VISITOR INSIGHTS
DASHBOARD

Quick-Start Guide

A single view of visitor activity data across Queenstown and Wanaka -
covering nine sources, including publicly available data and privately
purchased sources invested in by DQ and LWT.
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GETTINGTO THE
VISITOR INSIGHTS
DASHBOARD

1. Gotothe DQ/LWT Member Hub.

2. Navigate to the Data and Insights section

3. Select either Queenstown Visitor Insights or
Wanaka Visitor Insights
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Visitor Insights Visitor Insights

4. Scroll down and you will see a Visitor Insights
Dashboard with a PowerBl visualisation
embedded
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https://www.queenstownnz.co.nz/extranet-login/?redirectUrl=%2Fmember-hub%2F
https://www.queenstownnz.co.nz/extranet-login/?redirectUrl=%2Fmember-hub%2F
https://www.queenstownnz.co.nz/member-hub/data-insights/queenstown-visitor-insights/
https://www.queenstownnz.co.nz/member-hub/data-insights/wanaka-visitor-insights/

Visitor Insights Dashboard Queenstown i Wanaka
About this dashboard

Visitation \
. i h Visitor Nights The Visitor Insights Dashboard brings together nine data sources to provide a
b - B single view of visitor activity across the Queenstown Lakes district.
. Visitor Arrivals Use the tiles to the left to navigate by topic. Fifters on each page let you aut by

Airport Arrivals Inter location, origin, and time period.
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e Topic tiles are on the left-hand side of the Home page. Click

any tile to open that data page. | I I I l . . II II I
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page at any time.

e The navigation page also shows when each data source was
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USING FILTERS

Filters can be used to refine and select specific views @uome  Monthly Cumulative Visitor Estimates (Night)
of the available data. Filters are in the sand-coloured

bar at the top of each page.

687.2K 6%

Tatal Visitar Nights

83.6K -1% 503.6K 12% Key insights
vs PY In February 2026, the region recorded 687,200
wisitor nights, 6.1 % increase vs the same period
last year {vs PY). International visitors accounted for
f total visitor nights, while
tributed 183,600 days, 27% of

mestic Visitnr Nights v EY Intemational Visitor Mights

Note: available filters vary by page and data resolution.

total visitor nights.

LOCATION

Click the location icon to toggle. Blue icon = selected. Click Select All to
show both regions combined.
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itor Nights Overtime (Domestic / International) - Queenstown RTO What do these charts show?  Curmulative visitor nights estimated

@ omestic @ ertions counts by month based on cellphone “pings”.
Mote Visitor right count estimates refers to an average of visitor
TI M E F RA M E wolumes {nat unique visitors) within a given geography between
11:00pen and 6:00am. Cumulative visitor nights are the tatal rumber
of avermight visitars counted over a manth, For exsmgle, a visitor in

the region for theee nights is counted theee times. Due to data

quality issues specific periods / monmhs are ot avalable, namely

KPI cards default to the most recent month. Use the filter dropdown to
select a specific month or compare multiple periods.

Jaruary 3023 - April 2023
Source: MBI Tourism Volumes ard Flows. Further information.

ORIGIN

Filter by Domestic or International visitors.



READING THE DATA

KP1/ SUMMARY CARDS

Default to the most recent month. Use the filter dropdown to select or compare
multiple periods. Shows current value plus change vs prior year.

TOP BAR CHART — MONTH-ON-MONTH

Compares the same month across years. Year shown in the legend — makes it
easy to benchmark e.g. February 2026 vs February 2025.

BOTTOM CHART — TREND OVER TIME

Shows the long-run trend, split by domestic and international. Use this to
understand whether current performance is above or below the historical
pattern.

KEY INSIGHTS & SOURCE NOTES

Key Insights panel on the right of each page. Bottom of page: chart description,
data caveats, and source name.
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What do these charts show? Curmnlative vistor nights estimated
counts by month based an cellphone "pings".
Mote: Visitor night count estimates refers to an average of vistor

woiumes [t unique visitars) within a given geograpty between

11400pem and 600am Cumulative visitor nights are the tatal mumber
# visitars courtted over a manth. For example, 2 visitar in

nights is counted three times. Due to data

ific periods ¢ momts are not avaitable, namely

Source: MBI Tourism Volumes and Flows. Further information.




GETTING THE MOST
FROM THE
DASHBOARD

0 DOWNLOAD RAW DATA 0 SCREEN SIZE MATTERS

Need the numbers for your own Charts look best on a tablet or

reports? Use the Data download computer. On mobile, some charts
section below the dashboard to open may appear squashed - zoom or switch
the data in Excel. devices.

___________________________________ ____________________________|
0 FULL SCREEN MODE 0 CHECK DATA FRESHNESS

Click the Full Screeniconinthe The nav page shows when each source
bottom right of the report for a much was last updated. Always check this
better reading experience. before quoting figures externally.

FURTHER QUESTIONS OR WANT TO LEARN MORE?

Contact DQ LWT Data and Insights Manager, Eilidh Blanchard
(eilidhb@queenstown-wanaka.nz)
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