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Panama City Beach
Travel Market Research

RESEARCH OBJECTIVE:
To provide a researehased market study for Panama City Beach, FL that:

A Determines specific behavior and spending patterns throughout the year

A Provide detailed analysis of travel party behavior/spending by area withir
the Panama City Beach destination

A Develop research based strategies and future visitor profile targets
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Purpose
Todocumentthe profile and planningpreferencesof thosewho visited PanamaCity Beach Floridain Winter, 2017 or Spring/Summer/FalR018and

comparetheir responsedo surveydata collectedin 2013 2014, 2015 2016 and 2017. Thesurveydatain this report coversthe period December,
2017 through November,2018 The annual surveycapturesthe perceptionsof PanamaCity Beach(PCBas a destination, and the attractors that
inducedaytrips, overnightvisits,multiple night-stays,andrepeatvisitation

Methodology
YoungStrategies,Inc. (YSI)has been conductingvisitor profile researchfor PanamacCity Beachsince 2011 The sameonline surveyinstrument,

preparedby the YoungStrategies)nc. (YSIyesearchteam and approvedby the PanamaCity BeachConvention& VisitorsBureau(PCBCVBhasbeen
usedoverthe sevenyearperiod 2011¢ 2018 to capturevisitor perceptionsof PCB ThePanamaCity BeachCVBdatabaseof visitor emailaddresses
wasusedto collectonline visitor surveys Emailrecipientswere invited to take a visitor surveyand be enteredinto a chanceto win one of six$200
Visagift cards

The number of surveyscompleted by respondentswho identified themselvesas leisure visitors to PanamacCity Beachin Winter, 2017 or

Spring/Summer/FalR018totaled 1,859. Additionally,this report providesdata specificto the seasorrespondentsdentified astheir mostrecentvisit
to PanameCityBeach Totalvisitor surveycollectionoverthe sixyearperiod2013¢ 2018is shownbelow.

2013 2014 2015 2016 2017 2018

Winter (Dec; Feb)

Spring (Marg May) 564 441 406 470 400 380
Summer (JunAug) 761 1,236 986 850 765 718
Fall (Seg Oct.8) 195 449 354 367 540 457

Total Season Response 1,920 2,321 1,929 1,993 2,059 1,859

Note: Faldata representwisitors to PCB Septembér, October 82018 prior to Hurricane Michael
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Panama City Beach, Florida
Leisure Visitors
Seasonal Profiles

The visitor profile data in this report covers the period of December
1, 2017¢ October 8, 2018.The four seasons within that year are:
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Note: Hurricane Michael made landfall in Mexico Beach, FL on
October 10, 2018. The visitor survey for this research had been
deployed just prior to the hurricane and thus many surveys were
received from visitors who visited Panama City Beach September 1
October &. The survey was suspended on October 9, 2018. Visitor
behavior to Panama City Beach was on a typical pace until October
8 when the evacuations began in earnest.

All spending and travel behavior patterns were disrupted by
Hurricane Michael and this report provides no data for the period
following October 82018. Any references to Fall 2018 relate to the
five weeks prior to the hurricane.
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WINTER Visitor Profile Summary
December, 201¢ February, 2018
A Household Income

A $0-$49,000-17.1%
$50,000- $99,000- 55.2%
$100,000- $149,000- 20.5%
$150,000- $199,000- 3.8%
$200,000- $249,000- 1.0%
A $250,000+ 2.4%

A
A
A
A

A Average age of respondents is 64.8 years old

A Gender of respondents :
A Malec 43.8%
A Female 56.2%

A Length of Stay:
A Winter shortterm ¢ 5.7 nights (compared to 6.2 nights in 2017)
A Winter longterm ¢ 62.9 nights (compared to 67 nights in 2017)

A Accommodations:
A Vacation condo/townhouse rentg|63.6%
A Hotel/Motel ¢ 16.2%

Average Party Spending
Winter short-term - $1,238.17(compared to $,401 in 2017)
Winter long-term - $5,398.60(compared to $5,988 in 2017)

A RatePCB overall at 4.5@ompared to 4.56 in 2017)
n= 304

SPRING Visitor Profile Summary
March ¢ May, 2018
A Household Income
A $0-$49,000- 19.0%
A $50,000- $99,000- 45.7%
A $100,000- $149,000- 22.5%
A $150,000- $199,000- 6.9%
A $200,000- $249,000- 3.5%
A $250,000+ 2.4%

A Average age of respondents is 53.8 years old

A Gender of respondents :
A 36.9% Male
A 63.1% Female

A Length of Stay; 5.6 nights(compared to 5.5 nights in 2017)

A Accommodations:
A Vacation condo/townhouse rental47.4%
A Hotel/Motel ¢ 30.4%

A Average Party Spending$2,448.67(compared to $2,025.44 in
2017)

A Rate PCB overall at 4.§éompared to 4.52 in 2017)

n =380
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SUMMER Visitor Profile Summary
Juneg August, 2018

A

Household Income
A $0-$49,000-21.1%

A $50,000- $99,000- 42.2%

A $100,000- $149,000- 25.0%
A $150,000- $199,000- 9.2%
A $200,000- $249,000- 1.4%
A $250,000+ 1.1%

Average age of respondents is 49.7 years old

A Gender of respondents :

A 27.6% Male
A 72.4% Female

A Length of Stay; 5.9 nights(compared to 5.8 nights in 2017)

A Accommodations:

A

A Vacation condo/townhouse rental53.7%
A Hotel/Motel ¢ 24.3%

Average Party Spending$2,816.65compared to $2,673.33 in
2017)

Rate PCB overall at 4.§¢ompared to 4.56 in 2017)

n=718

5

FALL Visitor Profile Summary
September & October 82018
A Householdincome
A $0-$49,000- 19.1%
A $50,000- $99,000- 40.5%
A $100,000- $149,000- 27.1%
A $150,000- $199,000- 8.6%
A $200,000- $249,000- 2.3%
A $250,000+ 2.6%

A Average age of respondents is 54.3 years old

A Gender of respondents :
A 27.4% Male
A 72.6% Female

A Length of Stay; 5.6 nights(compared to 5.4 nights in 2017)

A Accommodations:
A Vacation condo/townhouse rental48.2%
A Hotel/Motel ¢ 26.7%

A Average Party Spending $1,949.00compared to $1,836.45 in 2017)
A Rate PCB overall at 4.§8ompared to 4.67 in 2017)

n =457

Note: Falldata representwisitors to PCB Septembér,
October 8,2018 prior to Hurricane Michael
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Visitor Demographics

Average Age of Respondentss-YR Comparative by Season
Winter n=281; Spring n=351; Summer n=664; Fall n=429

EWinter mSpring @ Summer | Fall
70

60 -
50 -
40 A
30 A
20 A
10 A

2014 2015 2016 2017 2018

Overall Ethnicityg 2018 Respondents
n=1,758

White / Caucasian| (IR 52%

Prefer not to answer ' 3%

Black or African American ' 3%

American Indian or Alaskan NativJ 2%

Hispanic or Latino P 1%

Asian or Pacific Islande'| 0%

0% 20% 40% 60% 80% 100%
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strategies, inc.

6

Observations:

A Age and gender of survey respondents is reflective of the typical trg

planner for each season.
A Female head of household is most often the primary travel planner
which is also typical of most leisure travel research.

A Men are more involved in winter travel planning which is reflective ¢

the higher age and increased incidence of retirement among winter
visitors.
A Typical age of survey respondents 202918 has increased slightly i
every season.
A Summer season continues to have the youngest age.

Gender of Respondents 2018 by Season

m Female m Male

100%
90%
80%
70%
60%
50%
40%
30%
20%
10%

0%

43.8%

56.2%

Winter Spring Summer Fall

Note: Faldata representwisitors to PCB Septembér October 8,2018 prior to Hurricane Michael

T
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Visitor Demographic, Continued Travel Information and Planning
Occupationg 2018 Please select any of the following that influence or inspire your selection of
n=1,634 destination when planning any overnight leisure trip.
n=1,887
Retired 33.7% n=303 n=riz
Healthcare industry 11.7% Friends / family recommendation 70.6%  68.4%  735%  72.1%
Professional/technical 6.9% Destination website 54.1% 54.9% 56.7% 56.6%
Secretary/clerk/office 6.2% State / regional travel guide 46.2% 43.5% 40.7% 40.5%
Executive/manager 5.5% Festival / event taking place 36.6% 36.3% 30.9% 39.8%
Education professor/teacher 4.7% Last minute online travel offer /

35.6% 37.4% 39.0% 40.0%

discounted lodging

Government/military 4.5%

Homemaker/stay at home parent 4.4% TripAdvisor 34.3% 34.5% 33.0% 29.0%

Selfemployed 4.0% Magazine / newspaper story or ad 30.0% 24.4% 22.6% 26.1%

Banking/financial 3.9% Travel packageall inclusive 29.4%  31.8% 36.2%  29.4%

Sales/buyer 3.7% Social media 19.5%  18.8%  29.5%  25.9%

Craft/mechanical/factory 2.50% TV advertisement 10.2% 10.6% 11.0% 10.2%

Human Resources 1.8% Other (please specify) 7.3% 7.2% 7.4% 7.5%

Hospitality/tourism 1.6% Local radio 3.3% 4.0% 4.5% 4.0%

Unemployed 1.5% Blogs 2.3% 5.8% 4.4% 3.3%

Attorney/legal 1.3% Billboard 2.0% 3.5% 3.1% 2.7%

Real Estate 1.0%

Arts/entertainment 0.4% Observations:All segments reported friend/family recommendations, destination
website and the state/regional travel guide as the top three main sources of

Student 0.4% information they use for travel planning. This data confirms the PCBCVB website

Religious/clergy 0.3% an important driver of both new and repeat visitation to Panama City Beach.

Note: Falldata representwisitors to PCB Septembgr, October 82018 prior to Hurricane Michael
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Travel Information and Planning
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Please tell us the level of importance for each of the following attributes when selecting a getaway / vacation destindfilen8e use the

scale provided below where 3 is always, 2 is sometimes and 1 is never.

n=1,634

I
Nature, Beautiful scenery 85.5% 14.0% 0.5% 2.85
Good food / Unique dining  82.1% 16.5% 1.4% 2.81
Wellness / relaxation 73.2% 24.4% 2.5% 2.71
Water activities 51.6% 43.9% 4.6% 2.47
Outdoor recreation / park:  41.8% 52.0% 6.2% 2.36
Unique shopping 40.0% 52.2% 7.8% 2.32
Evening entertainment 27.7% 63.3% 9.1% 2.19
Romantic setting 27.1% 62.1% 10.7% 2.16
Festivals / Events 21.9% 68.8% 9.3% 2.13
Adventure / Adrenaline 23.6% 62.4% 14.0% 2.1
Kid friendly 34.4% 37.7%  27.9% 2.07
Arts / Culture 7.5% 67.7% 24.8% 1.83
Fishing 15.0% 48.4%  36.6% 1.78
Multi-cultural events 6.3% 56.9%  36.8% 1.7
Diving / snorkeling 13.2% 43.3% 43.6% 1.7
Sports 6.0% 46.4% 47.6% 1.58
Instagrammability 10.9% 34.1%  55.0% 1.56

Observations

A All segments reported natural, beautiful scenery followed by good
food/unique diningandwellness/relaxatiorasthe mostimportant attributes
when selectinga getaway/ vacationdestination Thisdata confirms that
PanamacCity Beachhas what travelers are looking for when making their
vacationdecisiondor a beachdestination

B Winter n=304 m Spring n=380 = Summer n=718 mFall n=457

Nature, Beautiful scener
Good food / Unique dining
Wellness / relaxation
Outdoor recreation / parks
Unique shopping
Festivals / Events

Water activities

Evening entertainment
Romantic setting

Arts / Culture

Adventure / Adrenaline
Multi-cultural events
Sports

Fishing

Kid friendly
Instagrammability

Diving / snorkeling

0 1 2 3

Note: Falldata representwisitors to PCB Septembégr October 8,2018 prior to Hurricane Michael
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Travel Information and Planning

Tell us your preferred online sources when planning a vacation / getaway?

Winter Spring | Summer Fall Observations
n=302 | n=376 n=712 n=455 A Thisdata again confirmsthe PanamaCity BeachCVB

Destination website or digital travel guide ~ 51.7% 48.9% 46.6%  48.8% website and digital travel guide is a preferred online

VRBO, Airbnb. HomeAway, etc. 49.7% 46.3% 53.4% 42.0% sourcefor vacationplanningfor many visitorsto PCB
Onlinetravel agencied h ¢ ! hOndeownerrental sites

TripAdvisor, Orbitz, Expedia, Kayak, etc. 49.3% 53.2% 50.6% 46.8% (VRBO/HomeAway/Airbnbind online booking sites
Google / Bing search 48.3% 50.8% 51.0%  50.1% such as TripAdvisor,Orbitz, Expedia,Kayakare also
State website or travel guide 45.7%  45.7% 40.6%  41.5% frequently used by visitors to PanamaCity Beachas
Hotel website 30.8%  37.2%  405%  39.1% planningresources

Travel Agent 12.6% 5.6% 4.8% 3.5%

Airline website 11.6% 10.6% 7.2% 10.1%

While in Panama City Beach, did you or anyone in your travel party use a travel planning app on a smart fohiocate
activities, dining, shopping, etc. in the destination?

Winter Spring Summer Fall
n=245 n=336 n=649 n=404

Map/directions (GPS, Google maps, Waze, etc.) 75.1% 77.7% 73.0% 77.2%
Attractions information 55.9% 59.5% 63.9% 59.7%
Activities information 55.5% 46.4% 49.6% 47.3%
Dining reservationsOpenTable 38.0% 32.1% 29.9% 31.7%
Hotel / accommodation search (Airbnb, VRBIOmMeAway Couchsurfing, etc.) 34.7% 39.0% 41.9% 33.4%
TripAdvisor 27.8% 28.9% 28.4% 23.5%
Beach/surf information 24.9% 42.3% 49.2% 48.3%
Yelp 10.6% 14.6% 13.6% 13.6%
Please list any specific travel planning apps used while in PCB: 7.8% 4.8% 5.1% 6.2%
Food delivery (Ubereats Grubhuh etc.) 4.9% 10.1% 9.2% 12.6%
Shared riding (Uber, Lyft, etc.) 2.5% 6.9% 5.7% 5.7%

Note: Faldata representwisitors to PCB Septembé&r, October 8,2018 prior to Hurricane Michael
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Travel Behavior Characteristics
X # of years | Winter | Spring | Summe
Observations _ o o _ o visiting PCH n=211 | n= n=517
Nearly one-third of the leisurerespondentsin winter and springindicate this wastheir first time

visiting PanamaCity Beach,with the summer and fall also having a solid number of first-time 2 12.8% 12.2% 13.4% 9.0%
visitors Thisis a strongindicatorthat the PCBCVBrogramof work is bringingnew visitorsto the 142% 11.1% 8.9% 6.3%
PanameCityBeachmarket Repeatvisitationwasmostprevalentwith the fall andsummervisitors 11.4% 7.6% 5.6% 5.5%

3

4

5 9.0% 99% 7.5% 7.9%
How many years have you been coming to Panama City Beach? 6 6.9% 3.4%  4.1% 4.2%

.

8

9

H First Time M Repeat 4.7% 1.2% 1.9% 3.2%
83%

90% - 2.8% 23% 25% 1.9%
80% - 69% 69% 72% 24% 12% 1.2% 2.1%
20% 10 10.4% 3.8% 6.8% 7.7%
60% - 11 24% 1.9% 1.6% 0.5%
5006 | 12 33% 34% 0.6% 2.1%
1006 | 3106 31% 13 28% 0.0% 0.2% 1.1%
28% 14 05% 0.8% 0.8% 0.3%

30% 1 17% 15 14% 1.9% 35% 2.9%
20% 7 16 05% 0.4%  0.8% 0.5%
10% 17 05% 04% 0.8% 0.0%
0% - - 18 1.4% 12% 0.6% 0.5%
Winter n=304 Spring n=379 Summer n=717 Fall n=457 19 0.5% 1.5% 0.8% 0.0%

How many times have you visited Panama City Beach in the prior 12 months? 0+ 12.8% 35.9% 38.7% 44.3%

months time

Winter n=211 23.2% 61.6% 5.2% 2.8% 1.0% 0.5% 0.5% 0.5% 0.5% 0.5% 0.5% 0.5% 0.0% 0.0% 0.0% 2.8%

Spring n=262 25.2% 58.8% 8.8% 3.1% 2.7% 0.4% 0.4% 0.0% 0.4% 0.0% 0.0% 0.0% 0.0% 0.4% 0.0% 0.0%
Summer n=517 23.6% 56.7% 9.1% 5.6% 1.7% 1.2% 0.2% 0.2% 0.0% 0.4% 0.0% 0.0% 0.2% 0.0% 0.2% 1.0%

Fall n=379 19.8% 53.0%11.6% 2.9% 1.1% 2.6% 0.8% 2.1% 1.1% 1.1% 0.8% 0.8% 0.8% 0.0% 0.0% 1.6%
Note: Faldata representwisitors to PCB Septembé&r October 8,2018 prior to Hurricane Micha
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PCB Visitor Guide What information were you specifically looking for in the

Panama City Beach visitor guide?

Observations
A Ratingsaveragesof PCBvisitor guide ¢ Winter 4.48, Spring4.54, Summer4.51, Winter
Fall 4.55 on a 5-pt. scalewhere 5 is very satisfied, 3 is neutral and 1 is very n=303
dissatisfied Thesescoresindicatea high level of satisfactionwith the PCBCVB  piing options find a good local restaurant ~ 82.8%

visitorguide Attractions in the destinationfind things to dc 80.2%
Discount coupons 76.9%

Please tell us if prior to travel you prerdered an official Panama City Beach Events to attend 63.7%
visitor quide and/or picked one up while in Panama City Beach? Entertainment options 54.1%
Shopping options 49.8%

H Winter n=304 M Spring n=380 M Summer n=718 H Fall n=457 Maps & wayfinding 49.8%
Travel tips 29.7%

80% Advertisements 29.0%
60% Outdoor recreation 29.0%
40% Arts / cultural 22.4%
20% - Tours / packages 20.5%
P Accommodations Vacation rental / timeshare 19.8%

0% - T T T ! Hours of operation 17.5%
Did not pre-order - Pre-ordered a Both - pre-ordered | did not use a Accommodations Hotel / motel 13.9%

picked one up whilevisitor guide prior to and picked one up visitor guide Health / wellness / fitness / spas 11.6%

in the destination travel while in PCB Children's activities 6.3%

. . L. . Itineraries 5.9%

Please tell us the reasons for pi@dering a Panama City Beach visitor guide? pet information 4.6%
® Winter n=170 m Spring n=290 = Summer n=617  mFalln=388  Beach equipment rentals el
Accommodations Camping/RV options 2.3%

To plan my trip Other: 2.3%

Want to take the guide with me on the tri

82.6%
80.5%
68.6%
46.4%
48.8%
44.1%
43.3%
29.3%
25.1%
30.1%
12.7%
22.4%
19.5%
15.0%
24.3%
6.3%
18.7%
7.4%
6.3%
13.2%
5.3%
1.6%

SpringlSumme
n=379

n=714

79.4%
77.3%
71.7%
33.6%
47.1%
43.1%
36.4%
28.3%
23.0%
35.2%
8.4%
22.0%
21.7%
15.8%
29.3%
2.9%
31.2%
5.6%
5.9%
23.4%
7.6%
1.5%

79.4%
75.9%
66.0%
46.1%
45.4%
44.7%
35.5%
26.1%
28.1%
27.9%
10.8%
17.3%
20.0%
16.2%
24.3%
4.0%
17.8%
6.6%
9.0%
16.0%
4.8%
4.0%

Please tell us if you like receiving seasonal information or

Trip inspiration

Editorial stories about destination activitie

To share with friends/famiy

Find accommodations

Considering relocating to the destinatio
Other

0% 20% 40% 60% 80%

would prefer a yeafround visitor guide.n=1,878

B Seasonal visitor guide
(Spring, Summer, Fall
and Winter)

m Prefer a year-round
visitor guide
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Travel Party
What was the total number of people in your travel party? Do any of the following describe your travel party on your most recen
visit?

m 2014 m 2015 m 2016 m 2017 m 2018
®m Winter n=297 m Spring n=369 = Summer n=700 = Fall n=438

Empty nesters - (no children living i
the household)
Summer
None of the above
Mature couples (45 - 54 years of ag
Winter (-13)
Winter (14+) - Young couples (25 - 44 years of a

Long weekend family getawa

1 2 3 4 5
Response | Winter 14+|Winter -13| Spring [ Summer| Fall
Category n=192 n=91 n=346 | n=609 | n=417 _ _
Summer family vacation
2.2 2.7 3.2 4.2 3.1

2018
2017 2.1 2.9 3.9 45 3.1 Sports family - participating i
event/tournment
2016 2.2 3.0 3.4 4.1 3.4
2015 29 3.2 34 42 39 Young famiy with é:hlldren under age r
2014 2.1 3.0 3.6 4.5 3.6 T - T - T - T - 1

0% 10%20%30%40%50%60%70%80%

Note: Falldata representwisitors to PCB Septembégr October 8,2018 prior to Hurricane Michael
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Travel Planning Characteristics .
How many people shared your accommodations?

n=1,846
H Adults (non-students) i Students (17 - 23) i Children (16 & under) H Pets

90% ~

80% -

Response Winter 14+ | Winter -13 i Summer
70% A Category = = = n=609 =
60% - 2018 Average
Travel Party Si: 2.2 2.7 3.2 4.2 3.1

50% -

40% -

30% A

20% -

O% h . T - T = T T T T T 1

_ﬂ-----ﬂ-ﬂﬂ-

Adults (norstudents) 1.3% 7.1% 54.0% 10.3% 15.2% 4.1% 39% 14% 12% 03% 04% 03% 03% 03% 9g4
Students (17 23) 72.3% 14.1% 95% 26% 14% 0.0% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 0.0% 0.1% g47
Children (16 & under 42.4% 19.6% 21.4% 8.4% 48% 19% 06% 02% 03% 01% 03% 0.1% 0.0% 0.1% 128
Pets 87.5% 7.9% 41% 03% 0.1% 0.0% 0.0% 0.0% 0.0% 0.0% 00% 0.0% 0.0% 00% 18

Note: Falldata representwisitors to PCB Septembé&r, October 82018 prior to Hurricane Michael
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Travel Planning Characteristics
How would you cateqgorize the place that you stayed during your most recent visit?

m Winter n=297 m Spring n=369 m Summer n=700 m Fall n=438

Vacation condo/townhouse rental— 1
Hotel/Motel

Vacation condo/townhouse rental

Hotel/Motel

Vacation house rental '

. . Ti h
Friends or family house/cond : imeshare

OWNER of vacation house/condo (non-reside Friends or family house/condd

Timeshare r

Campground/RV PAR

Vacation house rental

Religious Retreat Cente . ]
OWNER of vacation house/cond

(non-resident)

0% 10% 20% 30% 40% 50% 60% 70%

7
v

Campground/RV PAR ;1%

YOUNG

strategies, inc.
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Winter Only
m Short-term n=98 m Long-term n=199

—
4%

31%
e,

10%
1%

8%

7%

2%

1%
7%

0%
0%

Winter Spring Summer Fall Religious Retreat Cente
RESPRIER CEIEY n=337 | n=383 | n=740 | n=519
0%

60% 80%

20%  40%

Vacation condo/townhouse rental 63.6% 47.4% 53.7% 48.2%
Hotel/Motel 16.2% 304%  24.3% 26.7% | Observations:
Vacation house rental 5.7% 4.6% 6.6% 50% | A The most popular accommodation types visitors
OWNER of vacation house/condo (A@sident) 4.7% 5.2% 6.3% 11.0% \Slgggl[%;zg?jfsg \I/?/Inohvoeursae”rfeonutralsfoelllz c\)l\rl1€S datr;
Friends or family house/condo 4.7% 3.0% 3.1% 5.3% hotel/motel.
Timeshare 4.0% 6.0% 3.1% 3.4%
Campground/RV PARK 1.0% 3.0% 2.9% 0.5%
0.0% 0.5% 0.0% 0.0%

Religious Retreat Center

Note: Faldata representwisitors to PCB Septembe&r, October 8,2018 prior to Hurricane Michael
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Type of Vacation Rental Property Accommodation2018

EWinter n=219 m Spring n=211 mFall n=277 = Summer n=466
Winter Only

H Short-term n=37 m Long-term n=182
Gulf-front condo -
-760/0

1 Gulf-front condo

0
Non gulf-front 84%
townhouse or .
house 11%

_ Non gulf-front condo 5%

Non gulf-front J
condo 8%
3

Gulf-front townhouse or house

Gulf-front i
townhouse or 5%

house Non gulf-front townhouse or
house

0% 20% 40% 60% 80% 100% . ; ; . .
0% 20% 40% 60% 80% 100%
Please tell us the type of vacation rental property that your pastayedin:

Winter Spring Summer Fall :
Response Category n=219 n=211 n=466 n=277 Observations:

A Gulffront condos are the most popular vacation
Gulffront condo 82.7% 82.5% 78.3% 79.1% rental property type across all segments; including
short and longterm winter rentals.

Non gulffront townhouse or house 7.3% 6.6% 8.4% 6.9%
Non gulffront condo 5.9% 7.6% 7.5% 7.6%
Gultfront townhouse or house 4.1% 3.3% 5.8% 6.5%

Note: Falldata representwisitors to PCB Septembér, October 8.2018 prior to Hurricane Michael
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Average Length of Stay

How many nights did you stay in Panama City Beach on your most recent visit?
Winter 14+ n=202; Wintetl3 n=99; Spring n=328; Summer n=692; Fall n=400

m 2014 m 2015 m 2016 m 2017 m 2018

0 10 20 30 40 50 60 70 80
Response Winter 14+ Winter -13 Spring Summer Fall
Category n=202 n=99 n=328 n=692 n=400

4.5 5.7 5.6 5.7 5.7

2013 7
2014 56.0 5.9 5.2 5.6 4.8
Observations

2015 67.0 3.2 5.6 5.9 5.5 A Averagelength of stay 2013- 2018is consistentin each
of the four seasons

2016 702 58 >4 59 6.1 A As expected, winter longterm visitors (14+ nights)

2017 67.0 6.2 55 5.8 5.4 lengthof-stay is significantly longer than any other
season

2018 62.9 5.7 5.6 5.9 5.6

Note: Falldata representwisitors to PCB Septembér, October 8,2018 prior to Hurricane Michael
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Vacation Rental Property

Observations
A Respondentsn all four seasonsndicatedthe two top rental reservation
methodswere with VRBQor aresort/rentalagency

How did you reserve your vacation rental?=1,211
4-YR Comparison
m 2017 m 2016 m 2015

m 2018 m 2014

VRBO (www.vrbo.com

Resort Rental Agency

Direct from owner

Other online booking sites| -

0% 5% 10% 15% 20% 25% 30% 35% 40% 45%

Other

Owner - no reservation necessar

YOUNG

strategies, inc.

17

2018 Seasonal Comparison

E Winter n=220 m Spring n=211 m Summer n=466 ® Fall n=280

Direct from owner r
Resort / Rental agenc t
Other r
Other online booking sites-
Airbnb F
HomeAway h

| own the property - no reservatio .
necessary

0% 5% 10% 15% 20% 25% 30% 35% 40%

How long have you owned your vacation property at PCB?

H Winter n=3  Spring n=6 & Summer n=22 ®Fall n=33

100% A
80% A
60% -
40% A
20% A
1-5years 6-10years 11-15 16-20 21 yearsor
years years more

Note: Faldata representwisitors to PCB Septembg October 8,2018 prior to Hurricane Michael
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Vacation Rental Property

Please estimate the number of weeks in each season of the year that you use your property and the number of weeks thahyau share
with friends/family?

Observations:
A Owners use their property generally betwees8 Weeks annually across all segments while the number of weeks owners sharédenitis/family
varied by season. As expected, summer had the highest response for sharing with friends/family.

Owner Use Rent property and/or share with friends/family
n=62 n=62
u Winter (Dec, Jan, Feb) & Spring (Mar, Apr, May) # Winter (Dec, Jan, Feb) i Spring (Mar, Apr, May)
@ Summer (Jun, Jul, Aug) Fall (Sep, Oct, Nov) Summer (Jun, Jul, Aug) Fall (Sep, Oct, Nov)
35% 40% -
30% - 35% -
2505 1 30% -
25% -
20% A
20% -
15% A
15% -
10% A
10% -
0% 'I_I_I_I_I_I_I_ILILIgLILLI 0% A 1 1 1 1 1 1 1 1 1 1 1 1 1
0 1 2 3 4 5 6 7 8 9 10 11 12 0 1 2 3 4 5 6 7 8 9 10 11 12

Note: Falldata representwisitors to PCB Septembégr, October 8,2018 prior to Hurricane Michael



