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BENEFITS OF SOCIAL MEDIA  
FOR A RESTAURANT BRAND
B E Y O N D  P O S T S
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The key to social media is to listen, 
engage, and build relationships.

JORGE PACHECO
C C O /  F O U N D E R
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WRITE THIS 
DOWN!
FREE RESOURCES 
kulturekonnect.com/graphic-
design-inspiration/social-media/
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N E W A LG O R I T H M S
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FACEBOOK

ALGORITHM:  
Meaningful 
Interactions 

WHY:  
Emphasis on content 

that generates 
conversations

NEW ALGORITHMS

TWITTER

ALGORITHM:  
Popularity, relevancy 

and relationships 

WHY:  
To show the best 

content to the most 
people

INSTAGRAM

ALGORITHM:  
Time and relevance 

sensitive 

WHY:  
Emphasis on relevant 

but still current content

LINKEDIN

ALGORITHM:  
Relevance and 

connections strength 

WHY:  
Emphasis on strong 

business content

PINTEREST

ALGORITHM:  
Guided searches 

based on user 
behaviors 

WHY:  
Emphasis on discovery
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Average  
Facebook  
Organic Reach
By 2017 Standards: 
0.5%
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CO N T E N T
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CONTENT
No longer something  

you can do ad hoc

http://www.kulturekonnect.com
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GREAT  
CONTENT

S TA R T S  
C O N V E R S AT I O N S

S PA R K S  
E M O T I O N S

F E E L S  
P E R S O N A L

D O E S N ’ T   
S E E M  L I K E  

M A R K E T I N G

P R O V I D E S  
VA L U E

I T  I S  
A U T H E N T I C

comments �

�
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Quick Poll
How far ahead do you plan your content? 

1  w e e k 2  w e e k s

1  m o n t h 3  m o n t h s 6  m o n t h s
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H O W TO  G E N E R AT E  
G R E AT CO N T E N T
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C R E AT E  
I D E N T I T Y

Choose themes 
to create your 
tone of voice

01

HOW TO GET THERE:
Content Planning

O P T I M I Z E  
Y O U R  
P O S T S

Figure out your 
goals, audience, 
posting times, etc.

02 P L A N  
A H E A D  

Idea banks, content 
and campaign 
calendar, use tools

03

E N G A G E M E N T

It's all about your 
audience

04 M E A S U R E  A S  M U C H  
A S  Y O U  C A N

Content testing plus 
weekly/monthly/
quarterly reporting

05
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01 E X P E R T
• Pairings 
• Menu recommendations 
• Did you know? 
• Community activities 
• Go weather-themed

CREATE  
IDENTITY

I N S P I R AT I O N
• Photos of food and drinks 
• Behind the scenes - BOH 

and FOH 
• Recipes 
• User generated content 
• Influencer content

S E A S O N A L
• Monthly specials 
• New menu items 
• Holiday specials 
• Tips and ideas for 

holidays 
• Weather and food

01

02 03
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What is the goal of this post? 

02
OPTIMIZING 
YOUR POSTS

What is the audience?

Does it fit your SM persona? 

Does it cause an emotion?

Is it visually appealing? 

Will it be engaging? 

Is it interesting enough  
to share?

When will you post it? 

Have you researched  
your hashtags? 
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03
PLANNING  
AHEAD
Idea Banks
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PLAN YOUR  
CONTENT: 
Content & Campaign 
Calendar Tools

Hootsuite 

Sprout Social 

falcon.io

03

Buffer 

Google Sheets

http://falcon.io
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Don't just like and move on

04

It is a two-way conversation

This is where many 
brands stop.

DON'T!

ENGAGEMENT
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05
MEASURE 
AS MUCH 
AS YOU 
CAN
Monitor daily/
weekly and 
monthly
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Quick Poll
How many social media accounts  

does the average user have

3
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4 6 7 +
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Answers
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16-34 year-olds: 8.7 
55-64 year-olds: 4.6

7.6
According to GlobalWebIndex
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G R O W YO U  
I N STAG R A M  AU D I E N C E
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WHAT WE’VE 
BEEN TOLD

Post consistently 

Use hashtags 

Share user-generated 
content

Rinse  

Repeat



THE SOLUTION
Drive real targeted followers 
to your Instagram profile
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Niche Related Hashtags 

Your Competitors’ Followers 

Influencers 

Geographic Locations 

Follows/Unfollows

HOW:
Target:
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COMPARISON
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GROWTH
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FUTURE 
PROJECTIONS
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F I N A L T H O U G H T S :  
D O S  A N D  D O N ’ T S
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DO DON’TS
Act Human 

Relevant Content 

Be Honest 

Plan Your Goals

Scam, Bait, Force 

Copy 

Ignore Your Analytics 

Repeat What’s Not 
Working
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REMEMBER! 
WRITE IT 
DOWN!

RESOURCES 
kulturekonnect.com/graphic-design-
inspiration/social-media/



P O W E R

�30

T H A N K YO U !
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