
Domestic Market
2017 Update



Domestic Market Highlights

Visitor numbers

• 30% of all visitors, our most important market

• 1.5 million domestic visitors in Jan-Aug 2017 (Qrious)

Expenditure

• $699 million in expenditure in YE July 2017, up 3.3%

• 32% of total expenditure

Commercial accommodation

• Commercial domestic guest nights fell 1.5 percent YE June 17 (CAM)

• Total guest nights rose 4% in YE June 2017

• International guest nights rose 6.5%



Visitation - Year to Date 2017

Jan-17
283,729

↑ 9% Feb-17
207,646

↑ 10%

Mar-17
221,563

↓ 3%

Apr-17
264,157

↑ 23% May-17
164,990

↑ 18%

Jun-17
170,978

↑ 16%

Jul-17
242,914

↑ 17%

Aug-17
227,573

↑ 20%

• Domestic visitation YTD 2017  ↑ 13%



Guest Nights vs Visitors
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Visitor insights
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Visitors by region YTD

Auckland Canterbury Southland Central Otago

Dunedin Wellington Other

↑ 8%
697,107 ↑ 11%
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Overnight vs Day Trip Visitors
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Expenditure - Year to Date 2017

Jan-17
$73m
↓ 5%

Feb-17
$51m
↑ 4%

Mar-17
$54m

↓ 13%

Apr-17
$69m

↑ 13%

May-17
$42m

↑ 13%

Jun-17
$47m
↑ 9%

Jul-17
$81m
↑ 7%
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• Domestic expenditure YTD 2017 ↑ 3%

Source: MRTEs



Visitor Satisfaction



Summary

• Domestic market is of vital importance

• Still our largest market in terms of visitation and expenditure

• Possibly changing trends in accommodation preference

• Still key to keep marketing focus on domestic market

• Continue to monitor mix of overnight and day visitors


