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October 2016 Activity Dashboard

WEBSITE DATA

REAL. FUN. BEACH.

. Panama City Beach

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
2016 2015
Number of Sessions 190,241 165,744 60,000
. . 50,000
Length of Session (minutes) 1:59 2:12 40000
. . 30,000
Page Views Per Session ¢
g 1.96 2.61 20,000
% of Unique Visits 62.86% 63.72% 10,008 ' ' - PR I e
- X0 'b(—’ \@ 0\:., (\ k
o‘\ s e,‘;9 ~o'z’<° S & \\° o °
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/ WEBSITE TRAFFIC SOURCES \
15.90% / \
4.10% TOP WEB PAGES
2_50@ 1. homepage 54,216 6. pirates/festival-schedule 13,650
2. webcam 35,063 7. holidays 11,037
11.80% \ ’ ) )
3. events 20,818 8.attractions&entertainment 9,445
9.90% 4. thingstodo 16,673 9. placestostay 9,370
. . . 5. piratesofthehighseas 13,686 10. attractions 7,296
= Organic = Paid = Direct

-

= Referral = Social = Other (ads) /
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Paid Media
Earned Media

PR Coverage Includes:

MENS JOURNAL o

Tampa Bay Times

Visit Panama

~

13,891,028

80,707,543

The Atlanta

Journal-Constitution

FOOD&WINE

CHANNEL

City Beach

Likes: 440,373
Total Impressions: 2,525,643

City

Louisville, KY

Marietta, GA

Mashville, TN

Columbus, GA

Panama City, FL

Indianapolis, IM

Dothan, AL

Houston, TX

Knoxville, T

Atlanta, GA

People Reached

. Panama City Beach

REAL. FUN. BEACH.

@Visit_PCB

@ChasinTheSunTV

@Visit_PCB

@ChasinTheSunTV

New Followers: 709
Impressions: 144K
Total Followers: 32K

New Followers: 3
Impressions: 1,758
Total Followers: 139

New Followers: 300
Total: 16.9K

New Followers: 16

Total: 251
Chasin’ the Sun TV
Likes: 1,663
Total Impressions: 24,695
City Your Fans
Panama City, FL 134
Panama City Beach, FL a0
Lynn Haven, FL 76
Upper Grand Lagoon, FL 73
Southport, FL 28
Callaway, FL 20
Lower Grand Lagoon, FL 19
Parker, FL 15
Cedar Grove, FL 14
Bayou George, FL 13
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__\"_\"@ Panama City Beach
REAL. FUN. BEACH.

e

& Visit Panama City Beach
B August 25 at 3:19pm - @

Fall is event season in Panama City Beach - live music, pirates, vintage cars

Paid Facebook Impressions: and more!
N/A
Paid Instagram Impressions:

N/A

Pirates of the High Seas Fest Emerald Coast Cruizin Car
Learn More Show

L Visit Panama City Beach
e August 25 at 3:19pm - @

Here's why locals love Fall in Panama City Beach

i)

B1g) Visit Panama City Beach ©

£l September 6 at 10:42am - @
Eco-friendly beach lovers rejoice! Panama City Beach has a 100% natural
beach area, St. Andrew’s State Park.

Fall is full of FUN events Great deals abound this Fall

Learn More

Learn More

VISITPANAMACITYBEACH.COM
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#*N\ . Panama City Beach

REAL. FUN. BEACH.

ISITOR DATA
October 536
Subscriptions
800
Total 21,338
600 A
Subscriptions
400
3
0 iled to d
Compass Oprah Quarterly Southern  Webform - Mailed to date N/A
Family Magazine VG Request Women's  eNews Sign (2016)
Travel Show Up
Visitor Airport September unique listeners:
Info Desk 32,788
September September Center 845 Total unique listeners*:
1 102,253
2016 2015 74
*launched January 18
37,084 37,875
YTD 2016 YTD 2015
350,560 350,968
400
300
*NOTE: Data for Northwest Florida 200
Beaches Int’l Airport 100 ' ' ' '
: ‘FEREREE
L FF LSS S &L
o0 o D K& S S NS o &
&N A & §F /\e}‘(\

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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November 2016 Activity Dashboard

. Panama City Beach

REAL. FUN. BEACH.

WEBSITE DATA

WEBSITE ACTIVITY

-

N

-

o

= Other (ads) /

WEBSITE VISITORS

Top States
2016 2015
Number of Sessions 169,549 111,160 40,000
Length of Session (minutes) 1:31 2:14 30,000
. . 20,000
Page Views Per Session 1.78 2.66
10,000
% of Unique Visits 66.28% 66.28% 0
R PR R O
\ / e F I
© V§ ,\@Q %Q' %Q/ (J’b N
/ WEBSITE TRAFFIC SOURCES \
//"7 TOP WEB PAGES
1. homepage 53,020 6. events/NYE 8,500
2. holidays 47,625 7. placestostay 6,517
3. webcam 18,666 8.attractions&entertainment 6,221
2.90%
3.00%  9.90% 9.40% 4. events 14,882 9. attractions 4,530
. . 0
Organic Paid Direct 5. thingstodo 12,089 10. restaurants 4,317
= Referral = Social \

WEBSITE TRAFFIC — November
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Paid Media 18.896.612 @Visit_PCB New Followers: 588
Impressions: 37K
Farned Media (979,615 Total Followers: 32.6K
PR Coverage Includes: @ChasinThesunTV New Followers: 1
The Atlanta Impressions: 918
¢ o e . Total Followers: 140
@ Journal-Constitution Oﬂanﬁ__@M

@ usatobav. COASTAL - lowers.
/}{\ LIVING @Visit_PCB _II\_IC(;:‘tV;II:F(;;.)IlIv(erS. 300

iExplare
Come Back Different “““st‘m Style Mﬂgﬂzine @ChasinTheSunTV New Followers: 13

Total: 235
Visit Panama City Beach Chasin’ the Sun TV
Likes: 442,111 Likes: 1,761
Total Impressions: 6,765,668 Total Impressions: 66,554
City Your Fans City Your Fans
Columbus, GA 5,108 Panama City, FL 136
Marietta, GA 4716 Panama City Beach, FL a0
Tallahassee, FL 4013 Lynn Haven, FL 79
Mashville, TH 3,775 Upper Grand Lagoon, FL 73
Atlanta, GA 371 Panama City, Panama _.. 52
Panama City, FL 3707 Southport, FL 29
Dothan, AL 3433 Lower Grand Lagoon, FL 19
Louisville, KY 3264 Callaway, FL 19
Panama City Beach, FL 2 847 Parker, FL 16

Montgomery, AL 2,399 Bayou George, FL 14
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N . Panama City Beach

REAL. FUN. BEACH.

BOI Vvisit Panama City Beach ©

= ritten by Brand Networks Media Manager [?1- Octo

Ring in 2017 at the Beach with Panama City Beach's New Year's Ev

Facebook Impressions: BalHp
5,965,662
Links Clicks:
88,963
CTR: 2.22%*

*Industry Benchmark is 0.87%

NYE Beach Ball Drop WYE Beach Ball Dro
Learn More
Visit Panama City Beach Beach ball countdown to midnight Kids" beach ball dro
= n by Brand Networks Media Manager [71- October 26 - i@

Start a FUN family tradition Thanksgiving Weekend with PCB at Beach
Home for the Holidays

BSIEN Visit Panama City Beach @
—

= ) N . )
_— by Brand Networks Media Manager [?]- December 2 at 11.43am - @

Calling all sun-seekers! Plan your Winter getaway to Panama City Beach

with these deals
—_—
a L
-

\

PCB for the Holidays PCB for the Holidays
Learn More
FREE Christmas Concerts Visit Santa & Mrs. Claus

Find the perfect place to stay in o o Fresh Gulf seafood ignites you
PCB senses
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\F\f - Panama City Beach

REAL. FUN. BEACH.
VISITOR DATA
/ INQUIRIES --Top Sources \ / VISITOR GUIDES \
November 661
Subscriptions
2000 -
1500 Total 24,269
1000 - Subscriptions
500 - -
o a5 - Mailed to date 135,924
Register to  Quarterly Oprah Webform General (2016)

PANDORA RADIO

Win - Email VG Request Magazine Inquiry -
\ Co-op Form / \ /

AIRPORT ACTIVITY \ ( VISITORS \ \

Deplanements ) )
November impressions:

Visitor Airport
Info Desk 3,390,418
September September center 1,015 November clicks: 8,123
1,618
2016 2015

37,084 37,875 \ ) \ )
YTD 2016 YTD 2015 / \
INQUIRIES — Top States

350,560 350,968

300

200
*NOTE: Data for Northwest Florida

Beaches Int’l Airport 100

J

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

FEBRUAR

2017 ACTIVITY DASHBOARD

WEBSITE ACTIVITY

4 )

2017 2016
Number of Sessions 237,272 121,120
Length of Session (minutes) 2:07 2:21
Page Views Per Session 2.22 2.72
% of Unique Visits 71.17% 68.69%

/ WEBSITE TRAFFIC SOURCES \

3.00% 9.40%
= Organic = Paid = Direct
= Referral = Social

\ = Other (ads) /

WEBSITE VISITORS

-

~

Top States
50,000
40,000
30,000
20,000
10,000 ' '
o g8
R R I R
Q\o«\b & <&" ,o'b@ ze"’e' \\@\0 KO«“ $~\° &’bo &o&
Q < N N
\ © v\ ,(?/Q (g ée h %Q’
/ TOP WEB PAGES \
1. NYEBeachBallDrop 76,245 6. restaurants 15,381
2. homepage 67,056 7. placestostay/specialoffers 14,126
3. thingstodo 23,493 8. placestostay 9,504
4. events 19,619 9.attractions&entertainment 6,669
5. webcam 18,590 10. registertowin 6,370

=

WEBSITE TRAFFIC — December
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Paid Media 12,917,928

13,574,994

travel )

COASTAL
LIVING

Earned Media

PR Coverage Includes:

Southern Living
Siriskverits

megfings

Visit Panama City Beach
Likes: 446,750
Total Impressions: 15,824,234

City Your Fans
Columbus, GA 5,106
Marietta, GA 4716
Tallahassee, FL 4013
Mashville, TH 3,775
Atlanta, GA 3,711
Panama City, FL 3,707
Dothan, AL 3,433
Louisville, KY 3,264
Panama City Beach, FL 2,847
Montgomery, AL 2388

Houston Style Magazine

@Visit_PCB

@ChasinTheSunTV

@Visit_PCB

@ChasinTheSunTV

New Followers: 600
Impressions: 28K
Total Followers: 33.2K

New Followers: 10
Impressions: 6,121
Total Followers: 150

New Followers: 200
Total: 17.3K

New Followers: 31
Total: 266

Chasin’ the Sun TV
Likes: 1,805
Total Impressions: 37,357

City Your Fans
Panama City, FL 136
Panama City Beach, FL 90
Lynn Haven, FL 79
Upper Grand Lagoon, FL 73
Panama City, Panama ... 52
Southport, FL 29
Lower Grand Lagoon, FL 19
Callaway, FL 19
Parker, FL 16
Bayou George, FL 14
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N . Panama City Beach

REAL. FUN. BEACH.

SIS Visit Panama City Beach &
December 2 at 11:43am * &

Calling all sun-seekers! Plan your Winter getaway to Panama City Bes
with these deals

Facebook Impressions:
13,980,750
Links Clicks:
180,822

CTR: 1.29%*

Find the perfect place to stay in TSR Fresh Gulf seafood ig
PCB senses
*Industry Benchmark is 0.87%
Like B Comment ~» Share

anama City Beach @
oy Brand Metworks Media Manager [7]

Start a FUN family tradition Thanksgiving Weekend with PCB at Beach
Home for the Holidays

.1 Visit Panama City Beach &
el November 28 at 11:27am - @

Ring in 2017 at the Beach with Panama City Beach's New Year's Eve Beach
Ball Drop!

PCB for the Holidays PCB for the Holidays
Learn More
FREE Christmas Concerts Visit Santa & Mrs. Claus g
New Year's Eve Beach Ball Drop | New Year's Eve Beach Ball Droy
Panama City Beach Events Learn More Panama City Beach Events
Beach ball countdown to midnight Kids® beach ball drop at 8pm

r Like ¥ Comment < Share &~




~ . Panama City Beach

REAL. FUN. BEACH.

December 604
2000 Subscriptions
6000
5000 Total 25,799
4000 .
3000 Subscriptions
2000
1000 - » o =
0 .
Better  Register Quarterly NYE  Webform Winter Mailed to date 143,491
Homes to Win - VG Beach Ball -eNews Resident (2016)
and Email Co- Request Drop Sign Up
Garden op
Visitor Airport December impressions:
Info Desk 1,025,972
October October Center 723 Unique listeners 2016: 154k
2,003 .
2016 2015 Avg. of 17.05 minutes per
session
40,279 39,080
YTD 2016 YTD 2015
390,839 390,048
800

600
*NOTE: Data for Northwest Florida 400
Beaches Int'l Airport 200

0
2 ° @ o - o S 2 3 &
& S & & O & & &
& & > ) Q S o * S X
&8 A & N K &
é\({o v > '\Q}\ X

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

information contact the CVB at (850) 233-5070.
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. Panama City Beach

REAL. FUN. BEACH.

January 2017 Activity Dashboard

WEBSITE DATA

WEBSITE ACTIVITY

4 )

2017 2016
Number of Sessions 158,375 154,815
Length of Session (minutes) 2:33 2:42
Page Views Per Session 2.45 2.91
% of Unique Visits 70.55% 72.31%

WEBSITE TRAFFIC SOURCES \

3.30%

1.50%

= Organic = Paid = Direct

= Referral = Social = Other (ads) /

o

-

WEBSITE VISITORS

N\

Top States
35,000
30,000
25,000 -
20,000
15,000
10,000
5,000
O p
RSP I I R P NSNS
S F T FE S
7 " )
/ TOP WEB PAGES
1. homepage 44,944 6. placestostay/beachhouses 11,874
2. webcam 25,786 7.attractions&entertainment 11,460
3. thingstodo 21,857 8. placestostay/condos 10,243
4, events 18,481 9. attractions 8,808
5. placestostay 16,282 10. restaurants 7,745

WEBSITE TRAFFIC — January
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2016 vs. 2017

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31
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Visit_PCB New Followers: 525
Paid Media 12,917,928 @Visit_ .
Impressions: 85.4K
Earned Media 42,898,491 Total Followers: 33.7K
PR Coverage Includes: @ChasinTheSunTV New Followers: 8
Impressions: 10.5K
Total Followers: 158
- meetings
CONDE NAST meerng
@Visit_PCB New Followers: 200
YE I IOO, 7\ Total: 17.5K
° v @ChasinTheSunTV New Followers: 20
Total: 286
Visit Panama City Beach Chasin’ the Sun TV
Likes: 447,412 Likes: 1,857
Total Impressions: 2,550,245 Total Impressions: 63,205
City Your Fans City Your Fans
Columbus, GA 5,132 Panama City, FL 134
Marietta, GA 4 803 Lynn Haven, FL 86
Tallahasszee, FL 3,868 Panama City Beach, FL 85
Mashville, TN 3778 Upper Grand Lagoon, FL 71
Panama City, FL 3,710 Panama City Panama ... 49
Atlanta, GA 3,463 Southport, FL 30
Dothan, AL 3,462 Lower Grand Lagoon, FL 28
Louisville, KY 3,263 Callaway, FL 19
Panama City Beach, FL 2,899 Bayou George, FL 17

Montgomery, AL 2 344 Parker, FL 16



December 1,233
Subscriptions
1400
1200
1000 Total 27,186
800 Subscriptions
600
400
200 ) ey -
0 Mailed to date
Quarterly Webform-  Winter Registerto  General (2017)
VG Request eNews Sign  Resident  Win - Email  Inquiry -
Up Co-op Form
Visitor Airport December impressions:
Info Desk 1,025,972
Center . .
November November _— 700 Unique listeners 2016 154k
3,328 .
2016 2015 *Campaign launched 1/27/17
32,009 30,718
YTD 2016 YTD 2015
422,848 420,766
200
150
*NOTE: Data for Northwest Florida 100
Beaches Int’l Airport 50 l ' ' '
0
(2 X o 2 N Q o QO X 2
NS 5 & & & O &
& O M@ S NS & &
& ¢ @ & ¢ T ¢ & <

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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. Panama City Beach

REAL. FUN. BEACH.

FEBRUARY 2017 ACTIVITY DASHBOARD

WEBSITE DATA

WEBSITE ACTIVITY

-

S

WEBSITE VISITORS
Top States

2017 2016
Number of Sessions 237,272 173,624
Length of Session (minutes) 2:07 2:24
Page Views Per Session 2.22 2.56
% of Unique Visits 71.17% 73.95%
\ <<\°{\b:;’f°ﬂ

>

6.90%

o

WEBSITE TRAFFIC SOURCES

= Organic = Paid = Direct = Referral = Social /

X I GRCIgR
S F &

F &V E L ©

V&Q,Q N %QJ @

_/
<

1. homepage

2. thingstodo

3. webcam

4. spring-getaways

5. placestostay

N\

TOP WEB PAGES

48,449
27,749
26,379
24,408

24,337

6. events
7.mardigras/festivalschedule
8. mardigras

9. restaurants

10.attractions&entertainment

24,152
22,471
21,584
20,985

14,387

16000
14000
12000
10000
8000
6000
4000
2000

WEBSITE TRAFFIC — February

2016 vs. 2017

=@==2017 =@==2016
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REAL. FUN. BEACH.
MEDIA DATA
MEDIA IMPRESSIONS TWITTER
. ) @Visit_PCB New Followers: 1,100
13,876,925 — ’

Paid Media Impressions: 83.5K
Earned Media 197,027,500 Total Followers: 34.3K
PR Coverage Includes: @ChasinTheSunTV New Followers: 12

Impressions: 3,463

@hicagu Total Followers: 162
Yo ;
@ribune

) X INSTAGRAM
o
tripadvisor @Visit_PCB New Followers: 700
Total: 18K
. USA TODAY. travel @ChasinTheSunTV New Followers: 83
CEANNEL Total: 349
FACEBOOK—ORGANIC
Visit Panama City Beach Chasin’ the Sun TV
Likes: 455,590 Likes: 1,883
Total Impressions: 18,034,714 Total Impressions: 78,635
City Your Fans City Your Fans
Calumbus, GA 5,179 Panama City, FL 140
Marietta, GA 4 957 Panama City Beach, FL B&
Tallahassee, FL 4,038 Lynn Haven, FL B5
Nashville, TN 3,924 Upper Grand Lagoon, FL B9
Panama City, FL 3,773 Panama City, Panama ... 43
Allanta, GA 3,492 Southport, FL 30
Dothan, AL 3,470 Lower Grand Lagoon, FL 27
Louisville, KY 3,274 Callaway, FL 19
Panama City Beach, FL 2,889 Parker, FL 16

Mantgomery, AL 2,425 Bayou George, FL 16



FACEBOOK & INSTAGRAM—PAID

(Y™ Visit Panama City Beach
Sl Written by Brand Networks [?]- February 22 at 4:31pm - @

There's so much to see and do - discover why Panama City Beach i
#RealFunBeach

Facebook Impressions:

16,733,937

CTR: 0.57%

Plan Your Spring Getaway FEm—— Family Fun Things
BSIE Visit Panama City Beach shared D
el their event.

Sponsored -

This March 24-25, enjay craft beer, spirits and

food. Special guests: The Avett Brothers. Y3l Visit Panama City Beach ©

gl Written by Brand Networks [?]1- March 1 at 3:05pm - @

- ¥ —
r F;-—... Best. Beach vacation. Ever. Panama City Beach offers every kind of FUN
- imaginable!

PA;N:&_.& 5
 CHYBEACH = -

UNwineD o
24 Mar 24 - Mar 25 -+ Visit Panama ___
MAR 3437 people interested - 407 q..

Learn More
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REAL. FUN. BEACH.

VISITOR DATA

INQUIRIES --Top Sources

~

Panama City Beach

/ VISITOR GUIDES

J

~

February 1,628
200 Subscriptions
300 Total 28,910
200 Subscriptions
N .
0 Mailed to date 10,379
Webform - NY Times Register to VG General (2017)
eNews Travel win-Email Request Inquiry -
\ Sign Up Show Co-op Form / \
/ AIRPORT ACTIVITY \ f VISITORS \ ( PANDORA RADIO
Deplanements
L - February data not yet
Visitor Airport
Info Desk available.
Center
December December ~ERet 680
3,158
2016 2015
26,866 26,467 \ ) \
YTD 2016 YTD 2015 / \
INQUIRIES — Top States
449,714 447,233
*NOTE: Data for Northwest Florida
Beaches Int'l Airport
& \;\o ééb & @’b @ (\I{A {\\'b 0«;\ .\&b
R I - LV U SN SMRNN
\ / A ¢ /\QS\& V\%o N ‘Fe’&e,oo"*\ W <

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

MARCH 2017 ACTIVITY DASHBOARD

WEBSITE DATA

WEBSITE ACTIVITY

4 )

2017 2016
Number of Sessions 384,837 296,946
Length of Session (minutes) 1:53 2:20
Page Views Per Session 1.98 2.25
% of Unique Visits 74.82% 69.82%

N\
e

WEBSITE TRAFFIC SOURCES \

11.00%

21.10%

2.70%

11.50% 4.80%
= Organic = Paid = Direct
= Referral = Social

\ = Other (ads) /

. Panama City Beach

WEBSITE VISITORS

Top States
80,000
60,000
40,000
20,000
0 p
D I R P B R I
& & & FFE TS
SO RN R SN ©
AANNC RN RS AN (&
Ly S
A &
/ TOP WEB PAGES
1. spring-getaways 66,178 6. events 30,010
2. homepage 60,462 7. restaurants 26,677
3. webcam 53,127 8. fishingcharters 25,808
4. thingstodo 38,347 9.attractions&entertainment 23,305
5. placestostay 35,279 10. unwined 17,254

=

WEBSITE TRAFFIC — March
2016 vs. 2017

18000
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Paid Media
Earned Media

PR Coverage Includes:

Southern Living

ZAGAT

13,245,548

159,788,402

USA

TODAY

Visit Panama City Beach

Likes: 464,783

Total Impressions: 27,695,683

City

Jacksonville, FL

Chicagao, IL

Houston, TX

Miami, FL

Aflanta, GA

Mashwille, TN

Marietta, GA

Charlotte, NG

Memphis, TN

Mew Yorik, MY

People Reached

87,201

80,938

73,667

70478

68,547

538922

52,804

50,340

45,553

41,438

@Visit_PCB

@ChasinTheSunTV

@Visit_PCB

@ChasinTheSunTV

New Followers: 614
Impressions: 64.6K
Total Followers: 34.5K

New Followers: 6
Impressions: 1,602
Total Followers: 168

New Followers: 400
Total: 18.4K

New Followers: 35
Total: 384

Chasin’ the Sun TV
Likes: 1,912
Total Impressions:40,185

City

Panama City, FL

Panama City Beach, FL

Lynn Haven, FL

Jacksonville, FL

Upper Grand Lagoon, FL

Milledgeville, GA

Dothan, AL

Fort Walion Beach, FL

Callaway, FL

Tallahasses, FL

People Reached

B854
444

206

125
a8
a3
71

70
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REAL. FUN. BEACH.

PR Visit Panama City Beach
March 1at 4:02pm - @

el 22

Best. Beach vacation. Ever. Panama City Beach offers every kind of FUN
imaginabile!

Facebook Impressions:

23,913,750

CTR: 0.81%

Leam More

WAl Visit Panama City Beach shared their event.
= Sponsored {demao) - 8

Enjoy a Southern garden party featuring The Avett Brothers, craft beer,
wine and spirits in Panama City Beach.

LA

SI9 Visit Panama City Beach =
_—
e arch 1at 4:04pm - &

Best. Beach vacation. Ever. Panama City Beach offers every kind of FUN
imaginable!

Mak UNwineD

24 War 24 - Mar 25 - Visit Panama City Baach - Pan.. * interested
4,084 people interested - 552 people going

Learn More
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REAL. FUN. BEACH.

VISITOR DATA

~

INQUIRIES --Top Sources

/ VISITOR GUIDES

March 1,938
5000 Subscriptions
4000
2000 Subscriptions
Register to Quarterly Webform - General VG Mailed to date 45,149
Win - VG eNews Inquiry- Request (2017)
Email Co- Request  Sign Up Form
/ AIRPORT ACTIVITY \ f VISITORS \ ( PANDORA RADIO \
Deplanements
Visitor Airport March unique listeners: 4,356
Info Desk March hours listened: 2,921
January December Center 1141
2748 ’ CTR: 0.25%
2017 2016 '
22,383 21,792 \ J \ J
YTD 2017 YTD 2016 / \
INQUIRIES — Top States
22,383 21,792
800
600
*NOTE: Data for Northwest Florida 400 -
Beaches Int'l Airport 200 -

N\ J

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more

information contact the CVB at (850) 233-5070.
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April 2017 Activity Dashboard

. Panama City Beach

REAL. FUN. BEACH.

WEBSITE DATA

-— e s s .

/ WEBSITE ACTIVITY \ / WEBSITE VISITORS \
Top States
- 2017 2016 80000
Number of Sessions 293,438 259,681 60000
Length of Session (minutes) 2:08 2:29 40000
; : 20000
Page Views Per Session 2.02 2.27 I
o H H = T
% of Unique Visits 73.10% 66.57% R R I R R RS
RS N T A R
\ / C e /\z“o VO W
/ WEBSITE TRAFFIC SOURCES \ k /
9.56% 2.63%1.97%
’ / TOP WEB PAGES \
11.48%
1. homepage 60,162 6. placestostay 17,370
2. webcam 50,776 7. springgetaways 16,518
3. thingstodo 36,203 8. attractions 15,132
= Organic Search = Paid Search 4, events 28,288 9. rental properties 12,837
= Direct = Social 5.attractions&entertainment 17,923 10. restaurants 11,086
= (Other) = Referral
WEBSITE TRAFFIC - April
2016 vs. 2017
18000
16000
14000
12000
10000
8000
6000
4000
2000
0
1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30
=== 017 =@=2016
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. Panama City

Beach

REAL. FUN. BEACH.

MEDIA DATA I

-— e s s .

-~

.

MEDIA IMPRESSIONS

Paid Media
Earned Media

PR Coveraae Includes:

msn®’
CountryLiving  [.LIVING

S

5,757,017
10,185,655

GARDENAGUN

COASTAL

%

-

\_

@Visit_PCB

@ChasinTheSunTV

TWITTER

New Followers: 588
Impressions: 143K
Total Followers: 35.4K

Impressions: 1,077
Total Followers: 168

~N

-

\_

@Visit_PCB

@ChasinTheSunTV

INSTAGRAM

New Followers: 500
Total: 18.9K

New Followers: 8
Total: 392

J

FACEBOOK—ORGANIC

Visit Panama City Beach
Likes: 470,641
Total Impressions: 15,768,179

City

Houston, TX

Miami, FL

Jacksonville, FL

Chicago, IL

Dallas, TX

Atlanta, GA

Mashville, TM

Marietta, GA

Philadelphia, PA

San Antonio, TX

People Reached

170,788
100,486
99251
G223
84201
50,103
43 037
42210

41,909

Chasin’ the SunTV
Likes: 1,941
Total Impressions: 64,900

City

Panama City, FL

Panama City Beach, FL

Seattle, WA

Lynn Hawen, FL

Montreal, QC, Canada

Calgary, AB, Canada

Toronto, ON, Canada

Jacksonville, FL

Upper Grand Lagoon, FL

Mew York, NY

People Reached

863

237

208

171

154

153

143

142

115
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REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Visit Panama City Beach (- o Like Page
April 18 at 5:38pm - @

Face boo k I m p rESSiO ns: Pamama City Beach is perfect for your Real. Fun. Beach. Adventure.
11,813,452 HOW DO YOU LIK

CTR: 0.57%

Visit Panama City Beach

B Ao 20 2t 2:380m - @ B Sronsored - @
With 320 days of sunshine, eco-teurism fun comes naturally at the Real. The tans may fade, but your memaries won't. Make Panama City Beach
FUN. Beach your #RealFunBeach.

#ré r

P

Dive in to adwentune Enjoy the ride Bring the entire family Making mamaories that la
Learn More Lan.m More lifetime




ALY

~“N\ _,Panama City

REAL. FUN. BEACH.

-———-

VISITOR DATA

" e s == .

Beach

-

VISITOR GUIDES \

-~

~

INQUIRIES --Top Sources
April 1,332
2000 Subscriptions
1000 Total 32,487
- — Subscriptions
Compass Oprah Quarterly  Registerto Webform -
Family Magazine VG Request Win - Email eNews Sign .
Travel (HG, Co-op Up Mailed to date 17,230
FC, More) (2017)
[ VISITORS \ [ PANDORA RADIO \
Visit Airport
/ AIRPORT ACTIVITY \ ;zlfg ' Desk April unique listeners: 2,354
Deplanements Center
April hours listened: 4,169
1,836 1,181
March March CTR: 0.12%
2017 2016 \ / \ /
41,967 41,864 / \
YTD 2017 YTD 2016 INQUIRIES - Top States
89,949 90,844 1200
1000
800
600
400
*NOTE: Data for Northwest Florida H T'i
Beaches Int'l Airport 203 '_'_' ' '
z,b\fb\ga@e\o«'z»@
\ / ?:’ «Q:\.(:) °o<<\0< %O,bé\ \\&\(\0 so @\"f’o \Qb\ %Q’(\\)o

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

May 2017 Activity Dashboard

WEBSITE DATA |

-— e s s .

4 )

WEBSITE ACTIVITY* / WEBSITE VISITORS \
Tob States
2017 2016
Number of Sessions 350,346 399,488 80000
Length of Session (minutes) 2:12 2:11 60000
40000
Page Views Per Session 2.07 2.15 20000 ' l l
% of Unique Visits 71.94% 63.5% 0 ' ' C NN
P R NP IR
\Oi\b Q;o&} ‘O'b& Q/‘—)%QJ ,\Q:‘:b \\Q\QO\ \9& é)\'bo .\'c,\’bo. 9{_)0\)
NANC ?gb&é\o ‘{&(\ & \9\» K
f WEBSITE TRAFFIC SOURCES \ \ j
2.47% 6.66%
11220 > 7% / TOP WEB PAGES \
11.54% 1. homepage 79,078 6. placestostay 20,277
2. webcam 62,628 7. attractions 19,114
13.82% 3. thingstodo 44,005 8. springgetaways 18,864
4, events 35,154 9. restaurants 15,922
= Organic Search = Paid Search = Direct
5.attractions&entertainment 27,514 10. rental properties 14,760
= Social = Referral = (Other)
/ WEBSITE TRAFFIC - May \
MN1Z e AN
20000
15000
10000
5000
0
1 2 3 45 6 7 8 9 10111213 141516 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

o

=@=2017 =@=2016

%

*A SSL certificate was purchased for the website which allowed it to transition from an HTTP to an HTTPS encryption. HTTPS provides visitors a more
secure connection than the HTTP version. As a result, Google is planning an update to its Chrome browser whereby only sites using HTTPS can
retrieve a person’s geographic location. Due to this, VisitPanamaCityBeach.com has transitioned to the secure server and as expected there was a
slight drop in traffic with this transition. We are monitoring site traffic and don’t expect this update to effect next month’s website traffic.
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. Panama City Beach

REAL. FUN. BEACH.

MEDIA DATA I

- e s s .

MEDIA IMPRESSIONS

Paid Media 21,146,577

Earned Media 65,016,996

PR Coverage Includes:

tripadvisor-

Readers’s
digest

TRAVEL WEEKLY

THE TRAVEL INDUSTRY'S TRUSTED VOICE

TWITTER

( @Visit_PCB

New Followers: 346
Impressions: 79.5k
Total Followers: 35.8K

New Followers: 3
Impressions: 713
Total Followers: 168

@ChasinTheSunTV

-

~

J

INSTAGRAM

New Followers: 700
Total: 19.6K

( @Visit_PCB

New Followers: 35
Total: 427

@ChasinTheSunTV

\_

~

FACEBOOK—ORGANIC

Visit Panama City Beach
Likes: 477,858
Total Impressions: 21,358,779
City Your Fans
Marietta, GA 6,562
Aflanta, GA 6,163
Columbus, GA 613
MNashville, TM 5,368
Panama City, FL 5433

Tallahassee, FL 4,489
Louisville, KY 4052
Houston, TX 3,97

Dothan, AL 3,928
Montgomery, AL 3,606

Chasin’ theSunTV
Likes: 2,017
Total Impressions: 69,536

City Your Fans
Panama City, FL 237
Panama City Beach, FL 124
Lynn Hawven, FL 65
Upper Grand Lagoon, FL B
Panama City, Panama _.. 46
Jacksonville, FL 41
Southport, FL 22
Marietta, GA 21
Lower Grand Lagoon, FL 17
Tallahassee, FL 16
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FACEBOOK & INSTAGRAM—PAID

Vislt Panama Chy Basch
Sponsotod

Facebook Impressions:

Tha tang. mary 186, but your momones won't. Mako Panama Ciy Boach

16,916,922 ;ﬂ - '

CTR: 0.52%

Being he entire famiy Miskiifeg aarintioe s AL Lkt

Wisit Fanama City Ssach h
Anrd 30 f 7:¥om - o = Visit Panama City Deasch

Al 38 6 -

Wich 230 days of sunshine, eca-touriem fun aomes. naturally at the Rsal,
eerobyl T" - a5 ol Crave adventure? Find an endless supoly by the sparkling waters of your
: #RealFunBaach.

Céva in o adverdum Erfory the ride
Learn Mota Fyrtin the sun
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REAL. FUN. BEACH.

VISITOR DATA [

-— e s s .

/ INQUIRIES --Top Sources \ / VISITOR GUIDES \

May 1,320
800 Subscriptions

600
Total 34,385
400 _ Subscriptions
200
0

Mailed to date 34,724
(2017)

- AN /

[ VISITORS \ [ PANDORA RADIO \

Georgia Florida Alabama Texas Illinois

Visit Airport
/ AIRPORT ACTIVITY \ %gr Desk May unique listeners: 4,564
Deplanements Center
May hours listened: 2,658
1,972 1,427
April April CTR: 0.11%
2017 2016 \ / \ /
41,967 41,864 / \
YTD 2017 YTD 2016 INQUIRIES - Top States
89,949 90,844
1000
800
600 l ' l '
400
*NOTE: Data for Northwest Florida 200 '
Beaches Int'l Airport 0 ' ' ' '
£ 0 F S
o & OO '\?’

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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June 2017 Activity Dashboard

. Panama City Beach

REAL. FUN. BEACH.

WEBSITE DATA |

-— e s s .

/

~

WEBSITE ACTIVITY* / WEBSITE VISITORS \
Tob States
2017 2016
Number of Sessions 424,857 411,787 100,000
80,000
Length of Session (minutes) 2:05 2:32 60,000
Page Views Per Session 2.22 2.26 40,000 l l l
20,000
% of Unique Visits 71.28% 61.4 % ' ' Ses
N\ Q&
é‘ & PSS
~o &L S
\ / @ °° S Y W
f WEBSITE TRAFFIC SOURCES \ \ j
4.39% 4.77%
7.69% / TOP WEB PAGES \
9.76% _,ﬂ
1. webcam 109,199 6. placestostay 22,670
2. homepage 73,042 7. attractions 21,519
13.77%
3. thingstodo 44,296 8. make it yours 19,831
4, events 34,139 9. CTS/registertowin 17,391
= Organic Search = Direct = Paid Search
5.attractions&entertainment 24,341 10. rental properties 16,499
= Social = Referral = (Other)
/ WEBSITE TRAFFIC - June \
2016 vs. 2017
30000
25000
20000
15000
10000
5000
0

o

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 /

*A SSL certificate was purchased for the website which allowed it to transition from an HTTP to an HTTPS encryption. HTTPS provides visitors a more
secure connection than the HTTP version. As a result, Google is planning an update to its Chrome browser whereby only sites using HTTPS can
retrieve a person’s geographic location. Due to this, VisitPanamaCityBeach.com has transitioned to the secure server and as expected there was a
slight drop in traffic with this transition. We are monitoring site traffic and don’t expect this update to effect next month’s website traffic.
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REAL. FUN. BEACH.

MEDIA DATA I

- e s s .

MEDIA IMPRESSIONS

s

Paid Media
Earned Media

PR Coverage Includes:

\Eampa Bay Times

~

5,030,083
66,913,890

TRAVEL
PULSE

o™

—

/

\—

@Visit_PCB

@ChasinTheSunTV

TWITTER

New Followers: 928
Impressions: 149k
Total Followers: 36.8K

New Followers: 9
Impressions: 1,401
Total Followers: 180

\

\

(

\_

@Visit_PCB

@ChasinTheSunTV

INSTAGRAM

New Followers: 900
Total: 20.5K

New Followers: 24
Total: 451

FACEBOOK—ORGANIC

Visit Panama City Beach

Likes: 491,848
Total Impressions: 11,448,169
city Your Fans
Marietta, GA 6,959
Houston, TX 5,558
Columbus, GA FaT
Nashville, TN 5,319
Allanta, GA 5,162
Panama City, FL 4,680
Tallahassee, FL 4183
Louisville, KY 4,019
Dothan, AL 3,812
Montgomery, AL 3.601

Chasin’ the SunTV
Likes: 3,283
Total Impressions: 55,830

Your Fans

Panama City, FL
Panama City Beach, FL
Lynn Haven, FL

Upper Grand Lagoon, FL
Panama City, Panama ...
Jacksonville, FL
Houston, TX

Marietta, GA

Southport, FL

Montgomery, AL

a7

48

42

3

32

25

21
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REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Visit Panama City Beach
Apridl 28 at 10:35am - @&

F a ce boo k I m p ress i o n S: When you‘re looking for a romantic escape, find relaxation and fun at the

#RealFunBeach

14,267,561

CTR: 1.24%

Enjoy the view Dance the night away

Visit Panama City Beach @
June 10 at 3:15am - &

Visit Panama City Beach
Sponsored - @

Ready for an eco-adventure? You'll discover countless ways to make it
your #RealFunBeach

G B Have fun sunup to sundown Enjoy mouthwatering seafood
Enjoy our natural wonders Explore unchartered territory Learn Maore

Learn More

EIN hy H Visit Panama City Besch

Aped 38 w0
arurd 300wt 2 - i
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REAL. FUN. BEACH.

VISITOR DATA [

-— e s s .

/ INQUIRIES --Top Sources \ / VISITOR GUIDES \
15000 June 2,173
10000 Subscriptions
8000
6000 Total 38,216
4000 ' Subscriptions
2000 o > -

Register to Register to Quarterly VISIT  Webform -

win-  Win - Email VG Request FLORIDA eNews Sign Mailed to date 57,803
Chasinthe  Co-op Up (2017)

\__ N\ /

[ VISITORS \ [ PANDORA RADIO \

Visit Airport
/ AIRPORT ACTIVITY \ —;Z'fgr Desk June unique listeners: 4,305
Deplanements Center
June hours listened: 2,995
2,656 974
May May CTR: 0.11%
2017 2016 \ J \ /
50,130 46,764 / \
YTD 2017 YTD 2016 INQUIRIES - Top States
184,093 178,048
1000
800
600
400
*NOTE: Data for Northwest Florida 200 ' ' ' ' '
Beaches Int’l Airport 0
e Q> 2 S R Y Q0 >
‘1?/ \¢0\ {\ <& "\:b . \(\O (\/{. oo 0‘(\\ . \/bo

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

July 2017 Activity Dashboard

WEBSITE DATA

-— e s s .

/ WEBSITE ACTIVITY* \ / WEBSITE VISITORS \
Tonb States
2017 2016
Number of Sessions 376,811 398,901 100000
80000
Length of Session (minutes) 2:13 2:13 60000
. . 40000
Page Views Per Session 2.01 2.05 50000 1_“
o oo
% of Unique Visits 69.03% 65.30% 0
R I R RN S R S
& @R FE L S
O O AY % &\ XD e S
\ / CTE T TG W
f WEBSITE TRAFFIC SOURCES \ \ j
o, 2.74% 4.91%
6.78% / TOP WEB PAGES \
11.99% ‘
1. webcam 73,853 6. attraction&entertainment 22,290
2. homepage 53,669 7. attractions 20,127
13.91%
3. thingstodo 41,257 8. register to win 18,544
4. events 30,320 9. beaches/shell island 17,002
= Organic Search = Direct = Paid Search
5.make it yours 25,998 10. places to stay 16,801
= Social = Referral = (Other)
/ WEBSITE TRAFFIC - June \
2016 vs. 2017
20000
15000
10000
5000
0

o

=@=2017 =0==2016

1 2 3 4 5 6 7 8 9 1011 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

%

*A SSL certificate was purchased for the website which allowed it to transition from an HTTP to an HTTPS encryption. HTTPS provides visitors a more
secure connection than the HTTP version. As a result, Google is planning an update to its Chrome browser whereby only sites using HTTPS can
retrieve a person’s geographic location. Due to this, VisitPanamaCityBeach.com has transitioned to the secure server and as expected there was a
slight drop in traffic with this transition. We are monitoring site traffic and don’t expect this update to effect next month’s website traffic.
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REAL. FUN. BEACH.

MEDIA DATA [

-— e s s .

MEDIA IMPRESSIONS

-~

Paid Media 7,392,807

Earned Media 68.659,775

PR Coverage Includes:

AT

TRAVEL Trend

“éyster.com [[jifil Stylﬂ MﬂgﬂZillﬂ
\

S

%

4 @Visit_PCB

@ChasinTheSunTV

\_

TWITTER

New Followers: 432
Impressions: 85.5k
Total Followers: 37.2K

New Followers: 2
Impressions: 925
Total Followers: 184

\

4 @Visit_PCB

@ChasinTheSunTV

FACEBOOK—ORGANIC

Visit Panama City Beach
Likes: 512,552
Total Impressions: 29,480,061
City Your Fans
Marnetta, GA 6,959
Houston, TX 5,558
Columbus, GA ELar
Nashville, TN 5,319
Aflanta, GA 5,162
Panama City, FL 4,680
Tallahassee, FL 4183
Louisville, KY 4,019
Dothan, AL 3.812
Montgomery, AL 3,601

INSTAGRAM

New Followers: 600
Total: 21.1K

New Followers: 38
Total: 489

S

Chasin’ the SunTV
Likes: 3,337
Total Impressions: 96,982

City Your Fans
Panama City, FL 282
Panama City Beach, FL 164
Lynn Haven, FL 70
Panama City, Panama ... 46
Upper Grand Lagoon, FL 45
Jacksonville, FL 42
Houston, TX a7
Marietta, GA 25
Southport, FL 22
Tallahassee, FL 21

J
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_‘:'\____, Panama City Beach
REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Facebook Impressions: THANKS A

HMILLION,

22,768,981 2 FACEBOOK FANS!

CTR:1.07%

.__,,;#‘ ey

HREALFUNBEACH

—

In July, we reached a milestone of 500,000 likes on
our Facebook page and celebrated by partnering
with local businesses for a week-long prize
giveaway to thank our loyal followers.

U8 Visit Panama City Beach

= Sponsored - & WA Visit Panama City Beach

Sponsored - &

Play in the sun Dive into romance Unwind and play Sun, sand & fun
Learn More Euiry Mars
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REAL. FUN. BEACH.

VISITOR DATA [

-— e s s .

/ INQUIRIES --Top Sources \ / JEITOR CUIDES \

10000 July N 869
Subscriptions
8000
6000 Total 39,177
4000 Subscriptions
2000
. - ay = =
) Mailed to date 62,756
Register to VG Request Quarterly Webform - VISIT
Win - Email VG Request eNews Sign FLORIDA (2017)

N AN Y

[ VISITORS \ [ PANDORA RADIO \

Visit Airport
/ AIRPORT ACTIVITY \ %gr Desk July unique listeners: 3,041
Deplanements Center
July hours listened: 4,457
2,457 1,325
June June CTR: 0.11%
51,376 48,251
/ INQUIRIES - Top States \
YTD 2017 YTD 2016
235,469 226,299
2000
1500
1000
*NOTE: Data for Northwest Florida 500 l l ' ' ' .
Beaches Int’l Airport 0
D 3 2 3 O N\ o O Q 3
& & & P PSS
OGN P AN RN N O N

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
information contact the CVB at (850) 233-5070.
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REAL. FUN. BEACH.

August 2017 Activity Dashboard

WEBSITE DATA |

-— e s s .

/ WEBSITE ACTIVITY* \ / WEBSITE VISITORS \
Tonb States
2017 2016
Number of Sessions 249,655 263,924 >000000
4000000
Length of Session (minutes) 2:07 2:16 3000000
Page Views Per Session 1.93 2.00 2000000
1000000 l l -
% of Unique Visits 55.58% 52.65% 0 sss
PRI R 2 - &
\Oi\ Qlo‘\so’bé\ Q"—)"’Q’ ,\Qf.\:b\\\QO\ ,\'\)(\’@&'z’(\ O(\\:*ol\
N\ S
\ / C IS @Y
f WEBSITE TRAFFIC SOURCES \ \ /
2.87% 4:94% 0.03% / TOP WEB PAGES \
6.81%
13.81% 1. webcam 56,919 6. make it yours 14,588
2. homepage 33,981 7.attractions&entertainment 13,424
14.59%
3. thingstodo 26,031 8. attractions 18,544
= Organic Search = Direct
« Paid Search = Social 4. events 16,833 9. gulf coast jam 10,219
= Referral = (Other) 5.register to win 15,053 10. places to stay 9,860
\ = Email / \ /‘
/ WEBSITE TRAFFIC - August \
2016 vs.2017
15000
10000
5000
0

1 2 3 4 5

\

6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

—@—2017 =—8-=2016

%

*A SSL certificate was purchased for the website which allowed it to transition from an HTTP to an HTTPS encryption. HTTPS provides visitors a more
secure connection than the HTTP version. As a result, Google is planning an update to its Chrome browser whereby only sites using HTTPS can
retrieve a person’s geographic location. Due to this, VisitPanamaCityBeach.com has transitioned to the secure server and as expected there was a
slight drop in traffic with this transition. We are monitoring site traffic and don’t expect this update to effect next month’s website traffic.
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REAL. FUN. BEACH.

MEDIA DATA [

-— e s s .

-~

MEDIA IMPRESSIONS

Paid Media
Earned Media

PR Coverage Includes:

N .com 'thuﬂ! Mom.

FINAI] .
Luigiy Orlando

S

10,113,572
82.783.869

[

The City's Magazine /

\_

@Visit_PCB

@ChasinTheSunTV

TWITTER

New Followers: 513
Impressions: 235K
Total Followers: 38K

New Followers: 3
Impressions: 1,222
Total Followers: 187

4 @Visit_PCB

@ChasinTheSunTV

FACEBOOK—ORGANIC

Visit Panama City Beach

Likes: 522,186
Total Impressions: 314,389,969
City Your Fans
Marietta, GA 7,216
Houston, TX 6,311
Panama City, FL 5,681
Columbus, GA 5,620
Atlanta, GA 5,611
Nashville, TN 5,936
Tallahassee, FL 4,660
Louisville, KY 4,447
Panama City Beach, FL 4,007
Dothan, AL 3,982

Chasin’ the SunTV
Likes: 3,357

INSTAGRAM

New Followers: 700
Total: 21.8K

New Followers: 26
Total: 515

Total Impressions: 54,038

City

Panama City, FL

Panama City Beach, FL

Lynn Hawven, FL

Upper Grand Lagoon, FL

Panama City, Panama __.

Jacksonville, FL

Houston, TX

Marietta, GA

Southport, FL

Callaway, FL

Your Fans
287

157

66

56

45

39
24
23

23

J

|
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REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Facebook Impressions:
27,197,843

CTR: 1.57%

N Vislt Panama City Beach
Sponsored - &

You have a love life like no other, so why should your vacation be ardin
Plan your getaway!

Beach more, worry less

Serene sunsets

Visit Panama City Beach
Sponsored - &

Explore the beach Enjoy family memories
Learn Maore

S Vislt Panama City Beach

—

peea  Sponsored -

Love being surrounded by nature and wildlifie? Plan your getaway at the
#RealFunBeach!

m— —y
*—; =

I Im doubt, paddle out
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REAL. FUN. BEACH.

VISITOR DATA |
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/ INQUIRIES --Top Sources \ / VISITOR CUIDES \

1000 August. . 105
Subscriptions

800

600 Total 39,324
Subscriptions

400

200

0 Mailed to date 68,428
Georgia Alabama Tennessee  Florida Texas (2017)

- AN J

( VISITORS \ ( PANDORA RADIO \

Visit Airport
/ AIRPORT ACTIVITY \ %gr Desk August unique listeners:
Deplanements Center 3,925
July July 1,688 998 August hours listened: 2,469
CTR: 0.13%

2017 2016

\_ U _/
55,002 48,730 ( INQUIRIES - Top States \

YTD 2017 YTD 2016
1000
800
290,471 275,029 €00
400
*NOTE: Data for Northwest Florida 208

Beaches Int'l Airport

N ARG * p

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a
positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This

report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
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September 2017 Activity Dashboard

Beach

WEBSITEDATA ||
h | | | | | ||
/ WEBSITE ACTIVITY* \ / WEBSITE VISITORS \
Ton States
2017 2016
Number of Sessions 249,335 273,866 60000
50000
Length of Session (minutes) 1:48 2:10 40000
30000
Page Views Per Session 1.70 1.84 20000 "
10000 1
% of Unique Visits 76.90%  60.76% 0 S80ss
R R NS S 0{\ X
O & 5 'b((\ Q:F \)(’ .Qo oD o O‘Q
O O (N SN SR S )
\ / ¢ ee&e,é\ V\,b %Q’Q A @L)
/ WEBSITE TRAFFIC SOURCES \ \ /
2.82% 10.90% 0.01% / TOP WEB PAGES \
10.26%
1. webcam 86,215 6. Pirates Fest 15,039
11.05% 2. make it yours 30,955 7.attractions 9,521
12.45% 3. homepage 26,657 8.attractions&entertainment 8,678
= Organic Search = Paid Search 4. thingstodo 18,990 9. places to stay 7,831
= Direct = Social
= Referral = (Other) 5. events 16,939 10. beach safety 6,940
= Email

40000
30000
20000

10000

1 2 3 4 5

o

( WEBSITE TRAFFIC - August

2016 vs. 2017

6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30

—@—=2017 —=0=2016

%
N

J

*Last year during this month, Hurricane Hermine hit the panhandle and due to these events, Pepsi Gulf Coast Jam was cancelled, causing an influx

of visitation to our website.
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Paid Media

Earned Media

MEDIA IMPRESSIONS

16,001,225
6.718.855

TRAVE

¥8bav  pULSE

PR Coverage Includes:

USA

FOOD&WINE

~

%

( @Visit_PCB

@ChasinTheSunTV

-

Beach

TWITTER

New Followers: 500
Impressions: 119K
Total Followers: 38.5K

New Followers: 4
Impressions: 929
Total Followers: 187

\

\_

( @Visit_PCB

@ChasinTheSunTV

\_

INSTAGRAM

New Followers: 1,200
Total: 23K

New Followers: 17
Total: 532

Visit Panama City Beach

Likes: 529,254

Total Impressions: 25,954,366

City Your Fans
Marietta, GA 7,033
Houston, TX 6,913
Aflanta, GA 5,979
Panama City, FL 5,762
Columbus, GA 5,648
Nashville, TN 5,937
Tallahassee, FL 4778
Louisville, KY 4,481
Jacksonville, FL 4,058
Panama City Beach, FL 4.024

FACEBOOK—ORGANIC

Chasin’ the SunTV
Likes: 3,376
Total Impressions: 48,171

City Your Fans
Panama City, FL 294
Panama City Beach, FL 169
Bay Country, MD 71
Upper Grand Lagoon, FL 55
Lynn Haven, FL 43
Panama City, Panama ... 46
Jacksonville, FL 40
Houston, TX 37
Tallahassee, FL 23
Marietta, GA 22
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REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Facebook Impressions:

22,098,956

CTR:3.47%

SN Visit Panama City Beach
Sponsorad - <&

Yo, ho, ho - it's & pirate's lite for us October 8-9 at Pirates of the High
Seas Fest

il Visit Panama City Beach
e Sponsored - g

Already have the back to school blues? Plan your family's fall break at
the #RealFunBeach!

Here, summer never ends

FUN everywhere you lock
Learn More

Visit Panama City Beach

Sponsorad - &

Your #RealFunBeach has many ways for you to experience nature &
and below the water.

Pirate-y FUN Treasure Drop
Learn More

Take it outside!
Plan your gefaway today
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VISITOR DATA

h————l

Beach

-~

INQUIRIES --Top Sources

N\

VISITOR GUIDES \

500 September 95
400 Subscriptions
300
200 ' Total 39,454
100 Subscriptions
’ P & &
Webform - General VISIT Beach
Request eNeﬁsSlgn In'?ulry— FLORIDA Charr;ber Mailed to date 72,958
o] orm 0
\ Commerce / (2017) /
/ \ 4 P I 4 PANDORA RADIO )
AIRPORT ACTIVITY Visitor Airport September unique listeners:
Info Desk 3,062
Deplanements Center
1825 832 September hours listened:
August August ' 1,795
2017 2016 \_ J CTR: 0.14% )
44,048 38,477
/ INQUIRIES - Ton States \
YTD 2017 YTD 2016
80
334,519 313,476 60
SARRRNNEE
28 '
2 N\ 2 2
& + &} ‘—) S RN ,'\ ’b
*NOTE: Data for Northwest Florida <<\0‘\ o (&o (\OQ’Q e{\& \06 v\%@ \\\\Q o('\“
Beaches Int’l Airport N2 A

.

%

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
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October 2017 Activity Dashboard

WEBSITE DATA

-— e s s .

. Panama City

Beach

\_

/ WEBSITE ACTIVITY* \ / WEBSITE VISITORS \
Top States
2017 2016
Number of Sessions 235,582 190,241 20000
Length of Session (minutes) 1:36 1:59 60000
40000
i i 20000 '
Page Views Per Session 1.77 1.96 0 ' ' P O D Do
% of Unique Visits 70.34% 62.86% E R L F DN DL
‘<\°‘\ & & & < N ob\,b & & ©
\ / ML DR NS
<
/ WEBSITE TRAFFIC SOURCES \ \ /
2.59% 8.08% , 0.08% / TOP WEB PAGES \
11.72%
1. webcam 43,725 6. events 20,004
16.64% 2. make it yours 24,464 7. pirate’s fest 12,116
3. homepage 24,223 8. attractions 10,568
17.78%
4. thingstodo 22,772 9.attractions&entertainment 9,902
= Organic Search = Paid Search
= Social = Direct 5. thunder beach 20,255 10. bloody mary music fest 9,340
= Referral = (Other)

( WEBSITE TRAFFIC - October

15000

10000

5000

o

2016 vs. 2017

—=@=2017 =0=2016

1 2 3 4 5 6 7 8 9 10 11 12 13 14 15 16 17 18 19 20 21 22 23 24 25 26 27 28 29 30 31

%
N

J

*Last year during this month, Hurricane Hermine hit the panhandle and due to these events, Pepsi Gulf Coast Jam was cancelled, causing an influx

of visitation to our website.
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MEDIA DATA I
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MEDIA IMPRESSIONS

Paid Media 14,799,476
Earned Media 48,826,552

PR Coverage Includes:

@) The Daily Meal  Indianapolis

Al the food that's fit to eat

TravelingMem - DeltaStyle

S

%

-

\_

@Visit_PCB

@ChasinTheSunTV

Beach

TWITTER

New Followers: 342
Impressions: 72K
Total Followers: 38.8K

New Followers: -2
Impressions: 753
Total Followers: 185

~N

-

@Visit_PCB

@ChasinTheSunTV

FACEBOOK—ORGANIC

Visit Panama City Beach

Likes: 546,815
Total Impressions: 11,607,903
City Your Fans
Marietta, GA 6.836
Atlanta, GA 6,791
Panama City, FL 6,000
Houston, TX 5.676
Nashville, TN 5.667
Columbus, GA 5,612
Tallahassee, FL 4827
Louisville, KY 4,662
Panama City Beach, FL 4,245
Jacksonville, FL 4,17

Chasin” the SunTV
Likes: 3,467

INSTAGRAM

New Followers: 300
Total: 23.3K

New Followers: 10
Total: 542

Total Impressions: 86,201

City

Panama City, FL

Panama City Beach, FL

Bay Country, MD

Jacksonville, FL

Upper Grand Lagoon, FL

Lynn Haven, FL

Panama City, Panama ___

Houston, TX

Dothan, AL

Tallahassee, FL

Your Fans

305

177

a7

50

49

33

24

24

J

@
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REAL. FUN. BEACH.

FACEBOOK & INSTAGRAM—PAID

Visit Panama City Beach
Sponsored « &

Facebook Impressions:

Fall is an eventful season at the #RealFUNBeach - you won't want to

6[89 1 ,444 miss the actiont
-y

-~

-

" n e, -
- .

b g

- i

CTR: 2.50%

Eme o

Bloody Mary & Music Festival Thunder Beach Motoreycle
Learn More Rally

Visit Panama City Beach M Sponsored - @
Sponsored ¢ o

New experiences, memories and adventures are waiting for you at the
Play and get pampered at the #RealFunBeach - the perfect romantic #RealFunBeach!
getaway.

The perfect view Watel Saianis SLnsats Instagram-worthy beaches Best. Selfie, Ever.
Learn More
Learn More
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VISITOR DATA [

" s s s .

/ INQUIRIES --Top Sources \ / VIO CUIDES \

200 Octobgr . 51
600 Subscriptions
500
400
300 Total 39,497
200 Subscriptions
100 a & =5

0

VISIT  Webform- Beach Texas General
Request FLORIDA eNews Chamber Monthly Inquiry - Mailed to date 72,988
Sign Up of Form (2017)

. N y
7

\ 4 Seone I PANDORA RADIO
AIRPORT ACTIVITY Visitor Airport October unique listeners: 3,233
Info Desk
Deplanements Center October hours listened: 1,624
1,833 934 CTR: 0.16%
September September
2017 2016 \_ ) \ /
35,402 37,084
/ INQUIRIES - Top States \
YTD 2017 YTD 2016
80
369,921 350,560 60
: jilnn
20
0 ]
&) N\ 2 2 .
’\ + °o s SN & -@Q < .\ fz,
*NOTE: Data for Northwest Florida SR bzé & ° Q/&Q & ?\%& N
Beaches Int’l Airport NG A

- AN /

It is the mission of the Panama City Beach Convention & Visitors Bureau and the Bay County Tourist Development Council to promote a

positive image for Panama City Beach, increase tourism and coordinate the marketing efforts of the total tourism community. This
report is provided on a monthly basis compiled by CVB staff as a measurement of performance based on industry standards. For more
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