What If We Build
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If you lead with
cars and
traffic...

you get more
cars and
traffic

PHOTO CREDIT: Ethan Kent
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R We shape our
j public spaces,
—« thereafter our
= public spaces

shape us.

Adapted from Winston
Churchill



George Street
Medical Centre

;,
e bt s | 1 e _
ElIEiIE | E /
| i) =rf g | 9!
f hmnf L_L]} = Mr_M _‘ -.. p! u .
W F i ,ﬂam / /iy ,,
TIOFE 177 ‘ V4 |



We shape our
- public spaces,
thereafter our
* | public spaces
‘V shape us.

Adapted from Winston
Churchill



What is Placemaking?



Placemaking is..

A collaborative process by which we can
shape our public realm in order to
maximize shared value.

Strengthening the connection between
people and the places they share.



About creating places that people love. Based on delivering a project

A design-led masterplan or policy

One-off events or artworks
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Visionary, but also practic

L Just about the visible outcomes
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Done by one person or team

Infrastructure upgrades alone
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www.placemakingx.org
@placemakingx




placemakingx.org
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Everyone has the right to live In a
great place. More importantly,
everyone has the right to contribute
to making the place where they
already live great.

Fred Kent
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www.placemakingx.org
@placemakingx

PLACEMAKING

A Network to Accelerate Placemaking for Global Impact



Who is PlacemakingX?

REGIONAL NETWORKS
PlacemakingX has partnered to launch and strengthen 16+ regional placemaking networks and counting.
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POWER OF 10+
HOW CITIES TRANSFORM THROUGH PLACEMAKING
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10+ MAJOR DESTINATIONS
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10+ PLACES TO GO



10+ THINGS TO DO

LAYERED TO CREATE SYNERGY
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CAMPUS MARTIUS, DETROIT

At the Core of a Downtown Renaissance



Gray Buildings © 2008 Sanborn Google ea rt h



CAMPUS MARTIUS, DETROIT

circa 1917
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POWER OF 10+
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A NEW URBAN PARADIGM

Where and place are tightly bound,
cities will strengthen and democratize their existing ecosystem of assets.



While innovation is
geographically intensifying
and becoming more
networked,
achieving a nexus of
Innovation and place
magnifies these effects.




Talent Attraction
Social Interactions
Partnerships
Urban Laboratory




Most innovators collaborate through informal relationships,

vibrant places help create and strengthen those connections.
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SOCIAL DENSITY

A vibrant public realm acts like density,
concentrating the social interactions
that drive




PLACE CAPITAL

PROJECT-DRIVEN

PLACE-LED

<

PLACE-sENSITIVE \

DISCIPLINE-LED

EVOLUTION OF DEVELOPMENT



Places To Go: Great
Places Drive Tourism

Place Tourism is moving
beyond consuming the
place to participating in it,
and even contributing to It.




Places To Go: Great
Places Drive Tourism

Strong public spaces and
strong neighborhoods
can better absorb
tourists and cause
tourists to conform
(often unconsciously) to
the culture and identity
of places.




Places To Go: Great
Places Drive Tourism
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In great places people rise to the
level of the shared experience
and contribute to it. They are
driven to connect deeper with
their surroundings, the people
with them and even to display
their own personality more.




Regenerative Tourism
through Placemaking

A placemaking approach to
tourism development can not
only help insure economic
success, and manage impact,
it can build local capacity for
continuing to manage,
maintain and evolve the
destination.




Regenerative Tourism
through Placemaking

Preserving the sense of local
ownership is really the key to
maintaining success and
authenticity for both locals and

tourists.




Regenerative Tourism
through Placemaking

Sustainable places need to be
constantly recreating and evolving
themselves, keeping connections to
local history, environment, culture
and local ethnicities while also
being culturally creative.




Principles for Supporting Re
Tourism Through Placemaki o
'y (5

1. Create places(to co-create) not objectg.
consume) Sl

._ ;

Define tourism around Iocally-drwenlqvl ses
, al
than tourist infrastructure - w’ |

Support holistic, community-based place_

mManagement and governance

Support buildings that support %Iags;

Support businesses that support places




GOVERNACE TODAY

ECO-
NOMIC

DEVELO
P-MENT

PARKS
DEPART-
MENT

POLICE
DEPART-
MENT

TRANS-
PORTA-
TION
DEPART-
MENT

placemakingx.org x

DEPART-
MENT OF
EDUCA-
TION

PUBLIC
WORKS

PLANN-
ING
DEPART-
MENT




GOVERNACE FOR PLACE
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Current conversation
OR

siloed

accountability

New conversation
OR

collaborative
accountability

Source: Sunshine Coast Council (adapted)



What makes a city livable and sustainable?

Place Capital: is the value of a place to place users.

Environmental

Environmental sustainability,
awareness and participation

Physical

Accessibility, connectivity,
safety, comfort, attractiveness

Economic

Entrepreneurship, business growth and
sustainability, accessibility, affordability

Social

Community leadership, participation,
volunteering, inclusion, wellbeing,
resilience

Cultural

Street life and activation; innovation, creative
and artistic expression. Attachment to, and
significance of the place.



Placemaking: ways to make it happen

Community-led

Generally less $$ required if they are
supported and enabled

Outdoor dining and

- Community events
street trading

and festivals
>

Activations and arts

Major private
redevelopments

Planning-focuse

Council-led

Generally more $$ and time
is required

Placemaking.
Education




Join the movement!

placemakingx.org

PLACEMAKING

@placemakingx

#tplacemakingx
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