VISIT SALT LAKE MEDIA KIT
ONLINE ADVERTISING: VisitSaltLake.com

- —— ) RS ore Responsive website design allows
SALT-L AKE it A o : advertisements to display on all devices.

SPONSORED CONTENT PACKAGE
(3-piece)
1. Header Image

* Premium branding on a top-level page
with bold image, no Logos or added
graphics.

« Photo (2000 x 1500 pixels minimum)
* Copy (75 characters)

2.Blog Post

* Tell your company's story with a blog
post

< et i * Email notification to blog subscribers
is sent when blog is posted

* Minimum of 3-5 images and 600-800
words

* Option to include 1 video

* Option for Visit Salt Lake to produce
Sponsored Content

Jox=iim ..

Prost! A Long Tradition 0f This Is The Place State Park: The Best Mountain Bike Trails
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on 3 sunny Ocleber day in 1510, promoet beader, Rrigham Youmg -
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DiningPaired With Fresh  The Natural n:mmﬁm Fresh Mountai

Mountain Air Utah Will Open Your Mind To Squas B A Perfect Pairing
Adver & diy om the tralls or the The Wonders Of Utah ‘I' ke
slopes, vevel cver the day's Escover Utah at the Natural . . n :
adventures with a cocktall of glass Histocy Muneum of Urah, located 1 TR .‘.
of wine, and 4 delicious meal to i the University of Utah's [ y
coeate the perfect pairing, Pas Rescarch Park. adjacent to the
City, Utah has... ks cammpus and abowt fous miles

e the heart of downtown

i ! _ WM s Tt e

- Baede.

Alter a day on the trails or the slopes, revel over the day's adventures with a

3. Featu I'ed Placem ent cocktail or glass of wine, and a deliclous meal to create the perfect pairing. Park
City, Utah has deservedly earned its spot among the world's faverite year-round
° Stand 0 ut fro m th e CrOWd ona top_ travel destinations and has garnered (nternational acclaim for the fantastic
recreation that revolves around its two world -class ski resorts — Park City
level page
* Preview of sponsored content's header
image and content SAI..I-WSHI.AKE
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VISIT SALT LAKE MEDIA KIT
ONLINE ADVERTISING: VisitSaltLake.com

Responsive website design allows
advertisements to display on all devices.

FEATURED LISTING PACKAGE (2-piece)

aving? Find it here - Park aurants.com

1. Header Image

* Premium branding on second- or

Restaurants & Bars in Salt ' third-level category page with bold
Lake image, no logos or added graphics

* Creative must be relevant to page
content

* Photo (1920 x 720 pixels)
e Copy (75 characters)

2. Featured Listing

Stand out from the crowd

Put your company listing at the top of
your industry category

Featured Listings are placed above
the rest of the listings

Additional Filters !mu L, . S 4
b g adl ¥

Takasty RLEBSY ML

ooooowe® poooowe® ODOODwe: QoOO0we®  ooooowed
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Categories

For pricing and program details: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981 20f5



VISIT SALT LAKE MEDIA KIT
ONLINE ADVERTISING: VisitSaltLake.com

el e R e et B s Responsive website design allows
SALT-LAKE el e advertisements to display on all devices.

T I FEATURED EVENTS PACKAGE (2-piece)

éalt Lake Will
Surprise You

. Featured Events - Home Page

Featured Events ¢ Stand out from the crowd

* Put your event listing on the entry

page

e Up to 30 days prior to event is the
maximum for placement

David Archuleta - The Band Perry Utah Grizzlies Vs. Utah Jazz Vs. Miami
Winter In The Air TOUE oo s e bard rerycomes Rapid City Rush Heat

SALT-LAKE

2. Featured Events - Events Page
* Stand out from the crowd

e Put your event listing at the top of the
category

* Featured Events are placed above the
rest of the listings

e i ' . __ e Quick View Button to open Quick View
: = : Panel

e Up to 30 days prior to event is the
maximum for placement

Bernstein's
Candice with the
Utsh Symphony

SALT-LAKE

For pricing and program details: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981 30f5



VISIT SALT LAKE MEDIA KIT
ONLINE ADVERTISING: VisitSaltLake.com

T, . s Responsive website design allows
' SAT-LAKE = = - = advertisements to display on all devices.

Page Sponsor

e Secure targeted placement
on category-specific pages for
premium visibility

* Creative must be relevant to page
content

* Photo (300 x 121 pixels)
* Headline (35 characters)

Explore Chef Wong's Chinese and Thal Culsines at ). Wong's

Restaurarts & Bars

* Body (100 characters)
plates or share family portions, try avant-g
your favorite staple dishes. And while wp'fe v menu

¢ Linked to website

Browse restaurants by culsine type or area below, and prepare for a delicious
experience.

% Run of Site Banner

- 7 * Be seen on nearly every page of
TOTOT YT DODOCDWeT | DOOOCwed poooowed  ooooo wed the website with bOd-y’ headLline and
$55 L1t st 5 - 1027 ervteens. - P p—. Ty — 17y photo

Cottonwood Heights (43

e Photo (605 x 333 pixels)
* Headline (75 characters)

Madvale
South Salt Lake (8

Millcreek 184

* Body (75 characters)

ooooo wi
53 - 24 rrvemn

¢ Linked to website

| Spotlight Text Links

 Highlight unique offers with “run of
o site visibility" that is easily updated

* Copy (75 characters)
e Linked to website

The Salt Lake Scene The Connect Pass Visitors Guide

SALT-LAKE

For pricing and program details: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981 40f5



VISIT SALT LAKE MEDIA KIT
ONLINE ADVERTISING: VisitSaltLake.com

SALT-LAKE

Hatels
Resorts

Bed & Breakfast Inns
) Campgrounds
Vacation Homes & Condos
Pet Friendly

Extended Stay

Hostels & Universities

Special Package Deals

Angela Brown -
Salt Lake's

Underground
Maven

Mobile Banner

Responsive website design allows
advertisements to display on all devices.

Drop Down Banner

* Eye-catching placement on the
navigation dropdown menu on
desktop

e Can be a static image or a YouTube
or Vimeo video

e Photo (310 x 170 pixels)
* Headline (25 characters)
e Body (75 characters)

SALT-LAKE

Salt Lake

Will
Surprise
You

Welcome to Salt Lake—Utah's urban

gateway to the National Parks and

"The

* Responsive website design allows
advertisements to display on
mobile

* Give "ready-to-spend" visitors
one-click mobile access to your
business NOW

* Photo (320 x 50 pixels)

For pricing and program details: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981
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SKICITY MEDIAKIT

Online Advertising: SkiCity.com

Responsive website design allows
advertisementstodisplay onalldevices.

EXPERIENCE SI(I 0 SPONSORED CONTENT PACKAGE (3-piece)
CITY'S SNOWBIRD

RESORT

1.HEADER IMAGE

* Premium branding onatop-level page
with bold image, no logos or added

PLAN YOUR TRIP araphics

Ready to start planning your ultimate ski vacation? Here's everything you'll need to know—from hetel and transportation info 1o local maps and local e Photo ( 2000 x 1500 pixe ls minimum )
knowledge. We've even got a handy Trip Planner 1o help you create a custom Ski City itinerary based on your tastes, interests, and budge!.

e Copy (40 characters)

10REASONS YOU MIGHT WANTTO  GETTING YOUR GEAR FROM I'UINT WHAT T0 DO AFTER THE SLOPES
STAY IN THECITY ATOPOINT SKI INSKICITY

The powder nd the views in Ski City are To be or not 1o be is one question, but to check, WHAT TO DO AFTER THE slﬂPESY spent the
wnparalieled, but don't miss. M .

ship, or re:

it your ski day op the megnty

EXPERIENCE SKICITY'S . A DAY AT BRIGHTON

SNOWBIRD RESORT Alot of Salt Lake lscals are ra
This four-season resart is nestled away among  9Arding at Brighton ke
the picturesque Wasatch M

L4

2.FEATUREDPLACEMEN*

e Standout from the crowd on atop-
level page

* Preview of sponsored content’s header
image and content

e Tellyour company's story with a blog
post
This four-season ressrt is nestied away among the picturesque Wasatch Mountaing L1 . Make sure to bring your camera. The
° Emall nOtifiCatiOn to bLOg SUbSC ribers sights are 5o gorgeous, you'll be snapping a pic every bew minutes. We guarantes it. It boasts Utah's longest ski season but the thrills don’t end when the

snow melts. The resort alse alers dozens of other alpine activties. summer evenls, mounlain dining, and even 3pa packages.

issentwhen blogis posted

e Minimum of 3-5imagesand 600-800
words

e QOptiontoinclude 1 video

e Option for Visit Salt Lake to produce
Sponsored Content

For pricing and program details: Elizabeth Brown | ebrown@visitsaltlake.com | 801-534-4981 1of3




SKICITY MEDIAKIT

Onllne Advertising: Slelty com

WALK INTO OLD-

WORLD MEXICO

RESTAURANTS
DINING IN SALT LAKE

You're never far from your next great meal in Ski City. From great American ¢lassics to diverse and ethai loods from every corner of the world, you will
find exactly what your Laste buds are craving here.

Salt Lake is hame to more than 2,000 Award. 1. Michel. d fast, cazual mid-range diners and calés; and budget
Iriendly detis all call Salt Lake hame. National and regional restaurant chains line major streets while local eateries dot Salt Lake. With a range of price

points and menu oplions, there's something for even the pickiest eaters.

Use the toal below to filter restaurants by price, raling, category and/or location to help you plan your Ski City vacation,

Dining Paired wllh Fresh Hounluin Nr

1 the tral ¢ the s
'u'n‘.l es with a ¢

ops, Iev

—
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[ American (14)
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§5+ 24 e
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535+ armere

ooooo ek
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W 00 95+ 13 e

Neighborhoods

Salt Lake Ciry

Responsive website design allows
advertisementstodisplay onalldevices.

FEATURED LISTING PACKAGE (2-piece)

1. HEADER IMAGE

* Premium branding on a category page
with boldimage, no logos or added
graphics

e Creative must be relevant to page
content

e Photo (2000 x 875 pixels)
e Copy (40 characters)

2. FEATURED LISTING

e Standoutfromthe crowd

e Putyourfeatured listings at the top of
yourindustry category

e Featured Section Label

e Alsoincludedon VisitSaltLake.com

For pricing and program details: Elizabeth Brown | ebrown@visitsaltlake.com | 801-534-4981

20f3



SKICITY MEDIAKIT

Online Advertising: Slelty com

Responsive website design allows
advertisementstodisplay onalldevices.

BLUE Gunﬁ ks 4
WALKINTO OLD- e PAGE SPONSOR
WORLD MEXICO. So——

category-specific pages for premium
visibility

e Creative must be relevant to page
content

e Photo (300 x 121 pixels)

RESTAURANTS e Headline (35 characters)

DINING IN SALT LAKE * Body (100 characters)

e Linkedto website

You're never far from your next great meal in Ski City, From great American classics to diverse and ethaic foods from every corner olfhe world, you will
find exactly what your taste buds are craving here.

Salt Lake is home to mare than 2,000 restaurants. A 9. M t staurants; fast, casual mid-range diners ynd calés; and budget
friendly delis all call S3lt Lake home. National and regional restaurant chains line major streets while Local eateries dot Salt LAke. With a range of price
points and menu oplions, there's something for even the pickiest eaters,

Use the tool below to filter restaurants by price, rating, category and/or lecation to help you plan your Ski City vacation

Dining Paired with Fresh Mountain Air

COPPER COMMON: COFFEE

[
g

= THEBESTSPOTSFOR REL:
] WEEKEND BRUNCH n . 38 COCKTAIL TIKITODOY & |
[ — - :

‘
LVELIKEALOCALIN™  SUPER PASS
mn"’l UI“H Gt 2 Super Pass A dferent sdventure every day

Stay | Sai | Save

THINGS TO DO & DINING

SALT LAKE CITY RESTAURANTS
Over the past decade, Salt Lake has become a
legitimale destination for food-lovers. In this
RUN OFSITEBANNER MOBILE BANNER oot
e Beseenonnearly every page of the e Give"ready-to-spend" visitors one- “. COPPER COMMON
website with title, image, tag line and click mobile access to your business e
website link NOW
e Photo (610 x 397 pixels) e Photo (69 x 44 pixels)
e Headline (35 characters) e Headline (25 characters)
e Body (25 characters) e Call-To-Action (30 characters)

For pricing and program details: Elizabeth Brown | ebrown@visitsaltlake.com | 801-534-4981 3of3



VISIT SALT LAKE MEDIA KIT
PRINT ADVERTISING: Salt Lake Official Visitors Guide

In this award-winning tourism guide you can discover the best
local restaurants, attractions, visual arts, shopping, nightlife, and
outdoor sports. The Salt Lake Official Visitors Guide gives visitors
the information they need to explore our unique state and make the
most of their visit in Utah.

visITORS GUIDER visiTOR

Bonus: The Official Visitors Guide will be featured in a digital
format at visitsaltlake.com for the duration of its newsstand life.

e 75,000 - Spring/Summer issue

e 75,000 - Fall/Winter issue

* Mailed by request

* Distributed to over 250 locations

DISTRIBUTION
Visitor Info Statewide Visitors Centers Businesses Travel Agents Packets
(Salt Palace Convention State Wide Chambers of Shopping Malls Hotels and Motels Meeting Planners
Center) Commerce Attractions and Venues RV Campgrounds
Utah Office of Tourism Area Restaurants and Airport Requested Informational
AD SIZES
Full Page 1/3 Page
e Half page Formatted - Dining
2 Page Spread 10.5" x 8.375" Trim Size " " " "
Trim Size (width x height) 5.25" x 8.375" 4-a,i7§h fh?;gﬁ? 4375" x 2.375
(width x height)
2 Page Spread 11" x 8.625" Full Page
With Bleed (width x height) With Bleed
5.5" x 8.625"
(width x height)

PRESS READY REQUIREMENTS

*  Supported files: Indesign (must be packaged with all images and fonts), «  Double check PDF for separation and overprint problems.

PDF/X-1a, A | A Ph hop tiff .
/X-1a, Adobe llLustrator eps, and Adobe Photoshop tiff (flattened) Create registration/crop marks outside of the bleed area.

o« Al hics should be 300 ppi at the actual printing si din CMYK.
graphics shoutd be ppi atthe actual printing size and in Keep important information at Least .5 inches from the trim edge

. Convert all Pantones to CMYK. (live area, 4.75 x 7.875).
. Use support black for solid blacks: C 40 M30Y 30 K100 . Preferred file delivery methods are, Dropbox, Hightail, and e-mail
if under 10mb.

2019 DEADLINES SPACE CLOSE | DESIGN MATERIALS| PRESS READY | PUBDATE Compiled by the ditors of
Spring/Summer 2019 Issue April 3 April 8 April 19 May 13 saltlake
Fall/Winter 2019-20 Issue July 31 August 5 August23 | October 13 MAGAZINE
SEND YOURFILES
Email us Please email us the file  Share or link to
Hightail.com name after the upload is production@saltlakemagazine.com
Dropbox.com complete.
For production information: production@saltlakemagazine.com | 801-485-5100 ext “204 SAI_.I-WS‘ I_AKE

saltlakemagazine.com | 515 S. 700 East, Trolley Corners Ste. 3-i SLC, UT 84102
|

For sales information: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981 or sales@saltlakemagazine.com lofl



VISIT SALT LAKE MEDIA KIT
DIGITAL ADVERTISING: Email Newsletters

Four different markets are reached through Visit Salt Lake

SALT-LAKE ViSitor News e-newsletters, which are sent to subscribers monthly—

e VISITOR NEWS:
(subscribers from VisitSaltLake.com, monthly)

SK' C|TY N EWS 100,829 subscribers, 12.90% open rate, 1.10% click through rate

FEBRUARY 2018 e SKICITY NEWS:
(subscribers from SkiCity.com, weekly November-April, then monthly)
15,340 subscribers, 16.69% open rate, 1.3% click through rate

e MEMBER NEWS:
(Visit Salt Lake Members, monthly)
2,852 subscribers, 27.83% open rate, 3.23% click through rate

e MEETING NEWS:
(Meeting Planners, monthly)
3,334 subscribers, 16.35% open rate, 2.88% click through rate

SALT-LAKE

SALT-LAKE

/ 1. Sponsored Content
* Image - 600 px width x 400 px height,

no animation - GIF or JPG

» Headlines - 40 characters (not words)
including spaces

* Copy - 300 characters (not words)

rience the Coming up at . .
"Meeting of the Rails" The'%epot including spaces
One hundred and fifty years ago at It's getting busy at The Depot and it's H H H
Promontory Summit, Utah, the final Just getting started! Reverend Horton ° URL Llnk - ClICK on |mage at tOP and
spike was driven, the transcontinental Heat is returning this Saturday while . .
rallroad was born, and the nation was March is ramping up to be a doozy. The bUtton- Read More, BUy TICketS, More
forever changed. Now you can immerse Depot has 18 shows from Action I f
yourself in this remarkable story Bronson on the 3rd to Andrew n 0, etc-
through historic photographs on view McMahon In The Wilderness on the
naw at the Utah Museum of Fine Arts at 12th, plus mare. Head aver to their
the University of Utah. website and plan your night out In Salt

Lake.

- 2. E-Newsletter Ad
READ MORE
/  Image - 400 px width x 400 px height,
no animation - GIF or JPG
» Headline - 30 characters (not words)

?:EEL&E?E DNy L Wiz 2 Toment including spaces
iy - Wt
w " m:!n:rt‘;;uupcoplnuame'. or visit utahjazz.com for ° COp_y _150 CharaCters (nOt WOde)
%=  more information. |nclud|ng spaces
4" ql LEARN MORE . . .
S * URL Link - click on image and text

link: Learn More, Read More, Buy
Tickets, etc.

SALT-LAKE

For pricing and program details: Elizabeth Brown | ebrown@uvisitsaltlake.com | 801-534-4981 lofl



SKICITY MEDIAKIT

Advertising: Email Newsletter

SKICITY NEWS:

e Subscribers from SkiCity.com, weekly November-April, then monthly
e 15,340 subscribers

e 16.69% openrate

e 1.3%clickthroughrate

SKI CITY'S STEAMIEST DATES

Planning an anniversary or Valantine's Day ski vacation? Need some help
deciding on the perfect evening out on the town with your honey? Or would
you rather spand some time tucked away in the Wasatch Mountains far from
the buzz of the city? Whether you're leoking for excitement or adventure,
relaxation or recreation, look no further. From the spa to the dance floor, a cup
of moming coffee to an evening at the museum, these Ski City establishments
will rev your romanca angina.

Read more

1.SPONSORED CONTENT

* Image - 600 px width x 400 px height,
noanimation - GIF or JPG

e Headlines - 40 characters (not words)
including spaces

THE BEST SPOTS FOR

WEEKEND BRUNCH

Brunch is the perfect opportunity to
get acquainted with the Salt Lake
dining scene. and if you're so
inclined, it's the perfect cpportunity
to see first hand that you can get a
drink in Utah. If you're in Salt Laka,
yourra in luck. Wa love brunch. No,
sariously, wa REALLY love brunch.
Romeo and Juliet, Bogart and
Bacall, Wall-E and EVE—the
greatest love stories of the ages
hava nothing on Salt Laka's buming
desira for this waakand avant.

Check it out —
SINGLE-GAME Don't Miss a Moment
TItKETs Exparianca tha best night

Bl R offer with Utab J

PRESIDENT'S DAY
SKI VACATION

Come to Sandy for President's Day
and purchase the Ski City Super
Pass - discountad lift tickats to all
four major ski resorts, You will have
access to thousands of acres of ski
terrain and have over 1200 hotel
rooms lo choose from when you
STAY & PLAY in Sandy.

Buy the Super Pass

| rowe TS o find tickets to Upcoming game..or
| visit utahjazz com for mone information
- = Buy tickets —

UPCOMING EVENTS

Swan Lake

FIS World Championships

Subaru Winterfest at Snowbird

The Gallivan Genter Ice Rink

‘Wicked presented by Broadway at the Eccles
Tour with a Ranger at Alta

Copy - 300 characters (not words)
including spaces

URLLink - clickonimage attop and text
link: Read More, Buy Tickets, More Info, etc.

2.E-NEWSLETTERAD

Image - 400 px width x 400 px height,
noanimation - GIF or JPG

Headline - 30 characters (not words)
including spaces

Copy - 150 characters (not words)
including spaces

URL Link - clickonimage and text link:
Learn More, Read More, Buy Tickets, etc.

For pricing and program details: Elizabeth Brown | ebrown@visitsaltlake.com | 801-534-4981 Tof1



VISIT SALT LAKE MEDIA KIT
DURATRANS ADVERTISING: Salt Lake Visitors Information Center,
Mountain America Exposition Center, and Salt Palace Convention Center

Duratrans are back-Llit poster boards framed in glass and back Lit for optimum clarity. These boards are single
eye-catching images that tell the story and intrigues the viewer enough that they want more. A simple, short
message is called for here.

Salt Lake Visitors Information Center

Located just outside the entrance to the Visitors Center, at the Salt Palace Convention Center these boards are prime spots
for advertisers within walking distance of the Visitors Center in the downtown area.

DURATRANS SPECS: 35.5" width x 60" height at 100 dpi * Save file as JPG or PDF

Mountain America Exposition Center

With over 520,000 visitors and attendees annually, and most of those Utah residents, these well-placed advertising boards
are perfect for restaurants, shopping, and entertainment advertisers.

DURATRANS SPECS:
40" width x 40" height at 100 dpi

80" width x 40" height at 100 dpi
Save file as JPG or PDF

SALT-LAKE

For pricing and program details: Elizabeth Brown | ebrowng@visitsaltlake.com | 801-534-4981 lof2



VISIT SALT LAKE MEDIA KIT
DURATRANS ADVERTISING: Salt Lake Visitors Information Center,
Mountain America Exposition Center, and Salt Palace Convention Center

Salt Palace Convention Center

Reaching over a million convention exhibitors, attendees, visitors, and guests throughout a year, these locations are prime
for businesses Looking to reach out of state visitors and locals alike.

&
5
-
=
=
°
53
=

UTAH THE BEAUTIFUL - 6 Ad Spaces GREAT RESTAURANTS - 15 Ad Spaces - 2 Display Areas:
397/8" width x 29 3/4" height at 100 dpi 40" width x 12" height at 100 dpi * Save file as JPG or PDF
Save file as JPG or PDF

"E‘“‘- Jacls |
| :M!ueria TEW'.L“

ihﬂ;ﬂ—urw' e - BILE.

Jhot tl o drofk-

£l ' TUSCANY!

_/ P

SQUARE - LARGE HORIZONTAL -
2 Horizontal Shared VERTICAL - 2 Ad Spaces
SHOP TIL YOU DROP'3Ad Spaces: Ad Spaces or 1Ad SPace 61 7/8.. width x 42 3/4.. helght
477/8" width x 67 7/8" height at 100 dpi 1Single Square Ad 301/8" widthx  at100 dpi
Savefile as JPG or PDF Space 40" height Save file as JPG or PDF
401/4" width x 40" at 100 dpi
height at 100 dpi Save file as JPG
Save file as JPG or PDF
or PDF

SALT-LAKE

For pricing and program details: Elizabeth Brown | ebrowng@visitsaltlake.com | 801-534-4981 20f2






