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LODGING MARKET DATA

HOTELS

*Information from Key Data - this information is not as up to date as Smith Travel, but it

provides a sound look at the market.
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EMAIL NEWSLETTER

The strategy for Rowan County Tourism’'s email newsletter is to provide direct
access to more information about upcoming activities and things to do in
Rowan County. The email newsietter provides direct links to calendar listings
and blog posts with more information about packages, things to do, places to
see and activities to join in Rowan County.

YTD AS OF SEPTEMBER 30, 2024

AVERAGE OPEN RATE SUBSCRIBERS
33.66% 5,018

2024 BENCHMARKS: 36% Open Rate /5,150 Subscribers

VISITROWANCOUNTYNC.COM

The strategy for Rowan County Tourism's website is to create a user friendly

experience for locals and visitors as they explore and learn more about Rowan
County as a destination.

YTD AS OF SEPTEMBER 30, 2024

PAGEVIEWS USERS
349,700 152,926

2024 BENCHMARKS: 640,000 Pageviews /250,000 Users

RIPE ONLINE BOOKING PLATFORM

YTD AS OF OCTOBER 15, 2024
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2024 BENCHMARKS: 560 Reservations / 695 Nights
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SOCIAL MEDIA

The strategy for Rowan County Tourism’s social media platforms is to engage with locals and visitors by
sharing upcoming activities, and encouraging short drive and regional visits to Rowan County. A consistent
and strategic posting schedule is used across Facebook, Instagram, Twitter and our blog.

YTD AS OF SEPTEMBER 30, 2024 -
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FOLLOWERS IMPRESSIONS REACH ENGAGEMENT FOLLOWERS
32,961 1,361,718 1,153,551 92,121  S°FT 292

28,781
X
FOLLOWERS VIEWS ENGAGEMENT FOLLOWERS f-':_‘:_"'f-‘f-“w""“m“—-w
2,320 16,812 525 SEPT. 2023 e D
2,239
INSTAGRAM

FOLLOWERS IMPRESSIONS REACH ENGAGEMENT FOLLOWERS
4,664 146,310 71,209 5267  SEPT.2023

3,655
TIKTOK
FOLLOWERS LIKES FOLLOWERS
SEPT. 2023
826 1,788 503
TOTAL SOCIAL MEDIA IMPACT YTD
TOTAL FOLLOWING TOTAL ENGAGEMENT

40,771 99,701

2024 BENCHMARKS: 38,700 Followers /110,000 Engagements
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2024 BENCHMARKS: 42,000 Views / 80 Posts
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INFLUENCER PARTNERSHIPS

YTD AS OF SEPTEMBER 30, 2024

@JENNA.AND.HER.GENTS

TIKTOK / INSTAGRAM

Videos: 8/8

Views: 455 300/ 327,600

Likes: 38,703 /6,622

Saves: 365/73

Comments: 336/ 67

Locations: Grove Cartel Brewing Company, Meadows at the
Grove Cartel, Kingpin Bowling, Downtown Kannapolis, Waters
Edge, James’ Sweet Spot, Decadence Popcorn, Kannapolis
Cannon Ballers’ Stadium, Cheerwine Festival (2023), Jiggy with
the Piggy Festival, Towel City Tavern, N.C. Transportation
Museum, Polar Express

@LITTLEMERD

TIKTOK / INSTAGRAM

Videos: 3/3

Views: 29,050/ 17,500

Engagements: 1,853 /412

Locations: The Fun Factory, Dan Nicholas Park, Luxe Socials
Co., Gold Hill Mines Historic Park

@MAGNOLIAMEGAN

INSTAGRAM

Videos: 2

Views: 84,400

Engagements: 1,434

Locations: Downtown Salisbury’s Wine About Winter, New
Sarum’s AnniBEERsary

@JENNA.BLACK.21 / @JENNABLACKREALTOR
TIKTOK / INSTAGRAM

Videos: 1/ 1

Views: 16,200 / 7,554

Engagements: 659 /224

Locations: Flynn's Village Grill, Historic Gold Hill
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@HOUSEOFHENSEN

TIKTOK / INSTAGRAM

Videos: 2 /4

Views: 4,483 / 137,800

Engagements: 283 / 6,739

Locations: N.C. Transportation Museum, Easter Bunny Express,
Cannon Ballers’ Ticket Giveaway, Day Out with Thomas, Polar
Express

@HOTMESS.MOMMA.OF.4 / EMILEE KAY

TIKTOK / INSTAGRAM

Videos: 2 /2

Views: 4,380/ 3,211

Engagements: 415/ 142

Locations: Patterson Farm Spring Fun on the
Farm/Pick-Your-Own Strawberries, Patterson Farm Fall Fun on
the Farm/Mega Drop

@JENSENSAVANNAH

TIKTOK / INSTAGRAM

Videos: 1/ 1

Views: 3,368 / 23,600

Engagements: 82 /180

Locations: Downtown Salisbury, Bell Tower BREWFEST, Bell
Tower Green

YTD TOTAL INFLUENCER IMPACT

VIEWS ENGAGEMENTS
1,114,446 58,589

2024 BENCHMARKS: 5,000,000 Views / 430,000 Engagements
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TOTAL DIGITAL IMPACT

YTD as of SEPTEMBER 30, 2024 *Total Engagement includes email opens,

pageviews, tolal social media impact
engagement, blog views & total influencer

ENGAGEMENT REACH i.mpact engagfement. | |
545,843 2,746,900 hmgiesepiie gl

views, Instagram reach, Influencer Impact
Views & blog views.

2024 BENCHMARKS: 1,400,000 Engagement / 8,000,000 Reach

HISTORIC SALISBURY TROLLEY

The F&M Bank Trolley System is running for private events
and weddings.

2024 YTD BOOKINGS: 128
Bookings over next 90 days: 55
2024 YTD Revenue: $47,249.07
2023-24 FY Revenue: $82,798

2024 BENCHMARKS: 140 Bookings

PAID MARKETING PLACEMENTS

YTD as of SEPTEMBER 30, 2024

MONTH PLACEMENTS
January 28 *Paid placements include,
February 26 but is not limited to: social
March 28 media, Google Pay Per
April 37 Click Ads, outdoor
wEY) 43 billboards, XM radio, Our
June 39

State placements,

2024 BENCHMARKS: 550 Placements
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July 32 Influencer placements,
August 62 Cannon Ballers
September 59 partnership.

Total 354



STAY & PLAY OVERNIGHT PACKAGES

2024 PACKAGES

Wine About Winter: 18 Packages / 19 Room Nights
VISA: 74 Packages / 117 Room Nights

St. Patrick’s Day Train: 1 Package / 1 Room Night
DOWT: 122 Packages / 181 Room Nights
Cheerwine Festival: 17 Packages / 24 Room Nights
Jiggy with the Piggy: 2 Packages / 5 Room Nights
Spring Patterson: 1 Package / 1 Room Night

The Polar Express: 188 Packages / 257 Room Nights
Brew & Choo: 5 Packages / 5 Room Nights

Bell Tower BrewFest: 3 Packages / 4 Room Nights
OctoberTour: 5 Packages / 7 Room Nights

2024 YTD: 436 Packages / 621 Room Nights
2024 BENCHMARKS: 580 Packages / 775 Room Nights

PARTNER ENGAGEMENT

YTD Site/Event Visits: 19
2024 BENCHMARKS: 24

YTD Partner Relationship Visits: 31
2024 BENCHMARKS: 24

PR ENGAGEMENTS: 17
2024 BENCHMARKS: 18

GROUP SALES

SUPFORT TOURISM RCOM
TYPE INVESTMENT NIGHTS

EVENT-VIS|ITOR REALTED
ECONOMIC IMPACT (YTD)

April 27, 2024 The Great Steak Cookoff Lodging S0 22 $5,324.00
July 2024 Dragon Boat Lodging $3,000.00 16 $17,733.00
July 2024 Southeastern Little League Toumament Lodging 515,000 538 $192,337.00

July 2024

Rowan Salisbury Sehool System-Local Seminar

Lodging

$0

$8,278.00

September 5-8, 2024

Smokeout

Lodging

§22,712

$427,483.00

November 1-2, 2024

Balloon Glow & Laser Show

Lodging

$3,000

TBD

November 3, 2024

Micro Wrestling

Lodging

TBD

18D

November 13, 2024

NC Main Street & State Historic Preservation

Lodging

50

T8D

February 21- 23, 2025
o

Salisbury Youth Council

Lodgin,

50

TBD

YTD 2024: © Groups / 1038 Room Nights
2024 BENCHMARKS: 7 Groups / 850 Room Nights
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TOURISM SUPPORT

GROUP SUPPORT TCURISM ROOM EVENT-VISITOR RELATED

NAME TYPE INVESTMENT NIGHTS ECONOMIC IMPACT (YTD)

January NCTM-Yearly Lodging Lodging $3,298 21 56,954

february Wine About Winter Package $1,260 23 5136,954

April Earth Day Jam Lodging, Package 53,000 18 549,744
May Piedmont Players Theatre Lodging $292 2 54,386
May Three Rivers Land Trust Lodging $292 2 5496
May Kannapolis- Jiggy with the Piggy Hospitality-Title Sponsor $5,000 5 $89,224
May Salisbury Sculpture Show Lodging 51,416 7 52,181
May Cheerwine Festival Lodging, Hospitality, Package 57,500 51 55,711,731
June Pride Festival Lodging $3,000 22 $50,193
July Dragon Boat Festival Lodging, Hospitality $32,000 16 $17,733
July/October Piedmont Players Theatre Lodging 53,000 22 $10,525
September Three Rivers Land Trust Lodging $315 2 5662
September Pride Lodging 5606 3 $993
September/QOctaber NCTM-Day Out with Thomas Package TBD 181 $898,361
October Bell Tower BrewFest Lodging S607 7 $10,462
October October Tour Package TBD 7 TBD
October Autumn Jubilee Lodging 52,000 11 $878,797
November Balloon Glow & Laser Show Lodging, Package 53,000 TBD TBD
November Micro Wrestling Lodging TBD 5 TBD
November NC Craft Brewers Guild Lodging TBD 4 TBD
December NCTM-Polar Express Package TBD 257 TBD
Total $37,586 666 $7,869,896

YTD 2024: 21 Fuffilled Requests / 666 Room Nights
2024 BENCHMARKS: 16 Fulfilled Requests / 850 Room Nights

WHAT’S AHEAD

Stay & Play Packages: Polar Express, Patterson Farm,
Balloon Glow & Laser Show, VISA

Agritourism, Fall fun and events

Halloween content

Looking ahead to holiday marketing

DESTINATION MARKETING REPORT | SEPTEMBER 2024






