


The Campaign

Background

Limited to domestic travellers

« Competitive market

« Support businesses in tangible way

Campaign Approach

Launch our new brand

Position Queenstown as the destination of choice
Provide multiple reasons to visit throughout the year
Fully integrated activity for maximum efficiency

Live from 18 October to 6 December 2020
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Campaign Framework

SPRING / SUMMER
Brand

Campaign Home OfAduenture

Hero Mountain Biking Leisure Biking Golfing Hiking & Nature Adrenaline Family
Experiences

High impact earned media strategy

Media & PR MTB Biking Golfing Hiking & Nature Adrenaline Family
media and PR media and PR media and PR media and PR media and PR media and PR
Travel Retail Partners
Trade MTB Biking Golfing Hiking & Nature Adrenaline Family
Packages Packages Packages Packages Packages Packages
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Media Strategy
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Media Strategy

Consideration stage

DREAM

Launch new brand proposition, drive preference
for Queenstown this spring/summer

Campaign Asset

Hero Video
Home of Adventure video

Placements

High Impact
National TV
Billboards AKL, WLG, CHC

PLAN Targeted Content Targeted Media
Prouvide targeted information to 6 x hero experience videos Facebook, Instagram
assist in decisions and benefit a Articles & listicles YouTube, GDN
wide range of members Landing pages Trade Partner POS, Web & Social
BOOK Product Booking Channels

Promote products,
support direct
referrals and
bookings

Member listings
Member offers
Travel Packages

Retargeting through social
DQ website
Trade Partner
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Media Strategy

Hero Creative Targeted Creatives
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Digital Media Strategy

DREAM PLAN BOOK
Brand Video Targeted Videos Targeted Articles Landing Pages Web Listings
Catch All One video per segment Suite for each segment Segment Information Products & Offers

own is a mountain

Queenst
biker's play

Full funnel campaign for each target segment
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Media Schedule

Media Placement

Primetime ads

TV

180ct 250ct 1TNov 8Nouv 15Novu 22Nov 29Nouv 6Dec

Out of Home (AKL, WLG, CHC)
Brand and hero adventures

Digital - Dream Layer
Brand video and hero adventures

Digital - Plan Layer
Articles - hero adventure USPs

Digital - Book Layer
Offers, product listings & packages

Flight Centre
Landing page, print ads, radio, e-DM, social, packages

House of Travel
Landing page, print ads, e-DM, social, packages

Expedia
Landing page, banners, e-DM, display retargeting
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Creative Assets




Welcome to Queenstown,
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Creative Assets - Brand Video

Watch on YouTube here.
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https://www.youtube.com/watch?v=DpN2sGKCqhw
https://www.youtube.com/watch?v=DpN2sGKCqhw

Creative Assets - OOH

Hero Billboard
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Creative Assets - OOH

TargetedBillboards
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Creative Assets - OOH

TargetedBillboards
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Creative Assets - OOH

TargetedBillboards
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Creative Assets - OOH

Targeted Billboards
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Creative Assets - OOH

TargetedBillboards
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Social - Instagram Stories

HOME O
GIAN

TLEAPS

Chaltenge yourselfin Queenstown witl
these adrenaline-pumping activities.

CALLINGALL *

THRILL

QUEEN‘S'%:QWN. :
' ADVENTURE
-%. DEALS™
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Social - Instagram Stories

e I “SPRING
i AQUEN d ToRecrARGE QB SPECIALS | “speciais

Here’s around up of the must-do
} the Queenstowrnfegion.
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Digital - Display Banners
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START NOW

PLAN YOUR ADVENTURE
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Landing Page Examples
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Queenstown is New Zealand's premier golfing destination
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Queenstown Brand Book

For more information on the Home of
Q " | HOME OF

Aduenture brand proposition and adventure ADVENTEIRE

segments, please view and download the

Queenstown Brand Book.

Click here.



https://images.queenstownnz.co.nz/pages/queenstown-brand

Queenstown Visual Library

Refreshed with campaignimagery relating . A e e e e R
to the key segments and adventures, to |
downloadvisual assets to assist in the

promotion of Queenstown, please register

andview our Visual Library.

Click here.

Browse Themes
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https://images.queenstownnz.co.nz/

Diana Mendes

Brand and Marketing Manager
E: dianam@queenstownnz.nz
P: 03 4410704

Ruby Soole

Marketing Executive
E: rubys@queenstownnz.nz
P: 03 4410699

Sherri Gibb

Digital Marketing Executive
E: sherrig@queenstownnz.nz
P: 034410701
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