' V P Logo' /

3 LY .‘
Vedm A

7 Add 4-5 photos per .
% Posts mon-l-h for G 016 | ® 104K 2016 @1.2K
il Insights

Lift in exposures for

Photos

your business

Products (Beta)

=
=)
(¥ Bookings
@
=

Website

2 Users



1. INFORMATIVE

What would a potential visitor want to
know or see about this place?
Consider the scope, the scale and
the context of the place you're
capturing.




1. INFORMATIVE

What would a potential visitor want to
know or see about this place?
Consider the scope, the scale and
the context of the place you're
capturing.

2. ATTRACTIVE

What makes this photo = W
eye-catching¢ Consider color, el
contrast, saturation, lighting, focus ' !
and leading lines.



1. INFORMATIVE

What would a potential visitor want to
know or see about this place?
Consider the scope, the scale and
the context of the place you're
capturing.

2. ATTRACTIVE N\ 3. REPRESENTATIVE

What makes this photo \ - W Represents what the place would
eye-catching? Consider color, 4 I-A typically look like. Avoid featuring

contrast, saturation, lighting, focus (Y A N specific events, seasons or
and leading lines. e gt 1w SIS conditions.




This photo is good! It's both
informative and attractive. Easy to
understand what it is, where it's taken
from, bright colors good contrast,
good framing.

This photo is bad. It isn’t attractive -
off-kilter horizon, muddy colors, and it
isn't particularly informative -
unreadable signs/context.




Boulettes Larder
Andrew Wilson
MAY 2017

10,757 views




Photo Best Practices

e Only upload photos you
created or own the complete
rights to.

e Upload atleast 4K images
(3840x2160).

e Don't use filters - limit your edits
to brightness, color, contrast &
saturation.

e Avoid seasonal images, unless
that's relevant to the location
you're shooting.
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Photo Best Practices

Keep your vertical and
horizontal lines as straight as
possible.

Shoot mostly horizontal images
- the products make much
better use of them than portrait
images.

Interiors without people are
preferred to those with people.
Avoid faces & Personally
|dentifiable Information (Pll), or
have release formes.



Top Performer Secrets

Set Cover Photo & Logo



1053 2366 A -

Seaside Grill &

Seaside Grill @
% % % Kk & (43)
Bar & grill
Overview Posts

Your welcome offer

Set up your welcome offer
Turn followers into customers

@ 5000 Kahala Avenue, Honolulu, HI
96816-5411, United States

m 20 Ve

Home Customers Profile

4 ®

SEASIDE
(D

Photos

Google My Business

@ Be¢
-

More

< B

Home

< Video

Interior Exterior Food and drink Menu

Posts

Info

Insights
Reviews S E A GSRI IDL E

Messaging

Photos

Website

Users

Create an ad

Manage locations

Settings

©2019 Google - Terms - Privacy Policy - Content Policy - Help -



Top Performer Secrets

Flag Poor Quality & Irrelevant
Images for Removal



What's wrong with this content?

Offensive, hateful or sexually explicit
Copyright or legal issue

Privacy concern

Not a photo or video of the place

Other

Please share your reason. Examples: inappropriate caption,
misclassification, bad audio.

CANCEL REPORT

Ravish Honolulu

https://www.google.com/cbk?cb_client=biz.frontend.gmb&output=report&image_key=!1e10!2sAF1QipMPulnYa7YclcCrUtNb_AN8XuXu6XY3dk-LZGkv&hl=en&fid=0x7c006df427762b8d:0x56c55074f75bfd7a



Stay on Top of Reviews



Gabriel Kreutyher # Write a review

4 . 6 * * * * “ 393 reviews Sort by: Newest ~

6 o

e
o

Jean Philippe Guy

7~~~ -|- °
uJstomer reviews dre
Local Guide
* Kk 2 montf
Very disappointing expe . High dollar with sub par food and very average service. Not worthy of a o S e U s e rs
Michelin Star.
di fly 1
Response from the owner 2 mo I re C y o yo U r
Dear Mr. Guy,
(] o
Thank you so much for taking the time to share your feedback about your experience at Gabriel
Kreuther. We are very regretful to hear that we did not meet your expectations. If you would allow, | °

would love to be in touch with you to further discuss your experience. | can be reached at
jean@gknyc.com. Thank you in advance for your time and | look forward to speaking with you.

st appear wherever your

Guest Relations Manager

profile appears, and

%% %% % 2 months ago

are the source of your

*hkkkk 21

T i o “star rating”

I

%% %% % 2 months ago

Mark Rogers
Local Guide - 14




867

Of consumers
read reviews
for local
businesses

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/



https://www.brightlocal.com/research/local-consumer-review-survey/

57%

Of consumers
will only use a
business if it
has 4 or more
stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/



https://www.brightlocal.com/research/local-consumer-review-survey/

867

Of consumers
read reviews
for local
businesses

57%

Of consumers
will only use a
business if it
has 4 or more
stars

BrightLocal: https://www.brightlocal.com/research/local-consumer-review-survey/

967

Of consumers
read
businesses’
responses to
reviews


https://www.brightlocal.com/research/local-consumer-review-survey/

= Goag'e My Business Q  Search locations

ORGANIZATION . Important updates

Miles Partnership Google may send you important updates about your account

Customer reviews

E Manage locations

[ 533 Settings

Alerts when customers post reviews of your business to your Business Prg

Questions and answers

_

Alerts about questions and answers posted to your Business Profile D
®  support
Photos
I — 00 Tips and updates about photos on your Business Profile D
< Editresponse > Business Profile health
Melissa Salgado January 25,2019 Alerts and suggestions to help you keep your info accurate on your Business Profile |:|

% % % % %k Seaside Grill is a wonderful beach side
restaurant at the Kahala Resort. Although seating
can be limited, you can eat al fresco with gorgeous
ocean views. The servers are all very nice and
attentive and the food is delicious. You can also

sit at the bar and chat with the knowledgeable and
friendly bartenders. Valet parking will be validated
for 4 hours. Go check it out!

Know when reviews are posted

Occasional updates about new features and offers to improve your Business Profile |:|
.ciao. Mahalo for the 5-star review, Melissa! We
((( hope to see you again soon!|
Posts
Updates and suggestions about posts on your Business Profile |:|
Feedback

Occasional opportunities to send product feedback to Google D



Google My Business

Q

_E Home

E Posts

= Info

il Insights

Reviews

EI Messaging

|_|Z| Photos

G Bookings

@ Products (Beta)

=1 Website

24 Users

‘\ Create an ad
Manage locations

€S3 Settings

res

Your customers now

All Replied Haven't replied

Cornelia Baumer
o 7 hours ago

Eine super Location, um abends den Sonnenunter
freu... More

o= Guillermo Montjoy CPA
17 hours ago

Fish tacos were great. Yellowtail special not so sT

4 Reply

Xiaoyi Peng
23 hours ago

The user didn't write a review, and has left just a i¢

m (owner)

24 mins ago

Your perfect score has brightened our day, thank )

Edit Delete

&

Best practices for responding to
reviews

1. Ignore minor complaints

2. Address issues constructively

3. Don't use responses to advertise
4. Don't offer users anything

5. Be professional and polite

Please note that your reply will be displayed publicly on
Google and must comply with Google's content policies.

Learn more

OK



Google My Business Q

res

EE Home
Your customers now
E Posts
= Info
All Replied Haven't replied
il Insights |
Roviews Cornelia Baumer
i 7 hours ago
] Eine super Location, um abends den Sonnenunter
[E]  Messaging freu... More
LQ Photos
m Bookings : ;
o Guillermo Montjoy CPA
kg 17 hours ago
@ Products (Beta) Fish tacos were great. Yellowtail special not so sp
=1 Website « Reply
2+ Users

Create an ad

Manage locations

Settings

® . XiaoyiPeng
% 23 hours ago

The user didn't write a review, and has left just a i

m (owner)

24 mins ago

Your perfect score has brightened our day, thank )

Edit Delete

u (G

Keep responses to

negative reviews short
encourage them to
contact you offline.



& Why are you reporting this review?

Off topic

Review doesn’t pertain to an experience at or with this business

Spam

Review is from a bot, a fake account, or contains ads and promotions

Conflict of interest
Review is from someone affiliated with the business or a competitor’s business

Profanity
Review contains swear words, has sexually explicit language, or details graphic violence or
other illegal activity

Bullying or harassment
Review personally attacks a specific individual

Discrimination or hate speech
Review has harmful language about an individual or group based on identity

Personal information
Contains personal information such as address or phone number

To report a review for legal reasons, go to Legal Help

v

Reporting Reviews

Most common:

1. Off topic
2. Spam

* Flag 1 star reviews that
don't contain a reason



Top Performer Secrets

Encouraging Positive Reviews



In which ways have you been asked by a local business to leave a review?

70%
0,
60% 59%
54%
50%
40%
35%
32%
30%
24%
20%
15% 0
14% 13%
0,

- I I I lol/0

0%

In person In anemail Overthe Ona InanSMS In Ona In In
during the phone receipt message exchange business exchange exchange
sale fora card foragift/ forcash
discount free
services

Local Consumer Review Survey 2019

% 6%
Through By a
social  chatbot
media
“PErightLocal

Top ways to ask for a review

1. In person during the sale
2.In an email

3. Over the phone

4.0n a receipt

5.1n an SMS message

Bright Local

https://www.brightlocal.com/research/local-consumer-review-survey/?utm_source=Brightl ocal+Opt-In&utm_campaign=aebe83b8d9-EMAIL_CAMPAIGN_2019_12_11&utm_medium=email&utm_term=0_0c65b1902e-aebe83b8d9-83361581#how-to-ask-for-reviews



https://www.brightlocal.com/research/local-consumer-review-survey/?utm_source=BrightLocal+Opt-In&utm_campaign=aebe83b8d9-EMAIL_CAMPAIGN_2019_12_11&utm_medium=email&utm_term=0_0c65b1902e-aebe83b8d9-83361581#how-to-ask-for-reviews

= Google My Business

ORGANIZATION

Miles Partnership

Casa Bacardi

Carretera 165
Catarfio, 00949
Puerto Rico

EE Home

E Posts

=] Info

1B Insights
Reviews

E' Messaging

|_|;| Photos

@ Products (Beta)
(=1] Website
2 Users

‘\ Create an ad

Q

Thursday ) 9:00 am—4:30 bm
Friday 9:00 am—4:30 pm

Saturday 9:00 am—4:30 pm
(%)  Add special hours V4
R,  (787)788-8400 V4
(@  CasaBACARDI-PR V4
@  https//wwwa3.bacardi.com/casa- V4
bacardi/?
utm_source=gmb&utm_medium=listing
Y¢  Menu
Add or edit items
%y Products
Add or edit products
©  Accessibility V4
Wheelchair accessible entrance
Wheelchair accessible parking lot
= Casa BACARDI is the home of the most /

DI PR T ST T P | A PRI

Set up a “short name” for
your business. Short names
are unigue, and have to
be based off :

display name

existing branding

current custom URLs

name of your linked website



g.page/YourShortname g.page/YourShortname/review

3:55 IO O 4 B 84% 3:55 @ IO O 4 B 84%

& google.com/search?q=Ang| : & google.com/search?hl=en-l

& Angler & Ale

C.A. Clark
Posting publicly. Learn more

Angler & Ale ok
4.2 %k kkk (297) - $$
Seafood restaurant - Open

<+ Follow o

OVERVIEW UPDATES REVIEWS PHOTOS



http://g.page/YourShortname
http://g.page/YourShortname/Reviews

Google My Business

marketingkit.withgoogle.com

Free stickers, posters, V g

social posts, and more J
— from your Business
Profile on Google kg

on Google


https://marketingkit.withgoogle.com/

Keys for 1. Establish Safety
Inspiring

anﬁdence
with 2. Share Information

Travelers
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