SAN LUIS 0BISPO COUNTY
CALIFORNIA® :



TRAVEL SEEND NS ..., IRECT SPENDING FROM EACH SECTOR
Food service  Accommodations  Retail EArtE%Ztgzsgr;r:e”t
S & :
WQ' . EEH
l l : g O g

UP 4,350 6482y  $467u 3254M szmm

VISITUR ............................ PP PSPPI

SPENDING Hotels and Motels Day Travel Campgrounds : Private Homes Vacatlon Homes

6l B & D & ?&
P 3944 SI 05B S344M $145m  $98w S42M

INTERNATIONAL TRAVELERS AVERAGED: @  SIMOFTRAVEL
; COMPANIES ARE

5200/< 53}/< %6 SALIIEL e 1 ouroF 7 SLO COUNTY JOBS

A DAY AN HOUR A MINUTE A SECOND § BUSINESSES © DEPEND ON TRAVEL AND TOURISM

Source: US Travel Association ; SourceCaliforniaEconomicdDevelo, pmenlDepartment

Arts,
Entertainment : Retail
& Recreation 3

Za 25 ,12400_5620,1,5202 480 70 160
§ JOBS é JOBS é JOBS é JOBS é JOBS é JOBS

TUTAL JOBS

Accommodatlons

Ground  : Visitor Air :
:& Food Service: Other Travel

: Transportation : Transportation :

S433M3123M SEM 23 S5 Som

Source: Dean Runyan

IN INDUSTRY EARNINGS



LOCAL TAX REVENUE 475 7M

WHICH COULD COVER EXPENSES FOR: ADVERTISING & DIGITAL MARKETING (54%)
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- New National PR Agency TURNERPRVisit California Visits & Events
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CONSUMER=|-COMMERCIAL |* YOY CHANGE
$596,238,220 | § 57,928,096 10.4%

CONSUMER |CUMMERGIAL YOY CHANGE
12,734,094 765,584 1.9%
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CONSUMER | COMMERCIAL | YOY CHANGE
$17,521,357 | $1,131,558 -9.6%

CONSUMER | COMMERCIAL | YOY CHANGE
234,671 8411 -3.2%

Source: VVT/Visa
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LA =LA/ORANGE COUNTY/RIVERSIDE

SB = SANTA BARBARA/SANTA MARIA

SF = SAN FRANCISCO/0AKLAND/SAN JOSE
FR = FRESNO

BF = BAKERSFIELD

S0 = SANDIEGO

SAC = SACRAMENTO/YOLO

VIS = VISALIA/TUL./PVILLE

SAL = SALINAS

SEA = SEATTLE/TAC/BREM.

CA =CANADA

DE = GERMANY

CN = CHINA

UK = UNITED KINGDOM
FR = FRANCE

AU = AUSTRALIA

ES = SPAIN

CH = SWITZERLAND
DK = DENMARK

AR = ARGENTINA



