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ACTIVATIONS



LONELY PLANET: FIFA WORLD HUB
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The Peninsula 
will be the main 
landing hub for 
Lonely Planet’s 
FIFA microsite. 



LONELY PLANET & CITY COLLABORATION
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Stay Here. Go Anywhere. 

We are collaborating 
with Santa Clara, San 
Jose and Monterey to 
drive interest around 
the Bay.



LONELY PLANET: MICROSITE ADVERTISING
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Showcasing hotels, restaurants and itineraries to 
explore during World Cup.



LONELY PLANET: CURATING ITINERARIES
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Leveraging our AI Mindtrip tool to help curate content and itineraries in between 
matches:



CALTRAIN PARTNERSHIP: CONNECTING THE CITY WITH THE 
PENINSULA
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• New electrified trains provide service 1M 
riders monthly along the SF Peninsula, from 
SF to San Jose to Gilroy.

• Convenient and sustainable way to connect 
to major residential, business, and 
innovation centers.

• Strong platform to reach engaged 
professionals, commuters, and travelers 
across the Peninsula and Silicon Valley

• Average monthly ridership: 760,386
• 57% annual ridership growth and 50% weekend ridership growth YoY, due to electrification 

• 93% of riders pleased with Caltrain, driven by improvements in cleanliness, safety, frequency, and 
on -time performance.

• With about 41,000 weekday riders monthly and rising demand, Caltrain’s modernized electric 
service is providing a faster, more reliable, and more comfortable experience.



CALTRAIN AND SFP 2026
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As part of our expansion of local awareness and community support, during Super Bowl, our signature food & 
beverage events, and World Cup, the SFP will partner with the San Mateo County Transit District (SMCTD) to 
advertise on Caltrain and beyond. 

Our shared objectives are to promote regional travel using Caltrain services and support tourism, events, and 
local businesses through collaborative trade-based marketing initiatives. 

• Caltrain Onboard Digital Signage
• Planned potential flighting:

• 2/1-2/28 (Super Bowl focus + FIFA teasing)
• 4/1-4/30 (Taste of Peninsula focus)
• 6/1-6/30 (World Cup focus)

• Social Media featuring and tagging San Francisco Peninsula 
• 2 E-Newsletter Inclusion

• Visitor Newsletter (quarterly)
• Caltrain.com Website Inclusion 
• GoPass Perks Website

• Feature exclusive discounts and offers from relevant San Francisco Peninsula partners (hotels, 
restaurants, etc.)

• Sweepstakes/giveaway promotion with San Francisco Peninsula’s hotel/restaurant partner
• Event/Station Activation 
• Joint Press Release



KEY PARTNERSHIPS: iHEART RADIO & STAR 101.3 FM

A new SFP Ambassador, Marcus D, participated on Peninsula Fresh as a panelist and has agreed to 

become our “voice” (we are pursuing him as Emcee for the Annual Lunch).  New radio spots started 

airing around the Super Bowl and will continue for Flavors of the Peninsula and FIFA World Cup. 

Super Bowl spot



FIFA WORLD CUP WATCH PARTIES

CITIES CONSIDERING WATCH PARTIES

Redwood City - Courthouse Square

Half Moon Bay - Carter Park

San Mateo - Central Park

Burlingame - Washington Park

South San Francisco - Multiple Options



OUT OF HOME ADVERTISING

• SFO Baggage Claim – Out of Home Advertising

• 101 Billboards 

• Expedia Hero landing pages 

• World Cup Bandwango Passes throughout the Peninsula:

Try Bandwango
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Thank you! 
Maggie@thesfp.com
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