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• PRE-PLANNING & RESEARCH

• GO IN WITH A VISION, BUT ABILITY 
TO PIVOT

• OVERSHOOT VS. UNDERSHOOT

• PROMPT FOR LONGER, 
MEANINGFUL ANSWERS 

• WRITE/SPEAK CONVERSATIONALLY

• HAVE FUN & BE CREATIVE!
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PTN PUBLIC RELATIONS LOCAL/REGIONAL MEDIA SOCIAL MEDIA

Pa Live! FAQ | PAhomepage.com

https://www.pahomepage.com/pa-live/sponsored-content/serving-up-some-lobster-with-bonnie-and-clyde-pub-and-grill/
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