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Restaurant Week Overview

As a way to support the local economy, grow visitation, and evolve Greater Palm Springs as a culinary destination, 

Visit Greater Palm Springs hosts Greater Palm Springs Restaurant Week. The event showcases a variety of eateries 

throughout our nine-city destination during a historically slower time period.

Visit GPS works in partnership with sponsors, cities, and restaurants to promote this event through a fully integrated 

marketing approach, including paid media, digital media, content strategies, social media, and PR initiatives.

This year, Greater Palm Springs Restaurant Week occurred during the first week of June, so we invited locals and 

visitors to participate in the event with a seasonally inspired call to action: Savor summer. New imagery highlighted 

both food and destination to showcase the uniqueness of dining with the beautiful mountain and palm tree 

backdrop of Greater Palm Springs.



MARKETING



TELEVIS ION

Total 

Impressions:

191M

Total Spots:

8130

Local Television: KMIR, KPSP, Spectrum Cable (Local)
Drive Market: KTLA, Spectrum Cable (LA)



BILLBOARD (LOCAL & DRIVE MARKET)

Local 

Impressions:

1.86M

Drive 

Market 

Impressions:

5.55M



RADIO

Total 

Impressions:

16.5M

Total Spots:

1491

English Language Stations: KDGL (Alpha), KCLB (Alpha), KKUU (Alpha), KDES (Alpha), 
KPSI (Alpha), NNWS (Alpha), KPLM (Marker), Q 102.3 (Marker), Oasis (Marker), Jammin

(Marker)

Spanish Language Station: KUNA, KLOB



THE DESERT SUN – PRINT & SPADEAS



PALM SPRINGS L IFE – PRINT,  DIGITAL,  SOCIAL



LA PRENZA – SPANISH PRINT

12

¼ Page

Print Ads

Total 

Impressions:

842K



LOCALE MAGAZINE

Total 
Impressions:

755K

Campaign included 
editorial article, social 

posts, Instagram contest, 
digital banner ads.



GAY DESERT GUIDE

Banner ads, 

e-newsletter, 

boosted 

social posts

Total 

Impressions:

64K



THE DESERT SUN – E-BLASTS

3 

Dedicated

Email Blasts

Impressions: 15K

Clicks: 2,885



NATIVO – NATIVE ARTICLE



OPEN TABLE - NEWSLETTER



DIGITAL MARKETING



WEBSITE – EVENTS PAGE

Total
Page Vies

3,545

46,914
Website Sessions

94k
Partner Website

This year is the first year since the launch of the Visit Greater Palm 

Springs website that Restaurant Week has had a new format. Total 

completed actions were optimized by call to action buttons on 

the page.

3.4k
Reserve Now

90.5k
Menu Views

240 
Click to Call



CONTENT

Total
Page Vies

3,545

Newsletters & E-blasts:

Total Open Rate Clickthrough Rate

2 42.5% 2.7%

Blog

Total Pageviews

2 1,035



SOCIAL MEDIA 

Video Views:
65,119 

Impressions:
611,119

Clicks:
9,403

On Instagram and Facebook, three phases of ads were 

distributed including call to actions of Restaurant Week 

is returning, Save the Date and Make Reservations.



SOCIAL MEDIA - INFLUENCERS

1 M

1 M

32

264k

21k

61

232k

Total followers

Total Post Engagements

Total Stories

Total Story Impressions

Total Post Impressions

Total Posts ( IG + TT)

In partnership with the Communications team at Visit GPS, 

10 influencers attended the Restaurant Week media 
preview event and dined at over 10 restaurants combined 
throughout Greater Palm Springs. They promoted 
Restaurant Week through video and still imagery.



WEBSITE – EVENTS PAGE

Total
Page Vies

3,545

48,740
Website Sessions

94,663Menu Views

7:18

Average Time 

on Restaurant 
Week Site

KPI 2022 Change from 2019

Users 33,406 +20.7%

Sessions 48,277 -0.9%

Session 

Duration

5:30 -25.7%

Pages/Session 2.39 -21.9%

Bounce Rate 27.3% +21.7%

Menu Views 90,500 -3.6%



WEBSITE – USER LOCATION

48,740
Website Sessions

94,663Menu Views

7:18

Average Time 

on Restaurant 
Week Site

User Location 2022

Sessions

% of 

total sessions

Palm Desert 6,930 14.3%

Palm Springs 5,633 11.6%

Los Angeles 12,180 25.2%

San Diego 1,766 3.6%

Indio 3,414 7.1%

La Quinta 1,425 2.9%

Cathedral City 1,989 4.1%

Riverside 308 0.6%

Rancho Mirage 1,243 2.5%

Coachella 300 0.6%

Other 13,089 27.1%



COMMUNICATIONS



FOODIE FAM – MAY 3-5,  2022

Visited

4 Local 

Farms

“Locally 

Grown” 

Agriculture 

Tour

Agriculture highlighted the Foodie FAM

Opening night dinner at The Packhouse at Aziz Farms catered by Trio

First morning “Locally Grown” bespoke tour of four Coachella Valley farms 
was Arranged by Mark Tadros. The tour included his own Aziz Farms; a 

large monocropping corn farm; a date farm with lifts to the tree tops; and 
a small multi-crop farm where eggplant, cucumber and okra were in 

season. Media were invited to pick fresh produce during the tour.



FOODIE FAM – MAY 3-5,  2022

Media Dining Tour of Greater Palm Springs

In advance of Restaurant Week

Featured partners:

GLO Sushi (at Renaissance Esmeralda)
Trio (catered dinner at The Packhouse at Aziz Farms)

Kitchen 86 + Bar (El Paseo)

Sol Y Sombra (at The Paloma Resort)
Midcentury Mixology Class at Mr. Lyons 

4 Saints (at Kimpton Rowan)

The Steakhouse (at Agua Caliente Palm Springs)
Café California (Old Town La Quinta)

Dragon Lili Boba Bar

4 Regional 

Media 

Participants

9 Featured 

Restaurant 

Partners



RESTAURANT WEEK PREVIEW EVENT

Total Media 
Attendees:

38

Traditional 
Media:

19

Influencer 
Attendees: 

9

June 2, 2022 

Ritz-Carlton, Rancho Mirage

Featured Partners:

Waters Café Agua Caliente

Café One Eleven Agua Caliente
Trio

PS Underground
J’s Deli

Advance Media On Air Coverage:

Eye on the Desert (KESQ)
Palm Springs Unwrapped (NBC Palm Springs)

KESQ Morning News
Newsbreak



RESTAURANT WEEK EARNED MEDIA

Total 

Impressions:

30M+

Ad Value:

$57,718.11

Online and 

Print 

Articles:

28

Total 

Coverage 

Score:

200



PARTNER

COMMUNICATIONS



REGISTRATION INFO

Sent to over 400

Coachella Valley 

restaurants 

Includes event 

info, sample 

menus and 

social media 

tips



RESTAURANT RESOURCES

Resources to 

promote your 

restaurants and 

menus

Tips and best 

practices for 

maximizing 

revenues 



COMMUNITY ENGAGEMENT



E C O N O M I C  I M P A C TG P S  R E S T A U R A N T  W E E K  K I C K O F F  E V E N T

Over 250 partners attended

Participating restaurants included:
• Backstreet Bistro

• Cork & Fork

• Daniel's Table

• Kitchen 86 + Bar

• Lulu California Bistro

• SO•PA at L'Horizon Resort & Spa

• Trio Restaurant

• Wally's Desert Turtle

• State Fare Bar & Kitchen at The Ritz-

Carlton, Rancho Mirage

Thank you, 

sponsors!

The Ritz-Carlton, Rancho Mirage

June 2, 2022



E C O N O M I C  I M P A C TG P S  R E S T A U R A N T  W E E K  K I C K O F F



E C O N O M I C  I M P A C TC O M M U N I T Y  E N G A G E M E N T

COACHELLA VALLEY HIGH SCHOOL

HOSPITALITY ACADMEY 
14 students participated in kickoff event

$3,685 

donation from reservations 

made at dineGPS.com 
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