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China Visitor Visa
For month of May

2015 %% 2016 % 2017 % 2018 % 2019 Y% % change 18 v
sitor Visa 6413 38 8822 43 13,123 58 17,202 63 19,044 68 +11%
10 460 62 11,710 57 9319 42 10,169 37 8,796 32 ~14%
16,373 20,532 22,442 27,371 27,840 +2%
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017|-15% | 47%  34% | 3% | 49% | 67% | 33% | 40% | 38% | 16% | 24% | 26% ——2017|-35%|-33%) -9% |-28%)|-28%| 11%-0.3%-10%) 3% | 3% | 3%
01B|113%| 4%  23%|59% |31% 0% |19%| 23% | 3% |47%  14% 1% 2018 14% | 8% |-12%| 18% | 9% |-10%) -7% | -1% |-20% -2% -12%| -
019 5% | 2% | -13%| 4% | 11% | i ' e 2019 | 5% | 23% 3% | 1% | 14%

decided GVV people — YOY monthly percentage change 2016 to 2019

Graph 2: decided ADS people — YOY monthly percentage change 2016 to 2
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online travel space and battle hard for primacy

. Tencem‘ﬁiﬂ
Alibaba Group




O

THE CHINESE TRAVELLER: DIGITAL TOUCHPOINTS
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