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IFNPAC Q4 Meeting

Interagency Food and Nutrition Policy Advisory Council

Wednesday, December 11, 2024
10:00 — 11:45 am
Rhode Island Commerce




Agenda

1. Welcome & Introductions of New Members

2. Approve Q3 Meeting Minutes

3. Formal welcome DCYF to the Council (postponed)

4. “State of the State” Report and legislative policy priorities from Rl Food Policy Council
5. State Planning & Food System Research

6. Local & Healthy State Food Procurement Subcommittee Update

7. Hunger Elimination Taskforce (HETF) Recommendations & Update

8. Department of Environmental Management Updates

9. IFNPAC Updates

10. Public Comment
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Council Members ,; [ - RS

Department of Environmental Management (DEM) Department of Administration (DOA)
Chair, Terry Gray, Director Max Righter, Chief Procurement Specialist
Ken Ayars, Chief of Agriculture
Department of Corrections (DOC)
Department of Health (RIDOH) Terrence McNamara, Administrator Physical Resources

Randi Belhumeur, Health Program Administrator
Office of Healthy Aging (OHA)

RI Commerce Corporation (RICC) Maria Cimini, Director
Kara Kunst, Senior Policy and Budget Analyst, (on IFNPAC while
hiring for Director of Food Strategy) Department of Human Services (DHS)

Jenna Simeone, Assistant SNAP Administrator
Department of Education (RIDE)
** Rosemary Reilly-Chammat, Director, Office of School Health Department of Children Youth & Families (DCYF)
and Wellness (on IFNPAC while hiring for Child Nutrition Brandi DiDino, Deputy Director
Program Coordinator)
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RIFPC’s mission

IS to build a more equitable,
accessible, economically
vibrant, and environmentally
sustainable food system.
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Introduction

A data-driven landscape of the
status of RI's Food System
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You can use this data to help achieve your mission:

+ Set strategic goals for your organization * Emphasize a trend during public speaking
opportunities
* Establish measurable objectives for your

projects and programs . Support your views in testimony at the State

House
* Add key facts to grant proposals
KEY Features
[:,/ Trusted sources, clear citations I:I/ Regularly updated data
D/ Interactive charts Ds/ Easy to understand descriptions
Big picture trends are noted throughout:
POSITIVE TREND NEGATIVE TREND NO TREND
/\ﬁ Employment increase M Poverty increase Food insecurity rate
Greenhouse oas Land in agriculture No trend may mean that an indicator
s 8 8 has not changed over time, or that only
emissions decrease decrease a snapshot in time is depicted.
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Is Rhode Island’s food system
moving In the right direction?



ECONOMY

O KEY STATS
2022 2023 Trend
>73’ooo jobs ............................................ >74'ooo jobs /\z
>8’7oo B o et ——— >8’800 businesses A
>$16_z billion e >$18_7 billion A
total food system sales total food system sales
514_95 ........................................................ 515_94 A
median hourly wage median hourly wage
Food Preparation and Serving major occupational category Food Preparation and Serving major occupational category
7 i | ¥ T — $7,641 e
per capita food expenditures per capita food expenditures
Reported in 2024 dollars
mrooo S,
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ECONOMY

TOTAL AND FOOD SYSTEM EMPLOYMENT, 2002-2023

rosvereeno Total employment in Rhode Island increased 8.0% from 2002 (531,849) to 2023 (574,722). Food system jobs

/\Z account for about 12.9% (74,325) of all jobs in Rhode Island. This is likely an undercount because we are unable to
specify all possible food system jobs (e.g., “general freight trucking” accounts for over 1,500 jobs in Rhode Island.
However, although all food ultimately moves via transportation, we can’t delineate trucking jobs that are exclusively
for food distribution).

570,754 574,722
600,000 | 455 a9 eS8

500,000
400,000
300,000
200,000

TOTAL EMPLOYMENT

100,000

8 ‘02 03 04 '05 06 '07 '08 09 10 M 12 13 14 15 16 17 18 19 20 21 22 23

@ /.. otHer eMPLOYMENT (@) FOOD SYSTEM EMPLOYMENT

Sources: U.S. Bureau of Labor Statistics Quarterly Census of Employment and Wages, and U.S. Census Bureau Nonemployer Statistics. The U.S. Bureau of Labor Statistics provides
estimates of covered employment—work that is covered by unemployment insurance benefits. Non-covered employment, or nonemployer statistics, refers to jobs that are excluded
from unemployment insurance reporting requirements. Non-covered employment is mostly made up of sole proprietors and partnerships with no paid employees. Combining both
data sources together provides a more comprehensive picture of employment in Rhode Island. Farm employment is not captured very well by either data source. Estimates of the
number of farmers and hired farmworkers are produced every 5 years by the USDA Census of Agriculture and are not shown in this figure.
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ECONOMY

FOOD SYSTEM EMPLOYMENT, 2002-2023

rosmverreno Total food system jobs in Rhode Island increased from 55,000 in 2002 to 74,000 in 2023. “Food services and
/\z drinking places” (e.g., restaurants, fast food, institutional food services, bars) account for the majority of food system
Jjobs - over 46,000 jobs.

80,000 — 74,325
70’000 — GREAT

60,000 RECESSION

50,000
40,000
30,000
20,000
10,000

FOOD SYSTEM EMPLOYMENT

‘02 '03 '04 '05 06 07 '08 09 10 M 12 13 14 15 16 17 18 19 20 21 22 23

@ o -scrvice restauranTs @) umimep-service restauranTs @D supermarkets @D ALL OTHER STORES
@ ;.- c«/nonatcoroic Beverace BARs @) Fooo/severace ManuracTuring @) speciaL Foop services

@ oiesaers/oistriButors @D BARs ALL OTHER ) rarm/acuacuLTure suprorT @D FishinG

Sources: U.S. Bureau of Labor Statistics Quarterly Census of Employment and Wages, and U.S. Census Bureau Nonemployer Statistics. Estimates of the number of farmers and hired
farmworkers are produced every 5 years by the USDA Census of Agriculture and are not shown in this figure. "All other stores” includes convenience stores, specialty food stores, liquor
stores, health food stores, vending machine operators, and warehouse clubs and supercenters. “All other” includes community food services (e.g., food pantries), solid waste collection,
and agricultural market and commodity regulation.
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Food Access & Security
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ACCESS & SECURITY

O KEY STATS

2022
12.1%

iIn poverty

>8.6%

food insecure

77,500
people served by Food Bank, 2023

30.4%
of BIPOC residents receive SNAP

Includes two or more races; 2021 5-Year Average

n1roop (12
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2023 Trend
............................. 10.8% My
In poverty
............................. >9.7% V4

food insecure

............................. 84,400 A

people served by Food Bank, 2024

............................. 34.0% V%

of BIPOC residents receive SNAP

Includes two or more races; 2022 5-Year Average
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ACCESS & SECURITY

POVERTY AND FOOD INSECURITY, 2001-2023

NETREND The percent of Rhode Islanders in poverty gradually increased from 2001 to 2009. Poverty then jumped several
percentage points due to the Great Recession and lingered at over 147% for six years. Poverty then decreased from
2014 to 2019, although it did not go below the percentage in 2001. The COVID-19 pandemic then spiked the
percent of Rhode Islanders in poverty to 12.1% (126,971 people), before decreasing to 10.8% (114,412 people) in

2023. Food insecurity in Rhode Island mirrors poverty trends and has recently increased.

15.5%

14.8%
149,825

6% — 172,087

10.2%
12% [~ 107,109

10.8%
114,412
® 9.7%

g% |— 8.7% 102,643

PERCENT

4%

2001 2002 2003 2004 2005 2006 2007 2008 2009 2010 2011 2012 2013 2014 2015 2016 2017 2018 2019 2020 2021 2022 2023

@ vt v roverty @ PERCENT FOOD INSECURE

Sources: U.S. Census Bureau Small Area Income and Poverty Estimates (via FRED) and USDA Economic Research Service, Household Food Security in the United States, multiple years.
Note: the 2023 poverty estimate was obtained from the American Community Survey 1-Year Estimates Subjects Tables, S1701.
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ACCESS & SECURITY

AVERAGE NUMBER OF PEOPLE SERVED BY CHARITABLE FOOD SYSTEM

NEGATIVE TREND

In 2024, the Rhode Island Community Food Bank estimated that a record number of Rhode Islanders—84,400—
/\z sought assistance through the Food Bank and its network of 147 member agencies. High food prices due to supply

chain disruptions—like the COVID-19 pandemic, war in Ukraine, and avian influenza outbreak—and the ending of

emergency SNAP benefits in 2023 are thought to be the primary drivers of the increased need for food assistance.

o 90,000 — 84,400
9 _ 80,000 [—

. £ 70,000 f—

S % 0000 59,000

g & 50,000 [—

2 & 40,000 |—

w & 30,000 f—

& 20,000 |—

2 10,000 —

0

2016 2017 2018 2019 2020 2021 2022 2023 2024

Source: Rhode Island Community Food Bank, Status Report on Hunger in Rhode Island, multiple years.
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Agriculture & Land Use
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AGRICULTURE & LAND USE

O KEY STATS
2017 2022 Trend
56,864 aCras s 59,076 acres A
1'043 1T T D ——— 1'054 farms A
§74,396,455 i $99,712,169 A
total ag sales total ag sales

includes USDA aquaculture estimate includes USDA oquaculture estimate

820,740 v 522’000 A
farm real estate S per acre, 2023 farm real estate S per acre, 2024
OB e 97% —
% of farmers White only % of farmers White only

Reported in 2024 dollars
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AGRICULTURE & LAND USE

MAJOR AGRICULTURAL LAND USES IN RHODE ISLAND, 1945-2017

NEGATIVE TREND

The USDA’s Major Land Uses series is the “longest running, most comprehensive accounting of all major land uses of
public and private land in the United States.” This series shows a steep decrease in land in agriculture in Rl after World
War Il that flattens out around 1987. Since then, acreage has remained 36,000 acres, comprised mostly of cropland.
Acreage then dropped steeply in 2017 to 29,000 acres.

149,000
150,000

120,000

90,000

ACRES

60,000

30,000

- 45 49 54 59 64 69 74 78 82 87 92 97 02 07 12 i ¥4

@ s croriano @D crassianp pasture aND RANGE @D ForesT with crazing: @D misc. FARMLAND

Source: USDA Major Land Uses. Data for 2022 has not been published. Note: the Major Land Uses series designates “forest with grazing” and not the total amount of forest land (i.e., “‘woodland’) owned
by farmers, as we will see in the next figure on page 14.
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Commercial Fisheries & Aquaculture
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COMMERCIAL FISHERIES & AQUACULTURE

O KEY STATS
2022 2023 Trend
43,574,089 o 45,833,902 A
pounds landed top 10 species pounds landed top 10 species
$100.6 Million s $81.7 million AN
value of seafood landings, 22 S value of seafood landings, 23 S
T ol g T —————— 384 acres A
in aquaculture in aquaculture
$8.3 million .................................................. $8.o million W
aquaculture sales aquaculture sales
RI FOOD I,
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COMMERCIAL FISHERIES & AQUACULTURE

TOP 10 COMMERCIAL SPECIES BY VALUE, 2023

once sovo QD :: s 59!

sen scautor (D $:2.555.558

AMERICAN LOBSTER
SUMMER FLOUNDER
QUAHOG

JONAH CRAB
SHORTFIN SQUID
SCUP

BLACK SEA BASS
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@G ;772900
@D ;:.549.809
@ ;-.033.089
@ ;:551693

@ $:.:60.086

@D 52366430

@ 2018315

@ $1.844052
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COMMERCIAL FISHERIES & AQUACULTURE

GROSS SALES OF RHODE ISLAND'S SEAFOOD SECTOR, 2016

NO TREND Dr. Thomas Sproul (formerly at the University of Rhode Island) estimated nearly $575 million in sales from Rhode
Island’s seafood and fisheries sector in 2016. Wholesalers (e.g., importers and exporters, brokers) generated 45.7%
($274 million) in sales, followed by commercial fishing (16.4%, $98.5 million) and service and supply businesses (e.g.,

nets, commercial tackle and gear, boat and equipment maintenance).

TOTAL = $573,853,999

Commercial
fishing
$94,221,040
16.4%
Wholesalers

$262,505,639
45.7%

Charters Retail
. e
Service and supply 37% 21%
$90,191,676
15.7% Tackle shops ”::l‘:';s
$15680,411 [SSEES
2.7% 119%

Source: Dr. Thomas Sproul and Clayton Michaud, 2019, The Economic Impact of Rhode Island’s Fisheries and Seafood Sector, University of Rhode Island.
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Climate Change
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O KEY STATS

2023
o b T

warmest year on record

4_40F ...........................

air temp anomaly

y i By Al T

high N. Atlantic surface temp

31 ...........................

billion-dollar weather disasters

O8F | s

million metric tons COZe, 2021
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............................. 2024

............................. 3.50 F

............................. 77.20 F

............................. 33

...................... 9.60

2024 Trend

likely warmest year on record

air temp anomaly

high N. Atlantic surface temp

billion-dollar weather disasters

SANR T S SR

million metric tons COZe, 2022
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CLIMATE

GREENHOUSE GAS INVENTORY, 1990-2022

rosmeseno Net greenhouse gas emissions decreased 18.3% from 11.56 MMCO2e in 1990, to 9.60 MMCO2e in 2022.

\/N Transportation continues to be the largest source of emissions in Rhode Island. Emissions reductions for transportation
from 2019 to 2020 are likely due to pandemic restrictions on travel (e.g., -79.6% for aviation emissions). Additional
substantial decreases are required to meet 2030 and 2040 mandates.

Greenhouse gas removals

16.0 2030 mandate:
14.0 45% below 1990
12.0
10.0

2040 mandate:
80% below 1990

MILLION METRIC TONS OF CO,E

B oy @
©o o o o o

P 2025 2030 2035 2040

o o
S S
2

Q
& D

& S

@ =-sroraron @D resoential vearne @D ecectricry @ commercial veatng @D inousTRIAL PROCESSES

- INDUSTRIAL BUILDINGS - NATURAL GAS DISTRIBUTION - WASTE AGRICULTURE NATURAL + WORKING LANDS

Source: State of Rhode Island Department of Environmental Management, 1990-2022 Rhode Island Greenhouse Gas (GHG) Emissions Inventory.

RI FOOD If

POLICY
cowcu"’.wﬂ

Counting on RI's Food System



CLIMATE

FOOD WASTE, 2015

NETHIEND

A 2015 “Waste Characterization” study found that food waste (vegetative and protein) is the top single material in
Rhode Island’s municipal waste stream at 100,000 tons (9.6%), or 2 million pounds. While food is landfilled by the

ton each day, thousands of people in Rhode Island simultaneously experience food insecurity.

528,168 TONS T101AL MSW
100,030 TONS rooo waste

60,577 TONS RESIDENTIAL

FOOD WASTE

39,453 TONs 1"o» cot
INST.

FOOOD WASTE

.\

s ‘
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Vegetative
food waste

Other
(not classified)
46,028 tons
44%

Cardboard boxes
41,244 tons
3.9%

Bulky waste
37,394 tons
3.6%

Source: DSM Ervironmental Services, 2015, Rhode [sland Solid Waste €

Treated
wood
35,111 tons
34%

Carpet/

padding

15,495 tons
1.5%

Mixed
paper
1, 084 tons

Protein
food waste
15,203 tons
1.5%

Uncoated
paperboard
B.634 tamr

Furniture
13,847 tens
1.3% ‘ Dimensional
lumber
= 6,992 tom
Composite or%
plastic
12,696 tons 6495 1ms
1.2% 9 9%

Compostable

paper
34,048 tons
3.2%

All other C&D |

zatian Study

d Contam.
bags/

films
20,883 tons

Leaf an
yard debris
27,679 tons
2.6%

Retall
bogs/
fiim
5 vB: tam

All other
classifiable material

Sxyvoloom

} (e.g. tlros alumlnum cans)

%
Lovgc scrap |

metal }
3400 1o
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LOCAL FOOD COUNT 2022

NEW ENGLAND

,EE%E%J,\J& Figure 2: Estimated Total and Local Food
Spending in Rhode Island, 2022

RHODE ISLAND RHODE ISLAND TOTAL

LOCAL FOOD COUNT $8,837,886,794
2022

LOCAL
$234,318,281
2.7%

https://nefoodsystemplanners.org/wp-content/uploads/Rhode-Isla
nd-Local-Food-Count_2022.pdf



LOCAL FOOD COUNT 2022

B. The majority of estimated local food purchases take place at grocery stores, full-service restaurants, via direct sales from
farmer to consumer, and at schools and colleges.

B. LOCAL FOOD ESTIMATE: $234,318,281

S T LIMITED-
DIRECT SALES 5§“°°'-‘s ' SERvice
OLLEGES
GROCERY STORES $26,842,755 $18.603430 ESTAURANTS
$77,298,502 11.5% o

33.0%

ALCOHOL OTHER
HOME PRODUCTION RETAIL STORES + AT EATING 'STORES

$8,728,055 VENDING + DRINKING | =alzele)s)

57 $5,439,113 PLACES SERVICE

9.3% $3.8M $3.3M
(YA 1.4%

FOOD FURNISHED +

- DONATED HOME DELIVERY WAL . .
FULL-SERVICE RESTAURANTS $8,051,422 ron Jféms -
$42,258 284 .

ALCOHOL AT HOME FRom ~ $1:9M

OTHER OUTLETS

+ SUPERCENTERS $2.0M
$7,405,21 (0] OTHER FOOD STORES

3.2% $1.9M

(o)
1 8.0 /o WAREHOUSE CLUBS

$830K
0.4%

$1.3M
0.2%

BARS



LOCAL FOOD COUNT 2022

Figure 4: Getting to 2030 — Hypothetical Changes in Per Capita Local Food Spending

$2,424
$2,500

$2,000

$1,500

$1,000

$500

2022 2023 2024 2025 2026 2027 2028 2029 2030

POPULATION: POPULATION: POPULATION: POPULATION: POPULATION: POPULATION: POPULATION: POPULATION: POPULATION:
1,093,734 1,095,962 1,100,564 1,105,185 1,109,825 1,114,486 1,119,165 1,123,864 1,152,941

Note: USDA State Food Expenditure Series data was updated after Volume 4 and the Rhode Island State Brief were published. This explains why the values shared here deviate from
previously published analyses (i.e., the difference between $2,586 here and $2,085 in the Rhode Island State Brief reflect updates to the underlying data).



RHODE ISLAND FOOD STRATEGY 2030
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From our state appetizer, calamari, to our state shell, the quahog, Rhode

athreat to every facet of Rhode Island’s cultural identity and gastronomic traditions are rooted in the sea B more of thej, food nf
. 0Ses a roc
Climate change p . X extended high te Rhode Island’s fisheries and seafood sector has been estimated to support 3,174 jobs and contribute over $538 million L thm”gh any other mga- /! o stores and
ther events—destructive hurricanes, w pests, af in revenue to the state’s economy.’ Rhode Island’s commercial fisheries and aquaculture industries are an essential eofth . rket Channel
equent and extreme We@ . -on. the introduction of ey pesta 3 X ; ! " € Most import, ; R
More freq Jevel rise, saltwater intrusion, J communities. The 2( component of the State’s economy and cultural heritage that contribute to local jobs and carry on the longstanding F chain, ind, 'Portant business drivers n t,
flooding, drought—sea t¢ ulturi’SfSy food business operators, and ¢© « reduction trent traditions of harvesting natural resources from local waters that began with the Narragansett Indian Tribe and other ong the,/m eFe"d.E'nf, internationg) andm the state, with earnings of
formers, ishermen, 04U%k. (0 2050, and state greenhouse SR TT T L Gy Indigenous peoples. The sustainab and stewardship of coastol waters, offshore fisheies, and commerciol lated apecr s Pt Sector empi e o cx Y MaTkets in operagio,
|sland to reach net-zero ¢! d — and warming tren ports are essential to ensuring the viability of seafood and aquaculture industries. state fik Yers in the sta »

e Rhode Islay te, employ i,
» N s, 0
for Connection, 9, our loca/ markets are ma/:e t}/hlgg over 12,000
N a convenjent

However, 2023 was the hottest year on recor
KEY

it Current Conditions
Current Conditions — KEY INDICATORS
. ising livestock, INCREASE ECONOMIC IMPACT OF  VALUE OF SEAFOOD VALUE OF
tivities—cultivating crops and raising lIv¢ G Comme}rcwa\ ﬁshem‘es in Rhode lslajwd trace back over 350 ; TR A D AL AT - KEy 'NchATORS
Food system act! nd resource use throughout sUpP!Y 4°F years, with local Indigenous populations relying on the ocean’s . binth #OF GroeRy vav
land use changes, €NCTBY VL~ are major sources o e notural resaoreesior thousandsioByears befire thatZ The 4538 million $81,700,000 $8,300,000 finthe SToRee UEOREARINGS oo
chains, and the gEnerenl L ystem sctivitiesare 0 e first aquaculure leose was granted In 1798 to cultivate e e p S0rsrone
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" . d and cntic - . 3 ore employed ot
being disrupte 3 d Judith), North Kingstown (Wickford), and Newport are the o ] ] | S emplyedn
sulnerable. i} Agriculturt top three ports, by value, of seafood products landed in the to support this intricate web of businesses. Businesses in s::; o stores
° spite
) - ity of its food from aroun | state.d the Port support a larger coastal community and include and local mar, »
Rhode Island imports the méjontj;es experiencing significant In 2022, Rhode \slé esfond whelesalars pracessots sid dictibiitors that have ity ::ts are focusing on the -
 counteyand word, including places SXEEEETE with 46% (27,50 The Port of Galilee is Rhode Island’s largest commercial a global reach i seafood markets. This community supports Hpeire them;:m CUSEOMErs by preserying gh. < oTCE O
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for the 2025 Food System Factbook



Our Value Proposition

Annual publication of a Food System
Factbook will elevate food system
issues in Rhode island and educate
our key decision makers.

Educating key decision makers will
result in a better food policy and
regulatory environment and more
public and private investment in for
our farmers, fishers, and food
businesses.

NEXT STEPS

e Join us January 21 at 12pm!
https://bit.ly/FoodFactbook2025
e Printed copies will be available

TUESDAY, JANUARY 1
12-1PM

RIFOOD | @;
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Nessa Richman
Executive Director

nessa@trifoodcouncil.org

Josh Daly
Associate Director

Josh@rifoodcouncil.org

Max De Faria
Policy & Civic Engagement Manager
max@rifoodcouncil.org

Allison Montagnon
Engagement Manager
allison@rifoodcouncil.org
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Isaac Bearg
Food, Climate & Environment
Program Director

ISaac@rifoodcouncil.org

Rachel Newman Greene
Food Access & Nutrition Security
Program Director

rachel@rifoodcouncil.org

Rozie Schleinig
Food Business & Economic Development
Program Director

rozie@rifoodcouncil.org

www.rifooedcouncil.org

@rifoodcouncil
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State of the State on Food Systems
& 2025 Legislative Priorities

Nessa Richman, Rl Food Policy Council

RHODE
ISLAND




State Planning & Food System
Research

Alison Macbeth, Rl Food Strategy, Rl Commerce

RHODE
ISLAND




Rl Local Food Brands Study - funded through USDA FSMIP

GROWING DEMAND FOR RI GROWN, CAUGHT AND HARVESTED FOODS

GOALS of grant project: ACTIVITIES FINDINGS
1) determining the current and v 9 person Advisory *  Bb3% of Respondents Believe Rl Grown and RI Seafood
potential economic impact of Council increase sales: Smaller businesses tend to see greatest

our “buy local” brands as well as _ sales impact and 36% of the smallest businesses see a
v/ Conducted economic

sales boost of over 10%, a greater share than the overall

2) conduct market research to impact survey:
t then the impact of the average
stren
& P v Conducted consumer o

local food brand programs and * There is higher awareness of both brands than expected,
awareness survey _ o o

determine the best marketing especially Rl Seafood, which is up from 12% recognition in

strategies to increase brand ) Preparing marketing the 2016 URI survey (40% very familiar Rl Grown and 38%

awareness, member strategies for very familiar with Rl Seafood)

participation and improve the strengthening brands

economic impact of the brands.

RHODE
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Second Stage Food Business Economic Analysis and
Feasibility Study - funded via EDA grant

INITIAL RECOMMENDATIONS

1. Build a framework to support second stage businesses - Expand and continue to convene the

advisory council; Compile industry databases on a regular basis; Expand networking & outreach; Create a food &

beverage industry association; Track industry trends and progress

2. DGVG'Op a food and beverage business accelerator - 1o serve as a one-stop shop for food
business assistance; To provide food-ready and right sized production space; To provide shared commercial kitchen and
equipment for production and packaging; To provide distribution and dry/cold/freezer storage capabilities; To provide
shared production and administrative staffing

3. Package incentives for emerging and second stage food businesses - besignate a

resource concierge; Improve access to capital (incentivize property owners to build out kitchen spaces in their buildings;
establish a revolving loan fund to meet the short-term working capital needs of emerging and young second stage
businesses struggling to get financing through other programs; utilize the Innovation Voucher Program to fund feasibility
studies for second stage businesses considering co-packing as a strategy to increase equipment utilization); Tap into
government contracting

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 RHODE
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Planning for RI’s Food Strategy 2030

v’ 2024 -2030

v Planning supported by backbone agencies Commerce,

" RIDEM & RIDOH
:t (/%
%ﬁv v' Co-created and “whole of government” approach

v" Dynamic and iterative

2017 - 2024 v Equity-centered and participatory planning informed by
Impacted communities, industries and stakeholders

FOOD STRATEGY
v' Accessible and measurable impact metrics

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 RHODE
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RI FOOD STRATEGY - GUIDING PRINCIPLES FOOD

STRATEGY

The Rhode Island Food Strategy 2030 envisions
a food system where we work together, that
works for everyone, that works in ways that are
regenerative, and where our resiliency is
increased by regional connectivity.

Collective Impact

Equity

Sustainability

Regionality

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 RHODE
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RI FOOD STRATEGY - PROCESS

PHASE O (Process
Development & Fundraising)

v’ Steering
Committee Formed

v" Northbound
Ventures was selected
through a competitive bid
process to provide
consulting services
throughout process.

v Funding through
the Henry P. Kendall
Foundation, Rhode Island
Foundation and RI
Commerce secured.

PHASE 1 (Initial Outreach
& Early Engagement)

v" Advisory
Board established

v" The 5 Year
Retrospective
published

v Develop Crosscutting,
issue and market briefs
co-authored by subject
matter experts

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024

PHASE 2 (Research &
Development of Rl Food
Strategy 2030)

v' Draft strategies/plan from
the issue briefs

J Hold public listening
sessions

J Public comment period

RHODE ISLAND

FOOD

STRATEGY

PHASE 3 (Public Launch,
Outreach, & Implementation)

O Launch & widely
distribute completed plan

O Drive implementation of
strategies - integrate!

RHODE

ISLAND



https://www.visitrhodeisland.com/relish-rhody/the-plan/team/
https://www.visitrhodeisland.com/relish-rhody/the-plan/team/
https://www.northboundventures.com/
https://www.northboundventures.com/
https://www.kendall.org/
https://www.kendall.org/
https://rifoundation.org/
https://rifoundation.org/
https://commerceri.com/
https://commerceri.com/
https://www.visitrhodeisland.com/relish-rhody/the-plan/team/
https://www.visitrhodeisland.com/relish-rhody/the-plan/team/
https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/rhodeisland/RI_State_Food_Strategy_5_Year_Retrospective_HEZ_update__522e6b7f-666f-4b9e-8fd4-9fec1954bdb6.pdf
https://assets.simpleviewinc.com/simpleview/image/upload/v1/clients/rhodeisland/RI_State_Food_Strategy_5_Year_Retrospective_HEZ_update__522e6b7f-666f-4b9e-8fd4-9fec1954bdb6.pdf

RI FOOD STRATEGY 2030 - BRIEFS

26 Brief Co-authors, 122 Brief Contributors... and a lot of meetings and emails!

& 1_Climate Chang... B 2_Food SystemP...

p— n - u —
Climate Change Food System Policies

& 3_Food Sovereig... & 4_Economic Dev...

Food Sovereignty Economic Development

& 5_Stewardship of... B 6_Stewardshipof.. : & 7_Community-Ba...

Stewardship of
Working Waterfronts

Stewardship of Food
Producing Lands

@ 1 _FoodandBev.. @ =
% |

13_Food and Nutr... & 14_EatingBehavi.. : & 15_FoodandNutr.. : B 16 WastedFood.. @ & 17_Compostinga.. : =

e " ron [
Wasted Food Source Composting & Downstream
Reduction & Recovery - Waste Diversion | .

18_Direct to Cons...

Eating Behaviors &
Foodways

Food System &
Nutrition Education

Food & Beverage

Food & Nutrition
Manufacturing Viability

Direct to
Security

Consumer Sales

B 21 _Restaurantsa.. : B 22 Groceryand .. @ Rhode Island Foo...

Restaurants & Crocory 2. B :
ry & Re ntents
Hospitality Grocery & Retail Content

Community-Based Food Proguction:

& 8_Fisheries Agric...

-
Fisheries, Agricultare, and
Aguaculture Butiness Viability

19_Institutions_N...

Institutions

RHODE ISLAND

FOOD

STRATEGY

& 10_Supply Chain ...

| «]
Supply Chain Resilience

& 20_Distribution a...

Distribution &

Wholesale

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024
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RI FOOD STRATEGY 2030 - DRAFT PRIORITIES

I,':"\ % A C?)

SECURE THE STATE’S LONG- INVEST IN LOCAL AND CREATE WELCOMING FOOD SCALE UP WASTED FOOD
TERM FOOD PRODUCTION AND REGIONAL FOOD VALUE CHAIN ENVIRONMENTS THAT SUPPORT PREVENTION, RECOVERY, AND
HARVESTING CAPACITY DEVELOPMENT FOOD SECURITY FOR ALL RECYCLING EFFORTS

RHODE
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Rl Food Disruption Plan
Process Update

Rachel Newman Greene, Rl Food Policy Council

RHODE
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Setting the Table:

- State Priorities and ACi_:.IQh Tools
for Rhode Island Food D|Sruptrons




RI FOOD

POLICY
COUNCIL

15,
%.. i

Setting the Table
Planning Process

QO

Discovery

Review of State, County, Municipal
Plans.

Focus Groups & Surveys
140 in focus groups, 70 surveys

Interviews
20 interviews with local food system and
community leaders

Asset Mapping
To provide a clear, big-picture view of the
state's food system




PRIORITIES

Food Availability and Access Systems

Strengthen local production, storage, and transportation'networks
to ensure equitable distribution and accessibility, both pre- and
post-disruption. Develop a community-driven charitable food
system for sustained support.

Commuhnication Infrastructure

Build inclusive, real-time, systems for sharing critical-information
about food resources and fostering cross-sector coordination.

POLICY y
COUNCIL

RI FOOD ";5;
o
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PRIORITIES (CON'T)

Financial Disbursement

Establish-rapid-response funding mechanisms and partnerships to
sustain food banks;slocal producers, and vulnerable populations
during disruptions.

Training and Workforce Development

Train stakeholders in crisis prepadredness and enhance workforce
SKills to respond effectively during food disruptions.

Strategic Governance

Integrate the plan into RIEMA's emergency framework and
designate leadership within state agencies to oversee
Implementation, ensuring annwualupdates and scenario testing.




TOOLS

e Asset Maps and Catalog of Data
e Visual Playbook: Roles and Decision Making

e Stakeholder Synthesis and Suggested

Priorities and Actions




BRIEFS

1. State-Level Leadership for Long-Term Disruptions to the Food
System

1. Capacity Building for Municipal and Tribal Governments to
Address Long-Term Disruptions to the Food System

1. Enhancing Communication Before, During, and After Long-Term
Disruptions to the Food System

1. Expediting Funding During a Long-Term Disruption to the Food
System




QUESTIONS?

RIFOOD
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Rl Farm & Sea to School Strategic
Plan & Update

Stephanie Pike, Rl Farm & Sea to School Network

RHODE
ISLAND




Our Mission

The Rl Farm & Sea to School Network engages
partners across Rhode Island to
develop, expand and strengthen local
purchasing, education and gardening initiatives
to benefit children and youth throughout the
state.

Our Partners

RIDE, DEM, Commerce, Farm Fresh RI, RIDOH

RHODE
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@ Build a Diverse Farm & Sea to School Network

Lo 3T F

DEFINE BROADEN COORDINATE IMPROVE
ENGAGEMENT REPRESENTATION TRAINING INFRASTRUCTURE

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 FSIiI.RII‘)IE
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Create Sustainable
Systems

CURRICULUM INTEGRATION

LOCAL SOURCING

SUSTAINABLE FUNDING

ONGOING EVALUATION

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 ISLAND



What's Next

Setting up sustainable Network systems for
stakeholders

Exploring curricular opportunities

Working on supportive procurement systems

(and Procurement Gathering January 23!)

Developing plans for state funding for these
programs

Exploring more official organization for the Network

RHODE
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Local & Healthy Food Procurement
Subcommittee Update

Sarah Blau, HEAL Program, Rl Dept of Health

RHODE
ISLAND




Urban Agriculture Course — Brown University

Figure 1. RI state and institution supply

gg chain and food flow diagram
Understand “food flow and supply
chain” H

THE
HARTFORD

® Conduct interviews - EROVEION

COMPANY

® Review research materials

© Design maps (“farm to plate™)

Legend
Farm

A Specialty distributor

Food service management

Broadline distributor S\/ %
DARRIGO sco eCare New

CALFORNA

) England
US/Central America
A State agency/RI Institution

US + Central America farm/vendor ~ New England farm/vendor  Rhode Island farm/vendor




Distribution of Produce

Figure 2. Geographical Distribution of Produce Supplied to RI State Agencies




Sub-committee Convening Update

G ofe

Held initial Outreach to Connecting
meeting with members with regional
DOA partners
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https://ridop.ri.gov/ocean-state-procures-osp/contract-board

Members

CBOs + Food System
Businesses and Nonprofits

&

v

Farm Fresh

URI

Farm Bureau

Young Farmers Network
FINE

Conservation districts
RIFPC

Interested
constituents/members of the

public

Any interested parties, groups

or individuals

COMMUNITY-BASED
ORGANIZATIONS

A [\
D“‘-‘*’Anwsun*f count
(IFNPAC)

FOOD 5YSTEM
BUSINESSES &
NONPROFITS

OTHER STATE
COUNCILS
& AGENCIES




Hunger Elimination Task Force

Recommendations:

Increasing Local and Culturally Appropriate
Foods Iin School Meals

Rachel Newman Greene, Rl Food Policy Council

Jocelyn Antonio, Hassenfled Institute

RHODE
ISLAND




HETF Action Group 3 Recommendations

Increasing local and culturally appropriate meals in public schools served by food service management

companies
 Educate school business offices on opportunities to increase  Research and promote best practices for schools to integrate
accountability of food service management companies in student and community feedback into meal planning.
contracts.
Support schools to leverage partnerships with community-
* Train School Wellness Committees to engage in and monitor based organizations to increase local and culturally-relevant
school meal contracts, including by increasing support for and food options.

investment in Rl Healthy Schools Coalition’s trainings for School

Wellness Committees.  Establish and fund local food purchasing incentives for

schools.

* Promote and encourage food service management companies to
* Include funding for Healthy School Meals for All in State

Agency FY26 budget request (if not legislated on beforehand).

train staff on and provide equipment for scratch cooking.

Promote and encourage food service management companies
to train staff on and provide equipment for cooking local
and culturally relevant foods, ingredients and flavors.

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 FSIiI.RII\)IE




Hunger Elimination
Task Force Updates

Randi Belhumeur,
Healthy Eating and Active Living
RIDOH

RHODE
ISLAND




Hunger Elimination Task Force Sunset

As of December 31, 2024
Next Steps:

1. Survey results from quarter 4 meeting
2. Working groups to arise out of:

a. HETF Action Group recommendations (groups 1, 2
and 3); or

b. 2030 State Food Strategy

3. Working group governance and structure:
a. "Subgroups" under IFNPAC
b. Partnerships with community

c. Other (need your input)

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 RHODE
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Quarter 4 Survey Results

What are some reasons you participate in HETF?

P

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024

@ Learning more about initiatives across
the state

@ Growing my network

O Identifying key actions to address food
access and nutrition security within my
community

@ Learing about resources for my
organization

@ Sharing with the network about
initiatives within my organization

@ All of the above

RHODE

ISLAND



Quarter 4 Survey Results, Continued

What changes would you like to see as we prepare for HETF transition?

* Do outreach to see who else could be involved throughout
the state to widen the breadth of knowledge and
experience

* The addition of commercial food entities - distribution
companies, stores, etc.

e Better involvement of local food manufacturers into the
process

* |ncreased focus in underserved communities

* Doing more to get to target populations in Rl where SNAP
outreach is not being done

RHODE
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Quarter 4 Survey Results, Continued

How do you think we could improve HETF?

* Don't just have state entities involved and have a wider
span of groups involved

* Engage more commercial food agencies- stores,
distribution companies, etc. They are a part of the
process. They may have a lot to offer and may benefit
from listening to the "other side" of the process

* Explore innovative ways to get food/prepared
meals/options in formats that recipients/participants
want to use

* Include the voices of those who are hungry
* Regular meetings and events

* Branch out to organizations not being targeted

Interagency Food and Nutrition Policy Advisory Council (IFNPAC) - Q4 2024 FSIiI.RII‘)I]E::)




Quarter 4 Survey Results, Continued

How would you like to see the forthcoming Rl Food Strategy 2030 advance goals of HETF?

* Having a concrete goal of the task force would be great so
the meeting doesn't turn into update sharing around the
state but no action

* Consider a less siloed approach; embrace ALL food
businesses that want to participate

e Blanket the entire state

* | think this group should continue to serve as an advisory
board to advance the 2030 goals

e Continued community voices from across our small state

RHODE
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Quarter 4 Survey Results, Continued

How would you like to be involved in future facilitated efforts like working groups, etc. related to hunger and food
insecurity?

*  Would love to continue participating in virtual meetings,
calls, workgroups, etc. as available

* Improving resources to older adult communities

* To actively work on a project that elicits change in the
system where needed

 RI DHS would like to remain as a partner in this effort
e Happy to participate in targeted discussions/roundtables

* Would like to participate and serve as a liaison to my local
work group

* Working groups to address food insecurities

RHODE
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Quarter 4 Survey Results, Continued

How often do you attend the Community Food Access Office Hours?

@ Every month

@ When | have something important to
share with the network

¢ When my schedule allows
@® | don't attend

@ | have never heard of the Community
Food Access calls

RHODE
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Quarter 4 Survey Results, Continued

Reasons you participate in the Community Food Access Office Hours?

* Learning more about initiatives across the state
* Growing my network

* ldentifying key actions to address food access and
nutrition security within my community

e Learning about resources for my organization

e Sharing with the network about initiatives within my
organization

 The new SNAP administrator should participate
* | would like to start joining

* Haven't attended

P
B

RHODE
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DEM Updates
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DHS Updates

Eat Well Be Well

RHODE
ISLAND




USDA

Supplemental
Nutrition
Assistance
Program

&

Putting Healthy Food
Within Reach
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Eat Well, Be Well Rewards Program Overview

* Funded by a one-time state appropriation by the General Assembly to the Department of Human Services.

* Enables all SNAP recipients in Rhode Island (~140,000 individuals) to receive 50% off their fresh fruit and vegetable
purchases when paying with their EBT card at participating grocery retailers throughout the state.

* There is a $25.00 monthly cap for the reimbursement (spend $50.00 on eligible items, receive up to $25.00
reimbursement)

* Evaluation is critical to validate success or program to ensure continuous future funding. RI DHS has engaged RI PHI to
conduct the evaluation.

RHODE
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EWBW Requirements Overview

Eligibility for Pilot Participation
* All SNAP households will be eligible to participate in the pilot.

Large chain retailers will be targeted as participating merchants to allow us to reach the largest percentage of SNAP
participants, and because they are more likely to be able to meet the technology requirements to implement the program.

Retailers will be located throughout the State with preference given to retailers in areas where SNAP participants reside.

* Retailers with the required POS technology were targeted first.

Purchases Eligible for Incentive Payments

SNAP participants can receive incentive payments on purchases of fresh fruits and vegetables.

Eligible Uses of Earned Incentive Payments

Participants can spend their incentive payment on any allowable food item that can be purchased with SNAP benefits.

Customers will have a seamless user experience when receiving or redeeming EWBW transactions at retailers. RI DHS
has programmed backend system logic and processing to occur without the customer’s intervention.

RHODE
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EWBW Pilot Program Roles & Responsibilities

RI DHS is partnering with RIPHI, URI SNAP-Ed, and FIS/Conduent to implement and manage the EWBW program. Roles and
responsibilities among the EWBW partners are listed below:

Partner ___Role

Rl DHS - Administer the EWBW program & funds
- Communications

URI SNAP-Ed - Provide EWBW marketing & educational materials

RIPHI - Retailer Engagement

FIS - Allow for a state-funded incentive payment to be issued
through households’ EBT cards and to identify eligible
purchases

RIPHI - Pilot Program Evaluation, Vendor Outreach

RHODE
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Communications/Outreach

SNAP households need to be informed about the availability of the program.

* A branding and communication strategy was been developed in order to promote the Eat Well, Be Well Rewards
Program. DHS engaged Duffy and Shanley to prepare and release a comprehensive communication plan.

« SNAP households need to know what it is, how it works, and what stores provide the incentive. Current

participating retailers include Stop & Shop and Walmart locations statewide. DHS is working with additional
retailers to onboard the program.

« Communications included notices, stuffers, social media and website announcements, sharing information with
community partners and having information available in participating stores. Local promotional ads were placed
in targeted neighborhoods, including public transportation, billooards and bus stop signage.

* DHS contracts with URI for SNAP Nutrition Education activities. They can assist selected vendor with creating
materials about the program such as posters and displays in participating stores.

» DHS staff has been apprised of the program to answer any questions that come through the DHS call centers.

RHODE
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Customer and Cashier Experience

Customer shops like normal
(sees marketing for Ri Eat Well, Be
Well incentives)

» Customer shops like normal

» Customer sees Eat Well, Be
Well marketing in participating
grocery stores for fresh fruits
and vegetables.

+ Customer goes to check-out like
normal

—)

Cashier rings up like normal.
Customer earns bonus/incentive
rewards when they buy fresh fruits
and vegetables with their EBT card

+ Cashier rings up customer as normal
(no change to PLU/UPC codes)

+ If customer
a) Has qualifying fresh produce in their
basket, AND
b) Uses their SNAP/EBT-Food Stamp card
for tender

+ Then POS, TPP, and EBT system calculate
bonus dollars earned and rebates money back to
customers’ EBT card/account. Customers get a
$.50 (50 CENT) reward for every $1.00 of
produce purchased (up to total amount of EBT-
food stamp tendered)

[See next page for details]

» Customer can earn up to $25/month (with
monthly cap tracked by state EBT system)

Customer’s incentive rewards
are rebated back to their EBT
account and can be spent on
anything SNAP eligible (not just
produce)

* Customers’ EBT-Food Stamp
account includes incentives
earned and rebated back to
card.

* Incentive dollars can be spent by
customer on anything SNAP
eligible, not just fresh fruits and
vegetables (i.e. bread, dairy,
meat, frozen food, etc)

* Incentives can be redeemed at
any participating SNAP/EBT
authorized retailer (see RI DHS
Snap webpage for participating
grocers)

RHODE
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Fidelity Information Services (FIS

YOUR STORENAME
3609 ANY STREET ADDRESS
YOUR TOWN, STATE, ZIP CODE

TERMINAL ID: XHX00M
MERCHANT TERMID:  XXD001234

CLERKID: ]
SEQUENCE NUMEER: 001
DATE/TIME: MMOD/CCYY 00:00 AMPM

CARDE MO0
STATE: XX
POST - MM/IDDICCYY

TRANAMT  ENDBAL

CASH $0.00 $185.00
FS $5.00 $130.00
FSPUR $5.00 APPROVED

APPROVAL CODE 000000

INCENTIVE ELIGIELE AMOUNT $3.00
INCENTIVE EARNED $6.00
MTD INCENTIVE EARNED $6.00

DO NOT DISPENSE CASH

*CUSTOMER RECEIPT™
P EASE SAVE THIS RECEPT=*

YOUR STORE NAME
3609 ANY STREET ADDRESS
YOUR TOWN, STATE, ZIP CODE

TERMINAL ID: XX0001
MERCHANT TERMID: ¥X0001234

CLERKID: 559
SEQUENCE NUMBER: 001
DATE/TIME: MMWDD/YY 0000

*** DECLINED **

CARD# JO0OOO0OCOOX0123
STATE: XX
FS PUR $10:00 DECLINED

U-INSUFFICIENT FUNDS
BALANCE 15 SX3{ 30X
CALL CUSTOMER SERVICE

DO NOT DISPENSE CASH
*CUSTOMER RECEIPT™

*#*p| EASE SAVE THIS RECEIPT===*

Food Benefit Return Receipt - Food Benefit Return Receipt -
Approved Dedlined
YOUR STORE MAME YOUR STORE NAME
3609 AMNY STREET ADDRESS 3509 ANY STREET ADDRESS

YOUR TOWMN, STATE, ZIP CODE
Terrrinal 10: XX0001
Merchant Term ID: 30001234
Chark ID: 998
Sequence Mumbear: (01
Date/Time: mmiddlyy 00:00

CARD # X00000000N0123
STATE: XX
POST - mmiddiyy

TRAN AMT  END BAL
CASH S000  $B5.00
F5 S500  $100.00

FS RET 55.00 APPROVED

Incentive Eligible Amount: 32.50
Incentive Returned: 32.50
WMTD Incentive Earned: 310,00

DO NOT DISPENSE CASH
***CUSTOMER RECEIPT ***

YOUR TOWM, STATE, ZIP CODE

Terminal 10; XX0001
Marcham Term 10: 00001234

Clerk 1D; 909

Sequance Numbser: 001
Date/Time: mmiddtyy 00000

# k& DECLINED*##*

CARD & JO0000000NXK0123
STATE: XX
FS RET 550.00 DECLINED

CO-RETURN EXCEEDS FRIOR AUTHORIZATION

CALL CUSTOMER SERVICE

DO NOT DISPENSE CASH
*%* CUSTOMER RECEIPT***

RHODE
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EWBW Project Update

Eat Well, Be Well Pilot Rewards Program

2024 Year to Date Rewards:

Total Transaction Amt (with
EWBW Items) at Participating
Retailers

Total EWBW
Transactions Count

Total EWBW Incentive
Earned Amount

Total EWBW Incentive
Eligible Amount Purchased

Total # of ongoing SNAP Total # of Cases using % of EWBW per

Cases EWBW Benefits Case Usage

January 91,879 12,405 14.75% $1,004,520.53 $173,279.84 $81.033.18 17,515
February 91,928 35,567 39.46% $4,770,820.84 $816,243.84 $351,524.37 70,583
March 92,733 36,488 40.78% $4,895,316.68 $883,114.02 $375,349.43 74,395
April 93,036 36,097 40.31% $4,773,041.88 $845,882.39 $361,450.79 74,049
VEY 93,381 36,297 40.42% $4,814,362.48 $875,150.86 $371,094.22 75,366
June 93,319 36,592 41.06% $4,258,571.27 $887,558.50 $377,878.79 75,772
July 93,623 48,998 54.28% $6,135,731.39 $1,139,328.86 $488,389.13 96,643
August 93,557 38,838 43.45% $4,831,955.00 $874,728.70 $377,160.20 77,745
September 93,338 36,790 41.38% $4,762,665.22 $808,819.76 $351,815.49 74,283
October 93,265 36,573 41.25% $4,661,024.86 772.330.96 $337,616.21 73,684
YTD Totals $44,908,010.15 $8,076,437.73 $3,392,278.63 710,035

RHODE

* Data is point in time and is subject to change.
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EWBW Project Update

Numbers Summary:
 On average in 2024, there were 93,000 active, ongoing SNAP cases per month.

« Of those active cases, there were an average of 35,465 cases that took advantage of Eat Well, Be Well eligible
purchases. That totals an average of 39.71% of SNAP cases participating monthly in the EWBW program.

* Year to date (end of October), reimbursement of benefits have totals $3,392,278.63. That is an average of
$376,919.85 per month going onto the cards of SNAP users to be used for any eligible SNAP purchases.

e At current funding levels, this projects to the pilot program continuing to offer reimbursements through February

2026, assuming no additional changes to reimbursement levels per household.

RHODE

Lorem ipsum dolor sit amet, consectetur adipiscing elit, sed do eiusmod tempor incididunt ut labore et dolore. ISLAND
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NEXT IFNPAC MEETINGS
2025

Tuesday, March 11th, 9:30-11am
Tuesday, June 10th, 9:30-11am
Tuesday, September 9th, 9:30-11am
Tuesday, December 9th, 9:30-11am
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