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We shape our 
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Churchill
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What is Placemaking?



Placemaking is..

A collaborative process by which we can 
shape our public realm in order to 

maximize shared value.

Strengthening the connection between 
people and the places they share.





1950’s - 1960’s 1970’s 1975 Late 1990’s

William H. Whyte 
and Jane Jacobs 

The Street Life 
Project

Project for Public 
Spaces is founded

PPS starts calling it’s 
community powered 

process 
“placemaking” 
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2006 2013 2018 2019

Placemaking goes 
global

Placemaking 
movement is 

launched

The placemaking 
movement starts to 

self-organize

PlacemakingX is 
launched
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“ ”
Everyone has the right to live in a 

great place. More importantly, 
everyone has the right to contribute 

to making the place where they 
already live great.

Fred Kent
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2019 CHATTANOOGA
Placemaking Week

2019 LIMA
Placemaking Latinoamerica

2019 VALENCIA
Placemaking Week

2019 LONDON
Public Markets Conference

2018 MEXICO CITY
Placemaking Latinoamerica

2015 BARCELONA
Public Markets Conference

2018 NEW ORLEANS
Placemaking Conference

2013 DETROIT
Placemaking Leadership Council

2017 VALPARAISO
Placemaking Latinoamerica

2016 VANCOUVER
Placemaking Week

2014 PITTSBURGH
Placemaking Leadership 
Council

2014 BUENOS AIRES
Future of Places

2013 & 2015 STOCKHOLM
Future of Places

2018 AUCKLAND
Placemaking Week

2017 NAIROBI
Placemaking Conference

2019 KUALA LUMPUR
Placemaking Week

2018 WUHAN
Placemaking Week

2017 AMSTERDAM
Placemaking Week

2014 ADELAIDE
Future of Places

2014 DURBAN
Placemaking Conference

2017 YAROSLAVL
Placemaking Week

2015 ISRAEL
Placemaking Week

placemakingx.org

2019 PUNE
Placemaking Weekend

2022 PONTEVEDRA
Placemaking Week 2022 JAPAN

Placemaking Week
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REGIONAL NETWORKS
PlacemakingX has partnered to launch and strengthen 16+ regional placemaking networks and counting.

Who is PlacemakingX?



POWER OF 10+
HOW CITIES TRANSFORM THROUGH PLACEMAKING



10+ MAJOR DESTINATIONS

CITY/REGION

++



10+ PLACES TO GO

DESTINATION

++



10+ THINGS TO DO
LAYERED TO CREATE SYNERGY

PLACE

++









At the Core of a Downtown Renaissance

CAMPUS MARTIUS, DETROIT



Compuware 
Building

Detroit Medical 
Center

Wayne State 
University

Eastern 
MarketM1 Rail

Waterfront

TECHTOWN

DTE 
Energy

College for Creative 
Studies

M@dison 
Building

American Lightweight
Manufacturing Innovation 
Institute

Blue Cross
Blue Shield
of Michigan



Detroit before CAMPUS MARTIUS, DETROIT

circa 1917





CAMPUS MARTIUS, DETROIT

circa 2000

source: Downtown Detroit Partnership















EAT DINNER/LUNCH

FIND SOME SHADE

HAVE A DRINK

MEET A FRIEND

DANCE

WATCH THE FOUNTAINS
CATCH A SHOW

LOUNGE IN THE SUN

PLAY IN THE SAND

POWER OF 10+















A NEW URBAN PARADIGM

Where innovation and place are tightly bound, 
cities will strengthen and democratize their existing ecosystem of assets.



PLACE INNOVATION

While innovation is 
geographically intensifying 

and becoming more 
networked, 

achieving a nexus of 
innovation and place
magnifies these effects.



PLACE INNOVATION

Talent Attraction
Social Interactions

Partnerships
Urban Laboratory



COLLISIONABLE  ACTIVITIES

source:  “Boosting Tech Innovation Ecosystems in Cities,” The World Bank, 2015

Most innovators collaborate through informal relationships,
vibrant places help create and strengthen those connections.



SOCIAL DENSITY

A vibrant public realm acts like density, 
concentrating the social interactions

that drive innovation.





Places To Go: Great 
Places Drive Tourism

Place Tourism is moving 
beyond consuming the 
place to participating in it, 
and even contributing to it.



Places To Go: Great 
Places Drive Tourism

Strong public spaces and 
strong neighborhoods 
can better absorb 
tourists and cause 
tourists to conform 
(often unconsciously) to 
the culture and identity 
of places. 



In great places people rise to the 
level of the shared experience 
and contribute to it.  They are 
driven to connect deeper with 
their surroundings, the people 
with them and even to display 
their own personality more.  

Places To Go: Great 
Places Drive Tourism



A placemaking approach to 
tourism development can not 
only help insure economic 
success, and manage impact, 
it can build local capacity for 
continuing to manage, 
maintain and evolve the 
destination.

Regenerative Tourism 
through Placemaking



Preserving the sense of local 
ownership is really the key to 
maintaining success and 
authenticity for both locals and 
tourists. 

Regenerative Tourism 
through Placemaking



Sustainable places need to be 
constantly recreating and evolving 
themselves, keeping connections to 
local history, environment, culture 
and local ethnicities while also 
being culturally creative.

Regenerative Tourism 
through Placemaking



Principles for Supporting Regenerative 
Tourism Through Placemaking

1. Create places(to co-create) not objects(to 
consume)

2. Define tourism around locally-driven uses rather 
than tourist infrastructure

3. Support holistic, community-based place 
management and governance

4. Shift resources from marketing commercial 
destinations to creating public destinations

5. Place branding and marketing should start with 
participatory placemaking

6. Support buildings that support places

7. Support businesses that support places
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Source: Sunshine Coast Council (adapted)

New conversation
OR 
collaborative
accountability

Current conversation
OR
siloed
accountability

Eco Dev
Design Safety

Maintenance

Recreation
Events

PLACE



Social

Community leadership, participation, 
volunteering,  inclusion, wellbeing, 
resilience

Social

Community leadership, participation, 
volunteering,  inclusion, wellbeing, 
resilience

Cultural

Street life and activation; innovation, creative 
and artistic expression. Attachment to, and 
significance of the place.

Cultural

Street life and activation; innovation, creative 
and artistic expression. Attachment to, and 
significance of the place.

Economic

Entrepreneurship, business growth and 
sustainability, accessibility, affordability

Physical

Accessibility, connectivity, 
safety, comfort, attractiveness

Physical

Accessibility, connectivity, 
safety, comfort, attractiveness

Environmental

Environmental sustainability, 
awareness and participation

Environmental

Environmental sustainability, 
awareness and participation

What makes a city livable and sustainable?
Place Capital: is the value of a place to place users.
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Join the movement!
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