Industry Briefs

A 2013 initiative by the Louisiana Office of Tourism resulted in Louisiana becoming
the second U.S. state to receive a heralded accreditation by Destination Marketing
Association International. Lt. Governor Jay Dardenne announced, at a Jan. 27 news
conference in New Orleans, that Louisiana is certified by DMAI's Destination Marketing
Accreditation Program.

Accreditation by Destination Marketing Association International (DIMAI) recognizes
organizations such as tourism and convention bureaus for efficient work, as measured
by standards in 16 areas such as marketing, technology, visitor services and destination
development. The Shreveport-Bossier Convention and Tourist Bureau received its
accreditation in 2012 for meeting those same requirements.

The resounding acclaim Shreveport Common is generating nationally recently hit
anather crescendo thanks to a MIT study that touts this cultural community district as a
leader in “creative placemaking.” The 62-page report recognizes the arts-led community
revitalization process for Shreveport Common as having " laid the foundation to become
one of the leading examples of creative placemaking in the country.”

In February and March, the Shreveport-Bossier Convention and Tourist Bureau
commissioned an economic impact study of Mardi Gras on the local economy.
The report is scheduled to be published this Fall.

Log on to for industry events and updates
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Board of Directors

Jerry Kolniak,
Chairman
Louisiana
Restaurant Assn.*

Mary Dunn,
Vice-Chairwoman
Shreveport-Bossier
Hotel & Lodging
Assn.*

Sherry Stuckey,
Treasurer
Attractions Assn.*

Inki Shaver,
Shreveport-Bossier
Hotel & Lodging
Assn.*

Tom Lubbe,
Shreveport-Bossier
Hotel & Lodging
Assn.*

*Appointing
Organization

Matthew
Schupbach,
Harrah's Louisiana
Downs/
Attraction Assn.*

Mark Garrett,
Greater Shreveport
Chamber of
Commerce*®

Tommy Clark,
Bossier Chamber
of Commerce.*

Chloe’ Duplessis,
African-American
Chamber of
Commerce*®

Ray Tromba,
Bossier City
Mayor’s Office™

Tari Bradford
Shreveport
Mayor’s Office™

Rob Brown
Shreveport-Bossier
Hotel & Lodging
Assn.*

Carlton Golden
Bossier Parish
Police Jury*

Gary Hubbard
Bossier Rural
Mayors™

Kellie Morris
Caddo Parish
Commission*®

Patricia
Wooldridge
Caddo Rural
Municipalities™

Joyce Jeffrey
Bossier Office
of Community
Services*®
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news from shreveport-bossier convention & tourist bureau
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Shreveport-Bossier Launches
Golden Ticket Promotion

is a $1,000 incentive that
must be secured by June 30,
2014, but can be used for
future conferences.

“The convention market
has not rebounded as much
as we had hoped, and we
feel that by offering an
incentive, we can help some
meeting planners to meet
their budgets and seal the

The Shreveport-Bossier Convention and Tourist Bureau launched a
new Golden Ticket promation to increase the number of medium-sized
to large conventions held in Shreveport-Bossier. The campaign — aimed
at government, corporate, education, religious, oil and gas, social and
multicultural conventions — can be used by meeting planners looking to
host conventions in 2014 and beyond. The centerpiece of the campaign

SHREUEPORT-BOSSIER, LA

The Golden Ticket promotion, launched in January, aims
to increase convention bookings for Shreveport-Bossier.

Dates to

Remember:

Hospitality Breakfast

8 a.m., Margaritaville
Resort Casino

8 a.m., Silver Star
Smokehouse

Hotel and Lodging Association

Noon, DiamondJacks
Casino & Resort
Noon, Venue TBD

For more HLA info, contact Sherry Stuckey
at sstuckey@vistahost.net

deal to host a great conference

in our destination,”

" said Dianna Douglas, regional sales manager

at the Shreveport-Bossier Convention and Tourist Bureau.

The campaign has been featured on regional TV and in print
publications and convention trade publications such as Meetings Focus
Magazine, Black Meetings and Tourism, and Successful Meetings to
name a few. The campaign also includes an innovative social media
advertising component, which targets professional meeting planners
on the popular social platforms Twitter and LinkedIn, where more than
300 users have clicked to learn more about the promation.

“This promotion has really gotten the phones ringing,” Douglas said.
“And the national exposure that it's earned us has been phenomenal.”

Continued on page 3

Tourist Bureau wins high honor from Bossier Chamber

The Shreveport-Bossier Convention and Tourist
Bureau was named the 2013 Military Supporter of the
Year by the Bossier Chamber of Commerce at its annual
banquet, Jan. 28, at CenturyLink Center for its work on
the military discount book and the Champions of Service
Award to BAFB.

“We were surprised and delighted to win such an
esteemed award,” said Stacy Brown, president of the
tourist bureau. “The service of our military is extremely
important to our community, and we feel privileged
that they lend themselves to the support of the tourism

Mary Dunn, SBCTB board
representative, accepted the 2013
Military Supporter of the Year
award at the Bossier Chamber of
Commerce’s annual banquet.

industry.”

The chamber’s theme was “Opening Doors to New
Opportunities.” Organizers of the banquet said it was
attended by approximately 600 people. Several hospi-
tality partners also won prestigious awards.

Sherry Stuckey, director of sales at TownPlace
Suites in Bossier City, won Diplomat of the Year. She
currently volunteers as a member of the tourist bu-
reau’s board of directors. David Alvis, owner of Silver
Star Barbecue and Texas Street Tavern, was named
Business Person of the Year.

W you'll find another excellent alternative to the crowds of New Orleans in Shreveport-Bossier, which celebrates
Mardi Gras with a slew of events including family-friendly parades, dazzling parties, and magnificent balis\\

— Austin American Statesman




March/April

3-21

N

N

3/2

3/2
34,11,
18,25
3/4

31
3/8

3/8
3/8

313
3/13-15
3/15
3/15
3/19-23
3/22

Thru 3/21

3/29
4/5
4/10
4/11-20
412
413

4/26-27
4/26

4/26
4/26

Thru 4/30

time...CLICK!

Your Bureau at Work

Christy Whitaker, executive administrative
assistant, is a part of the 2014 class of Leadership
Shreveport, a division of the Shreveport Chamber
of Commerce. The chamber's goal is to identify
and prepare future leaders for the community.
Dianna Douglas, regional
convention sales manager, hosted
three site visits and successfully
won all three — Brain Industry
Assaciation Conference, March
2014; South Central Motorcoach
Dianna Douglas, Assaciation Conference, August
regional convention - 2014 and National Association of
sales manager
Motorcoach Operators Convention,

Aug. 24. She has a site visit in March with
the executive director for Southern Association

of School Business Officials. This group is
considering Shreveport-Bossier for four different
conferences between 2014 and 2016.

Suzanne Manfredi, convention sales
manager, hosted Kiwanis International groups
from Louisiana, Mississippi and Tennessee during
a site visit for the organization’s 2016 District
Convention. Manfredi will host NIRSA in March
for a site visit regarding the organization's 2014
Region 4 meeting. She will also be attending
the Louisiana Society of Association Executives
Annual Conference in Baton Rouge, Feb. 12-14.

Manfredi will be working with the Louisiana
Missionary Baptist State Convention, July 20-24,
in Shreveport-Bossier. That event will bring
approximately 2,500 delegates to town.

Erica Howard, tourism sales manager,
will be attending Travel South, Feb. 23-26,
in Charleston, WV. Shreveport-Bossier will
be hosting the closing dinner, Feb. 25. Travel
South will be held in Shreveport-Bossier,
March 22-25, 2015.

Kelly Wells, vice president
of sports and tourism, was
awarded the prestigious Super
Sport Award during the LHSAA
2014 Annual Convention, Jan.
30 in Baton Rouge. The award

Kelly Wells,  recognizes individuals that have
e erton. “gone above and beyond for the
betterment of high school sports

in Louisiana.”

The Shreveport-Bossier Convention and
Tourist Bureau won a coveted 2014 Readers’
Choice Award from SportsEvents Media Group,
the leading industry publication focused
exclusively on helping sports event planners
produce excellent competitions in the United
States and Canada.

Reunion Planning Workshop
Attracts a Capamty Crowd

A capacity crowd of 60
reunion planners and 20
vendors attended a free
workshop on the subject
of planning a family,
military or class reunion,
which was presented by
the Shreveport-Bossier
Convention and Tourist
Bureau at the Villaggio
Lakehouse and Event
Center in Bossier City
on Saturday, Feb. 8.

During the event,
attendees learned how to plan a reunion
itinerary, how to select a host hotel, tips
for scouting event sites and more. The
workshop included a “How to Plan a Reunion”
presentation and a meet-and-greet with
hospitality industry partners and vendors.
Attendees also learned how to increase
reunion attendance using social media
platforms such as Facebook.

“Social media isn't just
something we do for fun in
our spare time,” said Chris
Jay, social media and
public relations manager.
“We taught these reunion
organizers how to use
Facebook as businesses
use it, to increase
attendance and host a
more successful event.”

Research shows that
a family, military or
class reunion with 75
attendees will have an estimated economic
impact of $70,500, including spending related
to hotel accommodations, meals, shopping and
transportation. If all of the reunion planners
in attendance at Saturday’s workshop follow
through on hosting their events locally, the
workshop could help to generate approximately
$4.2 million in economic impact. Due to popular
demand, plans are in the works to offer a similar
workshop in the near future.

Tourist Bureau Lands National Association
of Motorcoach Operators Convention

The Shreveport-Bossier Convention and
Tourist Bureau beat out stiff competition from
Niagara Falls, NY to host the 2014 National
Association of Motorcoach Operators (NAMO)
Convention, Aug. 15-17, at the Shreveport
Convention Center. NAMO is expected to bring
in 100 new visitors to Shreveport-Bossier from
across the nation.

The board members for NAMO ultimately
selected Shreveport-Bossier because of its
location and Southern hospitality.

“We look forward to what we hope will
be one of our best meetings ever, as well as
introducing the members of NAMO to all of the
exciting things that Shreveport-Bossier has to offer their tour groups,”
said Frank Smith, convention chairman for NAMO.

NAMO is a national organization comprised of more than 60

Are You Using the
Simpleview Extranet?

In early 2013 the tourist bureau
went live in a new database system,
Simpleview. One of the features of
the new system is that it allows utilizes each part of the system.
hospitality partners access to the This training is provided at the
database through a proprietary extranet.  business office, 629 Spring Street,

The Simpleview Extranet is in downtown Shreveport. Training
a powerful tool for managing the sessions last about an hour.
information the tourist bureau If you are not already using the
maintains on your company. You can Simpleview Extranet, please contact
update your listing description, add Pat Gill, pgill@shcth.org, about
and remove contact information, being trained and getting a login
check for sales leads, list your and password.
amenities and so much more.

G 0 I d e n -I-I C kEt Continued from page 1 March 21-23

The Golden Ticket is good for basis. Planners interested must fill out March 27-29
conventions that utilize a minimum a request for proposal on the tourist April 4-6
of 50 or more hotel rooms per night. bureau’s website, www.shreveport-
Qualifying groups will receive up to bossier.org/meetings/online-rfp.
$1,000 to help offset the costs of This offer is not valid for catering-
meeting room rental, food, or only events or planners who have
transportation. This program is hosted an event in Shreveport-Bossier
offered on a first-come, first-served within the last year.

motorcoach companies offering custom charter
bus options for a variety of events. Attendees
for NAMO will include motorcoach owners only.
The South Central Motorcoach Association
will host their convention at the Shreveport
Convention Center, Aug. 17-20. The South
Central Motorcoach Association (SCMA)
Convention is expected to draw 300 guests
and is open to motorcoach owners, group
leaders and operators.
“Hosting NAMO is a chance for Shreveport-
\ Bossier to showcase itself and attract more
Delegates arrive in style during a recent convention  group business to the area,” said Kelly Wells,
at the Shreveport Convention Center. vice president of sports and tourism for the
Shreveport-Bossier Convention and Tourist Bureau. “With the increase
of new restaurants and businesses, Shreveport-Bossier has endless
possibilities to offer visitors.”

Although Simpleview is simple
to use, you will need some training

to learn how the tourist bureau
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