
event: unwined june 2021

VISIT PANAMA CITY BEACH, FLORIDA
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Opportunity statement:
Panama City Beach set out to change visitor perception of the destination for the month of March and change the narrative with an outdoor 
food and wine event, called UNwineD. 

Presented in partnership with Southern Living magazine, the two-day southern garden party took place June 4 & 5 at Aaron Bessant Park and 
featured superb craft beer, spirits and wine from around the world, plus culinary creations by Northwest Florida’s leading chefs along with a live 
musical performance by Ayron Jones.
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goal:
In 2017, the purpose of this event was to change the narrative of the negative spring break coverage of the destination by showcasing a unique 
food and wine festival featuring an elegant Southern garden party with a family-friendly atmosphere.

The ultimate goal and anticipated outcome was to entice visitors from Visit Panama City Beach’s core feeder markets to engage in a cultural and 
culinary experience over the weekend. This type of event had never been offered in Panama City Beach before its launch in 2017.

2018 was the second year for this event.

2019 was the third year for the event and extremely important to once again change the narrative of the perception issues associated with post 
Hurricane Michael damage. While Panama City Beach was mostly unscathed by the damage, other parts of Bay County received extensive 
damage.  As tourism is extremely important to the economy in Bay County, Panama City Beach had to showcase the destination was fine and 
welcoming visitors for spring and summer travel.  

By hosting a beautiful, elegant afternoon garden party, visitors were assured the destination was open and welcoming visitors for spring and 
summer vacations. 

§ 2020 was cancelled due to the Pandemic.

§ 2021 took place on June 4 & 5 as a rescheduled event.

§ 2022 returns to the third weekend of March, March 18 & 19
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THE EVENT: southern living Friday night kick-off party
Friday, JUNE 4 | aaron bessant park
Southern Living readers and friends gathered in Panama City Beach, Florida to kick-off UNwineD with an exclusive VIP southern garden party 
presented by Southern Living at Aaron Bessant Park.  
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THE EVENT: grand afternoon tasting
saturday, JUNE 5 | aaron bessant park

The Saturday afternoon of UNwineD began with the Grand Tasting and did not disappoint. The event sold out with 1600 attendees.  
The event featured an afternoon garden party with a delicious selection of local seafood, fine wines, craft beer and spirits.
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The event | recap video
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MARKETING billboards & Poster
Rack Card  |  Poster  |  Snapchat Filter  |  Facebook  |  Billboards |  Magazine ads  |  Digital Banners  |  Handbills  | Editorial Coverage
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MARKETING |  
Rack Card  |  Poster |  Snapchat Filter  |  Facebook  |  Billboards  |  Print ads  |  Digital Banners  |  Handbills  | Editorial Coverage
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MARKETING entertainment | concert:
Rack Card  |  Poster |  Snapchat Filter  |  Facebook  |  Billboards  |  Magazine ads  |  Digital Banners  | Editorial Coverage
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MARKETING | Digital:
Rack Card  |  Poster  |  Snapchat Filter  |  Facebook  |  Billboards  |  Magazine ads  |  Digital Banners  |  Handbills  | Editorial Coverage

Rack Card
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MARKETING | southern Living pARTNERSHIP
|  Facebook  |  Magazine ads  |  Digital Banners  |  Editorial Coverage | Visit PCB and SL website Hub

Southern Living Partnership Objectives & Strategies
Through distinct print, digital and event executions, Better Homes & Gardens, 
Coastal Living and Southern Living worked together to set Panama City Beach apart 
from the other destinations.

• Brand elevation
• Event support
• Website traffic (volume & quality engagement)
• Destination visitation 
• Perception issues

These brands engage with PCB’s key segments.
There are nearly 58 million consumers that read or visit these publications.

Southern Living promoted the UNwineD event weekend through cross-brand and 
multi-platform executions.
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UNwineD 2021 Creative: SOCIAL



PUBLIC RELATIONS | media fam tour
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PUBLIC RELATIONS | media fam tour
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PUBLIC RELATIONS | unwined influencer | journalists fam tour results
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RESULTS:
5 Influencers

15 Instagram Static Posts
98 Instagram Stories
1,459,500 Followers

218,500 + Engagements
3.2M Reach

26.6M Potential Impressions

Total: $2.3M Estimated Media Value

Still Tracking:
Leslie Royal | Upscale Magazine



PUBLIC RELATIONS | unwined coverage
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FEATURES:
Forbes

Gannett Media
Good Life Magazine

Nashville Scene
Southern Living

Travel Girl
Panama City Living

VIE Magazine
Circuit

Visit Panama City Beach Vacation Guide



Media FLIGHT



Marketing | social media plan
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Facebook event page:
17.8K people responded
599.1K people reached
36.1K event page views

Snapchat:
223 swipes
58 uses
2.3K views

Website Analytics:
35,587 sessions
29,017 new users
Average site duration: 1:22
+12.44% New Website Sessions



UNWINED 2021 results:

UNwineD Display drove 446 hotel bookings (based on Adara Impact)

Visit Panama City Beach was able to track attendees through the ticket purchase process and the 
results were overwhelmingly positive.

§ Friday Night VIP Kick Off: SOLD OUT (2 Weeks early)
§ Grand Afternoon Tasting:  SOLD OUT
§ 1600 attendees
§ 7 Restaurants
§ 16 craft beer Vendors
§ 19 wine Vendors
§ 16 spirit Vendors
§ 3 Seltzer Vendors

22 States Represented:  AL, AR, AZ, CA, CO, CT, FL, GA, HI, IL, IN, KY, LA, MD, ME, MI, MO, MS, NC, 
NM, NY, OK, TN, TX, UT, VA
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Local – 38.16
Florida (Including local) – 52.4
Alabama – 21.85
Georgia – 16.54
All other – 9.21



Thank you.
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