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Introduction to Media and Comms



A B O U T  M E D I A  &  
C O M M S  

Destination Queenstown (DQ) and Lake Wānaka Tourism (LWT) 
are the Regional Tourism Organisations responsible for both 
destination marketing and destination management in the 
Queenstown Lakes District.

Our role is to position the region in both international and 
domestic markets and to work collaboratively with partners to 
deliver the region’s destination management plan, focusing on 
regenerative tourism by 2030 and attracting ‘high contributing’ 
visitors. 

The Media and Communications team is responsible for place-
based story telling through hosted media programmes, 
managing news media relationships and press releases, 
corporate communications, keeping members updated with 
local and industry news and ensuring the region is positioned 
as a well-managed, safe, regenerative destination.



C O M M S  
O B J E C T I V E S

• Build positive destination reputation for Queenstown and 
Wānaka, leveraging unique destination attributes through 
strategic communications.

• Support emergency management and crisis communications 
planning for the Queenstown Lakes.

• Build member engagement in Queenstown and Wānaka to 
support tourism operators across the region.

• Showcase and support Queenstown and Wānaka’s journey 
towards regenerative tourism.

• Establish and strengthen advocacy for the tourism industry by 
effectively engaging with key stakeholders, including central 
and local government, industry partners, and the community. 

• Build positive engagement with local communities through 
open and transparent communication, highlighting the 
benefits of tourism and addressing community concerns.



C O M M U N I C AT I O N S  P R I O R I T I E S

Member Engagement

Providing DQ and LWT members with regular, 
informative communications: 

• Fortnightly Remarks newsletter

• Special Remarks updates

• Quarterly Member Updates

News Media Relations

Protect and build Queenstown Lakes District’s 
reputation:

• Earned local and national news media

• Leveraging the news cycle

• Partnering with PR agency PEPR for Australia 
media opportunities

• Crisis management

Destination Reputation

Ensure the region is positioned as a well-
managed destination:

• Lead a partnership approach to 
collaboratively address and manage 
destination reputation. 

• Control the narrative around the region’s 
news and aspirations through DQ’s LinkedIn 
channel.



M E D I A    
O B J E C T I V E S

• Foster positive destination reputation and grow appeal for 
Queenstown and Wānaka in international, domestic and 
Australian markets. 

• Leverage major events and new developments in the region to 
grow positive destination appeal.

• Support efforts to grow destination appeal in autumn, winter 
and spring across Queenstown and Wānaka. 



M E D I A  P R I O R I T I E S

DQ & LWT Media Programme

Working with New Zealand and Australian 
media publications to deliver earned and paid 
media exposure for our members: 

• Media pitching

• Itinerary development

• Media famil hosting

Tourism NZ/Experience NZ Support

Supporting TNZ media famils that include a 
Queenstown and Wānaka component:

• Support itinerary development

• Liaising with members

• Media hosting

PR Assistance

Supporting media with information and 
resources to carry out their work:

• Introductions to relevant members

• Film permitting resources

• Story development support



D Q  M E D I A  P R O G R A M M E  

O P P O R T U N I T Y

Proactively pitch a 
Queenstown Lakes District 
story angle to target media

E V A L U A T I O N P R O C E S S F A M I L O U T C O M E

P R E - T R I P P O S T - T R I P

Tourism New Zealand (TNZ) 
Experience NZ team reach 
out with an opportunity via 
domestic or off-shore offices

PEPR & DQ/LWT work 
together on engaging 
specific Australian media in 
alignment to key storytelling 
angles or objectives

Once the pitch or 
opportunity has been 
accepted, DQ/LWT 
confirm dates, 
participants, propose 
an itinerary and 
establish key 
messages/objectives

DQ/LWT will then: 
• Engage with members 
• Organise and prepare 

interviews
• Health and safety 

process
• Film permits (if 

required)
• Finalise and book 

itinerary

Host media in 
the region with 
support from 
operators

Famil results in either: 
• Written articles 
• TV programme/news 

feature 
• Magazine 
• Radio
• Social Media 



W O R K I N G
W I T H  D Q  &  LW T  



M A R K E T I N G  O P P O R T U N I T I E S  W I T H  D Q

Media Programme

Share your interest in working with 
visiting media if you would like to 
participate in the DQ/LWT or TNZ 
Media Programmes. 

Let us know your media-friendly 
stories that align with the region’s 
regenerative tourism goals.

Comms & Events

Look out for member opportunities 
in newsletters including Fortnightly 
Remarks, Special Remarks and 
Member Capability Updates. 
DQ/LWT hosts regular Member 
Connect sessions, Quarterly 
Member Updates events and an 
Annual General Meeting.

Sign up to our communications 
here.

Send your latest assets

Providing DQ/LWT with high quality 
imagery of your product or offering 
ensures appropriate 
representation of your business. 
Ensure your assets have 
permission for DQ/LWT and third-
party use, allowing us to use this in 
our activity and across all 
channels. 
Send us your assets. 

Share your stories

We’re always keen to hear about 
the regenerative or sustainability 
initiatives at play in your business. 
Send your stories and updates to 
the team to help inform our activity 
and storytelling.

https://www.queenstownnz.co.nz/destination-queenstown-member-area/newsletter-sign-up/
mailto:info@queenstown-wanaka.nz
mailto:info@queenstown-wanaka.nz
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