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Dear Supporters and Friends,

On behalf of the board of directors and staff of the Providence Warwick Convention & Visitors Bureau 
(PWCVB), we are pleased to present our Annual Report for the Fiscal Year 2019, which ran from July 
2018 through June 2019.

We are proud to represent more than 400 partners from throughout the Greater Providence area and 
to promote a destination that is both well established and ripe with promise. Our organization works on 
your behalf, selling and marketing Providence, Warwick and all of Rhode Island to meeting and sporting 
event planners, as well as leisure tourists.

This was a year of great change for the PWCVB, as our longtime President and CEO Martha Sheridan 
left to pursue other opportunities. With Martha at the helm, the bureau and the destination flourished and 
we thank her for more than a decade of excellent leadership. 

After an extensive nationwide search, Kristen Adamo was named president and CEO. As the former vice 
president of marketing and communications at the bureau, Kristen blends her destination and institutional 
knowledge with the fresh perspective that new leadership brings. 

In fact, that balance of experience and opportunity was really the hallmark of this past fiscal year. We 
welcomed new hotels in to the market, while maintaining strong occupancy and rate.  New staff and 
new board members brought different talents and fresh energy to a seasoned group and reinvigorated 
the way in which we do business. The PWCVB closed out the year proud of its accomplishments and 
poised for the future. 

This report both reflects those past accomplishments and points the way to a bright and prosperous 
future. FY19 was a pivotal year in both the evolution of the Providence Warwick Convention & Visitors 
Bureau and in the local tourism industry. We face FY20 with energy and enthusiasm.  

Sincerely,

Kimberly Greene
Chairperson





FY2019
By the Numb₃rs
Providence Warwick Convention & Visitors Bureau

MEETINGS, CONVENTION 
AND SPORTING EVENTS 
ASSISTED BY THE PWCVB 
CONVENTION 
SERVICES TEAM

242

P A G E  V I E W S 
ON GOPROVIDENCE.COM

4.2M
DIRECT SPENDING 
OF THE $87M ON
SPORTING EVENTS

A L O N E

$32.6M

TRAVEL JOURNALISTS 
AND INFLUENCERS 
HOSTED BY THE PWCVB

83

PEOPLE ENGAGED 
ON PWCVB FACEBOOK, 
TWITTER AND INSTAGRAM 

CHANNELS

151,677

HOTEL ROOM NIGHTS 

BOOKED 
IN CONJUNCTION 
WITH THOSE EVENTS

123,132

DIRECT SPENDING 
VALUE OF THOSE 

E V E N TS

$87M

MEETINGS, CONVENTIONS 

AND SPORTING 
EVENTS BOOKED
FOR FUTURE YEARS

284

TRADE SHOWS 
AT WHICH PWCVB REPS 

PROMOTED 
PROVIDENCE, WARWICK 
AND ALL OF RHODE ISLAND

18



Marketing & Communications
The PWCVB marketing team serves as an in-house agency for the organization and provides marketing support to its more than 400 partners. Its job 
is to develop strategies, programs and materials that promote the destination as the premier spot for meetings, conventions, sporting events and leisure 
travel. The department also includes partnership development and visitor services.

The PWCVB’s leisure marketing strategy for FY19 focused on positioning the destination as a preeminent second-tier city with a rich history and a bright 
future. Working with an even wider swath of community organizations provided the PWCVB with both new newsgathering opportunities and new 
channels to spread those stories and messages. The PWCVB began building upon its established strengths to discover fresh marketing angles that have 
revitalized its efforts, in both leisure and meetings marketing.

LEISURE CAMPAIGN

MEETINGS CAMPAIGNAdvertising
The PWCVB marketing team simultaneously deployed three different 
advertising campaigns aimed at very distinct markets. Leisure advertising 
continued to focus on the wide variety of activities the city has to offer, and 
on the ability to curate one’s own experience, using the tagline “Pick Your 
Providence.” The advertising buy focused on the Northeast Corridor and 
included a partnership with the City of Warwick, enabling the PWCVB to 
stretch its marketing dollars further.

Meeting and convention advertising reflected the invigorated economic 
climate and the many development projects occurring in both Providence 
and Warwick. Bearing the tagline “You Need to Be Here,” the ads are 
part of a strategic advertising buy, which includes print, digital, search 
engine marketing and key sponsorships.

The final campaign, undertaken for the RI Sports Commission, aimed its 
messaging at sporting event planners. Because the bulk of large-scale 
sports events in the state are at the interscholastic level, these ads focused 
on Rhode Island’s dual appeal as a great place to hold an event and to 
vacation with the family.

After all, Providence, RI was founded on the notion that you 
should be able to do what you want to do and think what 
you want to think. We take that to heart.

Bring your family or travel solo. Indulge in delicious meals 
or bike through cityscapes and scenic vistas. Learn a new 
skill or loll lazily in a gondola watching the world glide by. 
Do all of it. Or do your own thing.

We have so much to do, see, eat, play, create, watch — the 
combinations are endless. It’s up to you.  

PICK YOUR PROVIDENCE

1.800.233.1636

print

print

web

web

You think you know us — New England charm, 
easy accessibility, incredible restaurants. But there’s 
a new chapter to our story. More hotels offering 
a varied product. A centralized transportation 
hub with convenient access to air and rail service. 
Innovators investing in a growing economy.

Nearly 400 years of creative thinking and an 
independent spirit have led Providence and 
Warwick, RI to this moment. This is our time. This is 
the place. You need to be here. 

401.456.0200  |  Meetings@GoProvidence.com
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Web
The PWCVB continued to refine GoProvidence.com in FY19. 
The marketing team developed a fully integrated, yearlong 
calendar of key events, scheduled blog post about those 
events and promoted the blog content through social media. 
The team also recruited many “guest bloggers” to write entries 
and promote them. Popular blog posts included one featuring 
the much-anticipated release of the WaterFire schedule, with 
more than 34,000 views, and a post highlighting the Jack-O-
Lantern Spectacular’s Theme Nights, which topped 24,000 
views. Digital advertising was adjusted to reflect current 
campaigns. All efforts were designed to point back to the 
website.

The PWCVB’s marketing campaigns employ contesting 
whenever possible, which drives visitors to the website and 
increases our email database through online entries. Our 
annual December Gift-A-Day Giveaway featured 24 days 
of prizes and drove traffic to the site and allowed for visibility 
for our partners through their prize offerings.

As a result of these strategic and cohesive efforts, 
GoProvidence.com garnered 1.44 million visits and 4.2 
million page views in FY19. Overall visits to the site increased 
by 3%, with organic visits increasing by 2%. A focus on 
social media traffic paid off, with a 22% growth for the social 
channel compared to 3% for 2017–2018.

Social Media
As more people use social media channels for information 
gathering, the PWCVB continues to develop social media 
channel-specific content, in addition to its traditional web 
content. In order to cut through the social media clutter, the 
PWCVB used a mix of timely posts about current events such 
as WaterFire or Comic Con, live Facebook and Instagram 
video of local happenings, strategic social media advertising, 
and partnerships with local media, like-minded organizations 
and key influencers. The PWCVB continued its partnership 
with the Providence Journal this year on a culinary video 
series called “Small Bites.” These short demonstration videos 
featuring local chefs are released via both the PWCVB and 
Providence Journal social media channels and websites. 
There is also a printed companion piece in the food section 
of the newspaper and on the GoProvidence.com blog. 

As a result of its social media marketing efforts, the PWCVB 
ended FY19 with 75,177 Facebook followers, 43,000 Twitter 
followers and 33,500 Instagram followers.

web





FY19 featured a period of transition at the PWCVB. In December 2018, 
after serving as bureau president and CEO for more than a decade, Martha 
Sheridan left to assume the same role at the Greater Boston Convention 
& Visitors Bureau. Enormous strides were made under her leadership that 
established a solid foundation for future successes for the bureau and 
Providence/Warwick destination.

While the PWCVB board of directors conducted a nationwide search for 
Sheridan’s successor, Vice President of Sales and Services Tom Riel took the 
helm as acting CEO for fi ve months without missing a beat.

In April 2019, the PWCVB’s Vice President of Marketing and Communications 
Kristen Adamo was named president and CEO of the bureau. Having spent 
nearly 15 years at the PWCVB, Adamo had been the primary architect for its 
marketing and communications strategy. A seasoned strategic planner, she 
works with the PWCVB’s senior leadership team and board to develop long- 
and short-term goals and metrics.

LEADERSHIP  TRANSITION
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Working with Lou Hammond Group, Rhode Island’s PR 
agency NJF, and its own resources to position Providence 
and Rhode Island as a premier travel destination, the 
PWCVB undertook an extensive public relations program, 
which included: developing appropriate communications 
tools to target the media; utilizing social media channels 
to reach out to journalists; working closely with partner 
organizations; and identifying and targeting travel trade 
and leisure consumer publications to support sales, 
marketing and membership efforts. The PWCVB hosted 
83 journalists and infl uencers in the destination in FY19. 
The team also conducted deskside media visits in Boston, 
New York, Austin, Texas and Dublin, Ireland. Additionally, 
the PWCVB was a sponsor at TravelCon 2019, which was 
held in Boston and was attended by 800 bloggers, social 
media infl uencers and journalists.

The PWCVB’s public relations efforts at the national level 
continued to be successful, with coverage about the 
destination that included several large stories on CNN.com 
and features in The Washington Post and AFAR, as well 
as placements in Maxim, Time Out New York, the Boston 
Herald, Forbes (online), Men’s Journal (online), The Daily 
Meal (online) and Pure Wow (online) among many others. 
Providence was once again named a “City to Watch” by 
Worth magazine and Mayor Elorza was invited to speak 
at the publication’s Cities Summit in June 2019.
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Special Events
For more than a decade, Providence Restaurant Weeks has been providing visitors 
and locals with the chance to sample the area’s critically-lauded restaurant scene. 
In FY19, both the January and July events featured nearly 100 restaurants serving 
three-course, prix fi xe lunches for $16.95, and/or three-course prix fi xe dinners for 
$29.95 or $34.95. Another long-standing and popular event, the Federal Hill Stroll, 
drew nearly 900 people to the iconic Providence neighborhood by offering patrons 
discounts and samples from about 20 restaurants and businesses, as well as two 
beverages, for $30 plus tax.

The PWCVB operates two visitor centers — a main 
information desk located in the RI Convention Center 
and a satellite location in the PWCVB’s main offi ces at 
the IGT Building. In FY19, the Visitors Center fulfi lled more 
than 2,500 requests for visitor information; operated the 
main Visitors Center six days a week; and worked with 
the convention services team to monitor and staff visitor 
information tables in additional locations during larger 
meetings, conventions and sporting events.

The PWCVB operates two visitor centers — a main 
Visitors Center
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Gertrude I. Johnson 

 (1876-1961) 

Mary T. Wales 

 (1874-1952) 

In 1914, Gertrude Johnson and Mary Wales founded 

Johnson & Wales University. Beginning with one student 

and one typewriter, the women ran the school until their 

retirement in 1947. 

James Bucklin 

(1801-1890) 

The most notable Providence 

architect in the 19th century, Bucklin’s 

Greek Revival work is still v
isible 

today. Bucklin designed hundreds of 

structures across the state. 

Barnaby Evans

(born 1953)

The artist behind WaterFire, 

Barnaby Evans is responsible 

for creating the “crown jewel” of 

the city’s modern renaissance. 

A graduate of Brown University, 

Evans is an artist who uses 

public art to rethink urban space. 

“(WaterFire) is designed so people can interact with each other, with the 

artwork and with the urban environment.” 

Margaret Fuller 

 (1810-1850) 

Noted Transcendentalist writer Margaret 

Fuller taught at the Greene Street School 

in Providence from 1837-1839, fostering 

self-refl ection and independence in 

young women. 

Bill Warner is often cited as having the 

greatest impact on revitalizing downtown 

Providence during the 1980s and 90s, 

leading the redevelopment of its historic 

waterfront to create Waterplace Park. 

William D.  “Bill” Warner 

 (1929-2012) 

Vincent “Buddy” Cianci 

(1941-2016)

A famous fi gure in Providence political history, 

Buddy Cianci served as the city’s mayor from 

1974 to 1984 and 1991 to 2002. Cianci’s 

sometimes turbulent time in offi ce is noted for its 

substantial redevelopment efforts.  

Umberto Crenca 

(born 1950) 

Founder of AS220, Umberto 

Crenca was honored by 

President Obama for “his work 

on building a collaborative 

community committed to 

supporting exchange of 

knowledge between innovative 

makers and creative thinkers.”

Anne Philomena Haven 

(1842-1912)

Anne Haven, an immigrant widow, founded Haven 

Brothers, one of the oldest restaurants on wheels. The 

lunch cart grew into a legendary Providence food 

establishment still in operation today near City Hall.

Christiana Carteaux 

Bannister 

(1819-1902) 

Known as “Madame Carteaux,” 

Christiana Carteaux Bannister 

was an astute businesswoman, 

hairdresser and abolitionist. She 

was married to renowned artist 

Edward Mitchell Bannister.

“We can only be stronger as 

a community when we realize 

we each come with a unique 

inquisitiveness …” 

THE GEOGRAPHICAL, POLITICAL, ECONOMIC AND CULTURAL CORE OF RHODE ISLAND’S 

CAPITAL, PROVIDENCE’S DOWNTOWN NEIGHBORHOOD IS BORDERED BY THE PROVIDENCE 

RIVER AND INTERSTATE 95.

Colonial Providence was born on the East Side along the Providence River, but with both the success of the mercantile trade and the industrial revolution, 

the small city expanded west. With the advent of technology, Providence became a bustling manufacturing town. The metal machinery, textiles, 

silverware and jewelry industries all fl ourished due to the extensive railroad network. By the late 19th century, Providence was the transportation 

hub of southeastern New England and attracted a variety of industrialists, bankers and businessmen to its downtown. 

The 20th century was an era that started with optimism, followed by the harsh reality of the depression and, ultimately, a transition for downtown. 

Providence was one of the wealthiest cities in the U.S. in the early 1900s. The opening of cultural and social hubs, like the Providence Biltmore Hotel, 

provided Rhode Islanders a place to gather and celebrate in style. This era also saw the creation of Providence’s modern skyline with new Art Deco 

structures, now icons of this prosperous time in Providence’s history. The Great Depression, as well as other recessions in the mid-20th century, 

shuttered those once thriving businesses and halted building activity downtown. As a result of preservation efforts, many architecturally signifi cant 

buildings from Providence’s past still st
and today, refashioned to fi t the needs of 21st-century organizations.

Today, downtown Providence is a vibrant mix of nationally recognized arts and cultural institutions, top-ranked restaurants, world-renowned 

universities, creative industries, fi nancial and legal fi rms, and locally owned businesses earning the city the name, “The Creative Capital.” Preservation 

and an appreciation for architecture and history are a constant thread in this neighborhood’s story.

HISTORIC TIMELINE

1994

1800

1750

1850

1900

1950

2000

1636
Providence founded by 

Roger Williams
1835
Providence and Boston 

Railroad begins operating

1875

1877

Cornerstone of City Hall 

laid on June 24

Rhode Island School of Design 

(RISD) is founded
1848
Union Railroad Station opens

1986
Providence River 

Relocation Project begins

1966
Fox Point Hurricane Barrier 

completed, fi rst of its type in the U.S.

1938

1914

Hurricane of 1938, Providence 

submerged under nearly 11-foot 

storm tide

Johnson & Wales University 

is founded

1815

Great Gale hits 

Providence, caused 

severe damage and 

fl ooding

1776
Rhode Island is the 

fi rst colony to declare 

independence from 

Great Britain

1790
Population is 6,380

1764
Brown University 

is founded

1829

Providence 

Journal begins 

daily publishing

1847 1868

Providence and 

Worcester Railroad 

begins operating
Beginning of Providence’s 

Golden Age

1900
Population is 175,597

1940
Peak population is 

253,504

1954
Hurricane Carol, downtown 

Providence fl ooded 

Waterplace Park 

opens and WaterFire 

debuts
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HISTORICAL 
WALKING TOURS
Two terms are always thrown around when describing 
Providence: walkable and historic. The PWCVB’s four 
self-guided historical walking tours allow visitors to 
explore the city at their own pace while learning about 
its rich past. Explore the historic East Side, the rich culture 
of the West Side, the evolution of the Jewelry District, and 
the reinvention of Downtown.

Copies of these maps are available at both Visitors Center 
locations and offer snippets of the city’s fascinating 
history, local lore and quirky tales. More than 27,000 
copies were printed in FY19 alone.

In addition to physical maps, each walking tour is also 
available online at GoProvidence.com along with 
additional information about many points of interest. This 
section of the website received nearly 67,000 page views 
last year.

The success of these self-guided tours will continue 
through FY20 with the addition of a fi fth map focused on 
early black history and a self-guided, mobile app-based 
Providence driving tour.

Providence Walks: The West Side
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Providence Personalities
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Ebenezer Knight Dexter(1773-1824)

Thomas Wilson Dorr (1805-1854) 

The Tirocchi SistersAnna (1884-1947) & Laura (1891-1982)

Anna Garlin Spencer  (1851-1931) 

Maritcha Remond Lyons(1848-1929)

James Eddy (1806-1888) Sarah J. Eddy (1851-1945) 

Maritcha Remond Lyons testifi ed before 
the Rhode Island General Assembly at the age of 16 to end public school 

segregation in Providence and became 
the fi rst African-American to graduate 
from Providence High School.

James Eddy was a wealthy art dealer and radical reformer who built a temple dedicated to his independent-minded religion.

Sarah J. Eddy was James Eddy’s daughter and a radical 

in her own right, fi ghting for women’s suffrage, social 

justice, and the humane treatment of animals, as well as 

being an accomplished artist and photographer.
“The true religion is one of faith in an Infi nite Righteousness and Love, and the    

   working out of those principles of the Divine nature in human life.”

Ebenezer Knight Dexter was a role model of civic philanthropy, leaving large 

donations of land to the poor and the public good.The base of his monument on the Dexter Training Ground is inscribed: 

“Leaving nothing but a headstone to mark our passage through         

  life does not make the world better. They live best who serve                

  humanity the most.”

Thomas Wilson Dorr was the scion of an old and wealthy family who fought to expand voting rights and led a failed rebellion in 1842.

The Tirocchi Sisters immigrated from Italy 
and dressed the elite of Providence in Paris-
inspired couture for more than 40 years.

Anna Garlin Spencer was the fi rst female ordained minister in Rhode Island, a journalist, and a leader in social work, social justice and equality.

Raymond L.S. Patriarca (1908-1984) 
Raymond L.S. Patriarca was the head of 
one of the most powerful and ruthless 
organized crime syndicates in the U.S.

“Why do a lot of young fellows do a lot    of things, when they haven’t a father?”

Luigi Nimini  (1868-1912) Luigi Nimini was a Verona-born labor organizer, 
newspaper publisher, and activist for the rights of 
the poor and working class. 

“The wealthy pamper their passions with        
  the money earned by the people, while  
  the producers of wealth starve in their    
  barren homes.”

STORIES OF IMMIGRATION AND ACTIVISM IN A GLOBAL 

NEIGHBORHOODBeyond Interstate 95 lies Providence’s West Side. A bridge arching over the interstate takes you into the city 

of immigrants and strivers, of industrialists in Broadway mansions and mill workers in cramped triple-deckers. 

The Colonial town, built on shipping and the slave trade, huddled along the Providence River. By the early 

19th century, textile mills had changed the economy, the result of Eli Whitney’s cotton gin and Samuel Slater’s 

industrial espionage. The new manufacturing city spread across the low-lying fl ats of the Weybosset side and 

climbed the hills south of the Woonasquatucket River. The mills needed labor and recruiters looked abroad. First, the Irish from the mill towns of Ulster fl ooded in 

after 1845 to escape the famine. By 1865, a third of Providence’s 55,000 residents were Irish born; many 

settled at the east end of Atwells Avenue and further west around the mills of Olneyville.

After 1880, a sweeping current of immigration from Southern Europe poured into Providence on Fabre Line 

ships from Naples. The Italian arrivals worked in the mills and jewelry factories of the “Beehive of Industry,” 

a common nickname for Providence at the time. The turn of the century saw massive global migrations, and 

many nationalities contributed to the life of the multilingual city: Germans, Swedes, Portuguese, Polish and 

French Canadians; Jews escaping riots and attacks in Russia; and Armenians fl eeing massacre. Many found 

a home on the city’s West Side.
By 1915, two-thirds of Providence’s 250,000 residents were immigrants or the children of immigrants. Income 

inequality was glaring and never more visible than on the West Side where the Broadway mansions of the 

elite fronted the factories and tenements of the back streets. The West Side’s radicals and reformers spoke their 

mind and fought for change. 
In 1921, the fl ow of immigrants was stanched by restrictive quota laws targeting Southern Europeans. Not until 

1965 did the quota system change, bringing new arrivals to diversify a city struggling with the loss of industry. 

Today the West Side is a dynamic community, home to those native-born and immigrant, coming from every 

corner of our country and our planet to build a better life in Providence. Mexico, the Dominican Republic, 

Peru and Guatemala; the Hmong, Cambodians and Vietnamese; Africans from Ghana, Liberia and Nigeria 

are all represented.

Walk the West Side and see the city of the Irish famine and French Canadian mill workers, the Italian diaspora 

and Armenian refuge, and the new city being built in one of the most diverse communities in America.

Providence Population 2010Total Population: 178,042

Today’s immigrants arrive under an 
immigration program designed by 
Congress and enacted in 1965. The 
refugees and asylum seekers living 
in today’s Providence are fl eeing 
political upheaval and violent 
confl icts in their home countries, 
and include (without being limited 
to) Vietnamese, ethnic Hmong, 
Laotian, Cambodian, Guatemalan, 
Colombian, Mexican, Dominican, 
Nigerian, Liberian and Ghanaian.

Hispanic/Latino38.1%

White/European37.6%

African
16%

Asian
6.4%

Native American1.4%

IMMIGRATION AND THE POPULATIONWAVES OF IMMIGRATIONEARLY ARRIVALS

19TH & 20TH CENTURY WAVEIRISH1820s - 1860s

RUSSIAN & POLISH1890s -1930s

GERMAN1860s - 1910s

ENGLISH17th - 18th Centuries AFRICAN17th  - 18th Centuries

ITALIAN 1880s - 1921 PORTUGUESE1890s - 1921

1800                 1820                 1840               1860                 1880                1900                 1920   1940       1960          1980                2000

YEAR

FRENCH CANADIAN1890s -1921

TURKISH/SYRIAN/ARMENIAN1890s -1921



Sales & Services
The sales and services team at the PWCVB is responsible for booking meetings and 
conventions into the RI Convention Center, the Dunkin’ Donuts Center and other 
hotels and facilities throughout Rhode Island. It also operates the Rhode Island Sports 
Commission, which focuses on placing sporting events throughout the Ocean State. 
Once a meeting is booked, the services division works with the clients to make sure 
they have everything they need to run a smooth and successful meeting or event.

Events booked by the sales team in previous years, which actually took place in FY19, 
made the fiscal year a particularly successful — and lucrative — one. Hotel occupancy 
in Providence for FY19 was 71.1%, down 3.3% from last year while the Average 
Daily Rate declined to $167.48, down from $170.21. Supply in the market grew 5% 
this year while demand grew by 1.6%. The destination hosted a total of 242 groups 
booked by the sales team, which contracted 111,844 room nights in Providence and 
Warwick. These groups ranged from smaller events like military reunions, to meetings 
of professional associations, to large-scale sporting events. Their combined direct-
spend impact yielded $74.3 million for Rhode Island.

Sales bookings for FY19 were also strong. One of the primary ways that the sales 
team measures success is through the accumulation of hotel room nights. 

In FY19, the PWCVB confirmed 284 definite bookings, 
totaling 123,132 hotel room nights. Those definite 
bookings are projected to have a direct-spend impact 
of $87 million. Booking this volume of meetings is the result of savvy sales 
strategy, a compelling product and sheer hard work. The sales team is deployed 
both geographically and vertically, with key markets receiving additional attention. 
In addition to the ever-growing sports market, the PWCVB aligns its sales efforts with 
economic sectors in which the region is strong, such as marine science, nursing and 
food science.

The sales team crisscrossed the United States, meeting with potential clients and 
attending 18 trade shows in FY19. They also partnered with area hotels and the team 
at the RI Convention Center on sales calls and hosting events that targeted meeting 
planners in key geographic areas, such as Washington, D.C., Chicago, New York, 
Boston, Minneapolis, Kansas City and St. Louis. During FY19, sales executives had 
more than 340 face-to-face meetings with prospective customers as well as 119 
scheduled phone sales presentations. In addition, 33 customers conducted site visits 
in the Providence/Warwick area.

In order to remain competitive in an increasingly crowded marketplace, the sales 
team maintained their tri-cities connection with Madison, Wisc. and Albuquerque, 
NM. All three cities share a common customer base and continue to execute events 
together in market across the country. The three destinations hosted breakfasts at 
trade shows across the United States called “Caffeinate and Connect.” Because the 
three destinations are located in different parts of the country, they can easily share a 

Future Booking 
Highlights
Varsity Spirit Corporation
2020 Spirit Festival Nationals
May 2020  |  2,800 Room Nights
Estimated Direct Spend – $2.5 million

NCAA Men’s Basketball
2021 NCAA Men’s Tournament
March 2021  |  2,300 Room Nights
Estimated Direct Spend – $2.4 million

Business Network for Offshore Wind
International Partnering Forum
April 2020  |  1,053 Room Nights
Estimated Direct Spend – $1.4 million

National Technical Investigators Association
Annual Training and Technology Exhibition
July 2020  | 6,329 Room Nights
Estimated Direct Spend – $2.4 million

Association of Rehabilitation Nurses
2021 Annual Conference
November 2021  |  1,866 Room Nights
Estimated Direct Spend – $1.1 million

customer base of clients whose events rotate throughout the U.S. 
This collaboration also benefits the meeting planner client, who 
can network with three destinations at once. Over the course 
of FY19, the three partners hosted more than 100 planners at 
events. 

The PWCVB sales team also continued its beneficial relationship 
with Strategic Database Research (SDR), a market research 
company specializing in business-to-business call programs. 
SDR works with the PWCVB to streamline long lists of potential 
customers and identify those who may have business that is the 
appropriate fit for the destination. Over the course of FY19, 
SDR produced 77 new qualified prospects for the sales team 
accounting for 42,071 potential room nights. Additionally, 
SDR uncovered 76 customers interested in learning more 
about the destination. At year-end, more than 6,500 definite 
room nights booked can be accounted for as a result of the 
partnership with SDR. 



Convention Services
The PWCVB’s convention services team, consisting primarily of two 
people, worked with 242 meetings, conventions and sporting events 
in FY19. They serve as a conduit between planners and local vendors 
and facilities. They also assist with activities designed to boost meeting 
attendance, including on-site pre-promotion at major conferences and 
events the year before they take place in Rhode Island.

In FY19, the services team provided pre-promotion and hosted site visits 
for the following groups:

•	 Unitarian Universalist Association of Congregations

•	 Warehousing Education and Research Council

•	 American Association of Veterinary Laboratory Diagnosticians/ 
The United States Animal Health Association 

•	 National Association of State Treasurers

•	 Enel Green Power North America

•	 Society for the Study of Evolution

•	 American Homebrewers Association

•	 WIDA International School Consortium 
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PWCVB Vice President of Marketing and Communications Kristen Adamo, Leisure 
Sales Manager Elise Swearingen and Director of National Accounts, Mid-West 
Region/International Kathleen Ceseretti traveled to Ireland in September 2018 to 
promote Providence as a destination for both leisure and business travel.

Providence’s nationally recognized culinary achievements were on full display 
during the visit as chefs from Siena and Gracie’s accompanied the PWCVB 
contingency through the Emerald Isle. Both chefs took part in sold-out dinners at 
“A Taste of West Cork” and participated in cooking demonstrations at “A Taste 
of the New World.”

PWCVB representatives met with journalists from local media outlets, such 
as the Irish Daily Star, Irish Sun and Irish Daily Mail to discuss features about 
Providence-area attractions. The PWCVB also partnered with Cork Airport and 
Norwegian Airlines for a group tour sales presentation in an effort to promote 
Rhode Island to Irish tourists and groups. While spreading the word about leisure 
travel was a big part of the trip, PWCVB reps also met with many stakeholders 
about what Providence has to offer to the world of meetings and conventions. The 
destination was presented as a prime alternative to Boston and New York. 

The PWCVB hopes to continue fostering ties with Cork through chef exchange 
programs and other collaborative initiatives on both sides of the Atlantic.

IRELAND VISIT
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Tour & Travel
The group tour segment of the PWCVB’s sales business remains 
consistent and vibrant and continues to be largely driven by bus 
tours. International fl ights via Norwegian Air’s nonstop service 
from Green Airport created a fresh international pool of group 
travelers. Many of these groups utilized the PWCVB Visitor 
Center and its product offerings, including a variety of historical 
walking maps that provide guests with self-guided tours of some 
of Providence’s most notable neighborhoods. These tours are 
great for small groups since they allow them to explore at their 
own pace and are accessible via physical maps or digitally on 
GoProvidence.com.

The PWCVB looks to forge new partnerships with tour operators by 
establishing even more touchpoints with groups visiting via motor 
coach, including access to the Visitor Center, gift bag packages 
and “step-on” guides — local tour guides who come on board the 
vehicle to provide destination information.
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FY2019
Revenue & Expense Summary

EXPENSES
Sales                                	   
$1,326,716

Marketing and Communications 	   
$1,329,719

General and Administrative 	   
$851,144

RI Sports Commission 	   
$292,138

Partnership Development 	   
$155,657

Visitor Services 
$116,413

TOTAL 	    $4,071,787

REVENUE
Hotel Tax Collections 	  
$2,589,705

Cooperative Agreements	  
$1,047,000

Private Sector Investment	  
$509,727

Miscellaneous	  
$2,098
	

TOTAL      $4,148,530

 



10 Memorial Boulevard      Providence, Rhode Island      02903     401.456.0200


