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Workflow Historical Performance & Segment Overview

2 Source: HubSpot (data through May 31)

Avg. Performance Email

Sends 111K

Opens 28K

Open Rate 26%

Clicks 8K

Send CTR 7.2%

Open CTR 28%

Key KPI Opens/Clicks

Family Workflow 
Audience Size: 26K

Art, History and Culture Workflow Audience 
Size: 26K



Co-op Email Opportunities

3

2x Sponsor Per Workflow Email Opportunity

Sponsor #1

Sponsor #2

Family Workflow
Budget: $300

Available Timing: October 2021 

Art, History and Culture Workflow
Budget: $300
Available Timing: March 2022


	Outer Banks Visitors Bureau
	Workflow Historical Performance & Segment Overview
	Co-op Email Opportunities

