
Director’s Brief Summary

Outer Banks Performance Summary
Source: Zartico Geolocation Data, Zartico Spend Data. Visitors are defined as devices more than 30 miles from their home and work locations.

Who is visiting Outer Banks?
Source: Zartico Geolocation Data. Note: This insight shows which origin markets that generate the greatest volume of visitors, which helps you understand your visitation 
patterns to inform your marketing and promotional efforts. Visitors are defined as devices more than 30 miles from their home and work locations. LY = Last Year, TY = This 
Year.

Where are visitors going within Outer Banks?
Source: Zartico Geolocation Data. Note that the %'s will add up to more than 100%, since many visitors will be observed in more than one region. Visitor-to-Resident Ratio is 
used as a measure of understanding the “stress” a visitor economy is placing on the resident quality of life.

See a summary of your destination’s key metrics, so that you can stay aware of where you are today and where you’re heading. This module will give you high-level insights into
your top origin markets for visitation and spending, your most visited regions, regions experiencing compression, and hotel performance.
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How are visitors impacting Outer Banks?
Source: Zartico Geolocation Data, Zartico Spend Data. These charts show the share of visitors/visitor spend that make up your main categories of businesses to show the 
impact of visitors on your local economy.

How are visitors contributing to your destination's economy?
Source: Zartico Spend Data. Note: Average Visitor Spending is calculated as total visitor spending divided by visitor cardholder count.
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How does Outer Banks compare to Zartico benchmark averages?
Source: Zartico Geolocation Data, Zartico Spend Data. Note: Visitor-to-Resident Ratio is used as a measure of understanding the “stress” a visitor economy is placing on the 
resident quality of life.  Average Visitor Spending is calculated as total visitor spending divided by visitor cardholder count.

Sample Size Reference
These metrics provide a reference for the number of unique visitor devices (Zartico Geolocation Data) and cardholders (Zartico Spend Data) used in the insights above. In 
statistics, larger sample sizes result in smaller margins of error (%+/-) and a higher confidence interval. This means that it is less likely that the result you are seeing is due to 
statistical noise and the greater the confidence you can have in the insights being provided. If these diagnostics show yellow or red values, the insights should be treated as 
directionally, but less precise owing to a smaller sample size.
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FYTD: Total Reven ue (N ig htly)
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Total Rent (KeyData) & Organic Search Traffic (0A4) Month Of v. Previous Month
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Connecticut

Georgia

Tennessee

South Carolina

Kentucky

California

Texas

Delaware

New Hampshire

Wisconsin

Vermont

Coiorado

Maine

Missouri

Total

<< <
‘i > >>

ii KeyData
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FYTD: Top 50 Cities

G City 1‘:

Pittsburgh
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.KeyData Short Term Rental Total Rent =

State
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Pennsylvania

Virginia

Virginia
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Virginia
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District of Columbia

Virginia
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Virginia
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Virginia

tr Total Rent Jr

$2,351.74}

$2,213.851

$2.160,60§

9.787.708

$1661.92?

$1,604,512

$1.3B7585

9.372.436

$1,357.63E

$l‘3lB‘619

$1.314,277

$1,301,905

$1,257,212

9.133947

$1.087,908

$1,056.502

$LO46,B26

$1,024,681

$953,535

$904,291

$850.688

$813,315

$764,887

$739,405

$733,788

$728,995

$710,427

$704,809

$692,213

$681,578

$555,151

$563,948
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FYTD: Top 50 Cities

l!)
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State

Virginia

New York
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Florida

Illinois
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North Carolina

Virginia

Pennsylvania
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North Carolina

North Carolina

Virginia
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Pennsylvania

North Carolina

Florida

Texas

Florida
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North Carolina
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North Carolina

Pennsylvania
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California

North Carolina

New Jersey

Virginia

Georgia

1t Visits ~L

37,534

32,797

26.571

25,265

8,538

8,460

8,226

3,097

7,309
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7,153

5,917

6,885

5,550
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5,383
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4,702

3,342

3,545

3,383
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2,156

2,107
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1,751
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FYTD: States

ti State

Virginia

Pennsylvania

North Carolina

Maryland

New York

New Jersey
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Ohio

Florida
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Connecticut
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$237,357,445

$52,727,329

$58,147,272

$33,299,547

$18,003,280
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$13,785,594

$11,534,370
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