























GOALS AND
DELIVERABLES

% of

C. Meetings & Events Client Services FY 24-25 Goal

Goal

Number of services communications with existing client
accounts =

Number of groups assisted =

Conservative estimated value of services provided = $
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GOALS AND
DELIVERABLES

()
FY2324 Goal 2°f

D. Visitor Experiences

Number of publications distributed from 24/7 visitor
information center =

Goal

Number of publicaitons distributed from 2 visitor
information stands at SWO - inbound and outbound
terminals =

405 Day - April 5 - Shop & Fly SWO campaign

- Number of individuals who participated =

- Number of entries =

- Total sales generated =

National Travel & Tourism Week - May - Shop & Fly
SWO campaign

- Number of individuals who participated =

- Number of entries =

- Total sales generated =

Krazy Daze - July - Shop & Fly SWO campaign

- Number of individuals who participated =

- Number of entries =

- Total sales generated =

Fly Home for the Holidays - End of Nowv. - First of Ja
Shop & Fly SWO campaign

n. -

- Number of individuals who participated =

- Number of entries =

- Total sales generated =
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