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SUMMARY

MOTIVATORS TO VISIT

Most domestic visitors to Queenstown are travelling for a holiday or short break. Of those visitors, more than a quarter base their visit around a specific attraction or
experience, most notably skiing in this first period of data collection. One in two visitors are motivated to visit Queenstown because of a desire to experience
outstanding natural landscapes, to spend time with people special to them, and to undertake tourism activities. For just under one third of visitors experiencing

adventure, a challenge, or excitement was important.

TRAVEL BEHAVIOUR

Domestic visitors’ average length of stay in Queenstown is three nights, and two thirds stay less than five nights. For one in four domestic visitors it is their first time
visiting, and almost half visit Queenstown only (i.e. without venturing to neighbouring regions). Within the region, two thirds visit Arrowtown as part of their trip and

more than one quarter visit Glenorchy.

Almost half of visitors chose to stay in a hotel, with price and location key factors in choosing accommodation. Most visitors fly to Queenstown and more than half

use a rental vehicle to get around.

The most popular experiences in Queenstown include visiting restaurants/cafes, shopping, sightseeing, going on walks, and visiting bars/nightclubs. One in five

domestic visitors participate in an adrenaline activity. At least one third of visitors didn’'t do everything they wanted to during their visit.

SATISFACTION WITH VISITOR EXPERIENCE

Domestic visitors are generally very satisfied with their experience in Queenstown, especially with the ease of walking and finding their way around, and almost all
feel safe and welcome. A key opportunity for improvement is carparking facilities - ratings and comments suggest parking was problematic for many. Pricing

concerns were also frequently mentioned. Overall, visitors rated their experience in Queenstown highly though, at an average of 9.1 out of 10.

The Net Promoter Score for domestic visitors is +78. Higher NPS scores are evident for Aucklanders, and those on their first visit. Highlights that appear to be

contributing to this high NPS score include Queenstown’s scenery and the atmosphere of the destination.
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BACKGROUND & METHODOLOGY

The Queenstown Visitor Survey (QVS) helps Destination Queenstown and members better
understand the profile, travel behaviour, expectations and experiences of visitors to the

Queenstown region.

The QVS sample primarily includes domestic visitors (given the current COVID-19 related border
restrictions). In order to be included in the sample, visitors must be 18+ and have spent at least
one night in the Queenstown region (the area between Glenorchy, Cardrona, Gibbston Valley and
Kingston). Respondents are recruited at key visitor sites around Queenstown, on randomly
selected days each quarter. A combination of sites is used to ensure a good cross-section of visitors

is included in the survey.

Visitors can provide an email address for distribution of a link to the online survey or scan a QR
code to access and complete the survey on their own device at the time of intercept. A tablet is
also available for visitors who wish to complete the survey at the time of intercept but don't have a
suitable device on which to do so. As incentive to participate respondents are offered the chance

to enter a quarterly prize draw to win a NZ$250 Prezzy card.

N=150 responses are collected from domestic visitors each quarter, aggregating to n=600
responses per year. The current sample size attracts a margin of error of +/-8.0% on a quarterly

basis and +/-3.9% on an annual basis.

Following are the initial findings in what will be an ongoing series of quarterly updates. Responses
are from visitors to Queenstown in September 2020. As the sample grows further analysis will be

possible, including highlighting any seasonal patterns and trends over time.
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PURPOSE OF TRAVEL

Firstly, what is/was the main purpose of your visit to Queenstown?
[Of holiday/short break visitors] Was there one specific attraction or experience that your visit to Queenstown is/was based around?
[Of holiday/short break visitors] What is/was that attraction or experience?

Purpose of Travel

Holiday/vacation or short break 949% — 28% of visitors on holiday/vacation or a short break travelled to Queenstown to see/do
a specific attraction or experience, which included.....

Visit family or friends 3%

Attend a conference, convention,

(o)

or other business event 1%
Other business reasons 1%
Attend event held by friends or

. 1%
family
Attend event held by someone

0%

else
Education/study 0%

Make transport connection/just
passing through on way to 0%
somewhere else

Other 0% )
Note: small sample size (n=42)

Base: Total Sample n=157
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