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WHAT IS GRCVB?

The Greater Raleigh Convention and Visitors
Bureau (GRCVB) is the official and accredited
destination marketing organization for all of

Wake County.

Our vision is to be the prime visitor advocate
and regional leader of destination marketing

and product development in Raleigh.

As our vibrant county continues to grow, strong
alliances and seamless cooperation among local

partners will be the hallmark of our future.
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DESTINATION
VALUE PROPOSITION

Embark on a journey across a mosaic
of 12 vibrant cities and towns in
Raleigh, North Carolina. From

mouthwatering food to soul-stirring
music, to scenic parks and captivating
culture, Raleigh caters to both the
seeker of the extraordinary and the
connoisseur of the unconventional.
Thanks to our modern take on
Southern hospitality, every moment in
Raleigh is an invitation to be wowed.
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DESTINATION BRAND
PROMISE

Raleigh stands as the intellectual,
cultural, culinary and innovation hub of
North Carolina. It's a cool capital city
with diverse offerings spanning food, live

Raleigh, N.C.

music, sports, arts and the scenic
outdoors. Visitors will be met with
Raleigh's kindness, charm and local flair
—a unique take on Southern hospitality

that promises elevated experiences.
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To access the Raleigh, N.C., branad

B
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8
kit, provided by GRCVB, go to: @

RALEIGHNCBRAND.COM
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IMPACT OF
TOURISM

* In 2023, Wake County had 18.5 million
visitors who generated $3.2 billion in
direct spending.

+# Tourism directly supports the
employment of over 25,000 people
(FTEs) in Wake County who earn a payroll
of more than $890 million.

% Read more about the impact of tourism
at visitRaleigh.com/partners/
resources-research/
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http://www.visitraleigh.com/partners/resources-research/
http://www.visitraleigh.com/partners/resources-research/

BUSINESS
PLAN

Each CVB department's major
goals, objectives and strategies are
summarized, and measurable
performance objectives are both
recapped for the previous year and

forecast for the new year.

Review the 2024-2025 Business

Plan here: visitRaleigh.com/

partners/business-plan/

!"vzlsz'rRaleigh

2024-2025
Business Plan

Greater Raleigh Convention and Visitors Bureau ;é'}‘.'-f- --\""f,;
434 Fayetteville St., Ste. 2600 |“ [ &= 1% |
Raleigh, N.C. 27601-1789 \ o )

www.visitRaleigh.com - #visitRaleigh Qn,r-;;:{.,ly
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ANNUAL REPORT

GRCVB's Annual Report updates you on the
Bureau's progress toward increasing the
area’s visitor and convention business. Review -

progress reports for:

Sales

Services

Marketing and Communications

Public Relations and International Tourism

Sports Marketing

Administration/Technology
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http://www.visitraleigh.com/partners/annual-report/sales/
http://www.visitraleigh.com/partners/annual-report/services/
http://www.visitraleigh.com/partners/annual-report/admin-technology/
http://www.visitraleigh.com/partners/annual-report/sports-marketing/
http://www.visitraleigh.com/partners/annual-report/sports-marketing/
https://www.visitraleigh.com/partners/annual-report/public-relations/
http://www.visitraleigh.com/partners/annual-report/marketing/

TOURISM ECONOMIC
DEVELOPMENT REPORT (TEDR)

i
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Tourism Economic Development Report

| h e m O nt h |y re po rt An official publication of the Greater Raleigh Convention and Visitors Bureau = visitRaleigh.com

INDUSTRY REPORT AUGUST 2020

Hotel Occupancy Production

° Source: Smith Travel Research, Inc.-States lag by one month; Republication or other re-use of this data without the express
Ca I I e O u I I a ° written permission of STR is strictly prohibited.

Chg. from

Jun.2019 Wake County North Carolina United States
Jun.2020 Occupancy % -48.3% 40.0% 44.7% 42.2%
Jun.2020 ADR -29.8% $76.24 $87.77 $92.15
. . . Jun.2020 RevPar -63.8% $30.53 $39.28 $38.88
VISItRa I e I g h OCO m/ted r 2020 YTD Occupancy % -36.7% 46.6% 43.3% 43.1%
2020 YTD ADR -14.3% $93.21 $89.81 $109.04
2020 YTD RevPar -45.8% $43.41 $38.85 $47.02
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http://visitraleigh.com/tedr

Raleigh Places to Stay Events Foodie Thingsto Do Plan a Trip Industry ~

VISITRALEIGH.COM

. Paloi 7
Always updated guide , D e Salogo BRI
for visitors and official

tourism website

Raleigh, N.C., is wide open. Ready for you to jump in. Into all your faverite
festivals and events, out-of-this-world dining raved about across the country,
rid-cl hibits, hands-an. i signat; and so

much more,

PLAN ATRIP | BOOKABLE EXPERIENCES

USTIN KASE CONDER

3 million users S 4 A/ L
in 2023-2024 s .. ﬂ;ﬁl‘ ow- in Raleigh

j 3
NCMA Unveils Reimagined Galleries and Special Pumpkin Patches, Corn Mazes, Hayrides and
New Exhibit More
It's been 12 years since the North Carolina Museum of Art In Raleigh Fall is officially here! What better way to celebrate than with the best
expanded in 2010 with the opening of the award-winning West Bullding, an sutumn activities the Ralelgh area has to offer. Whether It's picking through

& visitraleigh.com
| \ | -
| 4 Seven Beautiful Nature Preserves to Explore Ultimate Outdoor Dining D
o / The great outdoors are still great. That statement rings true In the Raleigh While sunny summer days have ghven way to crisp autumn air, outdoor

area more than ever right now as the area's parks, greemways. lakes, dining In the Rabeigh area is stiil ramping up. With many diners fooking to
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CALENDAR OF EVENTS:
HOT HAPPENINGS

Use visitRaleigh.com's
Hot Happenings page to print a

list of events happening during AN
: Knightdale |
) By 3'. - Jo ;"ﬁ onn. Wondll
specific dates. S
A

Printable Calendars
Enter search criteria below to create a printable guide to events in Raleigh, N.C,, powered by the Greater Raleigh Convention and Visitors Bureau's
calendar of events. This tool Is specially deslgned for hotel front desks and other information desks assisting visitors.

To create a basic printable calendar:

1 Simply select the date range (one week by default) and click Search.
2. To print, click the right-hand, red print button below (if on tablet or mobile, tap the "Filters™ option to see the print option).

To minimize printing costs, we recommend selecting the smallest date range needed, e.g., one day or one woekend,

If & visitor is interested only in a specific category for events, add the specific selection to the date search,

Shew On-Going Events.

Dy Weak Mot O7/25/2018 ] 077312018 a Categarios
e v el

SORTBY  Dats | 9 viEw mar
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COMMUNICATIONS

s visitRaleigh the E-magazine: (for
consumers and GRCVB partners)
 Features energizing, enriching travel

tips and articles, events and more
« Official travel email of Raleigh, N.C.

+# Tourism Talk: (for GRCVB partners)

« Weekly GRCVB partner communication
about visiting group arrivals and
upcoming events, plus news, special
promotional opportunities and other
announcements from GRCVB

Wiew online

'u.m visitRaleigh * he E-M?d/zin@

July 2022, Issue Il #visitRaleigh

The Best Summer Date Ideas in Raleigh, N.C.

Concerts, coffee, wine and art museums? Yes, please! Check out these 20
summer date ideas hand-picked for foodie couples, artsy sweethearts and

.

nfﬁvzseralelgh‘

Towrism Tulle

An official publication of the Greater Raleigh Convention and Visitors Bureau

October 10, 2022

50 of the Best Toe-Tapping, Hum-
Inducing Images from IBMA World
of Bluegrass

It wa th 10th niversary of IBMA World of
Bluegrass in Ra | eigh, N.C., and the effects of
Hurricani I forced all festivi t s to move inside,
espemallyatth e Ralei ghC ention Center complex.
But it takes more than a hurricane to dal mp
Raleigh's enthusiasmfa bluegrass. Here are 50 of
our favorite images from the 2022 event. Read more
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PARTNER
MEETINGS AND
TRAINING
OPPORTUNITIES

+# Tourism Talk Live: Learn about ways your business can partner
with GRCVB to attract new customers in current and upcoming

marketing campaigns and promotions.

# Guest Service Gold® Classes: Customer service training
program for hospitality industry partners.
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GRCVB STAFF RESPONSIBILITIES
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View staff listings by the topic of your
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SOCIALMEDIA

Connect with us:

You YY)
f P O)]éinfiee
tripadvisor-

ADD TO YOUR ADDRESS BOOK

visit@visitRaleigh.com
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