Size and Structure of the U.S. Overnight Travel Market
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Size and Structure of Pocono Mountains's Domestic Travel Market
Base: 2018 Overnight Person-Trips
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Size of Pocono Mountains Overnight Travel Market - Adults vs.
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Pocono Mountains's Overnight Trip Expenditures

Base: 2018 Overnight Person-Trips
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Pocono Mountains's Overnight Trip Characteristics

Main Purpose of Trip
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Pocono Mountains's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips
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Pocono Mountains's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips
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Pocono Mountains's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Size of Travel Party Percent Who Traveled Alone
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Pocono Mountains's Overnight Trip Characteristics

Base: 2018 Overnight Person-Trips

Transportation Accommodations
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Pocono Mountains: Pre-Trip

Base: 2018 Overnight Person-Trips

Trip Planning Information Sources Devices Used for Trip Planning
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Pocono Mountains: Pre-Trip

Base: 2018 Overnight Person-Trips

Method of Booking
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Pocono Mountains: During Trip
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Activities of Special Interest (Top 5)
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Pocono Mountains: During Trip

Base: 2018 Overnight Person-Trips

Online Social Media Use by Travelers Devices Using During Trip
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Pocono Mountains: During Trip

Base: 2018 Overnight Person-Trips
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Demographic Profile of Overnight Pocono Mountains Visitors

Base: 2018 Overnight Person-Trips

Gender Age
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Demographic Profile of Overnight Pocono Mountains Visitors

Base: 2018 Overnight Person-Trips

Education Employment
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Demographic Profile of Overnight Pocono Mountains Visitors

Base: 2018 Overnight Person-Trips

Household Size

1 member 2 members 3 members 4 members 5+ members
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Children in Household
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