BOARD AND JPA MEETING

Friday, March 22, 2019

Agua Caliente Resort Casino Spa Rancho Mirage
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2019 NEW MEDIA

NEW YORK, NY @

PARTLY CLOUDY

feels like 32°
H-L21"
UV Index 1 of 10

B~ 23 PERISH IN DEADLIEST TORNADO DAY SINCE 2013
s

NEXT 36 HOURS

TUE NIGHT

Targeting fly markets with
weather-triggered ads during
the coldest winter months

The
Weather
Channel

505,686

impressions

3,290

clicks



2019 NEW MEDIA - AIRLINE WEEKLY

Skift
AIRLINE

WEEKLY.

Eleet.

Fleet Sheet

Airaraft Markets

© There will be lots to talk about at this week’s ISTAT Americas confer-
ence in Orlando. It’s a gathering of professionals that buy, sell, lease,
finance, appraise and repair commercial aircraft. Surely, they've seen
a Reuters report about Ryanair’s possible interest in ordening 100
A321-NEOs for Landamotion. The report also said the airline might
be interested in B737-MAX 10s—at the right price. Other hot topics
sure to be addressed include Boeing’s NMA, the Airbus A321-NEO
XLR project, the momentum of A220s and the general state of supply
and demand for aircraft worldwide, in the context of a global economy
that appears to be slowing.

* Air Lease Corp. will be in attendance. ALC also presented at last
week’s JPMorgan at which it highli d the airline in-
dustry’s enormous appetite for capital. This year alone, it said, airlines
and lessors will receive $160b in new jets. And over the next six
years, they’ll spend almost §1 trillion on new planes. Another topic
was the plight of Avianca Brasil. ALC avoided doing business with
it, convinced Brazil can only support three major carriers, not four. In
general, it observes that recent bankruptcy victims have mostly been
carriers with sub-scale fleets or high-cost carriers like Air Berlin
striving unsuccessfully to be low-cost. On Boeing’s prospective NMA
project (likely the future 3797) ALC discussed some of the conflict-
ing among p ‘want the lowest possible
unit costs, while others want, say,ﬂummmmposﬂblemge
JPMorgan mentioned how United needs the plane to fly all the way to
Frankfurt from its Chicago hub. All customers, though, and Boeing
too, will likely demand more assurances and more testing from what-

Show PSP some LUV.

We hove over 13 million visitors ayear — a bonus for our

10 cidine partaners. Join us, and sel your sights higher,

ever company winds up building the plane’s engines. GE, Rolls-
Royce and especially Pratt & Whitney have all experienced issues
with their current engine products, causing great disruption for air-
lines.

® Speaking of which, Rolls-Royce, in its latest earnings call, discussed
its problematic Trent 1000 engines. which have caused prominent
B787 operators great heartache. E:emuves atkmwledge the “huge
level of disrup but ing the 1ssue—
Awleul:lllsmlhlthstmmmlhnnexpeﬂsthesmuuonm
be fully resolved by September. Industry-wide, 35 Dreamliners are
still grounded beczuse of the Trent 1000 issues. But that mumber,
Rolls says, should drop to just 10 by year end. Another Rolls product
is now powering A330-NEOs. Its engines power A350s too. It was
disheartened to leam Emirates no longer wants A380s, another wide-
body for which Rolls provides engines. But it did win A330-NEO and
A350 business from the Gulf camrier. The company is now developing
new technology, including next-generation ultra-fan engines, perhaps
relevant for a prospective A350-NEO. But Rolls no longer wants to
build engines for Boeing’s NMA/B797, concluding the new ultra-fan
technology wouldn’t be ready within Boeing's time frame.

* You'll find Rolls-Royce Trent 7000 engines on Air Senegal’s first
A330-900 NEO. The new carrier—an umpteenth attempt by its gov-
emment to create a viable national airline—will use the new planes
for its critical Dakar-Paris route. The plane features 32 business class
seats, 21 premium economy seats and 237 seats in economy.

%"% palm springs
find your cosis:

visitgreaterps.com

Reaches airline industry planners,
financiers and strategists

15 custom ads in
Airline Weekly in 2019

45,000 impressions
in February



2019 NEW MEDIA — EXPEDIA

CANADA

Launched: Feb. 8 @ $1.5M in gross bookings
Runs through: April

Runs again: Sept. — Dec.
@ Room nights up 5.6% YOY

Co-branded Brand USA . :
Airline ficket sales 7.4% YOY
digital banners on Expedia @ " | up 7.4%

and Expedia-owned sites

S

S Expedia



2019 NEW MEDIA -

MEXICO

Launched: Feb. 25
Runs through: April 22

Includes digital banners,

TV spots, editorials, Facebook
ads and co-branded Expedia
display ads

BRAND USA & EXPEDIA

UN OASIS DE

RELAJACION EN UN OASIS DE

RELAJACION EN
LA ZONA DE LA ZONA DE

GREATER PALM GREATER PALM
SPRINGS SPRINGS



GPS NEXT RECAP

106 88% 86% Guest Speakers

Rated the Would attend Visit California
A'I“I'e n d e es overall event again and/or Expedia
“excellent” or send team Trip Advisor

“very good” members Travelzoo



DIGITAL MARKETING



TRIPADVISOR + ARRIVALIST

. . Tracks arrivals to the destination after exposure to
Arrlva||5t digital media or the CVB website via mobile
device/location services
JULY 2018 — FEBRUARY 2019
Exposures Arrivals APM
TripAdvisor 2,025,176 2,011 0.99
Website 4,539,967 6,915 1.52
Total 6,565,143 8,926 1.36*

*Arrivalist Benchmark APM: 0.30




& Tracks booking data for website visitors and users
«*ADARA exposed to digital advertising

DIGITAL MEDIA IMPACT WEBSITE IMPACT
: Total N[e}Y . Total Stay

Sept. | 1,502 | 3,656 2.4 $233.69 | $854,345.05 Sepf. 527 1,406 2.7 $228.85 | $321,762
Oct. 1,788 4,300 2.4 $232.16 | $998,302.38 Oct. 586 1,545 2.6 $221.23 | $341,796
Nov. | 1,491 3,687 2.5 $218.52 | $805,648.66 Nov. 690 1,739 2.5 $201.84 | $351,000
Dec. | 1,193 | 2,894 2.4 $213.56 | $618,094.76 Dec. 718 1,708 2.4 $200.34 | $342,183




SEO CONTENT

ORGANIC SEARCH (JAN-FEB)
YOY SEQO strategies to optimize

Users 79137 | 175747 || 122% (> landing pages and blog posts

: 5 are continuing to drive increased
Sessions 94,172 220,352 134% organic traffic to the website
Pageviews 217,918 438,916 t 101%
Bounce Rate 41.61% 18.77% l 56% @ Partner referrals from

organic traffic: 35,041

TOTAL SESSIONS (JAN-FEB)

/23,606
1.4M Pageviews




TOP BLOG POSTS

@ Hot Water Guide to
Desert Hot Springs

@ 30 Free Things to Do in
Greater Palm Springs

@ Plan the Ultimate Bachelorette
Party in Greater Palm Springs

Your Guide to
Modernism Week 2019

@ How to See Desert X

% pOlrﬂ Spriﬂgs THINGS TO DO EVENTS EAT & DRINK STAY DEALS OUR ¢ CITIES TRIP PLANNING

4 Back to Previous Page
‘Hot Water’ Guide to Desert Hot Springs: Hot Springs in Palm Springs

Last Updated: Friday, March 08, 2019
By: Monica Poling

Where better to chill than in California’s Spa City2 With its natural healing waters, Desert Hot Springs is a must during any Greater Palm
Springs getaway.

Your fast pass to relaxation can be found at the many independent inns and resorts around the city, thanks to a wide aray of pools,
jacuzzis and spas filled with mineral water from the warm- and cold-water aquifers beneath Desert Hot Springs. Just east of the San
Andreas Fault, super-heated, sulfur-free water emerges from an underground aquifer at temps of up to 180 degrees Fahrenheit. Nearby, to




SIGNATURE EVENT LANDING PAGE

% polrn spring THINGS TO DO EVENTS EAT & DRINK STAY DEALS OUR 9 CITIES  TRIP PLANNING

IN THIS SECTION

BNP PARIBAS OPEN
Indian Wells, CA &% 2019 BNP Paribas Open
March 4-17, 2019

Located at th
In Indlian Wells,
ATP World Tour Masters 1000 and WIA Tour
Premier event featuring the top men and
nal tennis players. It is the
in the world after the

four Grand Sia

entertainment
kids' day

Enjoy on and off thy
with Tennis Talk, ex
and much more.

Scroll down to find all you need 1o know

about fickets, where 1o stay and morel

BOOK YOUR TRIP

AR

Location Kin Check Out Rooms Adults

YOUR GUIDE TO BNP PARIBAS OPEN

Tips mg:ufi Offthe Get Tickets Where fo Stay

Drives more traffic
to the website

Adds content,
increasing visitor
engagement including
time on site and
pages per session

Pages can feature
videos, blog posts,
maps and user-
generated content

% pc:lm spring THINGS TO DO EVENTS EAT & DRINK STAY DEALS OUR 9 CITIES TRIP PLANNING

‘f“‘mﬁ\\\\\ \

NN

IN THIS SECTION

MODERNISM WEEK - CELEBRATING MIDCENTURY MODERN DESIGN &
ARCHITECTURE

February 14 - February 24, 2019

is an exciting 11-day cele
ours of c
f the historic Ar

Modernism Week's cool, iconic, modern February fes ation of midcentury modern design, archi

e af Sunnylands, a prings W
a vintage travel raller exhibition, and Mo

art, fashion and culture.
decker bus four vorid-class lecture and film series, fot
dedication for architect Richard Hanison, vintage fashion, classic cars, garden fox
Giants —a celebration of the area's largest coliection of midcentury modern commercial bulidings at Eisenhower Medical Center.

Save the date for the Fall Preview October 17-20, 2019.
BOOK YOUR TRIP

AR

Location in K Out Rooms Adults

ks
BTN CUTT [ -1 -] - - [

YOUR GUIDE TO MODERNISM WEEK

What to See & Do Featured Events Get Tickets




SIGNATURE EVENT LANDING PAGE — DESERT X

DESERT X LOCATIONS & DIRECTIONS

sert X Locations & Directions G| '

Get information about the installations and find your

way around Desert X with this directional map.
West Locations

Sterling Ruby, Specter

Julian Hoeber, Going Nowhere Pavilion #1 2nd
Executed Variant DHS #1
Kathleen Ryan, Ghost Palm

Nancy Baker Czhill, Revolutions

John Gerrard, Western Flag (Spindletop, Texas)
Mary Kelly (A), Peace is the Only Shelter

Mary Kelly (B), Peace is the Only Shelter

Mary Kelly (C), Peace is the Only Shelter
Cinthia Marcelle (A), Wormhole

Cinthia Marcelle {8}, Wormhole

Cara Romero, Jackrabbit, Cottontail & Spirits of the
Desert
A Hide

860000000

East Locations

Pia Camil, Lover's Rainbow

Iman Issa, Surrogates

Postcommaodity, It Exists in Many Forms
Superflex, Dive-in

Cinthia Marcelle (C), Wormhole

Cinthia Marcelle (D), Wormhole

Gary Simmons, Recapturing Memories of the Black
Ark
Armando Lermz, Visit Us in the Shape of Clouds

Cinthia Marcelle (E), Wormhole
Ivén Argote, A Point of View

Eric N. Mack. Halter

Nancy Czhill Baker, Margin of Error
Cecilia Bengolea, Mosquito Net

Steve Badgett & Chris Taylor, Terminal Lzke
Exploration Platform
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TOP-PERFORMING LANDING PAGE

DESERT X - CONTEMPORARY ART IN THE CALIFORNIA DESERT

February 9 - April 21, 2019

Desert X returns in 2019 to bring the works of 19 artists to locations throughout Greater Palm Springs and beyond. Hailing from around the
world, these arfists are invited fo make works in response to the unique conditions of Greater Palm Springs. Working in tandem with the
desert, these contemporary artisis can project their vision and create from the exiraordinary natural objects around them. Desert X offers
the opporiunity fo explore both the familiar and the unknown through the eyes of others.

Discover Desert X locations, itineraries, artists and more below.

BOOK YOUR TRIP

HOTELS ACTIVITIES

Location Rooms

Adulfs Kids
I BN BN o

YOUR GUIDE TO DESERT X

Desert X West Locations Desert X East Locations Desert’X Highlights

¢ ®@00 )

2:31

Minutes
on site

7,715

Pageviews

3,925

Organic
visitors



NEW INITIATIVE - MEETINGS DEALS

ind your oasis,

GREATER N
%% polm sprmgs THINGS TO DO EVENTS EAT & DRINK STAY DEALS OUR 9 CITIES TRIP PLANNING
find

Partners can submit group
deals to be featured on
CVB website

Deals page will be

@ promoted in ad
placements with Smart

Meetings, MPI, Meetings

Today and more
FIND GROUP DEALS

Booking your meeting Just got easler with new speclal offers and deals from Greater Palms Springs hotels and attractions, Plan your
meeting or event and recelve the benefits of savings while enjoying year-round sunshine, word-class resorts, unlque venues, and endless

activifles.
H Ove yo U r p ro perTy Or With discounts and added value, you can create a great experience for your attendees, while also increasing RO for your company,
organization, or association. Check out the special offers and deals below, and book your meeling today.

attraction submit today!
VIEW ALL DEALS

Q Ma SORT BY: . | Distance ‘ 1-00f0

[]

VIEW BY: I Cic



CONVENTION SALES



BNP FAM

@ 18 total FAM atfendees

@ 38 site visits conducted (hotels & venues)

@ 96 leads totaling 66,111 room nights




Customer Advisory Board

Survey DMOs with Develop the CAB

existing Customer with a variety of

Advisory Boards (CABs) seasoned and new
N EW on their effectiveness business leaders

Find a facilitator with Invite the CAB

a strong background to an inaugural

in business development meeting in 2020




SITE EXPERIENCE UPDATE

Total Sites Performed

FEBRUARY 2019

YEAR-TO-DATE

Destination-Wide Site Survey Scores

12 surveys completed

Overall site experience

Envision program at one of our properties

Sales manager connects property knowledge
to group’s needs

Memorable sense of arrival

Executive partner members knowledgeable
of groups organization




CS VIDEO
CONTENT
SERIES

s

12 EPISODES

Two episodes completed and the = X
remaining 10 being flmed over the | <«
next four weeks. > b 4 01320
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TRAVEL INDUSTRY SALES



MULTI-CHANNEL MARKETING CAMPAIGN

UNITED
AUSTRALIA IRELAND
KINGDOM
AMERICAN VACATIONS
HOLIDAYS AMEi‘lCA
A Possibilities Unlimited.

Run Dates Run Dates Run Dates
Jan. - Feb. 2019 Feb.-May 2019 Jan.-May 2019
Channels Channels Channels
TV, Content, Retail, Social, Digital (Expedia), Travel Agent Visits,

Web, Digital Out-of-Home & Print Brochure, Multiple
(Newspaper) Consumer Shows,
E-Blasts, Social Media & PR




SANTA MONICA
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Taste of Southern California

The sun-kissed south of the Golden State!

HOME / SERVICE / TASTE OF CANADA & USA / TASTE OF SOUTHERN CALIFORNIA

\{,
G ’\‘ GREATER y
Spdp S springs

SANTA
ONI

Versatile cities, breathtaking Pacific coasts, rolling hills and desert landscapes make Southern California a dream destination. For example, ride your bike along Santa Monica Beach,

experience pandas at the famed San Diego Zoo, and hike to the iconic Joshua Tree National Park. Culture enthusiasts will also get their money's worth in Southern California. In addition to

numerous museums, such as the USS Midway in San Diego, interesting galleries and street art in Santa Monica and Palm Springs is waiting next to the popular Coachella Festival also with

the Palm Springs International Film Festival on




APRIL 29 — MAY 3

$Q

52 SENIOR-
LEVEL CLIENTS

LARGEST IN CLIENTS COMING FROM
16-YEAR HISTORY

PARTICIPATING PARTNERS - THANK YOU!

BMW Performance Center - City of Indian Wells
City of La Quinta - The Classic Club
Desert Adventures Red Jeep Tours & Events
Desert Willow Golf Resort - Hyatt Regency Indian

Wells Resort & Spa - IW Club - JW Marrioft Desert
Springs Resort & Spa - Kimpton Rowan Palm Springs
Miramonte Indian Wells Resort & Spa - Renaissance

Indian Wells Resort & Spa - SilverRock Resort
Westin Mission Hills Golf Resort & Spa




INDIA

Market analysis

ldentifying top accounts for GPS

Destination trainings

®

Developing marketing opportunities

Luxury FAM (May 16-18, 2019)

)

a!ifxﬁiﬁia g artha

Global Marketing



PAT
WALKER

TRAVEL ozm@%m

SOUTHERN e Tk
CALIFORNIA

VIP FAM

PARTICIPATING PARTNERS

i s it oS X e 4

g e
ok

TR TR o | g e :

Hotel Paseo — Sands Hofel & Spa e

The Living Desert Zoo and Gardens
Lavender Bistro — Avalon Hotel &
Bungalows — Smoke Tree Stables

La Serena Villas — Palm Springs Mod

Squad - Kimpton Rowan Palm Springs
BMW Performance Center
Sunnylands

. »
LN

Plaga Fiavol FIRST e ®
@ béavgurmvﬂ Management Solution IN SERVICE TRAVEL EDGE

THANK YOU!




SOCIAL MEDIA



PLAN FOR VACATION DAY - 24-HOUR SWEEPSTAKES

CAMPAIGN RESULTS

160,180 W 201,764 4,333

reach Impressions engagements

K\ls, Visit Greater Palm Springs @VisitGreaterPS - Jan 29 v
(LYY Dreamin g of Greater Pa ImSp ngs this PI nForVacationDay? Comment what
asis on oul nter to win a two-

NATIONAL -

PLAN FOR

TIAVYL SN A9 QI4IMOd

JANUARY 29, 2019




SUPERBLOOM

) Interview with Visit CA
(>)  Blog post on CVB website

@ Social media videos



SEASON 1

PAULBAR
Palm Springs

BOOTLEGGER TIKI
Palm Springs

AC3
Palm Desert

MORGAN'’S IN THE DESERT
La Quinta

THE PINK CABANA
Indian Wells

THE EDGE STEAKHOUSE
The Ritz-Carlton, Rancho Mirage

LAVENDER BISTRO
La Quinta

TRUSS & TWINE
Palm Springs




SEASON 3

Ll
EEIHSEH

Pickleball

Rancho Mirage Olbservatory
Palm Springs Mod Squad
Night Golf at Indian Wells

Dog-Friendly Travel

Art Galleries —




SEASON 3

Palm Oases
Vintage Shopping
Vacation Rental Gems
Unigue Boutiques & Historical Small Hotels
Coachella Valley History Museum

Desert Harvest




COMMUNICATIONS



STAFF UPDATE

ASHLEY JEAN PAUL OPEN
MASTAKO LAPATA POSITION

Media Relations Manager Media Relations Manager Communications Coordinator



HOSTED MEDIA & EVENTS

jotBie

Can't stop.
Won't stop.

jelBue
jetBlue

jetBlue

‘:i.e'ove"‘ygw :;\;
baggage
at home.

INAUGURAL JETBLUE — BOSTON/PSP FLIGHT



HOSTED MEDIA & EVENTS

TRISTAN ANDREW ANNABEL GREATER
BANNING NELSON HERRICK PALM SPRINGS

Sidewalk Hustle National Geographic Amuse Desert X Dinner




FEATURED COVERAGE - 101 ARTICLES

culture trip

TFﬁVﬁler




2019 YTD — BARCELONA QUALITY SCORE

405 N 315 /20

January February Total

2019 GOAL 3,560



2019 YEAR TO DATE

MEDIA ASSISTS TOTAL # OF ARTICLES

185 101

TRACKING

$2,039,963

ad value

130,423,713

circulation/impressions



UPCOMING INITIATIVES

MARCH 2019

Mexico Media Mission
German Press FAM with San Diego

VCA Taiwan Press FAM

MAY 2019

Restaurant Week Los Angeles Event
National Travel & Tourism Week

Wellness Tourism Association

APRIL 2019

Visit CA Korea/Japan Media Mission

Goldenvoice Arts & Culture

JUNE 2019

IPW Media Marketplace
IPW Post FAM
SATW Eastern Chapter Conference

PRSA Travel & Tourism Conference



PARTNERSHIP



.ASIS

AVWARD
JUNE 11, 2019

PALM SPRINGS
CONVENTION CENTER

New Hospitality
Award Categories

New Hours - Lunch Event

Special update from Visit California
President/CEQO Caroline Beteta

Nominations now accepted at

GPSOasisAwards.com



PARTNER EVENTS

APRIL 3

Merv Griffin Estate
managed by Mclean
Company

La Quinta

APRIL 30

Coachella Valley
Repertory Theatre

Cathedral City

MAY 16

Villa Royale with
PSIFF ShortFest

Palm Springs

MAY 29

The Ritz-Carlton
GPS Restaurant Week
Kickoff

Rancho Mirage




CTA PROGRAM UPDATE

BUSINESS OPPORTUNITIES NUMBER TRAINED
Help drive more visitors to your business. 500
Offer CTA grads discounts and offers to

explore your sitel first year

godal

@ Host classes

UPCOMING CLASSES

@ Enroll in a class

March 14 & 26 April 10 & 25
(>)  Sponsor a class

May 14 & 29 June 13 & 26




WEBSITE LANDING PAGE

_ o . E-NEWS .
Meetings Travel Trade Media Film Weddings Q SIGN UP 2§ selectLanguage ¥ Y Map

STAY DEALS OUR ¢ CITIES TRIP PLANNING

\\‘\,
I

TOURISM

90000 >
SET YOUR SELF APART. . BECOMEAN ©

BECOME A TOURISM AMBASSADOR! AMBASSADOR

What ic the Gireater Palm Snrinac Totiriem Ambaceador Proaram2




PARTNER OFFERS TO CTA GRADUATES

p—lE LIVING

’ZOOIG RDEN

PALM SPRINGS HILTON THE LIVING DESERT
WINDMILL TOURS PALM SPRINGS LOO & GARDENS

50% off “Spa Day for Me” 2-for-1 admission
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DESTINATION DEVELOPMENT



VISAVUE CARDHOLDERS

ALL MARKETS
Visitor Markets % of Spending 2018 YOY
. . % of Growth Nel=lgle!
Top Visitors Markets [EeECElellellel g Py Armount Growth
Count (000s) 2017-2018
LA-Riverside-Orange County 1,953.4 1.3% $441.5M 6% Cardholders
12.3%
San Diego 305.1 0.6% $68M 4%
igsneFroncisco—Oohond—Son 939 4 1 4% $75M 7%,
Seattle-Tacoma-Bremerton 131 6.8% $75M 12% Total
Phoenix-Mesa 118 -1.3% $9.7M 6% 5%629;:9
Portland-Salem, OR-WA /5.5 4.3% $36.2M 6%
New York-Northern NJ 74.6 7.4% S$21.5M 8%
-

Las Vegas, NV-AZ 63.9 3.2% $15.2M 3% FvEicgE

Purchase
Chicago-Gary-Kenosha, IL 49.8 -0.1% $19.6M 2% T 4%




dineGPS PROGRAM UPDATE

LUNCH MENUS DINNER MENUS

AVZA - -
o' — 4 —E—C

GREATER 111 S15, $20 or $25 $29, $39 or $49

palm springs
RESTAURANT Participating 2+ [tems 3+ Ifems or Small

WEEK Partners Plate Menu

MAY 31°T—
JUNE 09™

DINEGPS.COM

i\

S\ /S c o AGU?A(SZIﬁI(_)IENTE

PALM SPRINGS | RANCHO MIRAGE



PSP ACTIVITY FACTS

FEBRUARY AVERAGE
LOAD FACTORS TOTAL PASSENGER ACTIVITY

280,736
2018 2019 January February
5.7% 18.6% 16.5%

increase YOY increase increase




A DELTA

LOAD FACTORS (THROUGH MARCH 9TH)

Month Load Factor

December 82%
January 68%
February 86%

March 92%




NEW YORK FLIGHT SUPPORT

WE'D GO TO PALM SPRINGS
EVERY WEEK IF WE COULD.

Flight extended through May 2019

Extended digital marketing campaign

Extended social outreach

© © © ©

Extended social outreach

5

jetBlue  “iéimsprings

find your oasis.



DESTINATION NEXT

Online diagnostic tool to
determine destination
priorities and strategies

MEASURES
20 VARIABLES

DESTINATION STRENGTH

Brand Accommodation Attractions an d Conventions & Meeting
Entertainment Facilities
Fy
L=

11 - :
EEEEE iIi
EE--HE
1 [ ][]

Events Sporting and Communication & Mobility and Access

Recreation Facilities Internet Infrastructure

COMMUNITY SUPPORT & ENGAGEMENT

. -
| 3 .
(1] L (1] ) 3 abW ala *
e ——— C
 —
Effective DMO Membership Strength Industry Support Local Community Pallcy and
Governance Model & Support Spp Regulatery Envirenment

“W T % L

Workforce ospitality Cullture Reglonal Cooperation ndlng ppnrt Economlc Development



DESTINATION NEXT

Assessment
April - May 2019

Presentation & Workshop
June 2019

SURVEY PARTICIPANTS

ORICICIOMNC

CVB Partners/Stakeholders

Government Leaders

Meefting Planners

Travel Trade Professionals

Community Leaders



CALIFORNIA
TRAVEL
ASSOCIATION

Tourism’s United Voice




Brand Promise & Mission

CalTravel is the influential, unified voice that advocates for
California’s travel and tourism industry.

We advance the interests and investments of the California
travel and tourism industry through advocacy,
collaboration and education.




Government Relations Committee

2018

 Introduced over 2,000 bills
« Reviewed over 100 with potential impact on tourism
« Engaged on 22 bills, supporting 8 and opposing 7

» |Infroduced over 2,500 bills since January 1
« Currently opposing 6 and supporting 3



Government Relations Committee

AB 1657 (E. Garcia): Salton Sea: Office of the Salton Sea:
Salton Sea Oversight Committee

This bill would establish an Office of the Salton Sea
within the Natural Resources Agency and require

the secretary to establish a Salton Sea Oversight
Committee.

Status: Pending referral fo a policy committee.



Priority Topics for 2019

« Homelessness

« Protecting tourism funding
« Labor and workforce issues
« Sustainability

« Destination development

« Short-term rentals

Infrastructure needs
Technology disruptors affecting tourism
Potential service taxes / split-roll faxes

Public lands and natural resources
stewardship




Political Action Committee

« Growing the PAC is the top
strategy of our strategic plan

« Increased from $30K per year
to $157Kin 2018

« Leveraging the PAC to build
visibility, educate on our issues



Contributions to PACs By Year
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ADVOCACY. - EDUCATION « UNITY

g\le all h;\_le a voice. V®}C ES
e CARRY

CalTravel Summit

ROAR'FUR OTHERS. LOS ANGELES

— SEPTEMBER%051872019

~ M.L. Shanahan
The 37™ annual CalTravel Summit brings the leading voices of travel and tourism
together for:

* Timely, issue-driven content

« Expert insights

« Interactive workshops

* |Inspiration

« One-of-a-kind opportunities to network
in the heart of downtown Los Angeles

September 10-13, 2019 at JW Marrioit at L.A. LIVE Regisiration open now

4 ASSOCIATION



NEXT MEETING
Friday, May 17, 2019
Location TBD





