
Destination Queenstown

Presentation Title
Date, location, persons name or similar…

DQ Member Update
June 13th 2019



Agenda Government & National update

Queenstown performance

DQ  winter campaign update

Winter Festival – Rae Baker

DQ Sustainability programme 

Visitor Levy – QLDC Mayor Jim Boult



Government

& Industry
Government Tourism Strategy

TIA Tourism 2020 & Beyond

International visitor arrivals

Tourism NZ - visitor profiles

MBIE Tourism forecasts



4

Government 
Tourism 
Strategy
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Goals &

Outcomes
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Top Priorities for 2019/20

• Co-ordination across the tourism system

• Long-term sustainable funding mechanisms

• Destination management and planning

• Better data and insight
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Destination

Management
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International Visitor Levy & ETA
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International 

Visitor

Profiles



10

Tourism NZ - Visitor profiles tool

www.tourismnewzealand.com/visitorprofiletool
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Example
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German visitor profile
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New campaign launch Monday 17th
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Tourism 2025 & Beyond
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Sustainability at the heart
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Goals
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International Visitor Arrivals - NZ
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International arrivals – January 2019
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International arrivals – February 2019
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International arrivals – March 2019
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International arrivals – April 2019
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April YE

All visitors
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April YE 
All visitors 
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Australia
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China

0

50

100

150

200

250

300

350

400

Holiday Visiting friends &
relatives

Business Education Conferences &
conventions

2015 2016 2017 2018 2019

(000)

Source: Stats NZ

Travel purpose

Travel purpose of visitors from China

Year ended April 2015–19



28

UK
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Germany
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USA

0

50

100

150

200

250

300

Holiday Visiting friends &
relatives

Business Education Conferences &
conventions

2015 2016 2017 2018 2019

(000)

Source:Stats NZ

Travel purpose

Travel purpose of visitors from the United States

Year ended April 2015–19



31

International 
Tourism 
Forecasts



33

Forecast arrivals by country + 4%
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Forecast spend by country + 4.3%
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Total numbers forecast
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Total spend forecast
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CAM Queenstown – March YE
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CAM March 2019
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Recent activity



Winter Campaign Update
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Winter Campaign Update

Objective: 

Position Queenstown as a vibrant fun winter destination, driving preference in Australia.

Strategy:

Integrated campaign anchored on a hero video showcasing our winter proposition and supported by 

digital and PR activity.

Timing:

Launch in November 2018 with ongoing activity well into winter 2019.
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Winter Campaign Update

VIP Event in Sydney
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Winter Campaign Update

Digital Campaign

Facebook Instagram YouTube

4.8 million people reached
1.8 million video views

RESULTS:
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Winter Campaign Update

Out of Home

St Kilda Festival, 10 February 2019 Sydney Film Festival, 5-11 June 2019 

1-day free festival 
560,000 people attended
24 video placements during the day

12-days on Pitt St Mall mega screens
Foot traffic of 124,000 people per day
300 video placements during the period
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Winter Campaign Update

Branded Content

Boss Hunting, March-April 2019 Snows Best, February 2019

5 articles
31,135 page views
441,935 people reach
18,695 engagements across social channels

10 posts
42,350 views
156,000 people reached
Qualified skiing audience
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Winter Campaign Update

Sydney Mural
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Winter Campaign Update

Snow Reports

Weekly videos on Mountain Watch
Partnership project with LWT
700,000 unique website visits
100,000 newsletters subscribers



52



Sustainability



Queenstown

Can! 
TIAKI

Queenstown Cares

TIA Sustainability commitment

DQ Sustainability programme

Member resources





56

Collateral support



Our place
Our environment
Our stories
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Member resources
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Queenstown – Let’s own this!
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Member content
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Tiaki Promise
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Sustainability commitment
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DQ - Our team journey
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DQ Team initiative
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Sustainable tote bag
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Demonstrating that we DO care!
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DQ Sustainability committee
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QLDC Mayor Jim Boult, CEO Mike Theelen
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Thank you Enjoy the Winter!


