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1. Overview 

 

International border closures by the New Zealand Government and around the world to control the Covid-19 

pandemic, has resulted in of the loss of approximately 70% of Queenstown’s visitor market in the near and mid-term 

future. While DQ’s consumer strategy adapts to unlock the potential within the New Zealand Domestic market, this 

document provides insights gathered to support the changes in DQ’s Trade Marketing strategy to support new market 

opportunities.   

 

2. Market Background 

 
The domestic market in New Zealand is estimated to be about 29.5 million overnight trips adding up to 83.5 million 

visitor nights, with an average of 2.84 nights per overnight trip and a total spend of $23.7 billion, including day trips. 

For year-ending June 2019, 30% of the total visitor mix to Queenstown was domestic. The New Zealand outbound 

market is estimated to be 3.2 million trips with 58.8 million visitor nights and a total spend of $6.5 billion. A significant 

portion, 78% of the visitor mix, travelled for leisure, with Australia accounting for 60% of all departures. Considering 

International destinations are not an option for kiwis for the next few months, an opportunity exists for Queenstown 

to increase market share within the domestic market. 

 

3. DQ’s Domestic Trade Marketing Strategy  

  

Objectives 

• Promote Queenstown as a key domestic destination to domestic travel advisors for their FIT and Group 

clients 

• To influence and enhance trade partner’s consumer-facing Queenstown content via channels including 

eDMs, website, print collateral, social channels, packages, in-store promos 



 
 

 

 

• Facilitate new business relationships and thereby expand network of engaged travel advisors for 

Queenstown but also strengthen the relationships for those operators that already have connections 

• Increase general destination and product knowledge of Queenstown with travel advisors 

• Collaborate with product managers to ensure any updates of Queenstown operators are shared 

• Build strong capability of Queenstown with travel advisors 

• Educate travel advisors about the Queenstown proposition in an entertaining and innovative format 

• Collaborate with trade partners to establish campaigns encouraging mid-week travel to visit Queenstown to 

fill the current void 

 
Key messages delivered in Market 

• Promote winter as a season that encourages diverse and multiple experiences through leveraging DQ winter 

campaign assets 

o Queenstown is the place to be this winter, there’s never been a better time to visit. 

o Range of activities off-mountain including unique and iconic experiences.  

o Epic powder days, vibrant après ski and an unbeatable range of activities.  

• Raise the awareness of the direct flights and the capacity increase, as demand allows  

• Promote Queenstown’s four season proposition, leveraging DQ’s seasonal campaign assets to support retail 

partner campaigns 

• Promote Queenstown’s current strong value proposition to encourage previous long-haul travellers to visit   

• DQ’s post lockdown messages – that Queenstown is open and ready to welcome visitors 

• ‘Home of Adventure’ – It is anchored in our history, our culture and our lifestyle 

4. Trade Partner Insights 

 

There is currently no credible information available about the penetration of distribution channels into the domestic 

market. However, there is a clear strategic move from outbound travel agents in New Zealand to re-focus on the 

domestic market to keep revenues on and their businesses going.  

 



 
 

 

 

Within the domestic travel industry, we have identified the following New Zealand retailers offering prevalent 

opportunities to leverage DQ’s campaign messages; attracting visitors to Queenstown. 

 

• Flight Centre 

• House of Travel 

• World Travellers 

• Helloworld 

• First Travel Group (YOU Travel) 

• Quay Travel 

• Mondo Travel 

• NZ Travel Brokers 

 

Flight Centre 

Flight Centre New Zealand is a ‘household name’. Flight Centre Travel Group, founded in 1982, consists of three 

brands within New Zealand.  Each focus on a slightly different market; Flight Centre (leisure), Travel Managers 

(experiential) and Travel Associates (luxury). The FCTG accounts for 40% of the New Zealand travel agency market; 

comprising of owned businesses (33%), plus brands they service throughout the 55 stores nationwide. Competitor 

brands such as YOU Travel, also purchase through Infinity, the wholesale arm of Flight Centre.  

 

During Alert Level 3 (21 May), Flight Centre indicated they had an 84% increase in search results for travel within 

New Zealand, with 20% specifically for Queenstown. This resulted in 16 new bookings for Queenstown in one week.  

Flight Centre have significant scope; looking after outbound, inbound, plus domestic travel. Navigating the new 

domestic travel landscape is taking some time, however General Manager Marketing NZ Jodie Burnard has identified 

four key travel segments that will be the focus of campaigns - Food and Wine, Great Outdoors, Family and Ski. The 

plan is to showcase two segments per week while rotating the combination of the segments.  

 

Research has shown that there are three key decision factors: 1. Safety 2. Security 3. Value. Price is also a 

consideration undoubtedly but the first three are more important. Value is sought through bundle offering: airfares, 

accommodation, car hire and activities. Packages had not yet been determined for each segment, at the time we 

discussed plans with Flight Centre in late May. Flights were unable to be included due to concerns with Air New 

Zealand media and the Commerce Commission rulings regarding refunds and cancellations. However, with millions 

of dollars waiting in credit from international travel, conversations had started with Air New Zealand to access 



 
 

 

 

wholesale domestic fares, which will allow unique and added value offering for consumers and appease consumer 

anxiety, offering longer time to make a decision. There was optimism around Air New Zealand offering flexi fares 

also. 

 

There was strong interest in receiving information on which Queenstown operators would be opening once travel 

was allowed, to help determine what to package together of their preferred suppliers. Further to this, frequent 

discussions are being had with Tourism New Zealand seeking support.  This includes domestic campaign messages 

encouraging consumers to use commercial businesses over the popular Airbnb and private homes as many New 

Zealanders are known to use. 

 

Their database has the greatest reach of all the key retailers. Flight Centre New Zealand reaches approximately 

500,000 Kiwis, but collectively the audience totals more than 1.5 million, with the training and wholesale partner 

Infinity Travel, and broker brands Travel Managers and Travel Associates. An eDM is sent once a week and 

Queenstown has been featured as a core destination in recent eDMs. Two core tactics for eDMs are inspirational 

messages, the second being information on pain points (safety and security). These have been chosen to help give 

clarity to customers. Campaign strategies will have restricted spend over next six months. Initially, the focus will be 

on organic content consisting of social media, eDMs, website content including blogs, digital shop displays, then as 

bookings increase and partnership opportunities arise, TV, Print, Radio will be included.  

 

Flight Centre New Zealand are a 10th the size of Flight Centre Australia. Significant campaign opportunities were 

highlighted looking ahead to a trans-Tasman bubble arrangement, showcasing the resources, scope and reach that 

can be utilise when the time is right. Research has indicated that price sensitivity will be more prominent and this will 

need to be considered by New Zealand suppliers to entice Australians. 

 

House of Travel 

House of Travel are a New Zealand owned retail travel company. They are the largest privately owned travel 

company in New Zealand and the third largest in the Asia Pacific region. Canstar Blue, a New Zealand customer 

satisfaction research and ratings system, recognised HoT as the top travel agent for 2020. Within the HoT Group 

https://www.flightcentre.co.nz/queenstown
https://travelmanagers.co.nz/package/12079/Queenstown-Getaway
https://www.travel-associates.co.nz/queenstown


 
 

 

 

there are number of different brands and businesses. In addition to the HoT retail stores, within New Zealand Orbit 

World Travel (business travel) is the largest corporate travel company, and Mix and Match (online branch) is the 

largest OTA for flight bookings. They also have a ‘broker’ brand Travel Advocates. The retail stores are a 50/50 

partnership between the owner operator and House of Travel. The owner operators and their stores are very active 

and supported within their local communities. 

 

Several New Zealand suppliers have approached HoT to work directly with them. However, New Zealand Product 

Manager Angela Webber advised that due to limited team resources, a preferred relationship had been established 

with ANZCRO to connect with suppliers directly. Furthermore, ANZCRO are negotiating with suppliers to allow House 

of Travel to promote exclusive packages with more flexibility to provide confidence to consumers and encourage 

them to book.  There was a focus on creating land packages only; accommodation, activities and rental cars. 

Consumers can then select own airfares or drive if that is their mode of transport. Furthermore, this provided less 

complexity for agents but was also due to Air New Zealand, at the time, having confirmed schedule until the end of 

June only and many New Zealanders holding flight credits with Air NZ. As mentioned previously, wholesale rate 

availability to travel agents are being discussed widely. HoT usually offer their own ski packages. However, going into 

winter, and to strengthen the partnership with ANZCRO, ski packages were being created with a focus on beginner 

only packages; knowing experienced skiers will most likely book direct. 

 

HoT in-house booking system, SPLASH, allows their consultants to book anything offered with their current partners’ 

i.e. dynamic accommodation through Expedia and Hotel Beds, plus DriveAway and Hertz Car Rentals. Navigating the 

new travel landscape, HoT are considering expanding on the FIT market segment they have previously focused on. 

Discussions were being held with a few unique luxury wholesalers including coach tours and small groups to create 

packages to include in the luxury collection.  All packages being created are available to all agents within the HoT 

Group.  

 

One thing they are finding particularly challenging is that there are operators offering their best deals to customers 

booking directly, which are not commissionable. Plus some operators offering a retail commission, but not a 

wholesale commission, so therefore these are not available via ANZCRO. 

https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.houseoftravel.co.nz%2Fholidays-at-home%2Fski-holidays&data=02%7C01%7C%7C6245480cca064a88acd608d81e2a43fe%7C7fe4472cdbcb4431b8758cf7e8379aa3%7C0%7C0%7C637292514214817849&sdata=XlKmoOQ2ThQgjR0OquTpcgWe4vJPl0gMCSNUpg0m%2Fhk%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.houseoftravel.co.nz%2Fholidays-at-home%2Fluxury-collection&data=02%7C01%7C%7C6245480cca064a88acd608d81e2a43fe%7C7fe4472cdbcb4431b8758cf7e8379aa3%7C0%7C0%7C637292514214827849&sdata=w4XW1gFn6F8jswfqLe5kyAWL2AAhbBEVn1TN0o9TMjk%3D&reserved=0


 
 

 

 

 

Working closely with Tourism New Zealand, Lauren Kerr has delivered four webinars to between 50-200 HoT staff; 

consisting of wine and food, luxury, active (cycling and walking) and ski offerings for Queenstown. To compliment 

these weekly webinars, partner opportunities were made available. Managing Director of ANZCRO Nick Guthrey 

presented their product range, booking system and commission structure. DQ also presented Queenstown 101 to 

provide an initial overview before arranging more specifically themed training. A recording is distributed via their 

intranet for those who missed each webinar. 

 

HoT are communicating domestic packages to their database via a weekly Holidays@Home eDM. This is a positive 

way to connect/communicate with their customers. HoT is developing ‘Holidays@Home’ and a Queenstown specific 

web page has been created with content. Currently, there are 17 Queenstown packages available and more are 

added each week. There was an opportunity to discuss a partnership early July. 

 

It is important to acknowledge that HoT Group is not restricted to the domestic market. Further afield, Travel 

Managers Australia and HOOT Holiday Australia provide additional opportunities once the ‘trans-Tasman bubble’ is 

enabled. 

 

World Travellers 

World Travellers was founded in 2009. Different to many other travel agencies, World Travellers are co-operative. 

Each store is independently owned and operated by Kiwis with brokers throughout New Zealand. Audiences vary 

quite differently between the 23 nationwide stores and each focus on particular regions. Collectively, World 

Travellers demographics across the stores are 50+ year old female, high income earners, baby boomers, retirees, 

families and active travellers. Digital & Content Manager Clarissa Hirst advised a significant number of their clients 

are loyal and will book on average one big trip per year.  

 

Pivoting to the domestic market, World Travellers have a new partnership with Leisure Time Tours for domestic 

holiday packages, along with wholesaler ANZCRO for ski packages. In Australia, World Travellers use wholesaler 

Fusion Holidays. Direct contact had been made with most suppliers to gauge who would be open and operating once 

https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.houseoftravel.co.nz%2Fholidays-at-home&data=02%7C01%7C%7C6245480cca064a88acd608d81e2a43fe%7C7fe4472cdbcb4431b8758cf7e8379aa3%7C0%7C0%7C637292514214827849&sdata=00Yu%2BU4z7QaU2%2BF%2B3aQSDoh7oEJ7TOlj5RvpgvSULHs%3D&reserved=0
https://aus01.safelinks.protection.outlook.com/?url=https%3A%2F%2Fwww.houseoftravel.co.nz%2Fholidays-at-home%2Fqueenstown-otago&data=02%7C01%7C%7C6245480cca064a88acd608d81e2a43fe%7C7fe4472cdbcb4431b8758cf7e8379aa3%7C0%7C0%7C637292514214837842&sdata=57NpvAcsNxoNa63Uv2Vb3yH0RcqY4Smc8LUREX1Ubzk%3D&reserved=0


 
 

 

 

travel was allowed domestically. DQ Member survey results have been shared to give further assistance. World 

Travellers are seeking to create packages that provide unique product offerings from suppliers.  

 

World Travellers sent out a survey to its database requesting guidance on what type of travel its clients are 

interested in. Further questions enquired about; duration of travel, who would the travel companions be, and when 

would domestic travel be done. Result showed active outdoors travel for one week with a partner followed by family 

and then oneself, and 97% indicated travel would be completed in the next 12 months. September would see a 

significant number travel, utilising packages that are reasonably priced. September was earlier than usual for that 

those who usually travel internationally, however, travel restrictions mean people are keen to get out and explore. 

Queenstown was shown to be very popular as a destination to visit. 

 

One of the smaller retailers with a database of 47,000, World Travellers pride themselves on the local expertise of 

the travel advisor in each store. Furthermore, the strongest source of new clients is eDMs and WOM. Prior to Covid-

19 World Travellers did 2-3 campaigns, however budget restrictions mean only organic content is being created 

currently. One eDM is sent each week including article content and current deals.  

 

Queenstown was featured using the DQ ski campaign assets in a specific Queenstown eDM, a social post sharing the 

ski campaign video and website. A new Queenstown landing page has been created that hosts deals, things to know 

and tips from local experts. Social media is a strong channel for World Travellers with each store having their own 

Facebook page, including World Travellers NZ, which has about 19K+ followers.  Other opportunities included a blog 

and webinar training.  

 

Helloworld Travel 

Helloworld in New Zealand was launched in February 2016 as a result of several brands being consolidated, including 

a selection of the following stores – Harvey World Travel, United Travel stores, and Air New Zealand Holidays. Prior 

to Covid -19 there were 71 Helloworld Travel Stores in New Zealand.  The majority of stores are still operating and 

reopened for business once New Zealand reached Alert Level 2 in mid-May. 

 

https://worldtravellers1.createsend.com/campaigns/reports/viewCampaign.aspx?d=d&c=3E0CA3AEC95165ED&ID=6665C7A6029F47892540EF23F30FEDED&temp=False&tx=0&source=SnapshotHtml
https://www.facebook.com/watch/?v=256140382322653
https://www.worldtravellers.co.nz/destinations/new-zealand/south-island/otago/queenstown/


 
 

 

 

During the immediate uncertainty, key staff were retained with majority of staff being furloughed during the close-

down period, currently until 31 July. Helloworld are very conscious that New Zealanders typically book direct for New 

Zealand travel. David Libeau, General Manager – Marketing, believes ‘chasing’ the domestic market will be tough. 

Conversations have begun with the newly appointed Tourism New Zealand General Manager – Domestic, Bjoern 

Spitzer. David had suggested the need to stop referring to domestic travel, believing it to be more utilitarian and 

lessens the value of travel especially those who would travel internationally regularly. Messages need to focus on the 

amazing experiences we can have in our own backyard. 

 

Just prior to lockdown Helloworld produced a 122 page domestic brochure with their preferred wholesaler GO 

Holidays. Helloworld are only using organic channels such as digital window displays, social channels, website, eDMs 

and working with RTOs that will support this approach.  

 

On Friday 15 May, in a webinar to Destination Queenstown members, Cam Wallace, Chief Revenue Officer for Air 

New Zealand, indicated that initial consideration was being given towards ‘bubble’ deals to encourage ‘safe’ travel 

and enable airline to limit the financial loss of operating at limited capacity. This was an opportunity Helloworld had 

actively looked at leveraging however that campaign is currently postponed until the issue of Air New Zealand 

customer credits is resolved. 

 

Helloworld’s marketing strategy is constantly evolving, focusing on predicting market conditions. Currently they host 

a significant customer database of purely Helloworld NZ based clients. Previously, between February and May, an 

eDM was sent twice a week with 4-8 tactical deals, however this has now been reduced to infrequent eDMs, mainly 

engagement and more recently New Zealand holiday product. In addition to this, and through the use of web and 

social tiles, David had been developing assets ready to promote exploring New Zealand’s backyard to New 

Zealanders. With zero direct product offerings during early May, content has included updates on stores still being 

‘open’ via home based staff, inspiring New Zealanders to travel and engagement through acknowledging key 

commemorative holidays for example ANZAC Day. Product offerings are added daily including exclusively 

Queenstown ski deals. Furthermore, an eDM titled ‘Time for a New Zealand short break?’ including five package 

deals was distributed: 

https://helloworld.co.nz/holidays/ski-new-zealand


 
 

 

 

• Queenstown ski for families and couples  

• Central Otago Rail Trail  

• Southern Alps and Fiord 

A prime opportunity to utilise the digital posters in each shop windows, usually displaying tactical deals, was 

discussed to leverage the DQ ski campaign assets.  

 

Webinar training opportunities were received positively and many agents and product managers (51) completing the 

DQ’s weekly webinar training series for New Zealand travel advisors. David committed to fortnightly progress calls, 

which has provided Queenstown an opportunity to host 30-40 franchise owners taking part in a Helloworld famil 

mid-August.  

 

Quay Travel 

Quay Travel is a small bespoke travel company focusing on leisure and corporate travel since 1994.  An affiliate of 

Helloworld Travel Group, Quay Travel are proudly 100% New Zealand owned and operated, furthermore, the only 

New Zealand retailer to be a member of Signature Travel network; encompassing 12 Luxury Lodges of New Zealand. 

Queenstown properties included in this list are: Blanket Bay, Azur Lodge and recently Sofitel Queenstown Hotel and 

Spa.  

 

As Quay Travel navigate the new travel landscape, Michelle Malcolm, owner and travel curator, advised they have 

continued to collaborate with Southern Crossings, having previously booked all the companies flight prior to covid-

19. Extending their networks Michelle and her team have reached out to New Zealand Fine Touring. There has been 

some confusion around whether Southern Crossings and Touch of Spice will pivot to be a wholesaler or retailer. 

Michelle indicated their preference to use Signature Travel Network properties and Quay Travel preferred suppliers. 

Following this Southern Crossings and New Zealand Fine Touring would be used where possible. Knowing pricing is a 

sensitive topic for consumers, Quay Travel acknowledge this will need to be considered when packaging as New 

Zealand clients will break down a package. Southern Crossings have since provided a three tier structure for 

accommodation options in response to Quay travel’s need to be competitive on price in the NZ market 

 

https://helloworld.co.nz/deal/15320/new-zealand-otago-central-rail-trail
https://helloworld.co.nz/deal/15321/new-zealand-southern-alps-and-fiords
https://www.quaytravel.co.nz/index.php/download_file/view/987/511/


 
 

 

 

Taking a trial and error approach as a marketing strategy, deals and packages are being driven through organic 

channels. Quay Travel, although one of the smaller retailers, with a database of 1,000 clients, confirmed bookings is 

considered one of the top three highest net value retailers. One eDM is sent each Saturday containing a mixture of 

packages. All eDMs were put on hold initially until the government announced moving to Alert Level 1. Utilising the 

niche database and other digital channels, and playing to the objective of serving the unique needs of discerning 

travellers, Quay Travel sent out a survey late May asking clients for input and local tips. The intent was to gather 

personal recommendations of hidden gems in their client backyard for example the best coffee spots or a great 

beach for a picnic. These ideas would be used to create new unique itineraries to entice clients to travel. Feedback 

indicated the South Island was popular but more specifically, less visited destinations like Stewart Island and the 

Catlins.  

 

To support the weekly eDMs, a ‘specials’ web page was created to host packages. Currently, there 23 pre-organised 

packages available. Queenstown is included in nine of these. To promote the packages and ask clients about their 

intention to travel within New Zealand, Quay Travel contacted all clients who had international travel booked until 

Christmas. The majority of them said they would like to travel within New Zealand, although Australia is still of 

interest. Feedback indicated high interest in trying new accommodation and experiences. Using this feedback, clients 

were provided options that were comparative to what each of them would have spent on their international travel.  

 

Queenstown is positioned strongly for the Quay Travel market. A portion of Quay Travel clients have luxury holiday 

homes in Queenstown. Seven bookings in one week were confirmed in mid-May.  

 Although these were for flights these clients will spend on commercial businesses. For example: 

• One family has booked a ski holiday, staying at Millbrook for the month of July but will eat out on several 

occasions and experience other activities that Queenstown offers.  

• Three families are hiring a bus to do a tour from Dunedin to Catlins, Steward Island to Doubtful Sound then 

to Queenstown for a week. This booking is not entirely high end but there are elements throughout the trip 

that have been included.  

• A couple celebrating a 60th birthday with four other couples were interested in Queenstown. 

Furthermore, eDMs have shown to be successful with four high value bookings confirmed as a result. 

https://www.quaytravel.co.nz/specials/


 
 

 

 

 

All of the Quay Travel team remained for now. In time a restructure will happen. Michelle advised this would be 

involve splitting into domestic and internationally, however, this would continue to be evaluated. Webinar 

opportunities were of high interest. A small number of the team did register for Queenstown 101.  

 

First Travel Group / YOU Travel 

First Travel Group is an independent travel alliance formed in 1999. Throughout New Zealand, there are 55 well 

established and independently owned travel businesses. Making up their portfolio is retail, boutique corporate, TMC, 

and Meeting and Events. Formerly United Travel, YOU Travel is the retail brand of First Travel Group and was 

launched in 2016. There are 30 stores nationwide, and they pride themselves on being New Zealand’s oldest retail 

brand.  Within the group, there are Virtuoso agents that specialise in luxury and experimental travel. The level of 

expertise required to become a Virtuoso advisor helps First Travel Group achieve the 90% of the repeat and referral 

business received. 

 

The core focus for YOU Travel is storytelling, making a connection, and the personal travel experiences of the 

advisors. Kylie Crouch, Marketing and Business Development Manager, advised this focus has come as a result of 

YOU Travel market demographic of 50+, not restricted by time or budget and book 4-5 star accommodation. YOU 

Travel have a significant number of generational group enquiries annually, which are still being received now.  

 

As a result of Covid-19, YOU Travel have launched a ‘Discover NZ’ campaign strategy. DQ ski campaign assets have 

been utilised to support reconnecting through key segments of family fun, ski, relaxation, nature, adventure, wine 

and food, and luxury, to capture the domestic market that had previously travelled internationally. One of the 

medium size database is made up of 40,000 direct YOU Travel clients plus 40,000 non-branded members. One eDM 

is sent each week. There is also information that is shared regularly through the intranet, which enables members, 

via an API, to pull and distribute this information through individual channels. An opportunity to drive bookings for 

Queenstown was discussed and will be explored further. 

 

https://www.youtravel.co.nz/deals/newzealand/skiing
https://www.youtravel.co.nz/deals/newzealand/relaxation
https://www.youtravel.co.nz/deals/newzealand/discovernature
https://www.youtravel.co.nz/deals/newzealand/adventure
https://www.youtravel.co.nz/deals/newzealand/foodandwine
https://www.youtravel.co.nz/deals/newzealand/foodandwine
https://www.youtravel.co.nz/deals/newzealand/luxuryexperiences


 
 

 

 

Packages are being built on destinations throughout New Zealand purchased via Lifestyle Holidays, Infinity, Virtuoso 

and other tour companies that specialise in coach touring and special activities. Considering the demographic and 

multi-generational group enquiries of YOU Travel clients, plus the key segments mentioned, Queenstown is in a 

strong position to provide diverse offerings to fill the needs of these markets. The various packages are shared 

through the eDM and digital channels, due to budgets being restricted, for example, currently there are 15 packages 

on a dedicated Queenstown webpage. Additionally, two blogs have been posted about Queenstown and Family Fun. 

Other opportunities include webinar training to the entire First Travel Group team. A ski specific webinar attracted 

40 members and the recording was shared also. Media partnerships were presented and will be reviewed when 

investment allows. 

 

Mondo Travel 

Mondo Travel restructured in 2016 to become more broker focused. This allowed the company to be more 

financially nimble; having minimal overheads and outsourcing all marketing requirements. There are 11 stores 

nationwide that are 100% New Zealand owned and operated however the brokers are predominately home-based 

throughout New Zealand and offshore. Tony Terrill, CEO of Mondo Travel, advised one of the top brokers, although 

based on the Gold Coast, has 90% of clients based in Christchurch or wider South Island. The company structure uses 

the following wholesalers: Infinity Travel, Moa Trek, Leisure Time Tours, Our World Travel, and Travel & Co (ski only). 

Webinar training opportunities sit with each of the wholesalers. 

 

One of the smaller retailers in New Zealand, the database is made up 50,000 direct Mondo Travel clients and 50,000 

affiliated partners and wholesalers. Similar to other retailers, one eDM is sent per week. Content included are unique 

experiences that are not offered on the website.  The demographics of Mondo Travel clients are 40+ years old, 

affluent, business class not economy, 4-5 star accommodation, and include a select few activities during each trip, 

making this database of high net value and a market Queenstown would benefit from. However, Tony advised many 

have visited Queenstown previously.  

 

An opportunity exists to showcase new unique experiences to entice Mondo Travel clients back to Queenstown. 

Within the new travel landscape, feedback from an early eDM indicated a Doubtful Sound package, including nights 

https://www.youtravel.co.nz/deals/newzealand/queenstown
https://www.youtravel.co.nz/trip?TripID=1064
https://www.youtravel.co.nz/trip?TripID=1065


 
 

 

 

in Queenstown had the biggest interest. DQ Ski campaign assets have been shared through multiple eDMs Cycling & 

Skiing, Romantic Getaways, Wine, Parks & Adventure, and Skiing, Exploring & Beer Tasting  and more specifically the 

‘Winter Adventure Awaits’ ski campaign video was share on social channels. Furthermore, there are currently 17 

packages available specifically for Queenstown, each of the packages outline option add-ons to encourage travellers 

to explore a little further. 

 

An opportunity to create a unique Queenstown eDM, including a chance to win a trip to visit, is being explored. This 

is accessing a database beyond Mondo Travel’s but working in partnership to execute.  

 

NZ Travel Brokers 

NZ Travel Brokers is New Zealand owned and operated. Although part of a wide network, providing support and 

protection, each broker is independent, working to develop personal business opportunities and build client 

retention. NZ Travel Brokers offer an extensive list of travel related services ranging from leisure, corporate to 

conference and passport advisory, with over 170 individual brokers throughout New Zealand,. NZ Travel Brokers are 

a Virtuoso agency, approximately 20 brokers are Virtuoso accredited with a client base who are interested in 

luxury/high-end experiences. NZ Travel Brokers also operates the Air New Zealand Holidays Travel Brokers brand 

under licence from Air New Zealand. There are 14 Brokers operate under this brand. 

 

An associate of Helloworld and utilising the cross-sectional reach of ANZCRO also, the priority to book product 

diverse offerings through these channels enables NZ Travel Brokers the ability to offer competitive pricing for clients. 

Brokers do have an opportunity to explore rates with suppliers if there is no contract in place through established 

partners. 

 

Currently, the main focus for brokers is processing of cancellations. Ange Bocock, Marketing Manager, says this will 

continue for the next few months, although some brokers are proactively marketing domestic product to clients. 

There is no marketing strategy in place with all campaigns, including activity done on an ad hoc basis.  The NZ Travel 

Brokers database has more than 25,000 subscribers, howevereach broker has a separate database. Previously eDMs 

were sent fortnightly. During lockdown, eDMs still continued, offering informative content rather than products and 

https://mailchi.mp/mondotravel/explore-nz-cycling-skiing-and-a-little-luxury-270648?fbclid=IwAR08lijkBYzDt0lCtukI5ZoYZwwzZC7ZCaXiuk58rsN14q9cI7BlhYtiWdw
https://mailchi.mp/mondotravel/explore-nz-cycling-skiing-and-a-little-luxury-270648?fbclid=IwAR08lijkBYzDt0lCtukI5ZoYZwwzZC7ZCaXiuk58rsN14q9cI7BlhYtiWdw
https://mailchi.mp/mondotravel/explore-nz-romantic-getaways-to-adventure?fbclid=IwAR139C_WDEdXhyPUkFwAFtJNOnB_9UxOltQCFuiyg0aIrOclR6o-v38xpg8
https://mailchi.mp/mondotravel/explore-nz-wine-parks-adventure-fishing?fbclid=IwAR3e9EUmvTL4MBSLTmWDMDBxEluyTEOcqzTAmndjRMnfN25pCQnAI-DaP9g
https://mailchi.mp/mondotravel/explore-nz-fishing-skiing-exploring-or-beer-tasting-270456?fbclid=IwAR3JJ_EigwyHgw3M62QiCDEWxHQprip6fdrnxW_XqxkvUnf7XffSsb6isdY
https://www.facebook.com/MondoTravNZ/posts/2676248042652840
https://mondotravel.co.nz/article?category=8&subcategory=96&type=Holidays&order=


 
 

 

 

deals. In the new landscape, brokers are now asked to opt-in to each eDM, knowing clients base more intimately and 

what is interested in. DQ ski campaign assets have been shared and included in both packages available on the 

website – Ski Sanity Saver and Family Ski Holiday.  The first eDM with various spa offerings, alongside wineries, 

include Queenstown.  

 

In the upcoming months, Ange advised there would be a focus on sports events, spa experiences and October school 

holidays. An opportunity to provide content and also leverage upcoming DQ spring campaign assets is available. 

Interest to travel is starting grow as a result of Air New Zealand’s announcement of travel credit being accessed over 

multiple bookings, New Zealand’s low number of Covid-19 cases and restrictions on international travel. The brokers 

are interested in upskilling on New Zealand. The two webinars, Queenstown 101 and Ski & Winter, recording have 

been requested. Future webinar training opportunities are high and all brokers have been added to the New Zealand 

travel advisor database to ensure each receive the registration notification for the upcoming webinars. Further to 

this, an internally weekly newsletter is distributed that provides an opportunity to share additional content. 

7. Summary  

 

The travel landscape as we have known it has changed dramatically, beyond what the industry ever imagined 

possible, as a result of Covid-19. The self-isolation we were thrust into forced everyone to stop and reflect, which 

resulted in innovation and opportunities for new relationships as we learn how to stimulate domestic travel. 

Traditionally, domestic travellers default to booking direct with suppliers. However, domestic channel partners can 

play a role in rebuilding the tourism economy, and potentially increasing the pre-Covid 30% domestic visitor market 

to fill the void left by international visitors. 

 

The travel and tourism landscape will continue to evolve as New Zealand adapts to a new global environment. Below 

are the key insights gathered through discussions with the key retail partners. 

• There is a clear strategic move from outbound travel agents in New Zealand to re-focus on the domestic 

market, however, this is of concern that New Zealanders will still predominately book directly with suppliers 

even after seeing a package. 

https://nztravelbrokers.co.nz/nztb_deal/queenstown-ski-holiday/
https://nztravelbrokers.co.nz/nztb_deal/queenstown-family-ski-holiday/
https://nztravelbrokers.co.nz/nztb_deal/backyard-collection-queenstown-wineries/


 
 

 

 

• Domestic travellers are seeking value through packages, including experiences that cannot be found on ‘the 

shelf’. Furthermore, developing domestic products that are priced for the domestic market needs to be 

considered. This will also help protect their international product offering when off-shore markets return. 

• Operators need to showcase what can be offered that domestic travellers cannot be experienced 

internationally. There is strong interest from Kiwis who are time poor who want a ‘one stop shop’ for 

packages that offer value to fulfil the Australian holiday gap. 

• Popular itineraries include Ski, Family, Adventure, Food & Wine, ‘Bucket List’ experiences 

• There is some anxiety regarding travelling. A key focus is the messages being communicated to customers to 

help appease this. 

• Budgets have been restricted with a focus on organic content only for the next 6 months. 

• Travel advisors are keen to upskill and learn more about destination offerings  

• Queenstown is in a prime position to attract the 50+ years old market who have disposable income and 

travel internationally  

• Trade ready products are seeking changes in payment policies 

• High value domestic visitors are using travel advisors to book domestic packages that including spa, golf and 

wine 

• Forward demand is healthy for school holidays, weekends, however, there is a need for a value driven mid-

week proposition 

• Opportunities exist to deepen the product knowledge of travel advisors from the key retail partners.  

 

Activity Outcomes 

The DQ trade team has been working to build and strengthen connections with travel advisors in New Zealand, 

sharing the Queenstown story and that we are open. A new webinar series was launched 18 June, intended to 

provide an opportunity to engage with travel advisors and what offerings Queenstown has for their clients. Through 

a number of touch points, DQ has more than doubled (+58%) its domestic trade contacts. 

 

DQ Activity  TOTAL 

DQ eDM (Winter Remarks) distribution 746 contacts 



 
 

 

 

Webinar Training engagement 536 participants 

Additional Trade Contacts 428 new contacts 

 

In partnership with Air New Zealand, at the end of July, the DQ Trade team will host nine key trade partners on a 

famil to showcase the best in Queenstown to enhance Queenstown’s profile within each company’s product 

portfolio. Below is the list of participants that will be involved with the famil. 

 

Name Company Position 

Sian Cribbens Flight Centre  National Campaign Manager 

Michelle Malcolm Quay Travel Managing Director 

Kylie Crouch First Travel Group (YOU Travel) Marketing & Business Development Manager 

Tony Terrill Mondo Travel  Chief Executive 

Mark Kennedy Air New Zealand Sales Manager 

Angela Webber House of Travel NZ Product Manager 

Clarissa Hirst World Travellers Digital & Content Manager 

David Libeau Helloworld Travel General Manger Marketing 

Jessica Holmes STA Travel Product Manager 

 

Leveraging the DQ Ski campaign that was launched on Sunday 30 May, a toolkit of assets were shared through the 

various retail partner channels. There were no previous benchmarks for each channel, however, feedback received 

has indicated that as a region Queenstown is the top preforming destination. 

 

Channel TOTAL 

Retail partner eDMs (Queenstown centric) 16 

Social Channel Posts 33 

Website Landing Pages 11 

Queenstown Deals 62 

Online Article Content 10 

 
 



 
 

 

 

Reach of key trade partners  

Retail Partner Database/Membership Frequency 

Flight Centre 500,000 FC, 1.5 million including 
 Infinity + Brokers 

1 per week 

World Travellers 47,000 1 per week 

Helloworld 200,000 1 per week 

First Travel Group (YOU 
Travel) 

40,000 YOU Travel + 40,000 non-branded 
members 

1 per week 

Quay Travel 1,000 1 per week 

Mondo Travel 50,000 + 50,000 with affiliated partners and 
wholesalers 

1 per weeks 

NZ Travel Brokers 25,000 Adhoc 

TOTAL 1,953,000 8 opportunities per week 
 

DQ Webinar Training 

Date Webinar Topic Registrations Live viewers 

Thursday 18 June Queenstown 101 167 111 

Thursday 25 June Winter & Ski 107 101 

Thursday 2 July Food & Wine 117 86 

Thursday 9 July Luxury 70 38 

Thursday 16 July New Product Still to register Still to deliver 

 

Electronic Direct Mail (eDM) 

Company Link 

Flight Centre Kiwi Escapes - NZ Ski Escapes 

  Escape to Queenstown 

  Top 10 experiences of the week 

Travel Associates (FC Group) Keep Dream of Incredible Queenstown  

Travel Managers (FC Group) Treat yourself to a Queenstown Adventure 

House of Travel Luxury Retreats + Bay of Island backyard secrets 

 Adventure packages + Rotorua backyard secrets 

 Explore New Zealand by Motorhome 

World Travellers Discover Queenstown This Winter 

Helloworld Time for a New Zealand short break? 

First Travel Group (YOU Travel) YOU Discover Queenstown  

http://links.captainsclub.flightcentre.co.nz/servlet/MailView?ms=MzQ1OTAwMwS2&r=MjQwMjY3ODA0Njc4S0&j=MTI0MDQzNTQxNQS2&mt=1&rt=0
http://links.captainsclub.flightcentre.co.nz/servlet/MailView?ms=MzQ4MjM0NgS2&r=MjQ2NTU3NzYyNjc3S0&j=MTI2MDA4MTA5OAS2&mt=1&rt=0
http://links.captainsclub.flightcentre.co.nz/servlet/MailView?ms=MzUxNzI4NgS2&r=MjQwMjY3ODA0Njc4S0&j=MTI2MDMxNTc0NgS2&mt=1&rt=0
https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/queenstownnz/Travel_Associates_Newsletter_e6c76a1c-2027-4e22-bfc5-af19d623edb4.pdf
https://us7.campaign-archive.com/?e=&u=5d66b08d0d46b40239feffa9d&id=b83c169cfd
http://view.emails.houseoftravel.co.nz/?qs=5e79a24cb60e986b147b11cc8b35a34927249864e21dd4fc6d1f5bad4d4efc201c3a39e8ceb18d06c2ef3b03fb4168569c74d3e48ec51778686db926968fa6f243c96bb062a9a43675ff4c81cc773821
http://view.emails.houseoftravel.co.nz/?qs=fc2d4d0c0dc2c819cd863367c284b292ad0a81ce693e4fddb4cb436c0cf9023ffe127be9f947845333682aa3f7299edf7ce8e2bed028cfacd2a7b8bf949fbeef7de70ae9d16e6f8a1c78edfd5b937bf7
http://view.emails.houseoftravel.co.nz/?qs=34ee0a8ec3ce80e495cb482e6fb07cb35a6b897276520522c3a0668f5eff618c9adcc9325307431f4970a480b84d0d066001a9b73fdf9d18a35e1bd34a75bcd23fa74e608fefde55f4c541549e5f9ee1
https://worldtravellers1.createsend.com/campaigns/reports/viewCampaign.aspx?d=d&c=3E0CA3AEC95165ED&ID=6665C7A6029F47892540EF23F30FEDED&temp=False&tx=0&source=SnapshotHtml
http://links.click.helloworld.com.au/servlet/MailView?ms=NDI2ODU4ODAS1&r=MTA2NzEwNTEwMzYwNwS2&j=MTc4MDc1NTg0MQS2&mt=1&rt=0
http://v.marketingautomation.services/view?k=3&c=308467272&j=116165994499&l=Mze0NDI3MjUxMjI0BAA&utm_medium=email&utm_source=sharpspring&sslid=Mze0NDI3MjUxMjI0BAA&sseid=MzIwtTS2MLc0MAcA&jobid=e349b7aa-9691-4c91-9838-cb30322703de


 
 

 

 

Quay Travel Experience Luxury in New Zealand 

Mondo Travel Explore NZ - Romantic getaways to adventure! 

  Explore NZ - Cycling & Skiing…and a little luxury! 

  Explore NZ - Wine, Parks, Adventure, Fishing & More 

  Explore NZ - Fishing, Skiing, Exploring or Beet Tasting? 

Reach: 2.1 million  

 

Social Channels 

1. Facebook 

Company  Link 

Flight Centre Ski packages 

  The Ultimate Guide to Planning a New Zealand Ski Trip 

  Kiwi Escapes 

  5 Days in Queenstown - how to plan the best family adventure! 

  Top 5 activities to do in New Zealand if you love the big outdoors!  

Travel Associates Keep Dream Incredible Queenstown - The Helicopter Line 

  Keep Dreaming Incredible Queentown - Over The Top Golf 

  New Zealands most luxurious stays 

World Travellers Are you gearing up for ski season? 

  Winter Adventure Awaits 

  Girls' weekend in Queenstown 

  Queenstown Golf Experience 

  Girls' Weekend at The Rees Hotel Queenstown 

First Travel Group  
(YOU Travel) Remarkable Queenstown 

  Gibbston Valley Lodge & Spa, Queenstown 

  Will you be hitting the slopes this winter?  

  Hilton Queenstown unforgettable experiences! 

  Family Fun in Queenstown 

  Peppers Beacon & iconic sights!  

  Couples Luxury Ski Break 

Quay Travel Can't wait to book the ski holiday! 

  Queenstown Specials 

Mondo Travel NZ Attention Golfers 

  Winter Adventure Awaits 

  Explore NZ - Fishing, Skiing, Exploring or Beer Tasting? 

https://quaytravel.cmail19.com/t/ViewEmail/i/7A764B4791FDDB602540EF23F30FEDED/D6D8EE8CA291D0C8A10BC276F201ED4B
https://mailchi.mp/mondotravel/explore-nz-romantic-getaways-to-adventure?fbclid=IwAR139C_WDEdXhyPUkFwAFtJNOnB_9UxOltQCFuiyg0aIrOclR6o-v38xpg8
https://mailchi.mp/mondotravel/explore-nz-cycling-skiing-and-a-little-luxury-270648?fbclid=IwAR08lijkBYzDt0lCtukI5ZoYZwwzZC7ZCaXiuk58rsN14q9cI7BlhYtiWdw
https://mailchi.mp/mondotravel/explore-nz-wine-parks-adventure-fishing?fbclid=IwAR3e9EUmvTL4MBSLTmWDMDBxEluyTEOcqzTAmndjRMnfN25pCQnAI-DaP9g
https://mailchi.mp/mondotravel/explore-nz-fishing-skiing-exploring-or-beer-tasting-270456?fbclid=IwAR3JJ_EigwyHgw3M62QiCDEWxHQprip6fdrnxW_XqxkvUnf7XffSsb6isdY
https://www.facebook.com/FlightCentreNZ/posts/3170046979727898?__cft__%5b0%5d=AZXCH37GA4FHMDEzaQrfmY3pV5ACgKXjJKVGQ6ZlFarvRM_khwLrenZGxHHyW2vG40sfK4we6Rle_CYPMD1rUvc68uOP2WbUHIDmGhDWl4CzNGUHZXXdr24F2OsKqB4R-vS_45iCXxt_Bk6186sdEaC3mYqaI14KBVcBjylwmPgt8u_WA
https://www.facebook.com/FlightCentreNZ/posts/3190617854337477?__cft__%5b0%5d=AZVR7TCURiggf6zVbY33wnnZ9tKfDT3WNGMxzO7rJ3MFfJwErm_3ICz3K1BHLNOfjueS9BCYAqDk3Q_O21lJ7vfpMMfQWUixn16JZEw6J_LBqsHIGo7sdF241F4cNLaPSR2u8Bh8rAX-3znwQuZcYTuxkp_o8nAFe8KSgKLejGlh9A&__
https://www.facebook.com/FlightCentreNZ/posts/3203512109714718?__cft__%5b0%5d=AZXbRf5PB31uf9RGiAnwBxO9mZ5zxwI4-AgZDTNTLc6vTtzVrnXQW6Vqfny__8iDVh2LpgYZUjaqdIEp5s4LbHvKQgpZ8z1dh9r54qRvxdyRgrhQVIQT5vLXyOEUvDHyhwVqe2Rd54A04lTfzDQiFZQpBEt8TlkOpf_t3yTQtpfOcmmN_
https://www.facebook.com/FlightCentreNZ/posts/3208645522534710?__cft__%5b0%5d=AZUYBBRUmgkONiGfCkkbXJSxnPe8hzxhgMpV0E4byz7gUFNFFwQAAPsEzPSyxd7Jeum6NN7WGo8YA1nVMbOJgaCSi-k-UxXymmF387dVR__0mUT2RVWpDyq2TuvRVw6NRIG283hNGQ9YFySZfjuKTssn81Jd8IegIkVhROFvamf29A&__
https://www.facebook.com/FlightCentreNZ/posts/3224925827573346?__cft__%5b0%5d=AZWyYZ9BRrJRxL6qOFgSS34JN_0KIAQficy6lSEdxsBwtwaAKQfviIVELFmzQKqpl3BPVbXiEwmnAX0eaw1N0JfxVO8aZJAzMj1_wObM8b3a7rLnE6JWb0AmagLTLuwjxNCyJPyZlHeBmgPhC-d17--PjnVyHMRcXvfCs6MqLXu5jw&__
https://www.facebook.com/TravelAssociatesNZ/posts/1751521451655967?__cft__%5b0%5d=AZVzvN75DGclJrVhRohKYQ5z7A8Iflh0VSuIVgHUcT_2hwY4RATQjK5ODuAAnLYZxsY5TLbjhqSP-Xn-piDARel-pX6tO-2wCjCB1j_Iwi8DXgCevNLfNNZunh14qTdZLx4fcUw9V-oPeRM7LjF56jfvNE4rq9aBCJc0zMcAUY2lb
https://www.facebook.com/TravelAssociatesNZ/posts/1745250342283078?__cft__%5b0%5d=AZV7scDJSaVFiR0TbDJ77HG3QeROW2kOkrsq76Xqat27fMFKjdAWxLFOD2MsgDzULmiTkrdJFeXyZM9gmFo798OrIN3oO_uVSPreEEzYUJx9TuFSWy_VVyTIGVS9c7VqGo004Ip69Q2llT1AHj826_CY7VjeeTML1M1VdE12YxwU5
https://www.facebook.com/TravelAssociatesNZ/posts/1725723510902428?__cft__%5b0%5d=AZUv6GODStDCt6mDMti3tFbrzXtk6GkrC5PmMQ7_dsgzEfTW4ZmtYPZuf6-wKazL5tS6Mwk25r3VidLXCXwiDKlTVjxw1EloSnoNrQjVQ_mBCVFxRbF8wwcZ_Hks7jf_SbvMZyw9Jw7ZNhA4F_or11zaP6nhCrxYRajB6f2T5oAVF
https://www.facebook.com/worldtravellersnewzealand/posts/3367059403328131?__cft__%5b0%5d=AZXNPig7KpfXruHUr4pziF4wFm3shyZTEcV_YsblmbyxeWr7U3MAIrXp9G-T_pZEKThvV7h0sWnJQ9b_VDjqEFE56YtKcnW1LuXSwbbAVC0czFpzCTJy0TstsgNvxq4AkhFH7lwqTJC_uw3HdtcAflnPdLE_r5vbUjLw51
https://www.facebook.com/worldtravellersnewzealand/videos/256140382322653/?__cft__%5b0%5d=AZVh_q8UB8sAOZ6u2KYik-TQzqxpEOqDWZjdrKTjKrRTTN1sry0ne-zAayG1liD4r0T3Qdh-2ALWBwvaHPFPsiQu00uuc3cMa_O6K8EJbKM4-PUCPeud4ZV9Tkp-HaqH0oGYGoT9RyFX83KB6XSloQxyeytQIsgPUAz7L
https://www.facebook.com/worldtravellersnewzealand/posts/3386745021359569?__cft__%5b0%5d=AZXKI5mUwmp6NCd-8wqYCMnD4vQPHtNlQcGViNd9zUJbuuWCD2piWWXXnBPPudfkQX3RAYYY31YanFjm2CLIhVT9pEuyVX7T9DAqSZvWxJsU2RbhqGjcDlRXQo74K9hE-EkMSZdkwXh-yAnbGWymOLdQiDUdmm8NHPb5dX
https://www.facebook.com/worldtravellersnewzealand/posts/3389424727758265?__cft__%5b0%5d=AZVYF4H5zkN30mAM3UESpVSQF79uTV_Pc_6ezCSdj1dZyH_ljuJYXYT4Qtau4ZmpneFDJAoDEjcL9E0asrAl_eyG43cF6vkR9JV464UiJXclsQERP_Db6YMvM3NoT0TacEgzYdH7Q7ri-A-icZQdRGdxHXIC1p5RlGXk_H
https://www.facebook.com/TravelQueenstown/posts/3001967783231879?__cft__%5b0%5d=AZWuAwmYPGCwQsFeEVsVWKqjuXKu7UqjZcjV06Lk2ZLdwDqmv4LT_igtd9cWSS9azZirPWd5xbTKujdxB4mmXFic7MZLjL97c7EGm9N5mSc3L-BNGFybKVR-bu17fovW46B-5ZiyDdnYkdjsubgmBrNqW-Ho5zCV0nhANORlxT6OIpK
https://www.facebook.com/YOUTravelNZ/photos/a.1531058260531841/2363316597305999/?__cft__%5b0%5d=AZXqeuY3C0jwLk8M5DJrd9oYywEr7w6Webs3QFd85WH6NcnvaZNo_lgtWmPJ1VrngtA60m_y1oRvLECLQs8GbBxLGcenuy2zkYkdRKkY5-SI_sPrbZ9wDMbLvBqhlxoCMYBoYDkDt7XwNx2J5YJ-vrIbTgIm-i_
https://www.facebook.com/YOUTravelNZ/posts/2368291216808537?__cft__%5b0%5d=AZUiVWbbAcJNs25DgHiHVy7FylDk_zWstBQ26PljK4ImuBYbOEVocv8Tz_F38oa34-hLKcx-OlJWMsLiPsz3MptfTr6nip-gY82P_Yumi3vGUp2ugP3sR4dnc8QY-Nw4hS_eow7uiIzyid4aYn6Moz5gJksokKsmwmXbK43H4EGQfA&__tn_
https://www.facebook.com/YOUTravelNZ/photos/a.1531058260531841/2369063663397959/?__cft__%5b0%5d=AZX8UZC-Vm8R5DWMPafrutWUKwu5D8G42wSH7PtuIMQttm6UvWMXkTEDoUVVzE0S5oz_Ae0hNMrbY1wkRCfqAD50eECbxepBGBr5mdPEBkEcS_yp0_snrqaf-7aWiPHo9uwMYFkgAPs2rpLuk34ZAPFHrHq9M-I
https://www.facebook.com/YOUTravelNZ/posts/2369729379998054?__cft__%5b0%5d=AZVH4r41vVR1S84AGoZnhC8RAp7N8NdjS9qID1S7C5t2EvQffjX7278S1WHgoH7UstKv5f9pbyO_69X3I4bSt-97O2lSjiGHbg8ZCqvDJQWunscyn-ypHon9Zp_RcTeg5c4EAwnzwOW8JMo22Xb1JmFXVQ08QMFRSOquKCFRtKpbPg&__tn_
https://www.facebook.com/YOUTravelNZ/photos/a.1531058260531841/2370687406568918/?__cft__%5b0%5d=AZUgdOIS190pwgqdS3hV3CAsP-JQLd1LHuimToapZhAVpUeVoOO1BLbOEQjN_AbH1Fzvr3Rb3PfTxeL7w7kXsEEqkJvZfQP5YlDnKMK0AVu6Xc7Xs-MKdZA3mzcFc-6odUodZ3FHQ3ottXZGKWFNV1MXvtzxkQd
https://www.facebook.com/YOUTravelNZ/posts/2373053826332276?__cft__%5b0%5d=AZUafu9AYB_qU_J4lCOEmEZaWKWII_n1__yT9j7z1HV18k3E93RCHGr0u3I8Jpv1Nyg33bwAKICyc23eiqIVIpmaE3o24mDQj-L6YRx5HiERR6_5tVhuIdFO2kkVTC8vhmt-P_xwvhww5Oqr-W5mnhpri8gdaIGUH-wZEmgWWCCtvw&__tn_
https://www.facebook.com/YOUTravelNZ/posts/2375731132731212?__cft__%5b0%5d=AZXXVkHPeOwF0fVsnSuJo2wNE0sjezPYBHpqVZgHeIDMOB-PWjVExU6wtRL89Cc6-O0daraIO05eRtTcIYlUARV_I6q6U7Yg4POdNu83mk2Hc8ISr6pVccxImWjXmTvnedNqLZMQfE3ZOcPED5Y7-ituA622xapPsQYWSw2xsYWpjw&__tn_
https://www.facebook.com/quaytravel.co.nz/posts/2981077038613898?__cft__%5b0%5d=AZVYoSttImQ7_fKR4ZrYZ3or_AalouHaip5KiI3tPXjiKuSnb7r0U8oMhK6zcE1o3PFS2QMPBve8_bnZQttNnXgJ2riVHZhBWP5T2EfDEWb2Pgv_Mj_GHWhWkF4LSzIKqOaKE6UFGsfJwn5rE2bAWLtYoXLRzynBxBmWu5uVxAmkpZB
https://www.facebook.com/quaytravel.co.nz/posts/2972956156092653?__cft__%5b0%5d=AZXf9APSa-qPmpSdqeXK8sCBHucFAuW5Uray1S3tPPxStK19Dqp3DDzcwvNvVOWLYQLyp4Uf6lTAPnK5pHr4h7FOtYzniHpsaEyCoQtRvczq32TK4eRgXcPpzEOSLS90qGFOQ-aTPQuAWcUDPNI57xLyQYlalabOoy9WxJvrAaBxyA&
https://www.facebook.com/MondoTravNZ/posts/2666424863635158?__cft__%5b0%5d=AZXRDYnUz8ZC1RMGvXl7R55lZcVMsOi-tECLEaeuEJMIW2NAu-cj7A2xwnRvqdxBn2hKiXwmCVAgXsrrtcu2o_YDBx9q4g6d2-XgNgOjn4zOizJQK1YSCOuJ4OiX3ps1721RTR5DjxLQw7US6NoQbeJMOf1H-_pw5VtsnUS7k5G17Q&__tn_
https://www.facebook.com/MondoTravNZ/posts/2676248042652840?__cft__%5b0%5d=AZXjcXyAEu-OxXPHyaedOLgsupGu1dS6KcnEKb957zzWJ5ELn8g726cGQ4YwB8--QifNrulbcryl9bV8_ifpDVQ0V2luTZeTdQJ5wTY7FJNHzdtxQOfvj2RcxuZ5czKrjR3iQ2DzqeCxcjRvZrm8jmZn7gWbC6WJTy0cJ6BXVl_XpQ&__tn_
https://www.facebook.com/MondoTravNZ/posts/2678327582444886?__cft__%5b0%5d=AZUtqvuTSFSoaSU6igQszefzwgM9sLHXzX7zFo3UyOuEtlDFGA0Z4VpbOpkivrsw1r46B6wXoDKqCV83yeP83u4u_7pq86I98l4D3m-CJUpETmqSaMs1IzWNAuW0f00iIpQ99iFoXv1Or4VwaHzSrwvYUtP3WI8UwZaasIa6XxZPUA&__tn_


 
 

 

 

  Explore NZ - Wine, Parks, Adventure, Fishing & More! 

  Explore NZ - Cycling & Skiing ... and a little luxury! 

  Explore NZ - romantic getaways to adventure! 

Reach: 438,166 page likes for all retailers 

 

2. Instagram 

Company Link 

Flight Centre Ski packages 

  Winter Adventure Awaits 

Quay Travel Queenstown - Azur Lodge 

Reach: 11,758 followers 

 

3. YouTube 

Company  Link 

Flight Centre Kiwi Escapes - Ski Escapes 

  Queenstown - Winter 2020 

Reach: 823 subscribers 

 

Other Digital Platforms 

1. Website, Deals and Article Content 

Company  Link 

Flight Centre Queenstown Holidays 

  Queenstown - Travel Guide 

Travel Associates (FC Group) Queenstown 

Travel Managers (FC Group) Queenstown Getaway 

TravelSmart (FC Group) Your Queenstown Adventure  

House of Travel Queenstown & Otago Holiday Packages 

World Travellers Queenstown 

Helloworld New Zealand Holidays 

First Travel Group (YOU Travel) Queenstown 

Mondo Travel Queenstown Holidays 

NZ Travel Brokers Queenstown 

 

 

https://www.facebook.com/MondoTravNZ/posts/2686061645004813?__cft__%5b0%5d=AZVAdWw37KGXBG7PD2iXsmw1bsy5rcJH1IxohAvy6b8EWsk7z7_o0hBvA7StUDa4k4IuqJ-Atenpe_wQVBvH67b0cjcsT1K2MZT5hRLzSlWWOX8_3utDWr_fOgAlvjW-9WT3okD-qTC43o7EdWLI2BR3gBQrxLt7GZjeL8HqM75F6g&__tn_
https://www.facebook.com/MondoTravNZ/posts/2693063170971327?__cft__%5b0%5d=AZWC2bb_JFVzQS_VRLQiEqQEOiL5ZncZ1neSScdZEweop_pRm3tqOZriMydH2p5j6D1egKDkKX_1G73lAjZiFtrrnoCpKE0UA0C5NUH455k6WFnJklDUZKw1EOu4tnWq6OWLRFt13Acx1u2zcxm5LswR7QhWsuFpzEFdfWtRekcU2A&__tn_
https://www.facebook.com/MondoTravNZ/posts/2672494583028186?__cft__%5b0%5d=AZWzC3x6vTtcqpy0U_2TGt3jy0gXNzsJpTjIfJOuxL7-VEM2Ns3KDnhIHKaUe0n1WPWXgYDX9w8i4Ip0zzyOsh9A56CZY2o77dOCxL96U0BW5G1w6tSW19peb4y4BnOzFvZHZ3TW1MGFe2ZzWTNWY1UI2l4x-fkPMfN_GPCFq7I63g&__tn_
https://www.instagram.com/p/CAwCJY5h68Y/
https://www.instagram.com/p/CBPJa6zndgl/
https://www.instagram.com/p/CBZqTYnp47p/?utm_source=ig_web_copy_link
https://youtu.be/eGr7b4wCPNQ
https://youtu.be/PdHswxQE-bk
https://www.flightcentre.co.nz/queenstown
https://www.flightcentre.co.nz/queenstown/travel-guide/
https://www.travel-associates.co.nz/queenstown
https://travelmanagers.co.nz/package/12079/Queenstown-Getaway
https://travelsmart.co.nz/type/215
https://www.houseoftravel.co.nz/holidays-at-home/queenstown-otago?gclid=CjwKCAjwltH3BRB6EiwAhj0IUJMcoGYhGMm_BWJYrXmeyuH255jLg9Sp3gCKbZ044T5RCR3Z9YYV8BoC_wUQAvD_BwE&gclsrc=aw.ds
https://www.worldtravellers.co.nz/destinations/new-zealand/south-island/otago/queenstown/
https://helloworld.co.nz/holidays/new-zealand/top-deals
https://www.youtravel.co.nz/deals/newzealand/queenstown
https://mondotravel.co.nz/article?category=8&subcategory=96&type=Holidays&order=
https://nztravelbrokers.co.nz/?s=Queenstown


 
 

 

 

2. Queenstown Deals 

Company  Link 

Flight Centre Holiday Packages for Queenstown 

  Kiwi Escapes 

Travel Associates (FC Group) Queenstown offers - 19 available 

Travel Managers (FC Group) Queenstown Ski Holiday 

  Queenstown - Food and Wine Escapes 

  Great Outdoor Adventures 

House of Travel Ski Packages 

  Luxury Collection 

  Active Holidays 

  Family Breaks 

  Food & Wine 

World Travellers Queenstown Deals - 10 available  

Helloworld Queenstown Deals  

First Travel Group (YOU Travel) Queenstown - Our Latest Deals - 15 available 

Quay Travel Quay Travel Queenstown Specials 

Mondo Travel Queenstown Packages 

  Ski Queenstown 

NZ Travel Brokers Backyard Collection - Queenstown Wineries 

  Queenstown Ski Holiday 

  Queenstown Family Ski Holiday  

  Queenstown Breaks in 2020-21 

 

3. Article Content 

Company  Link 

Flight Centre 5 days in Queenstown - how to plan the best family adventure 

  Top 5 activities to do in New Zealand in you love the big outdoors! 

  The Ultimate Guide to Planning a New Zealand Ski Trip 

  Plan a New Zealand holiday the teens will want to go on  

  A guide to New Zealand's equiste food and wine scene 

Travel Associates (FC Group) Keep Dreaming of Incredible Queenstown 

House of Travel 9 incredible Queenstown Experiences  

World Travellers Things to see and do in Queenstown this winter 

First Travel Group (YOU Travel) Family Fun in Queenstown 

  Remarkable Queenstown 

https://www.flightcentre.co.nz/holidays/search?ss_departure=Auckland%2CChristchurch%2CWellington&destination_in=Queenstown
https://www.flightcentre.co.nz/deals/kiwi-escapes
https://www.travel-associates.co.nz/accommodation/search?destination_in%5b0%5d%5b0%5d=Queenstown
https://travelmanagers.co.nz/type/215
https://travelmanagers.co.nz/package/12145/Queenstown-Winery-Kinross
https://travelmanagers.co.nz/type/209/Great-Outdoor-Adventures
https://www.houseoftravel.co.nz/hot-deals/deals/holidays-at-home-remarkable-queenstown-ski-nz
https://www.houseoftravel.co.nz/holidays-at-home/luxury-collection
https://www.houseoftravel.co.nz/holidays-at-home/active-holidays
https://www.houseoftravel.co.nz/holidays-at-home/family-breaks
https://www.houseoftravel.co.nz/holidays-at-home/food-wine
https://www.worldtravellers.co.nz/deals/queenstown/
https://helloworld.co.nz/DealSearch?SelectedSearchArea=Deal&keywords=Queenstown
https://www.youtravel.co.nz/deals/newzealand/queenstown
https://www.quaytravel.co.nz/index.php/search-results/?search_paths%5B%5D=&query=Queenstown&submit=Search
https://mondotravel.co.nz/article?category=8&subcategory=96&type=Holidays&order=
https://mondotravel.co.nz/article/19151
https://nztravelbrokers.co.nz/nztb_deal/backyard-collection-queenstown-wineries/
https://nztravelbrokers.co.nz/nztb_deal/queenstown-ski-holiday/
https://nztravelbrokers.co.nz/nztb_deal/queenstown-family-ski-holiday/
https://nztravelbrokers.co.nz/nztb_deal/queenstown-breaks-in-2020-21/
https://www.flightcentre.co.nz/travel-news/new-zealand/5-days-queenstown-how-plan-best-family-adventure
https://www.flightcentre.co.nz/travel-news/new-zealand/top-5-activities-do-new-zealand-if-you-love-big-outdoors
https://www.flightcentre.co.nz/travel-news/new-zealand/ultimate-guide-planning-ski-trip
https://www.flightcentre.co.nz/travel-news/new-zealand/plan-holiday-teens-will-want-go
https://www.flightcentre.co.nz/travel-news/new-zealand/guide-new-zealands-exquisite-food-and-wine-scene
https://www.travel-associates.co.nz/luxury-holidays-news/keep-dreaming-incredible-queenstown
https://www.houseoftravel.co.nz/get-inspired/9-incredible-queenstown-experiences
https://www.worldtravellers.co.nz/blog/things-to-see-and-do-in-queenstown-this-winter/
https://www.youtravel.co.nz/trip?TripID=1065
https://www.youtravel.co.nz/trip?TripID=1064


 
 

 

 

 

The plan moving forward 

The travel and tourism landscape will continue to evolve, and New Zealand seeks to adapt to the new pandemic 

environment. DQ’s trade team will continue to connect and nurture relationships with each retail partner. 

Opportunities will be sought out to support and leverage DQ’s consumer activity.,  

 

The new webinar series offering weekly webinar training to all New Zealand travel advisors that started on Thursday 

18 June will continue. We have five scheduled, with our two webinars presenting Queenstown 101 and Ski & Winter 

having 165 and 107 registrations respectively. Opportunities to provide direct webinar training to each retail partner 

has been explored and will continue to be discussed as the landscape changes.  

 

In July, and in partnership with Air New Zealand, the DQ trade team will host a select group of key retail partners for 

a Queenstown famil. This will provide an opportunity to showcase Queenstown as a key destination for FIT and 

group travel, and help increase the local economy for the foreseeable future. 

 

8. Sources and References  

 
The DQ Trade team spoke with the following people to gather insights to support and execute the domestic strategy. 
 

• Jodie Burnard – General Manager Marketing NZ, Flight Centre 

• Angela Webber – Product Manager, House of Travel 

• Clarissa Hirst – Digital & Content Manager, World Travellers 

• David Libeau – General Manager – Marketing, Helloworld 

• Kylie Crouch – Marketing & Business Development, First Travel Group (YOU Travel) 

• Michelle Malcolm – Owner, Quay Travel 

• Tony Terrill – CEO, Mondo Travel NZ 

• Ange Bocock – Marketing Manager, NZ Travel Brokers 

 
  



 
 

 

 

Appendix  

 

Below is a selection of supporting work showcasing the various campaigns from each of the key retailers DQ trade 

team has spoken with. Included also are some useful links for more industry insights. 

A. Creative Examples 

 

 

 

 

 

 



 
 

 

 

 

 

 



 
 

 

 

 

 



 
 

 

 

 
 

 
 



 
 

 

 

 
 

 
 



 
 

 

 

 
 

B. Useful links for more industry insights 

 

Bjoern Spitzer TNZ – Kickstarting Domestic Tourism 
 
Destination Queenstown Domestic Winter Campaign Research 

https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/queenstownnz/Domestic_Campaign_RTNZ_16_June_a20044d8-57ab-4555-a20c-3403feef9dfd.pdf
https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/queenstownnz/Domestic_Winter_Campaign_Research_2020_4f7ef250-7316-4368-ad80-fd484ca6920f.pdf

