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CO-OP PRINT

Virginia’s Blue Ridge 
Website Metrics for 2021

2021 Unique Website Visitors: 1,722,383 

Desktop
21.54%

Tablet
4.63%

Mobile
73.84%

1. Roanoke-Lynchburg, VA
2. Washington, DC
3. Norfolk-Portsmouth-Newport News
4. Richmond-Petersburg
5. Baltimore, MD
6. Charlottesville, VA
7. Charlotte, NC
8. Raleigh-Durham, NC
9. New York, NY
10. Greensboro-High Point-Winston-Salem

Top Geographic Locations 

INTERNAL
MARKET: 
20.79%

EXTERNAL MARKETS: 79.21%

Note: While Roanoke-Lynchburg is No. 1 on the list, it’s still 
just over 20% of the total – meaning nearly 80% of the people 
coming to our website are in other places around the country. 
Our audience is LARGELY external.



CO-OP PRINT
FREE VBR PARTNER 

OPPORTUNITIES

Do you have an upcoming event?
Submit it to our online calendar or email 
Holly Marden (hmarden@visitvbr.com)

for more information. 

Is your listing on VisitVBR.com up to date?
Be sure your listing, images, copy and 

amenities are updated for visitors to see! You 
could be listed in various sections 

of the website.  

Add VBR with your messaging! 
Access our Branding Kit at 

visitvbr.com/partner/branding-kit, or 
contact Marlee Richardson 

(mrichardson@visitvbr.com) 
for more information. 

Are you interested in participating in VBR’s Public Relations Program?
Visit VBR’s public relations team continues to promote Virginia’s Blue Ridge as a premier travel 
destination through placements in national and international media outlets. In 2021, Visit VBR 

helped generate over 300 media mentions for the region in publications such as Southern Living, 
Garden & Gun, USA Today, AAA World Magazine, Washington Post, Forbes, and The Local Palate. 

Contact PR Manager, Kathryn Lucas (klucas@visitvbr.com) for more information! 

https://www.visitroanokeva.com/partners/branding-kit/


Visit Virginia’s Blue Ridge has an 
opt-in database of over 32,200.

VBR E-NEWSLETTER
FEATURED PARTNER 
MONTHLY  PROGRAM

$500
Each participant receives: 

 Image
 Headline/Title

 25-30 words of copy
 Direct Link to Partner Website



VBR E-Newsletter Niche 
Market Program
Partner Option

Visit Virginia’s Blue Ridge has an opt-
in database of over 32,200.  Within 
this database, we have consumers 

interested in niche markets. 

Outdoors (13,250+)
May, August, December 
& February (‘23

Arts & Culture (8,100+)
April, July, October 
& January (‘23)

Family Fun (6,100+)
June, September, November 
& March (‘23)

VBR E-NEWSLETTER
NICHE MARKET PROGRAM

$300
Each participant receives: 

 Image
 Title/Headline

 25-30 words of copy
 Direct link to Partner Website



VBR E-Newsletter 
Customized Program

Visit Virginia’s Blue Ridge an opt-in 
database of over 32,200 for e-mail 

communications. 

This program provides the 
opportunity to build a custom e-

mail that will be distributed to the 
Visit VBR database.

Customized Sponsorship
 32,200+
 Monthly

 Limit One Partner 
Per Month

 Send your own 
customized e-newsletter 
to VBR’s database

VBR E-NEWSLETTER
CUSTOMIZED PROGRAM

$800
Each property receives: 

 Image
 Brief Description

 Link to Partner Website



LOCAL FEATURES!

With any VBR 
E-Newsletter

VBR E-NEWSLETTER
LOCAL FEATURES PROGRAM

$100
Each participant receives: 
 7-8 words of copy

 Direct link to Partner Website



FEATURED 
INSTAGRAM 
STORY/REEL

Featured Instagram Story/REEL

 On-site photography
 Up to five images story/trivia
 VBR to post on Social Media 

with partner tag

$400
Partner receives 

content



Blog Post on 
VisitVBR.com

 Provides long-
term SEO

 Shows within VBR 
search

 Can drive social 
media to link

 VBR to share with 
VTC content 
program

$500
Limit 1 

partner per 
month

BLOG POST /
SPONSORED CONTENT



CO-OP PRINT

The Blue Ridge Digest is the most widely available travel publication in 
the mountains! 50,000 copies printed per issue.  Distribution areas 
include North Georgia to Charlottesville, Pidgeon Forge/Gatlinburg to 
Boone, and many NC, VA and TN AAA offices. Distribution at attractions, 
motels and almost all travel information centers in the mountains. 

Magazine includes information the mountain visitor needs; area map, 
stories of the region, area calendar of events.  You can view past issues 
at www.blueridgedigest.com

!

$225/Issue

Summer
(June – August)

Fall 
(August – November)

THE BLUE RIDGE 
DIGEST



CO-OP PRINT

$700

October 2022 Issue

Each participant 
receives:

 1 Image
 Phone & website
 Participant 
description in the 
editorial section.

This special section is bound in the October issue of Virginia Business, reaching 
over 27,500 businesses, professional and government leaders in Virginia; 
including pass-along, reaching over 75,000 individuals. 

In addition, it is printed as a stand-alone piece and distributed at the VSAE Fall 
Educational Symposium & Expo in Richmond, reaching a prime audience of 
Virginia association and corporate meeting planners.

VIRGINIA BUSINESS-
VIRGINIA MEETING & 

CONFERENCE PLANNER



CO-OP PRINT

Reach millions of visitors planning their 
Virginia vacations.  Put the power of 
Virginia's marketing campaign to work 
for you! Synergy & research drive the 
Travel Guide like never before. Engage 
the Virginia visitor with the interactive 
digital edition. 

• Print Distribution= 500,000
• Every page of Virginia.org promotes 

the Travel Guide.

Be a part of Virginia’s primary fulfillment piece!
The Virginia Travel Guide is the State’s exclusive fulfillment piece 

Used By 1 Million+ Travelers

$750
Each participant receives:

 Free Listing
 Access to Leads

 Includes Digital Guide

2023VIRGINIA 
TRAVEL GUIDE



CO-OP PRINT
VisitVBR.com Advertising 

with DTN 



CO-OP PRINT
VisitVBR.com Advertising

Contact Information

For additional information or questions about 
advertising, please contact:

Marlee Richardson, 
Partnership & CRM Manager at 

mrichardson@visitvbr.com or (540) 342-6025 ext. 118
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