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Performance.
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*denotes years with Covid 19 impact
600000
559928

524485

497050
500000

461244

400000
345269 352465
324995 322377 325586
300000
200000
100000
0

FY 24-25 FY23-24 FY22-23 FY21-22 FY20-21* FY19-20* FY 18-19 FY17-18 FY 16-17

D;;s FY 23-24 Income FY23-24 Expenses

C come
6%

Building
Operations 4%

10% l
Staff

Promotional/M
arketing
60%

Travel Economy Impacts

**2020 Reflects Pandemic's Impact
**Source PADCED, Office of Tourism
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Insights.

Report
July 1, 2024 - June 30, 2025

WEBSITE ANALYTICS

NEW USERS
67K

POPULAR
PAGES

Homepage
Things to Do
Lodging
Adventure Guide
Events

Attractions

USER
AGE

35-44
25-34
45-54
55-64
65+

18-24

SOCI

GGGGG

AVERAGE VISIT DURATION

25 seconds

® MOBILE

74.2%

® DESKTOP

21.3%

® TABLET

4.5%
TOP VISITORS

New York
Philadelphia
Pottsville
Ashburn
Newark

VISITOR TOTALS
RETURNING USERS VIEWS
3.9K 127K
USER
ACQUISITION
70K Display 22.9K
7K Organic Social 12.4K
4.8K Organic Search 10.8K
41K Paid Social 9.6K
3.9K Direct 7.3K
3.3K Referral 1.9K
USER TOP VISITORS
GENDER
United States
Female 59.8% France
Male 40.2% India
Canada
Ireland
United Kingdom

North Bergen

AL MEDIA ANALYTICS

Jn22

1405
Followers.
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Professional Affiliations.

Explore Schuylkill realizes that our tourism industry partners need as many resources
as they can possibly get in today’s competitive industry environment, and that’s why
we subscribe to an extensive list of professional affiliations that are key components

to our destination product. We bring the benefits of these relationships to our
partners and keep costs at a minimum.
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Media Partnerships.

With tight media and ad budgets, public relations is more important than ever. It’s a cost
effective way of getting information about Schuylkill County out to the media, our target
audiences, and our community. Social media, in particular, is extremely effective for us.
However, we are fortunate to have many media partners that support the tourism industry
and its economic impact in Schuylkill County. Their contribution, support, and partnership
make it possible for us to continue to tell Schuylkill County’s story.
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108 E. Union Street; Rear
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