
“I AM THANKFUL” MINI-CAMPAIGN
DECEMBER 12, 2018

Goal: KEEP PCB TOP OF MIND
Use inspirational messaging to encourage visitors to start planning 
their spring and summer vacations



I AM THANKFUL | BACKGROUND
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To kick off our post hurricane messaging, we created a mini-campaign  for 
the week of Thanksgiving to capture the real people of PCB and their 
authentic gratitude during this time.

We saw many passionate locals and loyal visitors expressing their thanks on 
social  media. 

We wanted to expand the reach of this conversation, and the mini-
campaign  allowed those outside PCB to see how the community was 
coming together and  growing stronger.



I AM THANKFUL | GOAL
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The goal of this campaign was to bring Panama City Beach back to top of mind for loyalists and locals. 

We also wanted  to shift the conversation from the hurricane’s destruction to a more positive focus on 
the locals. 

Thankfully, Panama City  Beach suffered significantly less damage from the hurricane than nearby 
communities, so we wanted to take this  opportunity to show our gratefulness.

This campaign led to the “Real PCB” campaign, which is designed to give updates about PCB and let 
everyone outside  the destination know that “we are OK and are getting ready for you to come back 
and reunite with your paradise.”



I AM THANKFUL | CREATIVE
MONDAY | STATIC POST | FB AND IG

TUESDAY | IG CAROUSEL | FB MULTI-PHOTO POST

THURSDAY | IG CAROUSEL | FB MULTI-PHOTO POST

FRIDAY | STATIC POST | FB AND IG

Post Copy
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And we love you too! Whether PCB is  
your home or your home away from  
home, the strength of our community  is 
something to be thankful for. What  are 
you thankful for?

Post Copy

In the true spirit of Thanksgiving, we are reflecting on all the things  we are 
thankful for in Panama City Beach. Today we are thankful for  the simple 
serenity of sugar-white sand and turquoise
water. #RealFunBeach

Post Copy

Happy Thanksgiving from the #RealFunBeach! At the end of the day, we
are all thankful for each other, the moments shared, the memories
made and the place that always brings out the best in us.

WEDNESDAY | STATIC POST | FB AND IG

Post Copy

We are all thankful for any opportunity to lose the shoes and enjoy  long 
walks with our toes in the sugar-white sand.

Post Copy

Today we are all thankful for the simple joys found in Panama City Beach,
the people who make them possible and the loved ones we share them
with.



PEOPLE REACHED: 220K

REACTIONS, COMMENTS & SHARES: 16,622

I AM THANKFUL | RESULTS
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I AM THANKFUL | RESULTS

Through the “I Am Thankful” campaign, we were able to shift the conversation of the hurricane to be more about the love and appreciation  people have 
for Panama City Beach. We also turned our loyalists into advocates by not only encouraging them to share their stories, but  also to help us educate about 
the differences between Panama City Beach and Panama City.
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“REAL PCB” MINI CAMPAIGN 
December & January 2019



REAL PCB | TUNE IN TO CURRENT UPDATES WITH PCB LOCALS
Captured REAL footage of the current PCB conditions | Real PCB Template



#REALPCB
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Lodging update 
from Lori Allen

Dog beach update Panhandle
Helicopter Update

https://youtu.be/_uDt1s3GZWc
https://youtu.be/kpqikXH_Voc
https://youtu.be/cMHA2xWGtkg


REAL PCB WEBSITE LANDING PAGE



“HOW DO YOU PCB” CAMPAIGN 
January & February 2019



HOW DO YOU PCB? Featuring the best of our PCB Community

To solicit UGC content from our loyal fans. 



HOW DO YOU PCB? Featuring the best of our PCB Community

We will launch a social media campaign leading our users to a microsite to submit their images, 
videos and stories of PCB



HOW DO YOU PCB? Featuring the best of our PCB Community



“MAKE IT YOURS CAMPAIGN 
transition end of February into March | utilizing refreshed creative with our PCB Loyalists leading the way



THANK YOU

• Visit Florida Grant

• Launch of VisitPanamaCItyBeach.com (present to the Board of Directors 
next month

• Launch of the new sports complex website January 23


