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Conventions & Meetings • Tourism • Sports
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Facilities, accommodations, customer 

service, transportation, location

Conventions & 

Meetings

Events, festivals, farm to fork, 

attractions, points of interest, 

wine/beer, accommodations, location

Tourism 

(trade & leisure)

Sporting venues, facilities, 

accommodations, resources, event 

services, transportation, volunteer base

Sports
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International Markets
United Kingdom • Germany • Australia
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International Markets
India

https://www.youtube.com/watch?v=-KthKu1K2xs&feature=youtu.be
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International Markets
China
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Improve the Quality of Life for Our Residents



Marketing Vision
Culture • Strategy • Impact
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Culture

Strategy Impact



Strategy
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Putting the right people in the 

right places

People

Content is the core of our 

marketing efforts

Content

Brand strategy is the rudder that 

guides our decision-making

Brand

Successful campaigns move the 

customer through their journey

Campaign



DRAWING



Brand Strategy
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BRAND CLARITY.





Brand Strategy
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THE REBEL

We make our own rules. We carve our own 
path. We know what we want and how to get 
it. Nobody will stand in our way. And if they 

do, we will go around them or through them. 

HARLEY DAVIDSON // APPLE // SOUTHWEST



Brand Strategy

2020 Marketing and Mimosas 20

Sacramento has a very grassroots, resourceful scrappy
culture. It values community, collaboration and connectivity. 

There is a network in Sacramento that leads the way to 
innovation, social movement, and personal growth. 

Like few other cities it is rich with potential 
and one’s ability to seize opportunity.

We are a can-do city. We pull out the stops. 
We get things done. We are the city that says…yes.





Nothing in the way.



2020 Marketing and Mimosas 23



Brand Voice/Tone
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Confident

Cool With 

Who We Are

Unapologetic

Self-

Assuredness



Brand Talking Points
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This is a sample text. Insert your 

desired text here. 

Engagement

Traffic, bounce rate, time on site, 

CTR, etc. 

Web metrics

Shares, comments, likes, 

retweets, replies, direct messages

Open rates

Museums without walls

We do our own thing. 

Come and join us

An unexpected experience

Locally grown. Nationally 

envied

Not a stranger in the room 

for long



Brand Talking Points/Tone
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TOURISM

Language/Talking Points

The Original California Rebels

An Unexpected Experience

We do our own thing, come join us

Open to all

Tone/Behavior

Self-confidence
Cool with who we are

PARTNERSHIP

Language/Talking Points

Connections – we make it happen

Not a stranger in the room for long

Open to all

Tone/Behavior

Confident Air
Self-confidence
Unapologetic



#visitsacramento
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#JustWatchUs

#HereInSac

#originalCArebels

#WeMakeItHappen
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PROGRAM OF WORK
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2020 January February March April May June July August September October November December

Convention/Meeting
Paid Media

Digital (display, PPC, SEM, enews)

Email Promo

Print

Face to Face (tradeshows/client events)

Sponsorships

Content Development

Video

e-newsletter

Marketing Calendar
Convention/Meeting • Leisure • Sports, Events, S365



2020 January February March April May June July August September October November December

Tourism (Trade/Leisure)
Paid Media

Digital (Programmatic, Expedia)

Social

Email Promo

Print

Face to Face (Leisure)

Face to Face (tradeshows/sales missions)

Face to Face (Fams)

Sponsorships

Content Development

Blog Posts

Video

Podcasts

Visitor Guide

Social Media



Marketing Calendar
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Convention/Meeting • Leisure • Sports, Events, S365
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Sports, Events, S365
Paid Media & Content Development

Digital

Social

Social - Sports

Blog Posts

Video

Print

Face to Face (tradeshows)

2020 January February March April May June July August September October November December
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Location • Facilities • Services • Convenience/Convention Package • Weather
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Campaigns January February March April May June July August September October November December

SCC Expansion

Art of Meetings

On Demand

Valentine's Day

Spring Getaway/Plan for Summer

Food/Road Trip

Food/Attractions (History & Heritage)

LGBT

Food/Outdoor (Wellness)

Farm to Fork Events

Fall in Sacramento

Holiday Packages

Campaign Calendar



Campaigns January February March April May June July August September October November December

SCC Expansion

Art of Meetings

On Demand

Valentine's Day

Spring Getaway/Plan for Summer

Food/Road Trip

Food/Attractions (History & Heritage)

LGBT

Food/Outdoor (Wellness)

Farm to Fork Events

Fall in Sacramento

Holiday Packages



Campaigns January February March April May June July August September October November December

SCC Expansion

Art of Meetings

On Demand

Valentine's Day

Spring Getaway/Plan for Summer

Food/Road Trip

Food/Attractions (History & Heritage)

LGBT

Food/Outdoor (Wellness)

Farm to Fork Events

Fall in Sacramento

Holiday Packages

Campaign Calendar
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PARTNERSHIP & SPONSORSHIP



Partnership
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Partnership
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Partnership
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Partnership
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Sponsorship
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Nathan Donnelly
Sponsorship & 
Events Fulfillment Coordinator
ndonnelly@visitsacramento.com

mailto:ndonnelly@visitsacramento.com


2020 Dates to Know
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Kings Mixer
March 5 • 5 pm
Golden 1 Center

NCAA (March Madness) Div. 1 
Men’s Basketball Championship
March 20 & 22
Golden 1 Center

State of Tourism Industry Lunch
June 25 • 11:30-1:30
Memorial Auditorium

Farm-to-Fork Events

Legends of Wine
September 10
Capitol

Tower Bridge Dinner
September 13

Festival
September 18 • 4:30 pm-9 pm
September 19 • 11 am-10 pm
Capitol Mall



Information

2020 Marketing and Mimosas 50

News, updates to share:

whatsup@visitsacramento.com

Marketing documents, presentation:

visitsacramento.com/marketing

mailto:whatsup@visitsacramento.com
http://www.visitsacramento.com/marketing


Q & A



DRAWING



THANK YOU!


