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JOINT MEETING 
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CVB BOARD OF DIRECTORS 

 
 

AGENDA - SUPPLEMENT 
 

Regular Meeting 

June 28, 2019 

8:00am – 10:00am 

 

 

 

 

 

 

 

 

Hilton Palm Springs 

Plaza Ballroom 

410 E. Tahquitz Canyon Way 

Palm Springs, CA 92262 

 

 

 

Public Notices 

• The Greater Palm Springs Convention & Visitors Bureau is handicapped accessible. If special 

equipment is needed for the hearing impaired, please contact Revae Reynolds at (760) 969-

1309 or rreynolds@gpscvb.com at least forty-eight (48) hours in advance of the meeting and 

accommodations will be made. 

 

• If special electronic equipment is needed to make presentations to the CVB Board of Directors, 

arrangements should be made in advance by contacting Revae Reynolds at (760) 969-1309 or 

rreynolds@gpscvb.com. A one (1) week notice is required. 

 

• Any writings or documents provided to the JPA Executive Committee and CVB Board of 

Directors regarding any item(s) on this agenda will be made available for public inspection at 

the Greater Palm Springs CVB located at 70-100 Highway 111, Rancho Mirage, CA 92270, during 

normal business hours. 

 

 

Item Owner 

This agenda item came to the attention of staff after the posting of the 

June 28, 2019, regular meeting agenda, but it requires that action be taken 

on the item prior to the next regularly scheduled meeting.  

 

Staff was informed that the CVB needs to submit a resolution designating 

additional signatories to sign off on various financial transactions. It is critical 

that the JPA Executive Committee take immediate action on this item since 

there may be a need for additional signatories in the absence of the CEO 

and/or other authorized signers between now and the next regular 

meeting. 

 

The Brown Act provides that this item may be added to the agenda as an 

urgency item if two-thirds of the members present (or all of the members if 

less than two-thirds are present) determine that there is a need to take 

immediate action on the item and the need for that action came to the 

attention of the body after the agenda was posted. 

 

Linda Evans 

JPA Executive Committee Items (JPA Executive Committee Only Votes) 

• Resolution No. JPA 2019-003: Replacing the Agents Authorized to Give 

Instructions for Financial Transactions Within the Local Agency Investment 

Fund 

 Linda Evans  
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JOINT MEETING 

JPA EXECUTIVE COMMITTEE & 

CVB BOARD OF DIRECTORS 

MINUTES 

 

 

Call to Order  

Meeting was called to order at 8:15 a.m. by Linda Evans, 

JPA Chair and Mayor of the City of La Quinta, at the 

Renaissance Indian Wells Resort & Spa, Esmeralda 1-3, in 

Indian Wells, CA. 

 

Roll Call 

The roll call is recorded on the following page. 

MAY 17, 2019 
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 Location: Renaissance Indian Wells Resort & Spa  

44400 Indian Wells Lane 

Indian Wells, CA 92210 

 

Regular Meeting 

Friday, May 17, 2019, 8:00am – 10:00am 

JPA ROLL CALL | PRESENT  PRESENT NOT/YTD 

CITY OF LA QUINTA 

Linda Evans, Mayor, Chair  X  

Robert Radi, Council Member   

CITY OF PALM SPRINGS 

Geoff Kors, Council Member, Vice Chair X  

Robert Moon, Mayor   

CITY OF CATHEDRAL CITY 

Ernesto Gutierrez, Council Member  X  

Mark Carnevale, Mayor Pro Tem   

CITY OF DESERT HOT SPRINGS 

Gary Gardner, Council Member  X  

Jan Pye, Mayor Pro Tem   

CITY OF INDIAN WELLS 

Richard Balocco, Council Member X  

Ted Mertens, Mayor   

CITY OF INDIO 

Elaine Holmes, Council Member X  

Waymond Fermon, Council Member   

CITY OF PALM DESERT 

Jan Harnik, Council Member  X  

Gina Nestande, Mayor Pro Tem   

CITY OF RANCHO MIRAGE 

Charles Townsend, Council Member  2 

Iris Smotrich, Mayor Pro Tem   

COUNTY OF RIVERSIDE 

V. Manuel Perez, Supervisor, 4th District  1 

Steven Hernandez, Chief of Staff   

CVB BOARD OF DIRECTORS ROLL CALL PRESENT EXCUSED 

Tom Tabler, Chair, J.W. Marriott Desert Springs Resort & Spa  X 

Rolf Hoehn, Vice Chair, Indian Wells Tennis Garden X  

Robert Del Mas, Secretary, Empire Polo Club  X  

Aftab Dada, Treasurer, Hilton Palm Springs Resort X  
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Bruce Abney, El Morocco Inn & Spa X  

Rick Axelrod, Coachella Valley Economic Partnership (CVEP)  X 

Lorraine Becker, Cabot’s Pueblo Museum X  

Celeste Brackley, ACE Hotel & Swim Club X  

Tony Bruggemans, Le Vallauris X  

Jamey Canfield, Palm Springs Convention Center X  

Gary Cardiff, Cardiff Limousine & Transportation  X 

Jay Chesterton, Fantasy Springs Resort Casino  X 

Stephen D’Agostino, Hyatt Regency Indian Wells X  

Tim Ellis, TravelHost Palm Springs X  

Michael Facenda, Agua Caliente Resort Spa / Spa Resort Casino X  

Ron Fremont, CSUSB Palm Desert Campus X  

Jerry Keller, Lulu and Acqua California Bistros X  

Jay Mainthia, Indio Super 8 Motel X  

Michael McLean, McLean Company Rentals  X 

Allen Monroe, The Living Desert X  

Lee Morcus (Emeritus), Kaiser Restaurant Group X  

Tom Nolan, Palm Springs International Airport X  

Brad Poncher, Homewood Suites by Hilton, La Quinta X  

Greg Purdy, Palm Springs Aerial Tramway X  

Christoph Roshardt, Renaissance Indian Wells Resort  X 

Tom Scaramellino, Westin Mission Hills Golf Resort & Spa X  

Bob Schneider, Desert Consulting X  

Barb Smith, Access Palm Springs X  

Kelly Steward, The Ritz-Carlton, Rancho Mirage  X 

Doug Watson, Doubletree by Hilton  X 

Elie Zod, Retired Hospitality Executive 

 
 X 

CVB Board of Directors 

(continued) 
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STAFF/ATTORNEY   

Scott White, President and CEO 

Mark Crabb, Chief Sales Officer 

Jeff Miraglia, Chief Brand Officer 

Bob Thibault, Chief Development Officer 

Colleen Pace, Chief Marketing Officer 

Bill Judson, VP Finance and Administration 

Andy Cloutier, Director of Human Resources  

Joyce Kiehl, Director of Communications 

Gary Orfield, Director of Travel Industry Sales 

Marissa Willman, Director of Digital Marketing 

Sean Smith, Director of Indian Wells Sales & Marketing 

Jill Philbrook, Director of Destination Services  

Davis Meyer, Partnership Manager 

Krystal Kusmieruk, Social Media Manager 

Genoa Alleman, Brand Manager 

Rebecca Kirkpatrick, Business Analyst and Exec. Sales Coord. 

Melanie Macias, Digital Marketing Specialist 

Hannah Noble, Communications Coordinator 

Amber Warren, Brand Coordinator 

Erica Abarca, Development Administrative Assistant 

Revae Reynolds, Executive Administrative Assistant 

Steve Quintanilla, Legal Counsel 

Colin Kirkpatrick, Deputy Legal Counsel 

GUESTS   

Brian Nestande, Riverside County 

John Graves, Renaissance Indian Wells 

Erik Nygren, Renaissance Indian Wells 

Christine Stein, Leeds & Son Fine Jewelers 

JoBeth Prudhomme, TravelHost Palm Springs 

Paulina Larson, Palm Springs Life Magazine 

Peter Freymuth, Palm Springs Airport Commission 

Martin Alvarez, City of Palm Desert 

Carl Morgan, City of Indio 

 

 

PLEDGE OF ALLEGIANCE 

Chair Evans lead the Pledge of Allegiance.  

CONFIRMATION OF AGENDA 

The agenda was accepted unanimously. 

PUBLIC COMMENT 

There were no comments from the public. 

PRESENTATION  

None.  

APPROVAL OF MINUTES (ALL VOTE) 

The JPA-CVB Board of Directors Joint Meeting Minutes dated March 22, 2019 (all vote). 

 

The JPA Executive Committee and CVB Board of Directors Joint Meeting Minutes dated March 22, 2019, were approved 

without changes. The vote was unanimous based on the roll call taken at the beginning of the meeting (Harnik / Hoehn).  

CONSENT CALENDAR (JPA EXEC COMMITTEE ONLY VOTES) 

1. Warrants and Demands Dated March 31, 2019  

2. Warrants and Demands Dated April 30, 2019  

 

Chair Evans asked if there were any questions regarding the warrants and demands for March or April 2019. Hearing none, 
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the consent calendar was approved and the vote was unanimous based on the roll call taken at the beginning of the 

meeting (Balocco / Harnik). 

JPA EXECUTIVE COMMITTEE ITEMS (JPA Executive Committee Only Votes) 

RESOLUTION NO. 2019-001 – Defined Benefit Pension Plan Update 

 

Chair Evans introduced Resolution No. 2019-001 regarding changes to the Defined Benefit Pension Plan. White explained 

that the changes are minor, updating references to (retired) John Kirby to refer instead to the new Vice President of Finance 

and Administration, Bill Judson, who was introduced. The Resolution passed unanimously based on the roll call taken at the 

beginning of the meeting (Balocco / Kors). 

 

PDATES FROM THE CHAIR  

 

Linda Evans shared that the City of La Quinta is working on a number of construction projects:  retention basins, multi-signal 

changes in major intersections, the Montage project, etc. She also added that the County of Riverside is experiencing a 

blood shortage and encouraged all to donate. 

 

UPDATES FROM THE JPA MEMBERS 

 

Name in Bold followed by his/her comments. 

 

Harnik - The groundbreaking ceremony was held on May 1st for the new pedestrian-friendly downtown area in Palm Desert 

along San Pablo. The city’s “concerts in the park” program has started and is free to community members. The last event 

was attended by 3,000 people. The city is excited to work with California State University San Bernardino Palm Desert 

Campus and the Coachella Valley Economic Partnership on the digital iHub and the cyber security program. Ron Fremont is 

the interim Dean for CSU San Bernardino PDC and Dr. Zhu will become the Dean as of early July 2019. Dr. Zhu has 

background in cyber technology and will be a good fit for our community. 

 

Holmes – The concerts this April in Indio broke records and Stagecoach was the best ever. The city is working on their general 

plan which will be approved in the next couple of months. The downtown-specific plan is also close to final. Desert 

Theatreworks at the Indio Performing Arts Center brought in 30,000 people to the downtown area during the last season. The 

retail store Burlington is opening in Indio on June 2nd. TKB Bakery is expanding to 8,200 sq. ft. Trappers Supply is opening in 

north Indio. Buzz Box beverage company opened 12 years ago and has moved into a portion of the old Target building, 

converting it into offices and a worldwide distribution center.  

 

Kors – The City of Palm Springs is host to the Neighborhoods USA conference this weekend with 650 people in attendance 

from all over the country. Councilmember Lisa Middleton is on the national board. The city’s annual budget is coming up for 

approval. TOT has steadily increased from 2011 to now. 

  

Balocco – The City of Indian Wells hired a new city manager, Chris Freeman, after Wade McKinney retired. Hyatt Regency 

Indian Wells and Renaissance are commencing upgrades to their facilities. The Vue at Indian Wells Golf Resort will close for a 

time this summer while upgrades are completed. The city is working on permits for the new hotel. There are also 

improvements planned for some streets, including Cook Street. 

 

Gardner – The City of Desert Hot Springs is continuing with its rebranding effort, developing cannabis tourism, anticipating a 

new hotel, and expecting the Hot Springs Connection conference in November. The city had a successful meeting with 

representatives from Washington, D.C. and the Bureau of Land Management regarding the visitors’ center at Sand to Snow 

Monument. The city is experiencing high interest in cannabis-related events and is working with small hoteliers and spas to 

formalize their association.  

 

Gutierrez – A cannabis growing facility will open in Cathedral City in August and the city is working toward the casino 

breaking ground in August. 
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CEO/PRESIDENT’S REPORT 

BOARD REPORT FOR MAY 2019  

 

Convention Sales 

Scott White introduced Mark Crabb, Chief Sales Officer, who reported on the April and YTD leads which total 19,839 room 

nights for the month of April. For rooms requested between now and 2027, the total is 385.374. 

Crabb reported that the CVB just finished its virtual trade show: 10 partners participated and 101 planners attended this 

web-based event. New 2019 programs include CalSAE, which took place recently at Omni Rancho Las Palmas. Other new 

programs include: MPI World Education Conference in June, Chicago Sales Mission in July, Southeast Sales Mission also in 

July and a Boston Sales Mission in the fall. 

The CVB continues to create new videos for the “Find Your Meeting Oasis” series. The “Downtown Walkability” video was 

shown. Jeff Miraglia reported that the CVB will do 24 of these videos and has completed almost eight and is promoting them 

via email, LinkedIn, etc. 

 

Travel Industry Sales 

Gary Orfield reported on a new marketing program to Ireland, India and South Korea through the Global Distribution System 

(GDS). Travel professionals use this around the world, but this is our first time. The CVB will run the campaign May-October 

2019 and anticipates over 700K impressions. 

IPW is the first week of June. The CVB is partnering with Visit California in an outdoor corridor called California Plaza. Greater 

Palm Springs will be featured with an oasis lounge and signature cocktails. The CVB will set up its mid-century modern booth 

and hold 90 appointments over three days. 

Orfield reported that TIS hosted FAMs and events for Japan and Korea, the WestJet trade expo and the Palm Springs Bureau 

of Tourism was also there. The California Cup was here which is comprised of 56 presidents and CEOs, travel professionals, 

from nine different countries. Orfield thanked the 13 Partners who participated.  

Orfield also summarized a slide showing the upcoming programs for May through August. 

 

Marketing 

Scott White introduced Colleen Pace who mentioned the 12 Summer 2019 co-op partners. The CVB expects 54,480 spots 

and over 1.5 billion impressions. A few new videos were shows: Agua Caliente “Where’d You Go?”, followed by the Ritz-

Carlton and then Doubletree depicting the return of a military mother. Miraglia commented on the variety of stories and 

explained that it is up to the partner to decide what story they want to tell. Videos are shared on Facebook, YouTube, 

Instagram, etc. 

Pace described a new campaign with Pandora that runs May-August in which the CVB can target listeners both 

geographically and behaviorally. The CVB made an audio ad to promote Chill Pass and summer experiences in GPS. 

Pace described new campaigns with USA Today and Locale and dedicated articles. 

Edge Media is another new campaign for the summer including an editorial piece on their website, an e-newsletter, social 

media posts and more. The CVB can geo-fence LA Pride on June 9 and then target those people for our own Pride event. 

Pace showed some examples of summer billboards in Los Angeles, Orange County and San Diego – co-op opportunities. 

Pace reported on advertising efforts regarding meetings; April was focused on team-building and May is emphasizing 

unique meeting locations. NorthStar is a new outlet for the CVB’s meetings advertising. 

The CVB website launched a new page the beginning of April for Group Offers and there are now 12 offers driving more 

traffic. Board members were encouraged to list an offer. 

The next Wellest Season is September-December. The CVB is partnering with Wanderlust for Wellspring and they are coming 

next week to film the 10-Day Challenge. There will be two new influencers this year and a 10-day meal plan. 

 

Communications 

Joyce Kiehl provided an update on recent activities including travel to Mexico and Japan. In 2018, 19M Japanese traveled 

abroad; 18% were baby boomers and seniors and 25% were solo travelers. In South Korea, travel is more lifestyle driven and 

not just to visit family. They have a strong interest in golf, wellness and our art and culture.  

In partnership with Goldenvoice, there was a FAM to experience festivals and also to see the destination – Interview 

Magazine, Forbes, CRW/PBS Radio and Voice of America.  

Greater Palm Springs was featured in 116 articles including Traveler, Design and Architecture and Food & Wine. 

Kiehl reported that the CVB is now measuring media exposure using the Barcelona method and the numbers are tracking as 

expected. There have been 217 articles published since the first of the year. 

Kiehl summarized the upcoming initiatives from May-October. Events in which Partners can participate include the Australia 

Inbound Press FAM in July/Aug and three events in September/October: San Francisco Media Event, Los Angeles Media 

Event, and UK Inbound Press FAM. 
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The CVB has a digital Media Toolkit on the website to assist meetings, conventions and events with local publicity for their 

event.  

 

Film Oasis 

Kiehl reported that a feature-length, made-for-TV movie has been made featuring Greater Palm Springs called “Our 

Vacation Home” which will air on a major network this summer. The film is set in Palm Springs and generated 828 room nights 

in March and April. In February 2019, 28 productions took place in GPS ranging from a feature film to several commercials for 

top national brands and still photography. In March, there were 34 productions generating 591 overnight stays. The CVB’s 

Film Oasis department identified two zones in the Coachella Valley and has promoted both zones. Last Fall, there was a FAM 

for Zone 2. The FAM for Zone 1 begins this evening and the visitors will be here through Sunday, looking at homes and 

properties for potential productions. The CVB partners with the Riverside County Film Commission. 

Film Oasis will also host a one-day FAM for filmmakers attending the International ShortFest. 

 

Digital Marketing 

Marissa Willman reported on Expedia statistics including 3.4 million impressions across the Expedia network, generating 1,800 

clicks, $30.4 million gross bookings, an increase in room nights of 8.4% over last year, and 23.3% increase in airline ticket sales. 

For Adara travel data, the CVB has data for January and February for both digital media impact and website impact for 

bookings, total nights, length of stay, average daily rate, and revenue generated. The CVB also has statistics on top origin 

markets for air tickets, hotels, and the top alternate hotel booked destinations. Outside of California, New York and Chicago 

are near the top of the list.  

With respect to website goals, the CVB is pacing nicely as organic traffic continues to grow.  

Willman noted that the events and Chill Deals pages on the CVB website are among the most popular and these 

opportunities are free. 

 

Social Media 

Krystal Kusmieruk noted that the CVB’s social media department promotes the signature events such as BNP Paribas Open, 

La Quinta Arts Festival, Palm Desert Food & Wine, Fashion Week El Paseo and more. In March and April, there were 315,000 

total impressions of event promotion on social channels. 

The summer campaign “Chillspiration” will involve three new influencers, videos, still photography, and audio over six 

summer activities. Another summer campaign called “chill deals” will feature two influencers, cinemagraphs that link to 

Partner deals. Currently, there are ten chill deals that will be featured in the campaign.  

Kusmieruk reported that the CVB’s presence on Weibo, similar to Facebook, is increasing the number of our followers. The 

theme is, “Which is your favorite GPS color?” 

The CVB is continuing season 2 of the chef series on dineGPS (the Solano’s video was shown) and season 3 of Wander List. 

“Unique Boutiques” can be found on the CVB’s YouTube channel. Other features include Palm Oases, Vintage Shopping 

Vacation Rental Gems and more. 

 

UPDATES 

 

Partnership and Certified Tourism Ambassador Program 

Davis Meyer reported on the success of GPS Next Partner education series event in February, so more are scheduled. Last 

week, the webinar was about how to use the Partner Extranet including posting Chill Deals. It was recorded so it is still 

available for viewing. Future trainings include: Social Media July 23rd, Marketing September 19th, Communications October 

24th, and Digital Marketing Nov. 15th.  

Meyer reported that the Oasis Awards are scheduled for June 11 at the Palm Springs Convention Center. There were over 

220 nominations this year. The event will be a bit different this year with lunch and the program beginning at noon. There are 

some new awards including a Site Experience Award and the Outstanding CTA Award. 

The Restaurant Week kick-off is Wednesday, May 29, 5:30-7:30pm at the Ritz-Carlton Rancho Mirage. Restaurants will prepare 

samples of their menu items. 

Meyer provided an update on the CTA Program. Businesses can host a class, enroll in a class or sponsor a class. Upcoming 

classes are May 23rd, May 29th, June 20th and July 11th. Meyer announced the CVB’s new Partnership Manager (CTA 

Program) is Erica Abarca. 

 

Destination Development 

Bob Thibault summarized the revisions to Restaurant Week (RW) for 2019. There are 121 restaurants participating and 27 are 

new this year. People are encouraged to make their reservations through the CVB website because $1 for each reservation 

will go to Find Food Bank. There are 15 sponsors for Restaurant Week. Thibault also summarized the media plan for RW 

including NBC, CBS, Spectrum Cable, Time Warner and KTLA. Print advertising includes Desert Sun, Palm Springs Life, Desert 

Entertainer, Travel Host Palm Springs and La Prenza. Radio spots include Alpha Media, KGAY-FM, CV 104.3, KUNA-FM, KLOB-
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GM and Marker Broadcasting. There are also billboards and digital banner ads running in addition to blog posts, Twitter, 

Facebook and a sweepstakes prize promotion on Instagram. The new video spot with the roller skaters was shown.  

Destination Next – Thibault noted that all in the room should have received the survey link. He reported that specific 

responses are anonymous, but we can see who has and has not completed the survey. He encouraged everyone to let him 

know if you have not received it yet.  

Airline Update – Thibault reported that the load factor for April 2019 is slightly lower than April 2018, but the number of seats is 

up resulting in a net increase of 17.6% visitors coming through the airport for April. White reported that the flight from Newark 

underperformed. The timing was very similar to that of JetBlue, so he’s negotiating to get that flight back next year, but not 

the red eye; daytime would be better. Thibault is attending the airline conference, Jumpstart, next month. Thibault 

summarized the promotional efforts in Skift Airline Weekly, American Airlines’ American Way Magazine and a full-page ad in 

the JumpStart conference program. 

 

California Travel Association - PAC 

White provided an update on the work the California Travel Association does on behalf of the industry in Sacramento 

(lobbying for or against various bills that affect the industry) and would like to see our destination host some fundraising 

events. He encouraged suggestions for an event. Tom Tabler offered the JW Marriott Desert Springs as a potential venue. 

CalTravel’s Advocacy Day is coming up in June and the Summit was moved to September so legislators could attend. 

 

Monthly Summary Financial Report & Treasurer’s Report – March 2019 

Scott White introduced the financials, noting that the March TBID contributions came in over budget. 

 

White noted that the Board Report is now on the CVB website. He encouraged feedback on this new format. The goal is to 

make resources electronically available to Board members, accessible at all times. 

CVB BOARD OF DIRECTORS UPDATE 

 

NOMINATING COMMITTEE 

 

Tim Ellis, Chair of the Nominating Committee, reported that there are two openings on the CVB Board and the Nominating 

Committee is advancing two nominees. 

Peggy Trott is the General Manager at the Kimpton Rowan Palm Springs. She introduced herself and has been in the industry 

quite some time and has had the good fortune to travel west to east. Southern California is her home and she’s happy to be 

back as the new GM at the Kimpton as of April. 

Dermot Connolly, General Manager at the La Quinta Resort and Club, has been in La Quinta for one year following the 

hurricane devastation to his former property in Puerto Rico where he worked for eight years. His temporary position here has 

become permanent. In Puerto Rico, he helped establish the DMO there and, prior to that, he was in Denver. He has also 

worked in Jamaica and the Caribbean Islands. 

Ellis asked for questions. Seeing none, these nominations were approved unanimously based on the role call taken at the 

beginning of the meeting (Canfield / D’Agostino). 

 

UPDATES FROM THE CHAIR  

 

Rolf Hoehn invited Tim Ellis to provide an update on the Chairman’s Committee meeting on May 1, 2019. Ellis reported that 

the CVB 2019-2020 budget will be presented at the June board meeting. The committee also discussed the open positions 

on the Board, the Destination Next survey, a recap of the Board Retreat last October, and discussion of the renovations 

taking place at Renaissance and Ritz-Carlton. Ellis attended the Rail Summit. Union Pacific owns the tracks and is reluctant to 

give the daily train the right of way. Looking at alternatives, he was with a group that met with representatives of the State 

Department of Transportation who had some suggestions.  

 

Rolf Hoehn – With reference to Film Oasis, Hoehn reported that various companies are on the grounds at the Indian Wells 

Tennis Garden during tennis tournament time completing photo shoots and filming around the event. He does not have 

statistics as to the number of room nights generated. A documentary was also filmed there and he would like more data on 

that. He is pleased at the airport numbers and hopeful for continuing summer improvement. 

 

MEMBER UPDATES ON NEW DEVELOPMENT 

 

Rolf Hoehn welcomed board members to provide a brief update if they have new developments to share. 

 



 
JPA-CVB Board of Directors  

Joint Meeting 

Friday, May 17, 2019 

Page 8 

 

 

 

Barb Smith – reported that Access Palm Springs’ season is extending into June and July. There are a number of third-party 

planners visiting and bookings are coming in for business in 2021, 2022, and 2023. She is noticing more planning further out. 

Ron Fremont – noted that CSU San Bernardino Palm Desert Campus is using educational influencers to inform student 

guidance counselors about the Hospitality Management and the Cyber Security programs so they can better advise 

students. Applications are due Oct/Nov for enrollment in the fall of 2020. The university has a special event next week at the 

Ritz-Carlton, bridging their hospitality people with Dr. Janet Sim and other leaders at San Francisco State University. 

 

Michael Facenda – Thanked the CVB for its hard work from everyone at Agua Caliente Casinos. 

 

Lorraine Becker – On behalf of Cabot’s Pueblo Museum, she thanked the CVB for its focus on story. 

 

Jay Mainthia – Thanked the CVB on behalf of everyone at Indio Super 8 Motel. 

 

Brad Poncher – Reported that the Homewood Suites La Quinta is back to more normal operations. 

 

Stephen D’Agostino – Will give an update at the next meeting regarding investments into the hotel. 

 

Bruce Abney – reported that small hotels, including El Morocco Inn, had a great spring. The smaller properties also benefit 

from the increase in visitors and advertising. 

 

Tim Ellis – Thanked Scott and the team for taking the front cover of TravelHost Magazine. He offered a reminder for all to 

include the hotel properties in Restaurant Week. 

  

Jamey Canfield – Reported that the convention center is having a good year, approaching last year’s record. He expects 

October and November to have ten city-wide groups. 

 

Robert del Mas – Reported that the Empire Polo Club has recovered following the April concerts. Attendance down some 

each Coachella weekend, which could be attributed to the line-up. Stagecoach set a record. Goldenvoice did a good 

job. Empire has good May business with corporate events and weddings.  

 

Aftab Dada – Reported on the Taco Bell “hotel” this summer, taking place during SplashHouse. It is a pop-up, there for a 

couple of weeks. 

 

Jerry Keller – Reported that LULU is doing well; wonderful comments are coming in. 

 

Celeste Brackley – had no update. 

 

Greg Purdy – Reported that attendance still down at the Palm Springs Aerial Tramway due to storm damage. The Tram 

Challenge in the fall is still on.  

 

Allen Monroe – Reported that there is a new guest experience opening at The Living Desert this fall, showcasing the desert of 

Australia, including a wallaby walkabout. 

 

Robert Schneider - Agreed with Hoehn about film production activity. Roger Federer was involved in a shoot at Desert 

Adventures and the producers said the destination is popular for them. 

 

Lee Morcus - Thanked the CVB team and is looking forward to Restaurant Week. 

 

Tony Bruggemans - Agreed with Morcus. He is happy to be a part of the new Palm Springs, business is good, up over last 

year. 

FUTURE MEETING DATE 

The next meeting is June 28, 2019, at the Hilton Palm Springs. 

 

White introduced the new Director of Indian Wells Sales and Marketing, Sean Smith.  

Evans welcomed new board members Dermot Connolly and Peggy Trott. 

ADJOURNMENT 
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Prepared by:            

Revae Reynolds 

Executive Administrative Assistant 

 

 

 

CVB Board of Directors Secretary:        

Robert Del Mas 

 

 

 

Approval Date:         

Evans adjourned the meeting in memory of Barbra Keller at 9:49 a.m. 

 













Approved Current Proposed Increase % Increase %

Budget Forecast Budget (Decrease) Change (Decrease) Change % of

Fiscal Year Fiscal Year Fiscal Year From Budget From Budget From Forecast From Forecast Revenue

Ref. Description  2018-2019  2018-2019  2019-2020 2018-2019 2018-2019 2018-2019 2018-2019  2019-2020

Funding

1) City and County Funding 1,800,605$      1,800,611$      2,067,506$      266,901$         14.8% 266,895$          14.8% 10.2%

2) TBID 15,750,000      17,002,516      16,564,668      814,668           5.2% (437,848)           -2.6% 81.4%

3} Tribal Voluntary BID/TOT 156,000           206,958           156,000           -                      0.0% (50,958)             -24.6% 0.8%

4) Partnership Memberships 275,000           283,006           282,000           7,000               2.5% (1,006)               -0.4% 1.4%

5) Advertising: Co-op & Ad Sales 427,000           441,030           421,000           (6,000)             -1.4% (20,030)             -4.5% 2.1%

6) Joint Share Partnership-Tradeshows 185,600           188,610           221,625           36,025             19.4% 33,015              17.5% 1.1%

7) Joint Share Partnership-Hosting 57,300             56,800             57,300             -                      0.0% 500                   0.9% 0.3%

8) Other Income: Investment & CTA 161,224           287,958           253,663           92,439             57.3% (34,295)             -11.9% 1.2%

9) Rollover from Fiscal Year 2018-2019 -                      -                      314,112           314,112                             - 314,112                              - 1.5%

     Total Funding 18,812,729$    20,267,489$    20,337,874$    1,525,145$      8.1% 70,385$            0.3% 100.0%

Expenses

10) Labor - Wages & Benefits 6,731,446$      6,667,105$      7,138,674$      407,228$         6.0% 471,569$          7.1%

11) Marketing Production 1,324,118        1,441,168        1,322,909        (1,209)             -0.1% (118,259)           -8.2%

13) Media Placement 4,498,202        5,045,702        5,305,931        807,729           18.0% 260,229            5.2%

14) Collateral Material 77,350             77,350             79,600             2,250               2.9% 2,250                2.9%

15) Familiarization Trips 485,200           487,692           506,100           20,900             4.3% 18,408              3.8%

16) Trade Shows / Sales Missions 1,016,319        1,216,232        1,130,826        114,507           11.3% (85,406)             -7.0%

17) Travel & Lodging 35,000             35,000             38,100             3,100               8.9% 3,100                8.9%

18) Special Promotions 881,570           898,620           854,995           (26,575)           -3.0% (43,625)             -4.9%

19) International Representation 366,500           366,500           403,200           36,700             10.0% 36,700              10.0%

20) Event Hosting 1,309,033        1,405,248        1,434,574        125,541           9.6% 29,326              2.1%

21) Research & Development 394,800           299,220           369,100           (25,700)           -6.5% 69,880              23.4%

22) IT-Information Technology 259,040           250,828           257,190           (1,850)             -0.7% 6,362                2.5%

23) Professional Fees 356,536           268,297           246,798           (109,738)         -30.8% (21,499)             -8.0%

24) Overhead-Supplies-Utilities-Fees 1,044,982        1,129,408        1,239,877        194,895           18.7% 110,469            9.8%

25) Capital Outlay 32,632             213,820           10,000             (22,632)           -69.4% (203,820)           -95.3%

     Total Expenses 18,812,729$    19,802,190$    20,337,874$    1,525,145$      8.1% 535,684$          2.7%

Funding less Expenses (0)$                  465,299$         -$                    0$                                      - (465,299)$         -100.0%

Greater Palm Springs Convention & Visitors Bureau

Proposed Budget

Fiscal Year July 1, 2019 - June 30, 2020 

6/18/2019
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Greater Palm Springs Convention & Visitors Bureau 

Proposed Budget Narrative 

Fiscal Year 2019 – 2020 

 

 

Funding 

City and County Funding – Note #1 

City funding proposed budget is based on forecasts provided by each of the respective cities.  

The average projected change in Transient Occupancy Tax (TOT) funding is an increase of 

4.8% over the fiscal year 2018-19 budget.    

TBID – Note #2 

The TBID proposed budget is equal to the actual collections for July 2018 through February 

2019 plus the budgeted collections for March 2019 through June 2019. 

Tribal Voluntary BID/TOT – Note #3 

The tribal funding proposed budget is at the same level as budgeted for fiscal year 2018-19. 

Partnership Memberships – Note #4 

Renewal membership proposed budget is at the same level as budgeted for fiscal year 2018-19.  

New membership, however, is budgeted to increase $7,000. 

Advertising: Co-op & Ad Sales – Note #5 

Cooperative marketing proposed budget is to decrease by $22,000 compared to fiscal year 

2018-19 budget.  This is partially offset by a $10,000 budgeted increase in website partnership 

revenues and $6,000 added for revenue sharing with Palm Springs Life. 

Joint Share Partnership – Tradeshows – Note #6 

A $10,525 increase in the proposed budget for tradeshow partnership participation in 

convention sales events is partially offset by a $5,000 decrease in participation in international 

programs. This line also includes $30,000 in new Desert Region partnership funding. 

Joint Share Partnership – Hosting – Note #7 

Partnership participation proposed budget is at the same level as budgeted for fiscal year 2018-

19. 
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Other Income: Investment & CTA – Note #8 

CTA fees proposed budget is at the same level as budgeted for fiscal year 2018-19. Investment 

income is budgeted to increase $92,439 based on the increase in investment holdings and 

higher overall yields. 

Rollover from Fiscal Year 2018-2019 – Note #9 

The amount of rollover funds use in the proposed budget is equal to the budget surplus 

forecasted for fiscal year 2018-19 based on results through March 31, 2019.  The surplus 

forecasted as of April 30, 2019 is $465,299. 

 

Expenses 

Labor – Wages & Benefits – Note #10 

The cost of labor is budgeted to rise 3%.  Medical and dental rates are budgeted to rise 5%. 

Other benefit rate changes are in the range of a 4% decrease to a 2% increase. The budget 

includes one new position: Director of Indian Wells Sales & Marketing.  This position is being 

funded by the City of Indian Wells (see Note #1). 

Marketing Production – Note #11 

A proposed $53,432 increase in the branding budget is more than offset by the elimination of 

the cost of a hiking microsite and the campaign tracking in digital marketing. 

Media Placement – Note #12 

The media placement proposed budget reflects an additional $269,196 investment in air service 

development and a $326,733 increase in digital placements primarily with Trip Advisor, 

Pandora, USA Today, The Weather Channel, and Edge Media.  It also includes a new $85,000 

investment in Shanghai Mailman and a $148,554 increase in advertising for the meetings 

market. 

Collateral Material – Note #14 

A $4,000 increase in the collateral budget for international marketing is partially offset by a 

$2,950 decrease in the convention sales collateral budget. 

Familiarization Trips – Note #15 

The familiarization trip proposed budget increase is primarily the result of a $22,900 increase in 

the international market trips targeting the UK, Germany and Australia. 

Tradeshows / Sales Missions – Note #16 

The tradeshow proposed budget increase is the result of a $120,000 increase in the cost of the 

IMEX tradeshow booth and an equalization of the sales events/calls budgets per sales 

manager. 
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Travel & Lodging – Note #17 

The travel budget is increased slightly to reflect the increasing cost of travel and lodging. 

Special Promotions – Note #18 

A $28,100 proposed increase in the special promotions budget results from increasing from 10 

events to 13 in the Partnership area. This increase is more than offset by proposed budget 

decreases in the Marketing area. 

International Representation – Note #19 

The $20,000 China representation contract is not budgeted for renewal.  This budget reduction 

is more than offset by the budgeted $56,700 increase investment in European representation. 

Event Hosting – Note #20 

A large number of changes are reflected in the proposed event hosting budget.  Some events 

are not being repeated, such as Comic Con, Hilton National Sales Meeting, and SATW Eastern 

Chapter. There is an increased investment in some events, such as Wanderlust, Palm Springs 

International Film Festival, and Career Builder Sponsorship.  There are new events added, such 

as the Destinations International CEO Summit, James Beard Dinner, and Goldenvoice Media 

Event. 

Research & Development – Note #21 

The proposed research budget is a decrease due to eliminating $41,500 in Strategic Database 

Research from convention sales. 

IT – Information Technology – Note #22 

The proposed IT budget is a change of less than 1%; effectively an unchanged budget line item. 

Professional Fees – Note #23 

The proposed professional fees budget is a significant decrease due to reducing the use of 

outside contractors for creative work and writing which will be done in-house. 

Overhead-Supplies-Utilities-Fees – Note #24 

Overhead expenses proposed budget is an increase due to an increased investment in the 

Board of Directors and employees.  The budget for the Board retreat is increased $23,380.  

$37,589 is budgeted for an employee wellness program.  Employee education and training is 

expanded in each functional area. 

Capital Outlay – Note #25 

The capital expenditures proposed budget is a decrease due to no vehicles or any other 

significant capital items being budgeted for purchase. 

 



Approved Proposed

Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

Revenue

Cathedral City Funding 42,500$          48,750$          6,250$         14.7%

DHS Funding 30,510            31,394            884              2.9%

Indian Wells Funding 246,750          425,014          178,264       72.2%

Indio Funding 75,115            95,423            20,308         27.0%

La Quinta Funding 241,286          253,500          12,214         5.1%

Palm Desert Funding 324,730          325,125          395              0.1%

Palm Springs Funding 564,963          567,950          2,987           0.5%

Rancho Mirage Funding 262,250          307,850          45,600         17.4%

Riverside County 12,500            12,500            -                   0.0%

Total City and County Funding 1,800,605$     2,067,506$     266,901$     14.8%

TBID - Riverside County 15,750,000$   16,564,668$   814,668$     5.2%

Total TBID 15,750,000$   16,564,668$   814,668$     5.2%

Tribal TBID 146,000$        146,000$        -                   0.0%

Tribal TOT 10,000            10,000            -                   0.0%

Total Tribal Voluntary 156,000$        156,000$        -$                 0.0%

New Dues-Partnership 15,000$          22,000$          7,000$         46.7%

Renewal Dues-Partnership 260,000          260,000          -                   0.0%

Total Partnership Memberships 275,000$        282,000$        7,000$         2.5%

Ad Revenue - Market Dev 422,000$        306,000$        (116,000)$    -27.5%

Ad Revenue - Destination Development -                      100,000          100,000                     -

Website Revenue-Partnership 5,000              15,000            10,000         200.0%

Total Advertising: Co-op & Ad Sales 427,000$        421,000$        (6,000)$        -1.4%

Joint Share - Market Dev 4,000$            34,500$          30,500$       762.5%

Joint Share - TIS 18,000            13,000            (5,000)          -27.8%

Joint Share - Conv Sales 163,600          174,125          10,525         6.4%

Total Joint Share Partnership-Tradeshow 185,600$        221,625$        36,025$       19.4%

Special Promotions: Partnership E-Blasts 800$               800$               -$                 0.0%

Event Host - Partnership 25,000            25,000            -                   0.0%

Event Host - TIS 31,500            31,500            -                   0.0%

Total Joint Share Partnership-Hosting 57,300$          57,300$          -$                 0.0%

Budget Comparison Detail

Fiscal Year 2018-2019 to 2019-2020

Greater Palm Springs Convention & Visitors Bureau

Page 1



Approved Proposed

Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

Interest Income 136,724$        229,163$        92,439$       67.6%

CTA Program Revenue 24,500            24,500            -                   0.0%

Total Other Income: Investment & CTA 161,224$        253,663$        92,439$       57.3%

Total Revenue 18,812,729$   20,023,762$   1,211,033$  6.4%

Rollover from Prior Fiscal Year -$                    314,112$        314,112$                    -

Total Funding 18,812,729$   20,337,874$   1,525,145$  8.1%

Expenses

Labor - Wages & Benefits - Administration 790,757$        802,151$        11,394$       1.4%

Labor - Wages & Benefits - Partnership 182,626          271,227          88,601         48.5%

Labor - Wages & Benefits - Marketing 2,345,970       1,094,865       (1,251,105)   -53.3%

Labor - Wages & Benefits - Brand -                      921,775          921,775                     -

Labor - Wages & Benefits - Dest. Development -                      355,207          355,207                     -

Labor - Wages & Benefits - Indian Wells -                      150,138          150,138                     -

Labor - Wages & Benefits - TIS 505,927          513,532          7,605           1.5%

Labor - Wages & Benefits - Destination Services 593,194          793,459          200,265       33.8%

Labor - Wages & Benefits - Convention Sales 2,312,972       2,236,320       (76,652)        -3.3%

Total  Salaries & Wages 6,731,446$     7,138,674$     407,228$     6.0%

Marketing Production - Marketing 925,968$        -$                    (925,968)$    -100.0%

Marketing Production - Brand -                      979,400          979,400                     -

Marketing Production - TIS 16,500            16,500            -                   0.0%

Digital - Marketing 381,650          327,009          (54,641)        -14.3%

Total Marketing Production 1,324,118$     1,322,909$     (1,209)$        -0.1%

Ad Placement - Marketing 4,325,202$     5,134,931$     809,729$     18.7%

Ad Placement - TIS 173,000          171,000          (2,000)                        -

Total Media Placement 4,498,202$     5,305,931$     807,729$     18.0%

Collateral Material - Administration 7,000$            7,000$            -$                 0.0%

Collateral Material - Partnership 2,250              2,250              -                   0.0%

Collateral Material - Marketing 49,900            -                      (49,900)        -100.0%

Collateral Material - Brand -                      50,500            50,500                       -

Collateral Material - TIS 10,000            14,000            4,000           40.0%

Collateral Material - Destination Services -                      600                 600                            -

Collateral Material - Convention Sales 8,200              5,250              (2,950)          -36.0%

Total Collateral Material 77,350$          79,600$          2,250$         2.9%
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Approved Proposed

Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

FAMs - Domestic - Partnership 4,700$            4,700$            -$                 0.0%

FAMs - Domestic - Marketing 88,500            90,600            2,100           2.4%

FAMs - Domestic - TIS 39,500            39,500            -                   0.0%

FAMs - Domestic - Destination Services 1,000              900                 (100)             -10.0%

FAMs - Domestic - Convention Sales 261,500          258,500          (3,000)          -1.1%

FAMs - International - Marketing 41,000            63,900            22,900         55.9%

FAMs - International - TIS 49,000            48,000            (1,000)          -2.0%

Total Familiarization Trips 485,200$        506,100$        20,900$       4.3%

Tradeshows - Domestic - Marketing 117,100$        107,200$        (9,900)$        -8.5%

Tradeshows - Domestic - TIS 214,000          210,000          (4,000)          -1.9%

Tradeshows - Domestic - Convention Sales 469,719          611,126          141,407       30.1%

Tradeshows - International - Marketing 54,500            54,500            -                   0.0%

Tradeshows - International - TIS 134,000          132,000          (2,000)          -1.5%

Tradeshows - International - Convention Sales 27,000            16,000            (11,000)        -40.7%

Total Tradeshows / Sales Missions 1,016,319$     1,130,826$     114,507$     11.3%

Travel/Lodging - Administration 32,000$          35,100$          3,100$         9.7%

Travel/Lodging  - TIS 3,000              3,000              -                   0.0%

Total Travel & Lodging 35,000$          38,100$          3,100$         8.9%

Special Promotions/Meetings - Administration 50,020$          37,695$          (12,325)$      -24.6%

Special Promotions - Partnership 26,400            54,500            28,100         106.4%

Special Promotions - Marketing 624,100          261,500          (362,600)      -58.1%

Special Promotions - Destination Development -                      358,500          358,500                     -

Special Promotions - TIS 47,750            20,000            (27,750)        -58.1%

Special Promotions - Convention Sales 133,300          122,800          (10,500)        -7.9%

Total Special Promotions 881,570$        854,995$        (26,575)$      -3.0%

International Representation - Marketing 121,000$        166,200$        45,200$       37.4%

International Representation - TIS 245,500          237,000          (8,500)          -3.5%

Total International Representation 366,500$        403,200$        36,700$       10.0%

Event Hosting - Administration 69,500$          44,500$          (25,000)$      -36.0%

Event Hosting - Partnership 100,000          103,000          3,000           3.0%

Event Hosting - Marketing 718,350          116,500          (601,850)      -83.8%

Event Hosting - Brand -                      12,050            12,050                       -

Event Hosting - Destination Development -                      718,000          718,000                     -

Event Hosting - TIS 81,000            107,000          26,000         32.1%

Event Hosting - Convention Sales 340,183          333,524          (6,659)          -2.0%

Total Event Hosting 1,309,033$     1,434,574$     125,541$     9.6%
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Approved Proposed

Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

Research - Administration -$                    6,000$            6,000$                       -

Research - Marketing 305,300          48,000            (257,300)      -84.3%

Research - Destination Development -                      266,500          266,500                     -

Research - Convention Sales 89,500            48,600            (40,900)        -45.7%

Total Research 394,800$        369,100$        (25,700)$      -6.5%

IT - Information Technology - Administration 31,085$          28,291$          (2,794)$        -9.0%

IT - Information Technology - Marketing 101,026          43,722            (57,303)        -56.7%

IT - Information Technology-Brand -                      30,863            30,863                       -

IT - Information Technology-Dest. Development -                      23,147            23,147                       -

IT - Information Technology-Indian Wells -                      5,144              5,144                         -

IT - Information Technology - TIS 18,133            18,003            (130)             -0.7%

IT - Information Technology-Destination Services 23,314            28,291            4,977           21.3%

IT - Information Technology - Convention Sales 85,483            79,729            (5,754)          -6.7%

Total IT - Information Technology 259,040$        257,190$        (1,850)$        -0.7%

Professional Fees - Administration 15,784$          20,199$          4,415$         28.0%

Professional Fees - Marketing 276,299          86,002            (190,297)      -68.9%

Professional Fees - Brand -                      19,766            19,766                       -

Professional Fees - Destination Development -                      36,825            36,825                       -

Professional Fees - Indian Wells -                      3,294              3,294                         -

Professional Fees - TIS 9,208              11,530            2,322           25.2%

Professional Fees - Destination Services 11,838            18,119            6,281           53.1%

Professional Fees - Convention Sales 43,407            51,063            7,656           17.6%

Total Professional Fees 356,536$        246,798$        (109,738)$    -30.8%

Professional Dues - Administration 24,203$          24,704$          501$            2.1%

Professional Dues - Partnership 21,010            31,600            10,590         50.4%

Professional Dues - Marketing 3,275              6,375              3,100           94.7%

Professional Dues - Brand -                      450                 450                            -

Professional Dues - TIS 7,259              7,420              161              2.2%

Professional Dues - Destination Services 1,890              2,385              495              26.2%

Professional Dues - Convention Sales 20,282            20,677            395              1.9%

Postage & Shipping - Administration 4,816              5,381              565              11.7%

Postage & Shipping - Partnership 500                 500                 -                   0.0%

Postage & Shipping - Marketing 8,000              -                      (8,000)          -100.0%

Postage & Shipping - Brand -                      2,000              2,000                         -

Postage & Shipping - Destination Development -                      9,635              9,635                         -

Postage & Shipping - Indian Wells -                      120                 120                            -

Postage & Shipping - TIS 2,752              9,000              6,248           227.0%

Postage & Shipping - Destination Services 3,096              600                 (2,496)          -80.6%

Postage & Shipping - Convention Sales 11,696            18,000            6,304           53.9%

Telephone - Administration 10,214            9,877              (337)             -3.3%
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Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

Telephone - Partnership 1,200              1,800              600              50.0%

Telephone - Marketing 31,232            15,008            (16,223)        -51.9%

Telephone - Brand -                      9,482              9,482                         -

Telephone - Destination Development -                      6,395              6,395                         -

Telephone - Indian Wells -                      2,450              2,450                         -

Telephone - TIS 6,113              6,536              423              6.9%

Telephone - Destination Services 7,946              10,081            2,135           26.9%

Telephone - Convention Sales 27,835            30,997            3,163           11.4%

Telephone Equip - Administration 1,510              847                 (663)             -43.9%

Telephone Equip - Marketing 4,909              1,309              (3,600)          -73.3%

Telephone Equip - Brand -                      924                 924                            -

Telephone Equip - Destination Development -                      693                 693                            -

Telephone Equip - Indian Wells -                      754                 754                            -

Telephone Equip - TIS 881                 539                 (342)             -38.8%

Telephone Equip - Destination Services 1,133              847                 (286)             -25.2%

Telephone Equip - Convention Sales 4,154              2,387              (1,767)          -42.5%

Subscriptions - Admin 2,919              3,460              541              18.5%

Subscriptions - Marketing 1,515              640                 (875)             -57.8%

Subscriptions - Destination Services -                      1,000              1,000                         -

Computer Software - Administration 6,234              8,337              2,103           33.7%

Computer Software - Marketing 20,261            19,461            (800)             -3.9%

Computer Software - Brand -                      9,095              9,095                         -

Computer Software - Destination Development -                      6,821              6,821                         -

Computer Software - Indian Wells -                      1,516              1,516                         -

Computer Software - TIS 3,637              5,305              1,669           45.9%

Computer Software - Destination Services 4,676              8,337              3,662           78.3%

Computer Software - Convention Sales 17,144            23,496            6,352           37.0%

Computer Hardware - Administration 4,368              4,356              (12)               -0.3%

Computer Hardware - Marketing 14,196            6,732              (7,464)          -52.6%

Computer Hardware - Brand -                      4,752              4,752                         -

Computer Hardware - Destination Development -                      3,564              3,564                         -

Computer Hardware - Indian Wells -                      2,618              2,618                         -

Computer Hardware - TIS 2,548              2,772              224              8.8%

Computer Hardware - Destination Services 3,276              4,356              1,080           33.0%

Computer Hardware - Convention Sales 12,012            12,276            264              2.2%

Internal Marketing - Administration 15,000            56,089            41,089         273.9%

EE Training/Uniforms - Administration 50,000            91,256            41,256         82.5%

EE Training/Uniforms - Marketing 103,600          90,000            (13,600)        -13.1%

EE Training/Uniforms - Brand -                      36,400            36,400                       -

EE Training/Uniforms - Destination Development -                      16,650            16,650                       -

EE Training/Uniforms - TIS 17,000            17,500            500              2.9%
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Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

EE Training/Uniforms - Destination Services 19,290            23,750            4,460           23.1%

EE Training/Uniforms - Convention Sales 47,495            43,000            (4,495)          -9.5%

CTA Program - Partnership 80,400            52,900            (27,500)        -34.2%

Equipment Lease - Administration 2,314              2,651              337              14.6%

Equipment Lease - Marketing 7,520              4,097              (3,424)          -45.5%

Equipment Lease - Brand -                      2,892              2,892                         -

Equipment Lease - Destination Development -                      2,169              2,169                         -

Equipment Lease - Indian Wells -                      482                 482                            -

Equipment Lease - TIS 1,350              1,687              337              25.0%

Equipment Lease - Destination Servies 1,735              2,651              915              52.7%

Equipment Lease - Convention Sales 6,363              7,471              1,107           17.4%

Equipment Maint - Admininistration 1,334              1,223              (111)             -8.3%

Equipment Maint - Marketing 4,337              1,890              (2,446)          -56.4%

Equipment Maint - Brand -                      1,334              1,334                         -

Equipment Maint - Destination Development -                      1,001              1,001                         -

Equipment Maint - Indian Wells -                      222                 222                            -

Equipment Maint - TIS 778                 778                 -                   0.0%

Equipment Maint - Destination Services 1,001              1,223              222              22.2%

Equipment Maint - Convention Sales 3,670              3,447              (222)             -6.1%

Insurance - Administration 6,020              5,165              (855)             -14.2%

Insurance - Marketing 15,050            7,500              (7,550)          -50.2%

Insurance - Brand -                      3,756              3,756                         -

Insurance - Destination Development -                      3,756              3,756                         -

Insurance - Indian Wells -                      300                 300                            -

Insurance - TIS 3,440              3,440              (0)                 0.0%

Insurance - Destination Services 3,870              3,300              (570)             -14.7%

Insurance - Convention Sales 14,620            11,400            (3,220)          -22.0%

Bank Fees - Administration 13,968            15,000            1,032           7.4%

Local Meetings - Administration 21,000            22,738            1,738           8.3%

Local Meetings - Partnership 22,620            33,805            11,185         49.4%

Local Meetings - Marketing 11,213            -                      (11,213)        -100.0%

Local Meetings - Brand -                      10,000            10,000                       -

Local Meetings - Destination Development -                      6,000              6,000                         -

Local Meetings - TIS 1,760              1,360              (400)             -22.7%

Local Meetings - Destination Services 2,810              1,995              (815)             -29.0%

Local Meetings - Convention Sales 10,022            10,022            -                   0.0%

Auto Mileage - Administration 12,323            10,480            (1,842)          -14.9%

Auto Mileage - Partnership 3,852              2,580              (1,272)          -33.0%

Auto Mileage - Marketing 33,664            13,460            (20,204)        -60.0%

Auto Mileage - Brand -                      9,377              9,377                         -

Auto Mileage - Destination Development -                      7,226              7,226                         -

Auto Mileage - Indian Wells -                      3,600              3,600                         -

Auto Mileage - TIS 8,743              7,932              (811)             -9.3%
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Budget Budget

Fiscal Year Fiscal Year Increase %

2018 - 2019 2019 - 2020 (Decrease) Change

Auto Mileage - Destination Services 3,425              2,227              (1,198)          -35.0%

Auto Mileage - Convention Sales 28,144            23,962            (4,182)          -14.9%

Building Expense - Administration 8,808              9,130              322              3.7%

Building Expense - Marketing 28,625            14,110            (14,515)        -50.7%

Building Expense - Brand -                      9,960              9,960                         -

Building Expense - Destination Development -                      7,470              7,470                         -

Building Expense - Indian Wells -                      7,660              7,660                         -

Building Expense - TIS 5,138              5,810              672              13.1%

Building Expense - Destination Services 6,606              9,130              2,524           38.2%

Building Expense - Convention Sales 24,222            25,731            1,509           6.2%

Utilities - Administration 5,382              5,366              (16)               -0.3%

Utilities - Marketing 13,454            8,880              (4,574)          -34.0%

Utilities - Brand -                      4,440              4,440                         -

Utilities - Destination Development -                      4,440              4,440                         -

Utilities - Indian Wells -                      1,080              1,080                         -

Utilities - TIS 3,075              3,180              105              3.4%

Utilities - Destination Services 3,460              4,140              680              19.7%

Utilities - Convention Sales 13,070            15,240            2,170           16.6%

Office Supplies - Administration 6,961              6,691              (270)             -3.9%

Office Supplies - Marketing 17,402            8,784              (8,618)          -49.5%

Office Supplies - Brand -                      4,392              4,392                         -

Office Supplies - Destination Development -                      4,392              4,392                         -

Office Supplies - Indian Wells -                      415                 415                            -

Office Supplies - TIS 3,978              4,560              582              14.6%

Office Supplies - Destination Services 4,475              3,660              (815)             -18.2%

Office Supplies - Convention Sales 16,905            14,400            (2,505)          -14.8%

Employee Recruitment - Administration 5,000              5,000              -                   0.0%

Total Overhead-Supplies-Utilities-Fees 1,044,982$     1,239,876$     194,894$     18.7%

Capital Outlay - New Furniture & Equipment 32,632$          10,000$          (22,632)$      -69.4%

Total Expenses 18,812,729$   20,337,873$   1,525,144$  8.1%

Funding less Expenses (0)$                  0$                   0$                              -
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Boundaries 
 
There are no proposed changes to the boundaries. There are changes to assessed 
businesses: one (1) new business began operations and one (1) business changed its 
name. 
 
New Business: 

 Fairfield Inn & Suites Indio: 42655 Marmara Street, Indio, CA 92203 

 
Name Change: 

 The Monroe Palm Springs Infusion Beach Club: 1900 N. Palm Canyon Drive, 
Palm Springs, CA 92262 
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The Greater Palm Springs Tourism Business Improvement District (GPSTBID) will 
continue to include lodging businesses with fifty (50) or more rooms, existing and in 
the future, available for public occupancy within the boundaries of the cities of Desert 
Hot Springs, Palm Springs, Cathedral City, Rancho Mirage, Palm Desert, Indian Wells, 
La Quinta, and Indio, and portion of the unincorporated area of Riverside County in 
the Coachella Valley, as shown on the following page.  
 
The GPSTBID boundary current includes ninety-six (96) lodging businesses, listed in 
Appendix 1.  
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Improvements and Activities  
 
The improvements and activities to be provided for fiscal year 2019-2020 are 
consistent with the Management District Plan (Plan).   
 
The Certified Tourism Ambassador (CTA) program has been launched under the Sales 
and Marketing program.  The CTA program is designed to increase tourism by 
providing training to anyone in contact with visitors to ensure all visitors have a 
positive experience in the GPSTBID. 
 
The Bureau’s Marketing Department will be split into three different departments 
beginning in Fiscal Year 2019-20: Brand, Destination Development, and Marketing.   
 

Sales and Marketing  
A sales and marketing program will promote assessed businesses as tourist, meeting, 
and event destinations.  The sales and marketing program will have a central theme 
of promoting Greater Palm Springs as a desirable place for overnight visits.  The 
program will have the goal of increasing overnight visitation and room night sales at 
assessed businesses, and may include, without limitation, the following activities:  

 Development and implementation of a Destination Master Plan designed to 
increase overnight visitation and room sales to assessed businesses; 

 Destination industry advocacy and communications to educate elected 
officials, affected stakeholders and the public on initiatives designed to 
increase overnight visitation and room sales to assessed businesses; 

 Internet marketing efforts to increase awareness and optimize internet 
presence to drive overnight visitation and room sales to assessed businesses;  

 Print ads in magazines and newspapers, television/video ads, and radio ads 
targeted at potential visitors to drive overnight visitation and room sales to 
assessed businesses;  

 Cultural tourism programs and marketing sponsorship initiatives designed to 
increase overnight visitation and room sales to assessed businesses; 

 Industry research designed to increase the effectiveness of District programs; 
 Convention sales programs and initiatives designed to increase overnight 

visitation and room sales to assessed businesses; 
 Air service development designed to increase overnight visitation and room 

sales to assessed businesses; 
 Attendance of trade shows to promote assessed businesses;  
 Sales blitzes for assessed businesses;  
 Familiarization tours of assessed businesses; 
 Preparation and production of collateral promotional materials such as 

brochures, flyers and maps featuring assessed businesses;  
 Attendance of professional industry conferences and affiliation events to 

promote assessed businesses;  
 Lead generation activities designed to attract tourists and group events to 
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assessed businesses;  
 Director of Sales and General Manager meetings to plan and coordinate 

tourism promotion efforts for assessed businesses; and 
 Development and maintenance of a website designed to promote assessed 

businesses.  
 

Administration and Operations  
The administration and operations portion of the budget shall be utilized for 
administrative staffing costs, office costs, and other general administrative costs such 
as insurance, legal, and accounting fees.   
 

Contingency/Renewal  
The budget includes a contingency line item to account for uncollected assessments, 
if any.  If there are contingency funds collected, they may be held in a reserve fund or 
utilized for other program, administration or renewal costs at the discretion of the 
Greater Palm Springs Convention and Visitors Bureau (the Bureau).  Policies relating 
to contributions to the reserve fund, the target amount of the reserve fund, and 
expenditure of monies from the reserve fund shall be set by the Bureau.  The reserve 
fund may also be used for the costs of renewing the GPSTBID. 
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Cost 
 

2019-2020 Projections 
The cost of providing improvements and activities for 2019-2020 is consistent with 
the Plan.  The total budget has changed slightly due to normal fluctuations in hotel 
occupancy and room rates. The anticipated total budget for 2019-2020 is 
$17,029,967, which is $16,564,668 in anticipated collections and $465,299 in 
estimated carry over funds. The categorical breakdown for the assessment budget is 
below.  All budget category allocations are within the authorized twenty percent 
(20%) adjustment of the total budget from the prior year. 
 

Category Change % $ Carry 
Over 

TOTAL 

Sales & Marketing +4% 97% $16,067,728  $314,112  $16,381,840  

Administration n/a 3% $496,940  $0  $496,940  

Contingency / Reserve -4% 0% $0  $151,187  $151,187  

Totals  100% $16,564,668 $465,299 $17,029,967 
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Assessment  
There is no change in the method and basis of levying the assessment.   
 

Assessment 
The annual assessment rate is three percent (3%) of gross short term room rental 
revenue.  Based on the benefit received, assessments will not be collected on stays of 
more than thirty (30) consecutive days.    
 
The term “gross room rental revenue” as used herein means: the consideration 
charged, whether or not received, for the occupancy of space in a lodging business 
valued in money, whether to be received in money, goods, labor or otherwise, 
including all receipts, cash, credits and property and services of any kind or nature, 
without any deduction therefrom whatsoever.  Gross room rental revenue shall not 
include any federal, state or local taxes collected, including but not limited to transient 
occupancy taxes.  
 

Time and Manner for Collecting Assessments 
The GPSTBID assessment was implemented beginning July 1, 2016 and will continue 
for five (5) years through June 30, 2021.  The Bureau is responsible for collecting the 
assessment on a monthly basis (including any delinquencies, penalties and interest) 
from each lodging business with fifty (50) rooms or more.  The Bureau shall take all 
reasonable efforts to collect the assessments from each lodging business with fifty 
(50) rooms or more.   
 

Delinquencies  
Assessed businesses which are delinquent in paying the assessment shall be 
responsible for paying: 
 
Original Delinquency  
Any assessed lodging business which fails to remit any assessment within the time 
required shall pay a penalty of ten percent (10%) of the amount of the assessment in 
addition to the amount of the assessment; provided, however, that if such ten percent 
(10%) penalty should exceed the maximum penalty permitted by law, then the 
penalty shall be the highest amount permitted by law.  
 

Penalty Delinquency  
Any assessed lodging business which fails to remit any penalty within ten (10) days 
after receipt of notice thereof shall pay interest on the penalty at the rate of one 
percent (1%) per month or fraction thereof on the amount of the penalty from the 
date on which the penalty first became due until full and complete payment of the 
outstanding penalty; provided, however, that if such one percent (1%) interest 
should exceed the maximum rate permitted by law, then the interest rate shall be the 
highest rate permitted by law. 
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Interest 
In addition to the penalties imposed, any assessed lodging business which fails to 
remit any assessment shall pay interest at the rate of one percent (1%) per month or 
fraction thereof on the amount of the assessment from the date on which the 
assessment first became delinquent until paid; provided, however, that if such one 
percent (1%) interest should exceed the maximum rate permitted by law, then the 
interest rate shall be the highest rate permitted by law. 
 
Costs of Collection Delinquencies 
Any assessed lodging business shall also be subject to the payment of the costs of 
collecting any delinquent assessment and/or penalty, including but not limited to 
sending notices and initiating collection actions, which shall become a part of the 
assessment required to be paid.  All delinquent assessments and penalties shall 
constitute a civil debt to the Bureau and shall be subject to collection by the Bureau 
by any means permitted by law. 
 

Penalties Capped 
Notwithstanding anything to the contrary, in no event shall the total penalties, 
including any original delinquency penalties and interest thereon exceed the 
maximum amount permitted by law. 
  



Greater Palm Springs  
Tourism Business Improvement District   
2019-2020 Annual Report  Page 10 of 14 

Surplus and Other Funding 
 

Surplus  
The amount of money to be carried over from FY 2018-19 is $465,299, of which 
$314,112 is allocated to sales and marketing programs and $151,187 is allocated to 
the contingency/reserve fund.  
 

Other Funding 
There are expected to be contributions from sources other than assessment funds.  
The estimated amount of other non-assessment funding for FY 2019-20 include: 

 City/County funding: $2,067,506 
 Agua Caliente funding: $156,000 
 Partnership funding: $282,000 
 Advertising revenue: $421,000 
 Joint share/FAM/event hosting: $278,925 
 Interest income: $229,163 
 Certified Tourism Ambassador Program Fees: $24,500 
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Appendix 1 – Assessed Businesses  
 

Business Name Street Address City State ZIP 

7 Springs Inn & Suites LLC 950 N. Indian Canyon Dr. Palm Springs CA 92262 

Ace Hotel 701 E. Palm Canyon Dr. Palm Springs CA 92262 

America's Best Value 43505 Monroe St. Indio CA 92201 

Aqua Soleil Hotel and 
Mineral Water Spa 14500 Palm Dr. Desert Hot Springs CA 92240 

Avalon Hotel Palm Springs 415 S. Belardo Rd. Palm Springs CA 92262 

Baymont Inn & Suites Palm 
Springs 390 S. Indian Canyon Dr. Palm Springs CA 92262 

Best Western Date Tree 81-909 Indio Blvd. Indio CA 92201 

Best Western Inn 1633 S. Palm Canyon Dr. Palm Springs CA 92264 

Best Western Las Brisas 222 S. Indian Canyon Dr. Palm Springs CA 92262 

Best Western Palm Desert 74-695 Hwy 111 Palm Desert CA 92260 

Caliente Tropics, LLC 411 E. Palm Canyon Dr. Palm Springs CA 92264 

Club Intrawest 1 Willow Ridge Palm Desert CA 92260 

Club Trinidad Resort 1900 E. Palm Canyon Dr. Palm Springs CA 92264 

Colony Palms  572 N. Indian Canyon Dr. Palm Springs CA 92262 

Comfort Suites Palm Desert 39858 Washington St. Palm Desert CA 92211 

Courtyard by Marriott Palm 
Springs 1300 E. Tahquitz Canyon Way Palm Springs CA 92262 

Courtyard by Marriott Palm 
Desert 74895 Frank Sinatra Dr. Palm Desert CA 92211 

Days Inn - Palm Court Inn 1983 N. Palm Canyon Dr. Palm Springs CA 92262 

Delos Reyes Palm Springs 1277 S. Palm Canyon Dr. Palm Springs CA 92264 

Desert Breeze Resort 77955 Calle Las Brisas S. Palm Desert CA 92211 

Desert Hot Springs Spa 
Hotel 10805 Palm Dr. Desert Hot Springs CA 92240 

Desert Isle Resort 2555 E. Palm Canyon Palm Springs CA 92264 

DoubleTree by Hilton Hotel 
Golf Resort Palm Springs 67967 Vista Chino Cathedral City CA 92234 

Embassy Suites Casitas 50-777 Santa Rosa Plaza La Quinta CA 92253 

Embassy Suites Hotel Palm 
Desert 74700 Highway 111 Palm Desert CA 92260 

Embassy Suites La Quinta 
Hotel 50-777 Santa Rosa Plaza La Quinta CA 92253 
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Business Name Street Address City State ZIP 
Extended Stay America 
#8828 1400 E. Tahquitz Canyon Way Palm Springs CA 92262 

Fairfield Inn & Suites 74-764 Technology Drive Palm Desert CA 92211 

Fairfield Inn & Suites Indio 42655 Marmara Street  Indio CA 92203 

Fairfield Inn Palm Desert 72-322 CA-111 Palm Desert CA 92260 

G6 Hospitality LLC #104 78100 Varner Rd. Palm Desert CA 92211 

Hampton Inn & Suites Palm 
Desert 74-900 Gerald Ford Dr. Palm Desert CA 92211 

Hilton Garden Inn 71-700 CA-111 Rancho Mirage CA 92270 

Holiday Inn Express  36101 Date Palm Dr. Cathedral City CA 92234 

Holiday Inn Express & 
Suites 84-054 Indio Springs Dr. Indio CA 92203 

Holiday Inn Express Palm 
Desert 74675 Hwy 111 Palm Desert CA 92260 

Holiday Inn Express Suites 71730 Highway 111 Rancho Mirage CA 92270 

Homewood Suites by Hilton 
La Quinta  45-200 Washington St. La Quinta CA 92253 

Homewood Suites by Hilton 
Palm Desert 36999 Cook St. Palm Desert CA 92211 

Hotel Paseo 45400 Larkspur Lane Palm Desert CA 92260 

Hotel Zoso 150 S. Indian Canyon Drive Palm Springs CA 92262 

Hyatt Regency Indian Wells 
Resort & Spa 44-600 Indian Wells Ln. Indian Wells CA 92210 

Hyundae Resort and Spa 11000 Palm Dr. Desert Hot Springs CA 92240 

Indian Palms Country Club 48630 Monroe St. Indio CA 92201 

Indian Wells Resort & Spa 76-661 Hwy 111 Indian Wells CA 92210 

Indio Super 8 Motel 81753 CA-111 Indio  CA 92201 

Indio Travelodge 80651 Highway 111 Indio CA 92201 

Infusion Beach Club 1900 N. Palm Canyon Dr. Palm Springs CA 92262 

Ivy Palm Resort & Spa 2000 N. Palm Canyon Dr. Palm Springs CA 92262 

JW Marriott Desert Springs 
Resort & Spa 74-855 Country Club Dr. Palm Desert CA 92260 

Kimpton Palm Springs 155 W. Tahquitz Canyon Way Palm Springs  CA 92262 

La Quinta Resort & Club 49-499 Eisenhower Dr. La Quinta CA 92253 

Lawrence Welk's Desert 
Oasis Resort 34567 Cathedral Canyon Dr. Cathedral City CA 92234 
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Business Name Street Address City State ZIP 

Marquis Villas Resort 140 S. Calle Encilia Palm Springs CA 92262 

Marriott’s Desert Springs 
Villas I & II 1091 Pinehurst Lane Palm Desert CA 92260 

Marriott’s Shadow Ridge I 
& II – The Village/The 
Enclaves 9003 Shadow Ridge Road Palm Desert CA 92211 

Miracle Springs Hotel & Spa 10625 Palm Dr. Desert Hot Springs CA 92240 

Miramonte Resort & Spa 45-000 Indian Wells Ln. Indian Wells CA 92210 

Motel 6 #0313   82195 Indio Blvd. Indio CA 92201 

Motel 6 #09 63950 20th Ave. Palm Springs CA 92264 

Motel 6 #1262 63950 20th Ave. N. Palm Springs CA 92258 

Motel 6 #1346 69570 CA-111 Rancho Mirage CA 92270 

Motel 6 #689 660 S. Palm Canyon Dr. Palm Springs CA 92264 

Motel 6 #3221 72215 Varner Road Thousand Palms CA 92264 

Oasis Villa Resort 4190 East Palm Canyon Dr. Palm Springs CA 92264 

Omni Rancho Las Palmas 4100 Bob Hope Dr. Rancho Mirage CA 92270 

Palm Canyon Resort 2800 S. Palm Canyon Dr. Palm Springs CA 92264 

Palm Mountain Resort 155 S. Belardo Rd. Palm Springs CA 92262 

Palm Springs Hilton 400 E. Tahquitz Canyon Way Palm Springs CA 92262 

Palm Springs Tennis Club 701 W. Baristo Rd. Palm Springs CA 92262 

Quality Inn 84-096 Indio Springs Dr. Indio CA 92201 

Red Lion Inn 69151 E. Palm Canyon Dr. Cathedral City CA 92234 

Renaissance Esmeralda 
Indian Wells #9672P  44400 Indian Wells Ln. Indian Wells CA 92210 

Renaissance Palm Springs 
Hotel 888 E. Tahquitz Canyon Way Palm Springs CA 92262 

Residence Inn by Marriott 
Palm Desert 38305 Cook St. Palm Desert CA 92211 

Riviera Palm Springs Resort 1600 N. Indian Canyon Dr. Palm Springs CA 92262 

Royal Plaza Inn 82-347 Hwy 111 Indio CA 92201 

Royal Sun Inn LLC 1700 S. Palm Canyon Dr. Palm Springs CA 92264 

Sahara Motel 66700 E. 5th St. Desert Hot Springs CA 92240 

Staybridge Suites 67711 30th Ave. Cathedral City CA 92234 

The Hyatt Regency Suites 
Palm Springs 285 N. Palm Canyon Dr. Palm Springs CA 92262 
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Business Name Street Address City State ZIP 

The Parker Palm Springs 4200 E. Palm Canyon Dr. Palm Springs CA 92264 

The Plaza Resort and Spa 2601 Gold Club Dr. Palm Springs CA 92262 

The Ritz Carlton Rancho 
Mirage 68900 Frank Sinatra Dr. Rancho Mirage CA 92270 

The Saguaro Palm Springs 1800 E. Palm Canyon Dr. Palm Springs CA 92264 

Travelodge by Wyndham 
Palm Springs 1269 E. Palm Canyon Drive Palm Springs CA 92264 

Triada Palm Springs 640 N. Indian Canyon Dr. Palm Springs CA 92262 

Two Bunch Palms Resort & 
Spa 67425 Two Bunch Palms Tr. Desert Hot Springs CA 92240 

V Palm Springs  333 E. Palm Canyon Dr. Palm Springs CA 92264 

Vagabond Inn 1699 S. Palm Canyon Dr. Palm Springs CA 92264 

Vista Mirage Resort 400 S. Hermosa Dr. Palm Springs CA 92262 

Westin Desert Willow 75 Willow Ridge Palm Desert CA 92260 

Westin Hills Golf Resort & 
Spa 71333 Dinah Shore Dr. Rancho Mirage CA 92270 

Westin Mission Hills Resort 
Villas 71333 Dinah Shore Dr. Rancho Mirage CA 92270 

WorldMark Palm Springs 1177 N. Palm Canyon Dr. Palm Springs CA 92262 

Worldmark Indio  42-151 Worldmark Way Indio CA 92203 

 



 

 

 

RESOLUTION NO. JPA 2019-003 
 

A RESOLUTION OF THE GREATER PALM SPRINGS CONVENTION & 

VISITORS BUREAU JOINT POWERS AUTHORITY (JPA) EXECUTIVE 

COMMITTEE REPLACING THE AGENTS AUTHORIZED TO GIVE 

INSTRUCTIONS FOR FINANCIAL TRANSACTIONS WITHIN THE LOCAL 

AGENCY INVESTMENT FUND 

 

 WHEREAS, the Greater Palm Springs Convention & Visitors Bureau (CVB) is 

a Joint Powers Authority operating under the Joint Exercise of Powers Act 

(California Government Code Sections 6500 et seq.), located in the County of 

Riverside, State of California; and 

 

WHEREAS, the CVB members (“CVB Members”) include the cities of 

Cathedral City, Desert Hot Springs, Indian Wells, Indio, La Quinta, Palm Desert, Palm 

Springs and Rancho Mirage and the County of Riverside; and 

 

 WHEREAS, the purpose of the CVB is to encourage, promote, and to do 

such other things as might be necessary to enhance, to the greatest extent 

possible, all aspects of the hospitality, convention and tourism industry in the 

Coachella Valley and to attract visitors from national and international markets, 

all to the benefit of the CVB Members and their constituents; and 

 

WHEREAS, the JPA Executive Committee serves as the governing body of 

the CVB; and  

 

WHEREAS, the CVB has an investment account (hereinafter, “Account”) in 

that certain Local Agency Investment Fund (hereinafter, “Institution”) established 

in the State Treasury under Government Code section 16429.1 et seq. for the 

deposit of money of a local agency for the purposes of investment by the State 

Treasurer; and 

 

WHEREAS, the CVB desires to replace some existing agents who are 

authorized to give instructions to make financial transactions within the Account 

and grant new agents the authority to do the same; and 

 

WHEREAS, the new agents for the Account shall be the Chair of the Board 

of Directors and Vice President of Finance & Administration, Tom Tabler and William 

Judson, respectively; and 

 

WHEREAS, this Executive Committee of the CVB has been granted the 

authority to enter into financial transactions within the Local Agency Investment 

Fund. 

  

NOW, THEREFORE, BE IT RESOLVED by the Executive Committee as follows: 

 

Section 1. RECITALS 

 

That the above recitals are true and correct and are hereby incorporated 

herein by this reference. 

 

JOINT POWERS AUTHORITY EXECUTIVE COMMITTEE 

70-100 Highway 111 • Rancho Mirage, CA 92270 • (760) 770-9000 

 

Linda Evans, Chair 

City of La Quinta 

 

Geoff Kors, Vice Chair 

City of Palm Springs 

 

 

 

 

 

Ernesto Gutierrez 

City of Cathedral City 

 

Gary Gardner 

City of Desert Hot Springs 

 

Richard Balocco 

City of Indian Wells 

 

Elaine Holmes 

City of Indio 

 

Jan Harnik 

City of Palm Desert 

 

Charles Townsend 

City of Rancho Mirage 

 

V. Manuel Perez 

County of Riverside 
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Section 2.      AUTHORIZED SIGNATORIES 

 

(a) The Chair of the Joint Powers Authority (currently, Linda Evans), Chair of the Board 

of Directors (currently, Tom Tabler), President/CEO (currently, Scott L. White), Vice President of 

Finance and Administration (currently, William Judson), are hereby authorized to make and give 

instructions for financial transactions within the Account held at the Institution. 

 

(b) Any one person who holds any of the titles named in Section 2(a) is authorized, on 

behalf of the CVB, to access and withdraw funds from the Account in any manner permitted by 

the Institution, including, but not limited to, via online access on the Institution’s website, and 

perform such functions with regard to the Account as agreed upon by the CVB. 

 

Section 3. SEVERABILITY  

 

 The Executive Committee declares that, should any provision, section, paragraph, 

sentence or word of this Resolution be rendered or declared invalid by any final court action in a 

court of competent jurisdiction or by reason of any preemptive legislation, the remaining 

provisions, sections, paragraphs, sentences or words of this Resolution as hereby adopted shall 

remain in full force and effect. 

 

Section 4. REPEAL OF CONFLICTING PROVISIONS  

 

 All the provisions heretofore adopted by the CVB or the Executive Committee with respect 

to the Account, including those provisions that set forth the authorized signatories to the Account, 

that are in conflict with the provisions of this Resolution are hereby repealed. 

 

Section 5.  EFFECTIVE DATE 

 

This Resolution shall take effect upon its adoption. 

 

Section 6.  CERTIFICATION 

 

That the Clerk of the Executive Committee shall certify the roll call vote adopting this 

resolution. 

 

 

    

 

 

 

 

 

[THE REMAINDER OF THIS PAGE LEFT INTENTIONALLY BLANK] 
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PASSED, APPROVED AND ADOPTED at a regular meeting of the JPA Executive Committee of the 

Greater Palm Springs Convention and Visitors Bureau held on June 28, 2019, by the following vote: 

 

AYES:   

NAYES:  

ABSENT:  

ABSTAIN: 

 

 

 

 

 

 

  

 

___________________________________________ 

Linda Evans, Chair 

Executive Committee 

 

 

 

 

ATTEST: 

 

 

_________________________________ 

  

Revae Reynolds  

Clerk for the Executive Committee  

 

 

APPROVED AS TO CONTENT: 

 

 

_________________________________  

Scott White, President and CEO 

  

  

 

APPROVED AS TO FORM: 

 

 

_________________________________  

Steven B. Quintanilla, General Counsel 

 

 

 







Occ % Occ %

May

2019
Occ ADR RevPAR

Room 

Rev

Room 

Sold

CYTD

2019
Occ ADR RevPAR

Room 

Rev

Room 

Sold

Overall Market 63.6 8.7 3.0 11.9 13.1 9.8 71.4 -0.0 0.4 0.4 1.9 1.5 138 15274

Palm Springs 65.6 7.8 1.9 9.8 10.6 8.6 71.6 -0.2 1.4 1.1 1.8 0.4 64 5222

Cathedral City/

Desert Hot Springs
53.8 10.4 -0.9 9.3 9.3 10.4 67.9 5.0 -1.5 3.5 3.5 5.0 7 845

Rancho Mirage 58.6 -4.8 5.5 0.4 0.5 -4.7 72.5 -1.5 0.7 -0.8 -0.8 -1.5 7 1844

Palm Desert 66.0 14.9 2.7 18.0 18.0 14.9 73.8 -1.7 -0.4 -2.1 0.3 0.7 15 2448

Indian Wells/

La Quinta
67.3 14.6 5.5 20.9 21.4 15.1 71.1 1.0 0.2 1.2 2.3 2.1 10 2625

Indio 59.6 8.5 4.8 13.7 23.2 17.6 70.9 1.4 3.4 4.9 13.7 10.0 18 1418

Upper Resort 62.5 7.1 3.4 10.7 10.7 7.1 69.5 -1.9 -0.2 -2.1 -2.1 -1.9 12 4850

Resort 66.7 5.9 2.3 8.4 8.8 6.4 73.1 -1.2 0.8 -0.4 0.0 -0.8 14 2856

Branded Select Service 62.8 8.1 3.4 11.8 11.8 8.2 73.5 1.4 1.2 2.6 2.7 1.5 43 4419

Source: Smith Travel Research, Inc. Republication or other re-use of this data without the express written permission of STR is strictly prohibited. 

(ADR is Average Daily Rate; RevPAR is Revenue Per Available Room; and RNS Is Room Nights Sold)

Greater Palm Springs information includes the various properties within the Coachella Valley

Greater Palm Springs

Local Industry STR Data for May 2019

Census # 

of Hotels

Census # 

of Rooms

Percent Change from May 2018 Percent Change from CYTD 2018

May 2019 Calendar-Year-to-Date

Greater Palm Springs

Hotel Class 









May-19 May-18 YTD 2019 YTD 2018 YTD Goal Goal %

Leads 115 92 487 486 1,148 42%

Bookings 24 27 106 127 375 28%

Definite Room Nights 14,174 20,913 68,592 87,058 222,500 31%

May-19 May-18 YTD 2019 YTD 2018

Leads 3 1 7 10

Bookings 0 3 6 7

Definite Room Nights 0 8,342 6,130 10,421

May-19 May-18 YTD 2019 YTD 2018

Leads 118 93 494 496

Bookings 24 30 112 134

Definite Room Nights 14,174 29,255 74,722 97,479

Business Sales $9,440,219 $17,633,847 $54,347,146 $60,836,023

Jobs Supported 3,461 5,827 21,963 22,618

Local Taxes $447,890 $960,208 $2,787,898 $3,136,819

Personal Income $3,422,675 $6,113,377 $19,287,625 $21,470,415

Bed Taxes $331,258 $720,006 $2,080,638 $2,336,578

May-19 May-18 YTD 2019 YTD 2018

Leads 9 10 42 64

Bookings 0 8 6 13

Definite Room Nights 0 14,240 7,739 19,948

Event Impact Calculator Key (EIC)
●

●

●

●

●

Total Production (Including Legacy)

Legacy Production

Jobs Supported - Employment supported by all event-related business sales.  Includes direct, indirect, and induced business sales.

Local Taxes - Dollar amount for all direct, indirect, and induced local taxes and assessments generated by an event.  Includes income, bed, sales, and other 

local taxes.Personal Income - Dollar amount for the income accrued to households as a result of the event and business activity.  Includes wages, salaries, labor income, 

proprietors income, and, retirement/disability/military payments.

Bed Taxes - Dollar amount for the Transient Occupancy Taxes collected based on 11.5% (Average of all Greater Palm Springs cities).

Business Sales  - Dollar amount for all expenditures in the local economy as a result of an event.  Includes direct, indirect, and induced business sales.

PSCC Production (Including Legacy)

Convention Sales
Production

May 2019

Team Production (Non-Legacy)



Meeting Year 
Number of 

Bookings 

Total Room 

Nights 
Attendees

YTD Number of 

Bookings 

YTD Booked 

Room Nights

2019 10 2,088 1,001 44 12,294

2020 9 6,987 2,821 29 18,364

2021 1 1,114 450 18 18,649

2022 3 3,260 1,002 8 9,352

2023 1 725 425 4 5,134

2024 0 0 0 0 0

2025 0 0 0 2 3,458

2026 0 0 0 1 1,341

2027 0 0 0 0 0

Total 24 14,174 5,699 106 68,592

Type 
Number of 

Bookings 

Total Room 

Nights
Attendees 

YTD Number of 

Bookings 

YTD Booked 

Room Nights

Agriculture, Food 1 604 250 3 2,043

Athletic/Sports 0 0 0 4 3,858

Automotive 1 177 50 2 277

Computer/Software 0 0 0 2 2,379

Educational 3 2,280 1,092 8 4,754

Environmental 0 0 0 2 366

Financial 1 992 152 9 6,864

Franchise 1 1,024 500 4 2,891

Fraternal 0 0 0 2 3,458

Government, Public Admin 1 64 32 6 1,796

Health & Medical 0 0 0 14 11,124

High Tech/Electric/Comp 1 525 250 5 1,590

Insurance 1 115 50 1 115

LGBT 0 0 0 1 555

Manufacturing/Distribution 3 1,830 423 6 3,704

Pharmaceuticals 0 0 0 2 886

Real Estate 0 0 0 1 1,335

Religious 3 1,069 541 6 2,450

Scientific/Technical 3 1,783 637 4 3,875

Social 1 11 22 4 1,985

SPORTING EVENTS 0 0 0 6 2,340

Third Party Planner 0 0 0 0 0

Trade/Commercial/Bus 4 3,700 1,700 14 9,947

Transportation 0 0 0 0 0

Total 24 14,174 5,699 106 68,592

Convention Sales
Booking Production Analysis

May 2019

By Year (Team only)

By Market Segment (Team only)



State/Country
Number of 

Bookings 

Total Room 

Nights
Attendees 

YTD Number of 

Bookings 

YTD Booked 

Room Nights

California 11 4,518 2,252 50 24,858

Colorado 2 404 300 3 2,496

District of Columbia 1 1,114 450 5 5,227

Florida 0 0 0 5 3,118

Georgia 1 177 50 2 1,882

Iowa 1 3,020 1,300 2 3,179

Illinois 1 115 50 4 1,355

Kansas 0 0 0 4 2,251

Massachusetts 0 0 0 1 789

Michigan 0 0 0 0 0

Minnesota 1 1,776 400 2 4,171

Missouri 0 0 0 0 0

Nebraska 0 0 0 0 0

Nevada 0 0 0 0 0

New Hampshire 0 0 0 0 0

New Jersey 0 0 0 2 3,219

New Mexico 0 0 0 0 0

New York 0 0 0 3 2,744

North Carolina 0 0 0 0 0

Ohio 0 0 0 2 2,241

Oklahoma 0 0 0 0 0

Oregon 0 0 0 1 70

Pennsylvania 2 1,696 612 3 2,484

South Carolina 0 0 0 1 100

Tennessee 1 266 100 1 266

Texas 0 0 0 0 0

Utah 0 0 0 0 0

Virginia 0 0 0 3 3,110

Washington 0 0 0 5 1,715

Wisconsin 0 0 0 0 0

[Not Set/Not USA] 3 1,088 185 7 3,317

Total 24 14,174 5,699 106 68,592

Convention Sales

Booking Production Analysis (Cont.)

May 2019

By Key States/Countries (Team only)



0 0

Rank Lost City Lost Leads Lost Room Nights YTD Lost Leads YTD Lost Room Nights

1 San Diego 3 2,041 5 16,426

2 Las Vegas 5 5,198 4 12,292

3 Scottsdale 1 1,047 5 7,136

4 Orlando 1 2,430 3 9,346

5 Phoenix 3 1,241 3 9,122

7 Nashville 1 2,950 3 5,355

6 Seattle 1 1,843 5 4,880

9 Dallas 2 4,363 1 4,363

8 San Antonio 2 997 3 4,029

10 Philadelphia 0 0 1 3,255

Lost Leads Lost Room Nights YTD Lost Leads YTD Lost Room Nights

6 4,272 23 18,643

14 8,701 71 39,533

0 0 3 689

2 2,635 11 13,849

0 0 0 0

0 0 0 0

1 277 1 277

0 0 0 0

0 0 1 640

2 702 2 702

0 0 0 0

2 1,617 2 1,617

0 0 0 0

10 4,721 36 23,639

6 6,094 12 14,876

0 0 3 2,751

0 0 1 1,478

3 2,183 10 3,878

0 0 1 3,255

0 0 0 0

1 2,950 3 5,355

5 5,560 11 10,189

28 28,106 128 143,413

1 820 4 4,873

1 1,843 6 6,394

0 0 1 1,467

0 0 1 150

82 70,481 331 297,668

Arizona

California

Georgia

Colorado

Lost State/Country

Florida

Convention Sales

Lost Business

May 2019

Top Ten Lost Lead Destinations (Ranked by YTD)

All Lost Leads by State/Country

Hawaii

Total 

Nevada

New Mexico

Out of Country

Oregon

N/A

Texas

South Dakota

Pennsylvania

Montana

Illinois

Louisiana

Idaho

Missouri

Kentucky

Wyoming

Wisconsin

Tennessee

Washington

Utah

Unknown

Minnesota



THE TAP REPORT Period Ending May 31, 2019

  

2016 2017 2018 2019 2020 2021 2022 2023 Total

Definite Room Nights 180,156 206,054 190,016 198,070 170,920 105,346 73,113 24,194 1,147,869

Pace Targets 181,619 187,869 191,568 189,902 134,378 83,232 46,759 23,372 1,038,699

Variance (1,463) 18,185 (1,552) 8,168 36,542 22,114 26,354 822 109,170

Consumption Benchmark 181,769 188,072 191,568 198,402 198,402 198,402 198,402 198,402 1,553,419

Pace Percentage 99% 110% 99% 104% 127% 127% 156% 104% 111%

Total Demand Room Nights 722,310 812,760 868,779 813,736 580,974 312,827 169,865 76,042 4,357,293

Lost Room Nights 542,154 606,706 678,763 615,666 410,054 207,481 96,752 51,848 3,209,424

Conversion Percentage 25% 25% 22% 24% 29% 34% 43% 32% 26%

Tentative Room Nights 1,000 50 0 22,504 115,273 120,919 54,182 21,571 335,499

Greater Palm Springs Events

Definite Events 231 130 54 272 161 74 40 13 975

Pace Targets 207 95 47 271 134 67 33 14 868

Variance 24 35 7 1 27 7 7 (1) 107

Consumption Benchmark 302 302 302 307 307 307 307 307 2,441

Pace Percentage 112% 137% 115% 100% 120% 110% 121% 93% 112%

Total Demand Events 721 333 129 906 482 197 90 38 2,896

Lost Events 490 203 75 634 321 123 50 25 1,921

Conversion Percentage 32% 39% 42% 30% 33% 38% 44% 34% 34%

Tentative Events 122 111 60 63 183 96 40 14 689

Greater Palm Springs
8 Year Pace Report
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THE TAP REPORT

Greater Palm Springs 2019 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL

Definite Room Nights 29,760 22,814 20,849 16,049 25,864 7,485 10,309 2,130 13,648 19,203 19,480 10,479 198,070

Pace Targets 27,853 23,628 27,822 16,363 15,717 9,138 7,979 3,081 13,437 19,999 18,177 6,708 189,902

Variance 1,907 (814) (6,973) (314) 10,147 (1,653) 2,330 (951) 211 (796) 1,303 3,771 8,168

Consumption Benchmark 27,853 23,628 27,822 16,363 15,717 9,375 8,342 3,294 14,704 22,356 20,901 8,047 198,402

 Pace Percentage 107% 97% 75% 98% 165% 82% 129% 69% 102% 96% 107% 156% 104%

Total Demand Room Nights 93,130 117,770 81,306 96,027 74,275 36,187 54,539 11,227 61,504 77,128 93,913 16,730 813,736

Lost Room Nights 63,370 94,956 60,457 79,978 48,411 28,702 44,230 9,097 47,856 57,925 74,433 6,251 615,666

Conversion Percentage 32% 19% 26% 17% 35% 21% 19% 19% 22% 25% 21% 63% 24%

Tentative Room Nights 0 0 0 0 0 541 745 853 4,511 4,460 4,509 6,885 22,504

Greater Palm Springs 2019 Events

Definite Events 40 37 31 23 33 21 13 5 19 21 18 11 272

Pace Targets 43 42 33 25 25 16 12 7 17 27 17 7 271

Variance (3) (5) (2) (2) 8 5 1 (2) 2 (6) 1 4 1

Consumption Benchmark 43 42 33 25 25 18 14 9 23 38 26 11 307

Pace Percentage 93% 88% 94% 92% 132% 131% 108% 71% 112% 78% 106% 157% 100%

Total Demand Events 127 148 101 93 86 58 52 14 69 81 59 18 906

Lost Events 87 111 70 70 53 37 39 9 50 60 41 7 634

Conversion Percentage 31% 25% 31% 25% 38% 36% 25% 36% 28% 26% 31% 61% 30%

Tentative Events 0 0 0 0 0 3 7 5 11 18 11 8 63

Greater Palm Springs Period Ending May 31, 2019

2019 Pace Report 
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THE TAP REPORT

Greater Palm Springs 2020 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL

Definite Room Nights 22,642 20,646 35,241 18,005 8,354 10,824 7,789 3,236 14,454 18,262 9,972 1,495 170,920

Pace Targets 22,220 18,121 20,615 11,616 10,864 6,297 5,415 2,046 8,714 12,684 11,557 4,229 134,378

Variance 422 2,525 14,626 6,389 (2,510) 4,527 2,374 1,190 5,740 5,578 (1,585) (2,734) 36,542

Consumption Benchmark 27,853 23,628 27,822 16,363 15,717 9,375 8,342 3,294 14,704 22,356 20,901 8,047 198,402

 Pace Percentage 102% 114% 171% 155% 77% 172% 144% 158% 166% 144% 86% 35% 127%

Total Demand Room Nights 92,787 99,123 75,913 67,538 32,293 33,196 22,295 12,034 31,406 76,132 31,530 6,727 580,974

Lost Room Nights 70,145 78,477 40,672 49,533 23,939 22,372 14,506 8,798 16,952 57,870 21,558 5,232 410,054

Conversion Percentage 24% 21% 46% 27% 26% 33% 35% 27% 46% 24% 32% 22% 29%

Tentative Room Nights 19,235 14,629 9,681 10,865 3,038 7,994 2,547 3,601 15,213 18,870 7,987 1,613 115,273

Greater Palm Springs 2020 Events

Definite Events 29 21 21 17 11 8 4 4 11 23 9 3 161

Pace Targets 25 22 16 12 11 8 6 3 8 12 8 3 134

Variance 4 (1) 5 5 0 0 (2) 1 3 11 1 0 27

Consumption Benchmark 43 42 33 25 25 18 14 9 23 38 26 11 307

Pace Percentage 116% 95% 131% 142% 100% 100% 67% 133% 138% 192% 112% 100% 120%

Total Demand Events 88 89 63 55 34 26 15 11 27 49 19 6 482

Lost Events 59 68 42 38 23 18 11 7 16 26 10 3 321

Conversion Percentage 33% 24% 33% 31% 32% 31% 27% 36% 41% 47% 47% 50% 33%

Tentative Events 32 32 27 19 8 11 7 4 16 17 7 3 183

Greater Palm Springs
2020 Pace Report

Period Ending May 31, 2019
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THE TAP REPORT

Greater Palm Springs 2021 JAN FEB MAR APR MAY JUN JUL AUG SEP OCT NOV DEC TOTAL

Definite Room Nights 17,918 22,148 12,910 6,776 6,160 6,267 3,095 2,570 6,155 12,147 5,630 3,570 105,346

Pace Targets 14,240 11,623 12,749 7,264 6,749 3,849 3,266 1,243 5,278 7,657 6,827 2,487 83,232

Variance 3,678 10,525 161 (488) (589) 2,418 (171) 1,327 877 4,490 (1,197) 1,083 22,114

Consumption Benchmark 27,853 23,628 27,822 16,363 15,717 9,375 8,342 3,294 14,704 22,356 20,901 8,047 198,402

 Pace Percentage 126% 191% 101% 93% 91% 163% 95% 207% 117% 159% 82% 144% 127%

Total Demand Room Nights 41,029 45,791 33,089 39,450 19,179 11,578 30,168 7,995 26,488 37,909 16,581 3,570 312,827

Lost Room Nights 23,111 23,643 20,179 32,674 13,019 5,311 27,073 5,425 20,333 25,762 10,951 0 207,481

Conversion Percentage 44% 48% 39% 17% 32% 54% 10% 32% 23% 32% 34% 100% 34%

Tentative Room Nights 18,167 24,992 10,801 8,697 12,589 12,494 660 2,450 10,965 15,922 2,282 900 120,919

Greater Palm Springs 2021 Events

Definite Events 14 16 6 6 5 5 3 2 5 6 4 2 74

Pace Targets 12 11 8 6 5 4 3 2 4 6 4 2 67

Variance 2 5 (2) 0 0 1 0 0 1 0 0 0 7

Consumption Benchmark 43 42 33 25 25 18 14 9 23 38 26 11 307

Pace Percentage 117% 145% 75% 100% 100% 125% 100% 100% 125% 100% 100% 100% 110%

Total Demand Events 28 31 21 28 12 11 13 6 15 19 11 2 197

Lost Events 14 15 15 22 7 6 10 4 10 13 7 0 123

Conversion Percentage 50% 52% 29% 21% 42% 45% 23% 33% 33% 32% 36% 100% 38%

Tentative Events 15 16 11 13 9 8 1 1 8 11 2 1 96

Greater Palm Springs
2021 Pace Report 

Period Ending May 31, 2019
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Data represents inbound and outbound flights for PSP

Source: Diio Mi Express (Note: All new air service has not been loaded)

PSP Schedule Analysis- June 2019

June 2019 June 2018

Number of Flights

1,416
Number of Seats

128,215
Number of Flights

1,218
Number of Seats

119,688
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UA : United Airlines
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Flight Comparison
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Market Airline Origin Jun-19 Jul-19 Aug-19 Sep-19 Jun-19 Jul-19 Aug-19 Sep-19

AA : American Airlines DFW : Dallas/Fort Worth, TX, US 61 62 50 50 160 160 160 160

AA : American Airlines ORD : Chicago-O'Hare, IL, US 5 0 0 0 160 0 0 0

AA : American Airlines PHX : Phoenix, AZ, US 150 155 155 146 75 74 74 74

AS : Alaska Airlines PDX : Portland, OR, US 12 0 0 3 149 0 0 178

AS : Alaska Airlines SEA : Seattle, WA, US 39 31 31 34 150 148 148 153

AS : Alaska Airlines SFO : San Francisco, CA, US 120 119 119 114 76 76 76 76

DL : Delta Air Lines SLC : Salt Lake City, UT, US 60 62 62 85 63 63 63 57

G4 : Allegiant Air BLI : Bellingham, WA, US 8 9 9 9 156 156 156 156

SY : Sun Country MSP : Minneapolis/St. Paul, MN, US 0 0 0 3 0 0 0 183

UA : United Airlines DEN : Denver, CO, US 90 93 93 90 65 50 64 85

UA : United Airlines LAX : Los Angeles, CA, US 30 31 31 30 53 50 58 70

UA : United Airlines SFO : San Francisco, CA, US 99 93 93 118 81 77 80 84

WS : WestJet YVR : Vancouver, BC, CA 11 9 9 11 163 174 174 174

WS : WestJet YYC : Calgary, AB, CA 22 22 22 25 146 138 156 158

707 686 674 718 1,495 1,166 1,208 1,608

Source: Diio Mi Express (Note: All new air service has not been loaded)

Monthly Departures Average Seats per Departure

PSP Departures & Average Seats per Departure

Totals



Market Airline Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19 Market Airline Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19

AA : American Airlines 7.2 7.0 6.6 6.5 7.7 9.0 AA : American Airlines 726 690 627 625 796 1,002

AC : Air Canada 0.0 0.0 0.0 0.0 0.2 1.0 AC : Air Canada 0 0 0 0 24 146

AS : Alaska Airlines 5.7 4.8 4.8 5.0 7.1 9.8 AS : Alaska Airlines 558 440 440 480 798 1,167

B6 : JetBlue Airways 0.0 0.0 0.0 0.0 0.5 0.8 B6 : JetBlue Airways 0 0 0 0 68 115

DL : Delta Air Lines 2.0 2.0 2.0 2.8 2.8 2.7 DL : Delta Air Lines 126 126 127 162 162 160

G4 : Allegiant Air 0.3 0.3 0.3 0.3 0.5 0.6 G4 : Allegiant Air 42 45 45 47 86 88

SY : Sun Country 0.0 0.0 0.0 0.1 0.6 0.6 SY : Sun Country 0 0 0 18 106 110

UA : United Airlines 7.3 7.0 7.0 7.9 9.8 13.0 UA : United Airlines 514 432 488 657 863 1,269

WS : WestJet 1.1 1.0 1.0 1.2 2.7 6.4 WS : WestJet 167 149 161 195 425 1,000

Market Airline Jun-19 Jul-19 Aug-19 Sep-19 Oct-19 Nov-19

AA : American Airlines 100.8 98.5 94.8 95.6 103.2 111.3

AC : Air Canada 0.0 0.0 0.0 0.0 146.0 146.0

AS : Alaska Airlines 97.9 90.9 90.9 95.3 111.9 118.7

B6 : JetBlue Airways 0.0 0.0 0.0 0.0 150.0 150.0

DL : Delta Air Lines 63.0 63.0 63.3 57.1 57.0 58.7

G4 : Allegiant Air 156.0 156.0 156.0 156.0 156.0 156.0

SY : Sun Country 0.0 0.0 0.0 183.0 183.0 183.0

UA : United Airlines 70.3 61.6 69.7 82.9 88.3 97.6

WS : WestJet 151.5 148.7 161.1 162.9 158.6 157.0

Source: Diio Mi Express (Note: All new air service has not been loaded)

PSP Average Daily Seats & Departures by Market Airline

Average Daily Departures  by Market Airline Average Daily Seats  by Market Airline

Average Seats per Departure by Market Airline
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Market Airline Aircraft Type # of Flights # of Seats
Average Daily Flight 

Opportunities

Average Daily Seat 

Opportunities

AA : American Airlines B737-800 Passenger 66 10,560 2.2 352

AA : American Airlines CRJ-700 30 2,100 1.0 70

AA : American Airlines CRJ-900 120 9,120 4.0 304

AS : Alaska Airlines A320 45 6,681 1.5 223

AS : Alaska Airlines A320 Sharklets 2 298 0.1 10

AS : Alaska Airlines B737-800 Winglets Pax/BBJ2 4 636 0.1 21

AS : Alaska Airlines E-175 120 9,120 4.0 304

DL : Delta Air Lines CRJ 30 1,500 1.0 50

DL : Delta Air Lines CRJ-900 30 2,280 1.0 76

G4 : Allegiant Air A319 8 1,248 0.3 42

UA : United Airlines A319 26 3,328 0.9 111

UA : United Airlines A320 6 900 0.2 30

UA : United Airlines B737-800 Passenger 14 2,324 0.5 77

UA : United Airlines CRJ 164 8,200 5.5 273

UA : United Airlines CRJ-700 5 350 0.2 12

UA : United Airlines E-175 Enhanced Winglets 4 304 0.1 10

WS : WestJet B737-600 3 339 0.1 11

WS : WestJet B737-700 Winglets Pax/BBJ1 14 1,876 0.5 63

WS : WestJet B737-800 Winglets Pax/BBJ2 16 2,784 0.5 93

Source: Diio Mi Express (Note: All new air service has not been loaded)

June 2019 Arrivals by Aircraft Type Average Daily Opportunities



Market Airline
Seats 

Available
Onboards

Load Factor 

2019

Load Factor 

2018
Departures

Average Departures 

Per Day

AA : American Airlines 38,638 34,667 90.21 88.46 335.5 10.8

AS : Alaska Airlines 52,165 44,636 86.53 89.09 386 12.5

B6 : JetBlue Airways 8,780 6,121 69.46 85.18 47 1.5

DL : Delta Air Lines 18,013 16,382 92.22 90.91 188 6.1

F9 : Frontier Airlines 4,509 3,901 86.02 83.79 24.5 0.8

G4 : Allegiant Air 4,524 3,476 76.83 90.67 29 0.9

OO : SkyWest Airlines 266 187 70.11 N/A 3.5 0.1

SY : Sun Country 9,077 7,581 85.60 75.25 50.5 1.6

UA : United Airlines 54,874 46,550 84.45 87.80 516 16.6

VX : Virgin America N/A N/A N/A 78.32 N/A N/A

Source: Diio Mi Express

Average Daily Departures Each Way by Market Airline

March 2019 - Load Factor Report
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Load Factor- March 2019 vs March 2018

Load Factor 2018 Load Factor 2019


	Page 1
	Page 2
	Page 3
	Page 4
	Page 5
	Page 6
	Page 7
	Page 8
	Page 9
	Page 10
	Page 11
	Page 12
	Page 13
	Page 14
	Page 15
	TAP Report May 2019 p1
	TAP Report May 2019 p2
	TAP Report May 2019 p3
	TAP Report May 2019 p4

	Page 16
	Page 17
	Page 18
	Page 19
	Page 20
	Page 21
	Page 22
	Page 23
	Page 24
	Page 25
	Page 26
	Page 27
	Page 28
	Page 29
	Page 30
	Page 31
	Page 32
	Page 33
	Page 34
	Page 35
	Page 36
	Page 37
	Page 38
	Page 39
	Page 40
	Page 41
	Page 42
	Page 43
	Page 43b
	Page 44
	Page 45
	Page 46
	Page 47
	Page 48
	Page 49
	Page 50
	Page 51
	Page 52
	Page 53



