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OBJECTIVE

The objective of the Destination Survey is to better understand who the current San Luis
Obispo County Visitor (and Resident) is, how they compare to U.S. travelers in general
and what types of travelers might be attracted to the destination in the future. The survey
isintended to:

e Assess the quality and satisfaction with current destination services,
accommodations and amenities; and

e Conduct a segmentation analysis of the survey respondents to better understand
the San Luis Obispo County guest and how they differ from U.S. travelers in
general.

SUMMARY

The results of from the SLO CAL Visitor Survey for the Destination Management Strategy
are robust, reflecting an excellent sample size (N=2,080), which includes Previous Visitors
(N=1,064) and Residents [Who Live or Work Here] (N=650). 224 respondents did not
identify themselves as Previous Visitor or Resident. Highlights of the survey follow:

DEMOGRAPHICS

e Thezip code results suggest that the vast majority of respondents live within a
6-hours drive of SLO County.

e The largest visitor markets of respondents outside of a 6-hours drive included:
Seattle, Phoenix, Tucson, Salt Lake, Denver, Portland, Dallas/Fort Worth,
Washington DC and Chicago.

e Based on the demographics of survey respondents, there is an open question
about the actual age of visitors to SLO County, as the sample collected by this
survey was older than the previous Share-of-Wallet Study. Please note that
because of this open question, additional analysis of the results have been added
to a number of the questions to illustrate the results by age group. This open
question, would also suggest that Visit SLO CAL needs to conduct a visitor traffic
profile study to determine the demographics of its actual visitors.

e Previous Visitor respondents tended to be slightly more ethnically diverse than
Resident respondents.

e Forthose respondents thatindicated their income, Previous Visitors tended to be
slightly more affluent than Residents.

e Previous Visitors to SLO CAL tended to visit as a married couple, unmarried
couple or family. Only 15.2% of Previous Visitors came solo.



MARKET SEGMENTATION

Based on the Resonance Consultancy proprietary Market Segmentation Analysis,
Previous Visitors to SLO CAL are more likely than Residents to be Active
Adventurers, Family-Oriented Frugals and All-in Enthusiasts, and less likely than
Residents to be Infrequent Convenience Travelers and Sophisticated Explorers.
Definitions of the Market Segments are included in the detailed results.

THEIR VISITS

Respondents reported that April, May, and June are the most recent visit to SLO
CAL by Previous Visitors. The timing of the study, which occurred during June
may have impacted these results.

Nearly two thirds of visitors came to SLO CAL for a “getaway trip” (1 night or
couple/few nights) suggesting that SLO CAL is a short visit destination.

Visits to SLO CAL tends to be “Just for Fun”, for a Getaway / Short Break, for Rest
and Relaxation and for Holiday or Vacation, with a little Visiting Family and
Friends thrown in.

Business Reasons, Conference and Convention, Education and Training were
particularly low on the list of reasons Previous Visitors came to SLO CAL.

More than 4 out of 5 Previous Visitors came to SLO CAL by Auto/Motorcycle.

For the small number of respondents that arrived by Air, they tended to stay
longer and came alone or as a married couple.

More than half of Previous Visitors stayed in a Hotel / Motel or Resort, while
slightly less than 10% rented a condo or vacation home.

The vast majority of Previous Visitors have been to SLO County before (92.5%).

THEIR PERCEPTIONS

Previous Visitors said that when they think of SLO CAL it’s about Beautiful, Wine,
Beaches, Relaxation, Food, Fun, Ocean and Weather. Also polling strong were
Friendly and Wineries.

Residents said that when they think of SLO CAL it’s about Beautiful, Beaches,
Weather, Friendly, Wine and Outdoors. Also polling strong were Hiking, Home, Cal
Poly, People, Food, Relaxed, and Fun.

Previous Visitors told us that they didn’t like the increased Traffic, limited Parking,
increased Prices / higher Cost / more Expensive, rude People, trash on Beaches,
reduced ATV access to the Dunes and Downtown parking and homeless people.



e Previous Visitors told us that they wanted Better Infrastructure, Roads and more
Parking; less traffic; cheaper Hotels; cleaner Beaches and Downtown. They also
want more Dune access.

e Previous Visitors told us that to come back more often, SLO CAL should Offer
Deals, Discounts and Better Prices, which is what visitors say to all destinations.
They also said more events, festivals and cheaper hotels. They also want more
Dune access.

e Previous Visitors told us that in order to extend their stay by a day or more, SLO
CAL should Lower Hotel Rates, offer Deals / Discounts / Coupons, host more
Events / Festivals and make SLO CAL more Affordable.

WHERE THEY WENT

e Previous Visitors most often visited San Luis Obispo City, Morro Bay, Pismo and
Shell Beaches, Paso Robles and Cambria.

e Previous Visitors most liked Cambria and San Luis Obispo City; followed by
Ragged Point, San Simeon and Morro Bay; Avila Beach, Paso Robles, Cayucos,
Pismo and Shell Beaches.

THEIR ACTIVITIES / EXPERIENCES

e ForPrevious Visitors the SLO CAL experiences that are most Important and
highest Quality to them included: Food & Drink Experiences (i.e. Wine Tasting),
Nature & Parks, Outdoor Activities, Restaurants, Sights & Landmarks and Wine
Country. The experiences that are least Important and lowest Quality to them
included: Sport Venues and Sports Teams.

e ForResidents the SLO CAL experiences most Important and highest Quality
experiences to them included: Events & Festivals, Food & Drink Experiences,
Nature & Parks, Outdoor Activities, Restaurants, Sights & Landmarks and Wine
Country. The experiences that are least Important and lowest Quality to them
included: Sport Venues and Sports Teams.

Sports Teams

e For Sports Teams, Residents give more Importance to SLO County Sports Teams
than Previous Visitors.

Sports Venues

e SportVenues are also more important for Residents than for Previous Visitors.



Colleges and Universities

e Residents rate the Importance of SLO County Colleges and Universities higher
than Previous Visitors.

Bed & Breakfasts

e Surprisingly, Residents rated SLO County Bed & Breakfasts more Important than
Previous Visitors.

RV Parks and Campgrounds
e Under35yearold Previous Visitors rate SLO County RV Parks and Campgrounds
highest for Importance and Quality. The most affluent Previous Visitors rate SLO
County RV Parks and Campgrounds highest for Quality.
Spas and Wellness
e Spasand Wellness is more important for Residents than Previous Visitors.
Dog Friendly
e Dog Friendly is more important for Residents than Previous Visitors.
Visitor Centers
e Both Residents and Previous Visitors older than 55 years old, give SLO County
Visitor Centers a higher score for Importance than other age groups. Affluent
(200k+) Residents and Previous Visitors give SLO County Visitor Centers the
lowest score for Importance.
Nightlife
e Residents under 35 years old score the Importance of SLO County Nightlife the
highest.
e Generally speaking Previous Visitors see Nightlife as less important than the same
age group of Residents.

o Affluent (200k+) Residents and Previous Visitors score SLO County Nightlife the
lowest for Quality.



Concerts & Shows

e Residents of all ages rate SLO County Concerts and Shows as a higher
Importance than all ages of Previous Visitors.

e Affluent (200k+) Residents and Previous Visitors score SLO County Concerts and
Shows the lowest for Quality.

Vacation Rentals
e Residents and Previous Visitors who are 55+ year olds rate Vacation Rentals the
lowest Importance, while affluent (200k+) Residents and Previous Visitors score
Vacation Rentals the most important.
Highway 1
e All age groups for Residents and Previous Visitors score Highway 1 as high Quality
and high Importance, while affluent (200k+) Previous Visitors score Highway 1 as
low Importance.
Wine Country
e All age groups for Residents and Previous Visitors score Wine Country as high
Quality and high Importance, while affluent (200k+) Residents and Previous
Visitors score Wine Country as high Importance.

Hotels and Motels

® Previous Visitors assign Hotel and Motels higher Importance and higher Quality in
all age and income groups than Residents.

Restaurants
e Thereis strong consistency between all age groups of Residents and Previous
Visitors for the high Importance and high Quality of SLO County Restaurants.
Affluent (200k+) Residents and Previous Visitors score Restaurants more
important than other income groups.

Sights and Landmarks

e Thescores for SLO County Sights and Landmarks are high (Quality and
Importance) with Residents of all ages scoring the category higher in Importance



then Previous Visitors. Affluent (200k+) Previous Visitors score Sights and
Landmarks lowest for income groups.
o Residents and Previous Visitors rate Scenic Drives, Scenic Walking Areas,
Piers & Boardwalks and Points of Interest & Landmarks the most
Important within the category.

Nature and Parks

e Thescores for SLO County Nature and Parks are high (Quality and Importance)
with Residents of all ages scoring the category higher for Importance than
Previous Visitors. Affluent (200k+) Previous Visitors score Nature and Parks lowest
forincome groups.

o The parts that score the highest Importance for Residents are Beaches,
Bodies of Water, Nature & Wildlife Areas, Hiking Trails, State Parks and
Parks.

o The parts of that score the highest Importance for Previous Visitors are
Beaches, Bodies of Water, Nature & Wildlife Areas, State Parks and Parks.

o The parts that score the highest for Quality are Hiking Trails, Biking Trails,
Geologic Formations, Forests, State Parks, Nature and Wildlife Areas and
Beaches.

Food and Drink

e Residents 35+ years old score SLO County Food and Drink experiences slight
lower in Quality than Previous Visitors. Affluent)200k+) Residents and Previous
Visitors score Food and Drink high for Importance.

o The mostimportant components of Food and Drink experiences for
Residents and Previous Visitors are Farmers Markets, Wineries &
Vineyards, Wine Tours & Tastings.

o The parts that score the highest for Quality are Distillery Tours, Beer
Tastings & Tours, and Wine Tours and Tastings.

Outdoor Activities

e Residents under 55 years old score SLO County Outdoor Activities the highest for
Importance, while 55+ years old Previous Visitors score it lowest for Importance.
Affluent (200k+) Previous Visitors also score it lowest for Importance.

o The most Important parts of Outdoor Activities for Residents and
Previous Visitors are Beaches, Hiking Trails and Scenic Drives.



Tours

e All groups generally score SLO County Tours the same for Importance, but 35-55
year old Residents, give Tours the lowest score for Quality. Affluent (200k+)
Previous Visitors also score Tours the lowest for Quality.

o The components of Tours that score the highest for Importance for
Residents are Helicopter Tours and Scuba & Snorkeling Tours.

o For Previous Visitors, the Tours that score the highest for Importance are
Wine & Tasting Tours, Dolphin & Whale Watching, Nature & Wildlife, Food
and Walking.

Shopping

e Residents of all ages generally score SLO County Shopping more important than
Previous Visitors, but Previous Visitors generally score SLO County Shopping
higher for Quality. Affluent (200k+) Previous Visitors score shopping lowest for
Importance, while affluent Residents score shopping highest for Importance.

Museums

e Residents of all ages score SLO County Museums as more important than
Previous Visitors, while Previous Visitors score this same category higher for
Quality.

e Affluent (200k+) Residents and Previous Visitors score SLO County Museums
lowest for Importance.

Events and Festivals

e Residents of all ages score SLO County Events and Festivals higher for
Importance than Previous Visitors.

e Affluent (200k+) Previous Visitors score Events and Festivals lowest for
Importance, while affluent Residents score Events and Festivals high for
Importance.

e Both Residents and Previous Visitors rate Farmers Markets and Live Music &
Concerts as the most important Events & Festivals for SLO County. They also rate
Sports Events as the least important.



DETAILED RESULTS

Q1: What is your home zip / postal code? N=2,080.

e The following map illustrates the zip codes for survey respondents (Previous
Visitors only, N=1,067).




Q2: What is your age?

Resident respondents to the survey tended to be “younger” than Previous Visitor
respondents with 47.5% less than 45 years old, while only 23.6% of Previous Visitors are
less than 45 years of age. These results may suggest that San Luis Obispo County is not

attracting younger visitors.

Residents (N=651)

Previous Visitors (N=1,067)

under 18
0.8% (5)

18-24
1.2% (72)

55 & Older

25 -34
37.4% (240)

17.9% (115)

35-44

17.6% (113)
45 - 54
15.1% (97)

18-24
3.4% (36)

25-34
7.8% (81)

35-44
12.4% (130)

55 & Older
56.0% (585)

45-54
20.4% (213)
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Q3: To make sure we are representing the views of a broad mix of people, please
indicate the ethnic group to which you belong. (Check all that apply)?

Both Residents (80.0%) and Previous Visitors (76.8%) are mostly White or Caucasian.
Previous Visitors are slightly more diverse than Residents.

Residents (N=651)

Previous Visitors (N=1,067)

Native American 31%

Asian 3.7%

African

o
Americanor... | 06%

o

Hawaiian or...
- o8%
_ i

Other (please
specify) I 3.5%

Hispanic or
Latino

White or
Caucasian

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Native American I 1.8%

Asian . 5.9%

African

American or... 2o

Native
Hawaiian or...

Hispanic or 6
Latino - 10.7%
White or 0
Caucasian _ [

Other (please
specify) I 2.5%

| 1.2%

0% 10% 20% 30% 40% 50% 60% 70% 80% 90% 100%

Q4: Which of these ranges includes your total annual household income, before

taxes for 2017?

For those that indicated theirincome, Previous Visitors to SLO County tended to be more

affluent than Residents of SLO County.

Residents (N=650)

Previous Visitors (N=1,064)

$200,000 or more
8.6% (48)

Less than $50,000

$150,000-$199,999
27.3% (152)

10.6% (59)

T~ $100,000-$149,999
20.3% (113)

$50,000-$74,999
17.6% (98)

$75,000-$99,999
15.5% (86)

Less than $50,000
10.7% (91)

$200,000 or more
11.6% (99)

$50,000-$74,999

14.5% (123) $150,000-$199,999

141% (120)

$75,000-$99,999
20.1% (171) \
$100,000-$149,999
29.0% (247)
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Q5, Q6, Q7: These three questions were used to apply the Resonance Consultancy
algorithm to segment SLO CAL’s Residents [live and work] and Previous Visitors.

Survey respondents divide into the following psychographic segments:

Residents (N=610) Previous Visitors (N=1,064)

Active :zd\(l)eszﬂurers 5°;::|5::::d Active Adventurers
. 25.24%
16.77%

Sophisticated
Explorers
24.6%

Infrequent
Convenience
Travelers
Infreq|:|ent 17.12%
Convenience
Travelers
22.3%
Family-Oriented Family-Oriented
Frugals All-in Enthusiasts Frugals
26.9% 7.50% 33.36%

All-in Enthusiasts
4.3%

Previous Visitors to SLO CAL are more likely than Residents to be Active Adventurers,
Family-Oriented Frugals and All-in Enthusiasts, and less likely than Residents to be
Infrequent Convenience Travelers and Sophisticated Explorers. Descriptors of each
psychographic segment follows on the next page.

These results would suggest that Previous Visitors are more likely than Residents to be:

e Interested in outdoor activities and fitness, trying new things;

e Taking their family along for the trip, enjoying the safety of SLO CAL, and visiting
fun attractions;

e Participating in most types of activities;
Lower net worth; and

e Taking more frequent and shorter trips;

It also suggests that Previous Visitors are less likely than Residents to be:
e |Interested in cultural activities, learning new things, attending cultural events and
performances;
e Inactive or sedentary;
e Highernetworth
Taking longer vacations

12



SEGMENT

DEMOGRAPHICS

« Slightly more female
* Older (59 years)

Sophisticated « Higher net worth
Explorers (20%) « More likely to be retired with no
children at home
* Youngest segment (43 years)

. * High % working full time (82%)
All-in  High incidence of children at home
Enthusiasts (65%)

(24%)  Larger household size (3.5)
* High income (16% $1M+) and high net
worth (44% $8M+)
Active « Similar profile to typical Top 5%
Adventurers traveler (53 years, average HH size of
(36%) 2.8, 56% employed full time)
Occasional * Oldest segment (60 years)

Convenience

Travelers (8%) * More likely to be retired with no

children at home

. . * Average age of 55 years
Family Oriented ¢ 89 v

Frugals (13%) ¢ Lower net worth

TRIP CHARACTERISTICS

» Take fewer but longer vacations per
year

* Highest average vacation spend

* More frequent trips per year

* More likely to travel for business

* Take most frequent trips per year
overall (17.6)

* More likely to travel for business

 Largest number of hotel night stays per
year (33)

» Higher average vacation spend

» Take shorter trips per year
* Least likely to travel for business

* Lower average vacation spend

» Take fewer and shorter trips per year

* Lower average vacation spend

VACATION PREFERENCES

* More likely to enjoy
sightseeing, visiting cultural
attractions learning new things
and attend cultural events &
performances

* Exploring new cultures and
traditions while on vacation is
most important

* Interested in taking all types
of trips

 All factors are important when
deciding on a destination

* More likely to participate in
most types of activities

* Go on vacations for all the
different reasons

* Greater interest in fitness
and outdoor activities -
engaging with nature, health
& fitness, outdoor sports
and participating in athletic
competitions

» Like going on vacations that
allow them to try new things

* Participating in sports &
outdoor activities is important
while on vacation

» Safety, favorable weather and
English spoken are important
decision factors

o Less likely to participate in
all vacation activities, except
dining

* Place greater importance on
safety, English spoken, US
currency accepted and cost.

* More likely to visit fun
attractions while on vacation

* Greater interest in taking
family vacation with kids
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Q8: Are you a resident or previous visitor to San Luis Obispo County?
37.9% (N=651) of respondents identified as Resident (Live Here or Work Here), while
62.1% (N=1067) of respondents identified as Previous Visitors.

Resident (Live
Here and / or Work
Here)

37.9% (651)

Previous Visitor
62.1% (1067)

Q9: When was your last visit to SLO CAL?

April, May, and June are reported as the most recent visit to SLO CAL by Previous Visitors.
Please note that these results may have been impacted by the timing of the survey, which
was conducted in June 2018.

Month
100%

80%
60%

40%
19.3%17.7%

10.6%
20% 3.59 0% 8.7% °.. 5.7% 6.8% 5.8% 7.0% 5 cor 4.4
e i O T ———

Last Visit

B sanvary [ February [ March [ Aprit [ May [l June
. July B August . September . October . November
B December

0%
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The vast majority of Previous Visitors (82.1%) came to SLO CAL in the past two and a half
years, so their visitor experience is recent and fresh to mind.

Year
100%

80%

80% 45.2%

40% 25.7%

1.2%
0,
48% 119 1.4% 0.0, 2.6% 14% 2.5% 4.0%
— _—

Last Visit

20%

0%

@ Before2008 [ 2009 [ 2010 [@oon 2012 [ 2013
B+ Woos 206 2017 208

Q10: Did you travel ...

Previous Visitors (n=1,058) to SLO CAL tended to visit as a married or unmarried couple
(48.1%) or immediate or multi-generational family (24.8%). Only 15.2% of Previous
Visitors came solo.

As a married

couple 39.2%

As a family 181%

By yourself 15.2%

As a group of

friends n.8%

As an

unmarried... 8.9%

Asa

multi-genera... 6.7%

0% 10% 20% 30% 40% 50%

15



Q11: How long did you stay on your last visit?

Nearly two thirds of visitors (64.2%) came to SLO CAL for a getaway trip (1 night or
couple/few nights). Those who stayed longer (a week or more) totalled nearly one fourth
(23.3%), while day trippers or those passing thru totaled 12.6%. Generally speaking, this
breakout would suggest that SLO CAL is a short visit (less than a week) destination.

Just passing thru

Longer than a week
8 3.2% (34)

8.8% (93)

Day trip
9.4% (99)

1night
9.2% (97)

A week
14.5% (153)

Couple/few nights
55.0% (582)

For Previous Visitors that arrived by auto / motorcycle, approximately 14.1% were passing
thru orjust stayed for the day. Another 10.4% stayed one night, more than half stayed a
couple/few nights and 18.0% stayed a week or longer.

For those Previous Visitors that arrived by Commercial Airline, nearly half stayed a
couple/few nights and a similar number stayed a week or longer.

For Previous Visitors by Motor Home / RV, more than half stayed a week or more.

For those that arrived by Train, Boat, Bus and Charter Jet, the sample size is too small to
make definitive statements.

10.6% 1.7%
2.7% 2.7% 1.3% 46.7% 26.7% 20.0% 71%

1.8% 0.0% 3.5% 38.6% 33.3% 22.8% 5.4%
0.0% 11.1% 0.0% 44.4% 27.8% 16.7% 1.7%
0.0% 0.0% 50.0% 0.0% 50.0% 0.0% 0.2%
0.0% 0.0% 0.0% 0.0% 0.0% 100.0% 0.1%

50.0%
0.0%

0.0%
21.1%

16



Q12: What were the main reasons for your last visit to SLO CAL? (check all that
apply)? N=1,058

Nearly half of respondents came to SLO CAL “Just for Fun” (49.3%), followed by Getaway /
Short Break (46.3%), Rest and Relaxation (36.2%) and Holiday or Vacation (35.1%). Visiting
Family and Friends scored 23.4%, while Sports and Recreation scored 12.9%. Business
Reasons, Conference and Convention, Education and Training were particularly low on
the list of reasons Previous Visitors came to SLO CAL.

ezt I
. [ -
e [
F;/:.'ltym % - 23.4%
el R
el B
e ] =
comermee, [ 27
cavcatonsr | 2%

0%  10% 20% 30% 40% 50% 60%
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Q13: How did you get to the area? N=1,052

83.5% of respondents came to SLO CAL by Auto/Motorcycle, 7.1% by Airline and 5.4% by
Motor Home / RV. These results confirm that Train / Amtrak travel to SLO CAL at 1.7% is
not a major mode of transportation. For those that arrived by Air, they tended to stay
longer and came alone or as a married couple.

Automobile /
Motorcycle _ B3.3%

Commercial

Airline 71%

Motor Home / RV 5.4%

bl RE
Train / Amtrak I 1.7%
Eoat (ji'tlo‘i; 0.2%
(Pll?il\J/Zt/eC'I?oa:rr; 012
s | 1%
0%  10%

20%

30%

40%

50%

60%

70%

80%

90% 100%

18



Q14: What kind of accommodation did you use during your visit? N=1,052

More than half (53.0%) of Previous Visitors stayed in a Hotel / Motel or Resort, while only
11.7% stayed with Family / Friends. Slightly less than 10% rented a condo or vacation

home directly or with one of the online services. Another 11.3% came to SLO CAL for
camping or RVing,.

Hotel / Motel 48.6%

Family /
Friends’ Pla... - M.7%
None / Not
Applicable /... - 9.2%

Airbnb, VRBO,
Homeaway or...

Campground 6.5%

~
2
B

RV Park l 4.8%

Resort I 4.4%
Bed & Breakfast I 2.9%
contornner || 2o
Second Home I 2.3%

0%  10% 20% 30% 40% 50% 60%
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Q15: How frequently do you come to SLO CAL? N=1,052

Most visitors have been to SLO CAL before (92.5%) and 40.2% are regular visitors. These
results would suggest that it should be easy to identify and target future guests since they
have been to SLO CAL before, and that quality tourism product, excellent customer
service and new visitor activities and amenities should be an important destination focus
to encourage repeat visitation.

oz I -~
M [ s
Once before . 5.9%

| live / work

here 0.2%

0%  10% 20% 30% 40% 50%
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Please Note: The following “word clouds” have been generated to illustrate the frequency of
individual words like “great” or “beach” written by respondents to the following open ended
questions. As a result, the word clouds do not do a good job of illustrating the frequency of
connected phrasing like “great beach”. In this regards, the only way to understand the full nature
of the comments made is to read the full text from the survey itself. With that said, the analysis
presented for the word clouds did consider the full text and gives a bit more insight than the word
clouds themselves.

Q16: What are the first three words or phrases that come to mind when you think
of SLO CAL?

Previous Visitors (N=975) said that when they think of SLO CAL it's about Beautiful, Wine,
Beaches, Relaxation, Food, Fun, Ocean and Weather. Also polling strong were Friendly
and Wineries. The following word cloud is the aggregate Previous Visitors response for
first, second and third words.

FRIENDLY

FAMILY

PEOPLE MORRO BAY
SHOPPING DOWNTOWN QUAINT wine COUNTRY RELAXED F U N CENCAMPING  COLLEGE IOWNAR
W N " NATURE  SCENIC  \regiftiNG RESTAURANTS PEACEFULWARM

TouN couwese HIKING
g VARIETY _ OCEANO DUNES.

CooL e
_PEACHWINETASTING,  pisiid LAID BACK FARIERSs RTARKET WE A T H E R

PISMO BEACH

CAL POLY

WINERIES NICE waogus i COASTAL
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Residents (N=572) said that when they think of SLO CAL it’s about Beautiful, Beaches,
Weather, Friendly, Wine and Outdoors. Also polling strong were Hiking, Fun, Home, Cal
Poly, People, Food, Relaxed, Fun. The following word cloud is the aggregate Residents
response for first, second and third words.

OUTDOORS

WEATHE

OCEAN, sz ot

ACTIVITIES SUNNY

ADVENTURE ﬂ’!’."‘ W| N ERlES BERL &
CLIMATE A PARA|

NATURE o ““C;Ié«LAID BACK

S MARKET .- VIEWS
COAST

DOWNTOWN SLO PERFEC

BEACH
EOBLE ", RELAXINGHAPEY
FI?lOJ?“c L POLY coontey HOME

expensive HIKIN G RELAXED

BEACHES

Q17: On the whole, what was your perception of SLO CAL as a place to visit?
N=271

uuuuuu

~ SMALL TOWN et
LOCAL UNCROWDED EFUL

The perception of SLO CAL as a place to visit definitely improved after the visit (score
increased from 6.1/7.0 to 6.5/7.0).
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Q18: What aspects of your last visit did you find excellent, outstanding or like the
most? N=873

When asked what aspects of your last visit did you find excellent, outstanding or like the
most, respondents said the Beaches, Restaurants, Wineries and Wine, Food, Weather,
Downtown, Friendly People, the Dunes and the Farmers Market.

sveRvTHiNG COUNTRY
NICE DUNESCAMBRIA
LOVED FII-\I}\Inll\ll_P\?ACE S
EXPERIENCE E N OY E D ALONG
FARM E RS EASY spmums Sg'l ECARST COASTALAVI LA SBIONPII:NI\G'G O D S LO

S FUN AREA WALKING IBE
MADONNAW F D
S FRIENDLY..

RE STAU MN TSGR EATm

ENVIRONMENT le: DICN#\E/R LIFE -
N o ‘OVE
FRIENDS
CLEAN FARMERS
ot Am °%90%9u'f BEACHES
FARM NEAR
L°%AR ETPE 0 P LEEW EA I H E R

PLACES M RO SMALL
SHOPS FESTIVAL MONTANA
NATURAL AMAZING BEAUTY AROUND EAN
DRIVING MISSION CLOSE NEW VIEWS

vvvvvvv m;rmm COAST
“rFMEDOWNTOWN.:
HIKING' oG ACTIVITIES
B e OCEANO
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Q19: What aspects of your last visit did you find negative, disappointing or like
the least? N=825

When asked what aspects of your last visit did you find negative, disappointing or like the
least?, respondents said Nothing or None, followed by increased Traffic, limited Parking,

increased Prices / higher Cost / more Expensive, rude People, trash on Beaches, reduced
ATC access to the Dunes and Downtown parking and homeless people.
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Q20: How do you think we could improve the quality of SLO CAL as a place to
visit? N=739

When asked How do you think we could improve the quality of SLO CAL as a place to
visit? respondents said Better Infrastructure and Roads; more Parking; less traffic;
cheaper Hotels; cleaner Beaches and cleaner Downtown. They also want more Dune
access.
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Q21: What can SLO CAL do to bring you back more often? N=765

When asked What can SLO CAL do to bring you back more often? respondents said
Nothing, it’s fine as is; Offer Deals, Discounts and Better Prices, which is what visitors say
to all destinations. They also said more events, festivals and cheaper hotels. They also
want more Dune access.
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Q22: What can SLO CAL do to get you to extend your stay by a day or more? N=731

When asked What can SLO CAL do to extend your stay by a day or more? respondents
said Nothing, Lower Hotel Rates, offer Deals / Discounts / Coupons, host more Events /
Festivals and make SLO CAL more Affordable.
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Q23: On all your visits to SLO CAL, which of these specific places did you visit?
N=980

Previous Visitors reported that they most often visited San Luis Obispo City 80%, followed
by Morro Bay 71%, Pismo and Shell Beaches 66%, Paso Robles 60% and Cambria 55%.

San Luis Obispo

80.9%

Morro Bay

Pismo Beach
Avila Beach 60.7%
Paso Robles 60.4%

EEII

2

Cambria

Arroyo Grande

43.1%

San Simeon

Cayucos 4%

8
2

Atascadero 31.3%

Grover Beach

8
2

Los Osos and
Baywood Park

g

Oceano

B
=
R

Templeton 22.0%

Harmony

Nipomo

Edna Valley

Santa Margarita

Ragged Point

San Miguel

Other (please
specify)

Creston,
Shandon &...

Pozo 2.4%

0% 10% 20%  30% 40% 50% 60% 70%  80%  90% 100%

28



Q24: On the whole, what was your perception of the places you visited? N=991
Previous Visitors reported that they most liked Cambria and San Luis Obispo City at

6.4/7.0; followed by Ragged Point, San Simeon and Morro Bay at 6.3/7.0; Avila Beach,
Paso Robles, Cayucos, Pismo and Shell Beaches at 6.2/7.0.
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Q23/Q24: Combining destinations visited with perceptions of those places.

The destinations in the upper right are most visited and highest ranked (San Luis Obispo,
Morro Bay, Pismo Beach and Shell Beach, Avila Beach, Paso Robles and Cambria). The
destinations in the lower left are the least visited and lowest ranked (Creston, Shandon &
Cholame, Nipomo, Santa Margarita, San Miguel and Atascadero). The destinations in the
lower right are the least visited and highest ranked (Ragged Point, Edna Valley, Cayucos
and San Simeon).

Destinations Visited and Perception
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Q25: What aspects of your visit to these specific places did you find excellent,
outstanding or like the most? N=759

When asked what Previous Visitors liked about the specific places they selected in Q23
(Places Visited), they gave a broad list of characteristics mainly focusing on the Beach,
Food, Restaurants, Wine / Wineries, etc, which are very similar in nature to what they like
about San Luis Obispo County in general.
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Q26: What aspects of your visit to these specific places did you find negative,
disappointing or like the least? N=697

When asked what Previous Visitors disliked about the specific places they selected in Q23
(Places Visited), they also gave a more focused list of characteristics mainly focusing on
None or Nothing, but the also identified Parking and Traffic as the two main negative
issues. Many of the individual comments referred to Pismo or Pismo Beach.
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Q27, Q28, Q29, Q30, Q32, Q33, Q35, Q36, Q38, Q39, Q41, Q42, Q44, Q45, Q47, Q48,
Q50, and Q51 combines Which aspects of the SLO CAL "experience" were (are)
important to you in deciding to visit (or live/work in) the area? and How would
you rate the overall quality of the SLO CAL "experience"?

Combining the results for these questions illustrates which experiences are important
(low Importance to high Importance) and Quality (low Quality to high Quality).

For Previous Visitors (n=943), the experiences in the upper right are most Important and
highest Quality experiences including: Food & Drink Experiences (i.e. Wine Tasting)
Restaurants, Nature & Parks, Sights & Landmarks, Outdoor Activities and Wine Country.
The experiences in the lower left are the least Important and lowest Quality including:
Sport Venues and Sports Teams.

San Luis Obispo County Experiences (Previous Visitors)
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For Residents (n=494), most Important and highest Quality experiences (upper right)
include: Nature & Parks, Outdoor Activities, Sights & Landmarks, Food & Drink
Experiences, Restaurants Wine Country and Events & Festivals. The least Important and
lowest Quality experiences (lower left) include: Sport Venues and Sports Teams.

San Luis Obispo County Experiences (Residents)

Outoor Activities
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. Parks
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g ’ Campgrounds " Food & Drink
- el S oppin, i
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If Quality and Importance are equal factors for these categories and if resident and
previous visitor groups are treated equally for these categories, the combination ranking
follows, with Nature & Parks ranking as the most important/quality category of the SLO
County Experience, followed by Restaurants, Food & Drink Experiences (Wine Tastings,
etc.), Sights & Landmarks, Outdoor Activities, Wine Country, Events & Festivals and
Highway 1. The least important/quality categories of the SLO County Experience are
Sports Teams and Sports Venues.

Combo Rank
1 Nature & Parks
2 Restaurants
3 Food & Drink Experiences
4 Sights & Landmarks
5 Outdoor Activities
6 Wine Country
7 Events & Festivals
8 Highway 1
9 Hotels / Motels
10 Shopping
11 Concerts & Shows
12 Dog Friendly
13 Museums
14 Tours
15 Colleges & Universities
16 Vacation Rentals
17 Nightlife
18 Bed & Breakfasts
19 RV Parks & Campgrounds
20 Spas & Wellness
21 Visitor Centers
22 Sports Venues
23 Sports Teams

Combo Score = Resident Importance score + Resident Quality score + Previous Visitor
Importance score + Previous Visitor Quality score.



Following are the Previous Visitor scores for Under 35 Year Olds. (N=100)

San Luis Obispo County Experiences (Previous Visitors Under

Outdoor Activities
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Following are the Resident scores for Under 35 Year Olds. (N=140)

San Luis Obispo County Experiences (Residents under 35)
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Following are the combination scores for Under 35 Year Olds (Residents and Previous

Visitors). (N=240)

Combo Rank Under 35 Years Old Combo Score

1 Nature & Parks
2 Food & Drink Experiences
3 Outdoor Activities
4 Restaurants
5 Sights & Landmarks
6 Wine Country
7 Events & Festivals
8 Highway 1
9 Dog Friendly

10 Shopping

11 Concerts & Shows

12 Colleges & Universities

13 Hotels / Motels

14 Nightlife

15 Museums

16 Tours

17 RV Parks & Campgrounds

18 Vacation Rentals

19 Spas & Wellness

20 Bed & Breakfasts

21 Visitor Centers

22 Sports Venues

23 Sports Teams
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Following are the Previous Visitor scores for 35-55 Year Olds. (N=305)

San Luis Obispo County Experiences (Previous Visitors 35-55)
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Following are the Resident scores for 35-55 Year Olds. (N=170)

San Luis Obispo County Experiences (Residents 35-55)
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Following are the combination scores for 35-55 Year Olds (Residents and Previous

Visitors). (N=475)

Combo Rank 35-55 Years OId

1 Nature & Parks

Combo Score
16.85

2 Food & Drink Experiences 0]

3 Restaurants
4 Outdoor Activities
5 Sights & Landmarks
6 Wine Country
7 Events & Festivals
8 Highway 1
9 Hotels / Motels
10 Shopping
11 Dog Friendly
12 Concerts & Shows
13 Museums
14 Tours
15 Vacation Rentals
16 Colleges & Universities
17 Spas & Wellness

18 RV Parks & Campgrounds

19 Nightlife

20 Bed & Breakfasts
21 Visitor Centers
22 Sports Venues
23 Sports Teams
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Following are the Previous Visitor scores for 55+ Year Olds. (N=480)
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Following are the Resident scores for 55+ Year Olds. (N=175)
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Following are the combination scores for 55+ Year Olds (Residents and Previous Visitors).

(N=655)

Combo Rank 35-55 Years Old Combo Score
1 Nature & Parks 16.77
2 Restaurants 16.77

3 Sights & Landmarks 16.55
4 Food & Drink Experiences K{H]

5 Outdoor Activities
6 Wine Country
7 Highway 1
8 Events & Festivals
9 Shopping

10 Hotels / Motels

11 Concerts & Shows

12 Museums

13 Dog Friendly

14 Tours

15 Colleges & Universities

16 Visitor Centers

17 Bed & Breakfasts

18 Vacation Rentals

19 Nightlife

20 RV Parks & Campgrounds

21 Spas & Wellness

22 Sports Venues

23 Sports Teams 966 |
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Following are the Previous Visitor scores for Income under 100K. (N=129)
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San Luis Obispo County Experiences (Previous Visitors Under 100k)
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Following are the Resident scores for Income under 100K. (N=127)
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Following are the combination scores for Income under 100K (Residents and Previous

Visitors). (N=256)

Combo Rank Under 100k Income Combo Score
1 Nature & Parks 16.99
2 Restaurants 16.62

3 Food & Drink Experiences [0
4 Sights & Landmarks 16.50

5 Outdoor Activities
6 Events & Festivals
7 Wine Country
8 Highway 1
9 Shopping

10 Hotels / Motels

11 Concerts & Shows

12 Dog Friendly

13 Museums

14 Tours

15 Colleges & Universities

16 Nightlife

17 RV Parks & Campgrounds

18 Vacation Rentals

19 Bed & Breakfasts

20 Visitor Centers

21 Spas & Wellness

22 Sports Venues

23 Sports Teams 999 |
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Following are the Previous Visitor scores for Income between 100k-200k. (N=132)
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Following are the Resident scores for Income between 100k-200k. (N=69)
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Following are the combination scores for Income between 100k-200k (Residents and

Previous Visitors). (N=204)

Combo Rank 100k-200k Income

1 Restaurants

2 Food & Drink Experiences

3 Nature & Parks
4 Sights & Landmarks
5 Outdoor Activities
6 Wine Country
7 Events & Festivals
8 Highway 1
9 Hotels / Motels
10 Shopping
11 Concerts & Shows
12 Dog Friendly
13 Tours
14 Colleges & Universities
15 Museums
16 Vacation Rentals
17 Nightlife
18 Spas & Wellness
19 Bed & Breakfasts

20 RV Parks & Campgrounds

21 Visitor Centers
22 Sports Venues
23 Sports Teams

Combo Score
6.99
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16.78
16.39
16.29
6.21
15.22
15.00
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4.40
14.17
13.82
13.62
3.52
13.46
3.13
2.79
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2.60
2.50
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Following are the Previous Visitor scores for Income over 200K. (N=87)
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Following are the Resident scores for Income over 200K. (N=39)
San Luis Obispo County Experiences (Residents Over 200k)
Outoor Activities
[ ..
. Events & ‘Wlne Country
Colleges & Uni Fes'i"a's.. 0od & Drink
. = Experiences
. Highway 1 Sights & Landmarks
RV Parks & Museums ‘ boglficndy Nipt:rles& " Restaurants
Bed & Breakfasts = Shopping
Spas & .
- . ellness 4
. CONCerts & Shows
Visitor Centers . , ““Hotels / Motels
Vacation Rentals
. Sports Venues Nightlife
Sports Teams .
15 2.0 25 3.0 35 4.0 45 5.0
Importance (0.0-5.0)

46



Following are the combination scores for Income over 200K (Residents and Previous Visitors). (N=129)

Combo Rank Over 200k Income Combo Score

1 Food & Drink Experiences
2 Restaurants
3 Wine Country
4 Nature & Parks
5 Outdoor Activities
6 Sights & Landmarks
7 Events & Festivals
8 Highway 1
9 Hotels / Motels

10 Shopping

11 Dog Friendly

12 Tours

13 Concerts & Shows

14 Museums

15 Vacation Rentals

16 Colleges & Universities

17 Spas & Wellness

18 Nightlife

19 RV Parks & Campgrounds

20 Bed & Breakfasts

21 Visitor Centers

22 Sports Venues

23 Sports Teams
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Reviewing the categories one-by-one provides additional insight to understand the
dynamics between resident / previous visitors and individual age groups (under 35, 35-55
and 55+), as well as income groups (Under 100K, 100k-200k and Over 200k).

San Luis Obispo County Experiences (Sports Teams)
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Residents of all ages definitely give more Importance to SLO County Sports Teams than
Previous Visitors, but both are still low for Importance. For both Residents and Previous
Visitors of all ages, the Quality of SLO County Sports Teams is rated low.
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Residents of all incomes definitely give more Importance to SLO County Sports Teams
than Previous Visitors, but both are still low for Importance. For both Residents and
Previous Visitors of all incomes, the Quality of SLO County Sports Teams is rated low.
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San Luis Obispo County Experiences (Sports Venues)
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Consistent with the Sport Teams results, Sport Venues are also more important for
Residents of all ages. Previous Visitors do give SLO County Sports Venues better marks for
Quiality than Residents. For both Residents and Previous Visitors of all ages, the Quality
and Importance of SLO County Sports Venues are generally rated low.

San Luis Obispo County Experiences (Sports Venues)
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Sport Venues are more important for Residents of all incomes. For both Residents and
Previous Visitors of all incomes, the Quality and Importance of SLO County Sports Venues
are generally rated low.
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San Luis Obispo County Experiences (Colleges and Universities)
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For Residents and Previous Visitors, the Quality of SLO County Colleges and Universities is
rated high, with Residents rating the Importance slightly higher than Previous Visitors.
Residents under 35 years old (U35 Res) rate the Importance of SLO County Colleges and
Universities the highest.
San Luis Obispo County Experiences (Colleges and Universities)
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For Residents and Previous Visitors, there is very little differentiation between income
groups on the Quality and Importance of SLO County Colleges and Universities.
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San Luis Obispo County Experiences (Bed & Breakfasts)
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Surprisingly, Residents rated SLO County Bed & Breakfasts more Important than Previous
Visitors of all ages. The rating of Quality is about the same for all groups.

San Luis Obispo County Experiences (Bed & Breakfasts)
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For Residents and Previous Visitors, there is very little differentiation between income
groups on the Quality and Importance of SLO County Bed & Breakfasts.
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San Luis Obispo County Experiences (RV Parks and Campgrounds)
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Under 35 year old Previous Visitors rate SLO County RV Parks and Campgrounds highest
for Importance and Quality. Residents also report this category as moderate Importance,
but give slightly lower Quality scores than Previous Visitors. Previous Visitors 35-55 years
old and 55+ years old rate this category lower Importance.

San Luis Obispo County Experiences (RV Parks and Campgrounds)
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Residents of all income groups rate SLO County RV Parks and Campgrounds highest for
Importance, while the highest income group of Previous Visitors (200k+) rate them
highest for Quality.
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San Luis Obispo County Experiences (Spas and Wellness)
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Spas and Wellness is more important for Residents of all ages than Previous Visitors of all
ages. Middle aged (35-55 years old) Previous Visitors give the highest Quality score for
SLO County Spas and Wellness.

San Luis Obispo County Experiences (Spas and Wellness)
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Spas and Wellness is more important for Residents of all income groups than Previous
Visitors of all income groups.
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San Luis Obispo County Experiences (Dog Friendly)
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Residents of all ages score Dog Friendly as more important than Previous Visitors. The
Quiality scores are about the same for all groups.

San Luis Obispo County Experiences (Dog Friendly)
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Residents of all incomes score Dog Friendly as more important than Previous Visitors of
all incomes.



San Luis Obispo County Experiences (Visitor Centers)
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Both Residents and Previous Visitors older than 55 years old, give SLO County Visitor
Centers a higher score for Importance than other age groups. Those under 35 years old
give a lower score for Importance than other age groups.

San Luis Obispo County Experiences (Visitor Centers)
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The more affluentincome group (200K+) of Residents and Previous Visitors rate SLO
County Visitor Centers as less important than all other income groups.
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San Luis Obispo County Experiences (Nightlife)
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Residents under 35 years old score the Importance of SLO County Nightlife the highest,
while 55+ Previous Visitors score Nightlife the lowest. Generally speaking Previous Visitors
see Nightlife as less important than the same age group of Residents.

San Luis Obispo County Experiences (Nightlife)
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The more affluent income group (200K+) of Residents and Previous Visitors rate SLO
County Nightlife as lower Quality than all other income groups.
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San Luis Obispo County Experiences (Concerts and Shows)
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Residents of all ages rate SLO County Concerts and Shows as a higher Importance than
all ages of Previous Visitors. They also rate them for Quality higher.
San Luis Obispo County Experiences (Concerts and Shows)
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The more affluentincome group (200K+) of Residents and Previous Visitors rate SLO
County Concerts and Shows as lower Quality than all other income groups.
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San Luis Obispo County Experiences (Vacation Rentals)
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Residents and Previous Visitors who are 55+ year olds rate Vacation Rentals the lowest
Importance by a small margin.
San Luis Obispo County Experiences (Vacation Rentals)
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Residents and Previous Visitors who are more affluent (200k+) rate Vacation Rentals the
highest Importance by a small margin.

58



San Luis Obispo County Experiences (Highway 1)
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All age groups for Residents and Previous Visitors score Highway 1 high Quality and high
Importance.

San Luis Obispo County Experiences (Highway 1)
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Residents and Previous Visitors who are more affluent (200k+) rate Highway 1 the lowest
Importance.
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San Luis Obispo County Experiences (Wine Country)
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All age groups for Residents and Previous Visitors score Wine Country high Quality and
high Importance. Previous Visitors under 35 years old rate Wine Country as less
important than other age groups, while 55+ year old Previous Visitors rate Wine Country
as more important than other age groups.
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Residents and Previous Visitors who are more affluent (200k+) rate Wine Country the

highest Importance.
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San Luis Obispo County Experiences (Hotels and Motels)
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Previous Visitors assign higher Importance in all age groups to Hotels and Motels than
Residents. They also assign higher Quality.
San Luis Obispo County Experiences (Hotels and Motels)
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Previous Visitors assign higher Importance in all income groups to Hotels and Motels than
Residents. They also assign higher Quality.
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San Luis Obispo County Experiences (Restaurants)
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There is strong consistency between all age groups of Residents and Previous Visitors for
the high Importance and high Quality of SLO County Restaurants.

San Luis Obispo County Experiences (Restaurants)
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County
Restaurants the highest Importance.
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San Luis Obispo County Experiences (Sights and Landmarks)
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The scores for Quality of SLO County Sights and Landmarks are very much the same for
all ages and Previous Visitor and Residents (high Quality), but Residents of all ages score
the category higher in Importance.

San Luis Obispo County Experiences (Sights and Landmarks)
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County Sights and
Landmarks the lowest Importance.
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When the components of Sights & Landmarks are broken down into their individual parts
(see below), Residents (N=341) rate Scenic Drives, Scenic Walking Areas, Piers &
Boardwalks and Points of Interest & Landmarks the most Important within the category.
The Quality scores have been collected from TripAdvisor, which may include Quality
scores by Residents and Previous Visitors. TripAdvisor rates Govt Buildings and Sacred &
Religious Sites as the highest Quality experiences, while Mines and Piers & Boardwalks are
rated as the lowest Quality experiences.

San Luis Obispo County Experiences (Sights & Landmarks - Residents)
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The following chart shows this same breakdown of Sights & Landmark components with
Importance scoring by Previous Visitors (N=588) and Quality scoring by TripAdvisor. The
same four components as Residents, rate highest for Previous Visitor Importance.
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San Luis Obispo County Experiences (Nature and Parks)
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Nature and Parks scores are very similar to Sights and Landmarks, with Residents of all
ages scoring the category higher for Importance, but similar for Quality vis-a-vis Previous
Visitors.
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County Nature
and Parks the lowest Importance.
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San Luis Obispo County Experiences (Nature & Parks - Residents)
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The component parts of Nature & Parks (see below) that score the highest Importance
(right hand side) for Residents (N=391) are Beaches, Bodies of Water, Nature & Wildlife
Areas, Hiking Trails, State Parks and Parks. The parts that score the highest for Quality
(top side) are Hiking Trails, Biking Trails, Geologic Formations, Forests, State Parks,
Nature and Wildlife Areas and Beaches. The parts that score the lowest for Quality
(bottom) are Aquariums and Hot Springs & Geysers.

San Luis Obispo County Experiences (Nature & Parks - Previous Visitors)
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The component parts of Nature & Parks that score the highest Importance (right hand
side) for Previous Visitors (N=619) are Beaches, Bodies of Water, Nature & Wildlife Areas,

State Parks and Parks.
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San Luis Obispo County Experiences (Food and Drink)
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Residents 35-55 and 55+ years old score SLO County Food and Drink experiences slight
lower in Quality than Previous Visitors. Even so, all groups score the SLO County Food
and Drink experience high in Importance and high in Quality.

San Luis Obispo County Experiences (Food and Drink)
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County Food and
Drink the highest Importance.
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San Luis Obispo County Experiences (Food & Drink - Residents)
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The most important components of Food and Drink experiences for Residents (N=337)
are Farmers Markets, Wineries & Vineyards, Wine Tours & Tastings. The parts that score
the highest for Quality are Distillery Tours and Beer Tastings & Tours, with Wine Tours and
Tastings following closely in 3rd. Farmers Markets and Food Tours still scored well, but

are the bottom of this category.

San Luis Obispo County Experiences (Food & Drink - Previous Visitors)
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The results for Previous Visitors (N=676), component parts of Food & Drink, follow a
similar order of Importance as the results for Residents.

68



475

4.50

4.25

Quality (0.0-5.0)

3.00

275

2.50

San Luis Obispo County Experiences (Outdoor Activities)
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Residents under 55 years old score SLO County Outdoor Activities the highest for
Importance, while 55+ years old Previous Visitors score it lowest for Importance. The
Quiality scores are all equally high.
San Luis Obispo County Experiences (Outdoor Activities)
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County Outdoor

Activities the lowest Importance.
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San Luis Obispo County Experiences (Outdoor Activities - Residents)
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According to Residents (N=331), the most Important parts of Outdoor Activities are
Beaches, Hiking Trails and Scenic Drives (right side). Seven individual parts score a
perfect Quality score of 5.0, and four parts score the lowest on the Quality scale (Golf
Courses, Equestrian Trails, Zoos and Fishing Charters).

San Luis Obispo County Experiences (Outdoor Activities - Previous Visitors)
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The same results are true for Previous Visitors (N=508). See above.
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San Luis Obispo County Experiences (Tours)
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All groups generally score SLO County Tours the same for Importance, but 35-55 year old
Residents, give Tours the lowest score for Quality.

San Luis Obispo County Experiences (Tours)
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Itis interesting to note that affluent Residents (200k+) rate SLO County Tours highest,
while affluent Previous Visitors rate SLO County Tours the lowest.
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San Luis Obispo County Experiences (Tours - Residents)
Dolphin & Whale Watching Walking  pistillery Nature & Wildlife Scuba & Snorkeling

R peed Boats Beer Bus .
SUP Helicopter
> Q\ . —@

Sur‘ﬁng. Boat ___ Priv
4.75
Waterskii

ATV . R VBoat Rental ' 2eroxing

4.50 /. —Bike
- Extreme . Eco =
S 425 - Ziptine-&Aeriat

Food s g

g Fishing Charters
S0 o
'_'g Wine & Tastings Kayaking ETCanoeing
375

3.50

3.25

3.00

275

15 2.0 25 3.0 35 4.0 45 5.0
Importance (0.0-5.0)

The components of Tours that score the highest for Importance (see above) to Residents
(N=115) are Helicopter Tours and Scuba & Snorkeling Tours (right side). A number of
components score a perfect 5.0 for Quality, while Fishing Charters Tours scores the lowest
for Quality (bottom).

San Luis Obispo County Experiences (Tours - Previous Visitors)

- Bus  Waterskiing SUP  Distillery Kayaking & Canoeing » Nature & Wildlife
Helico Private Beer Dolphm & Whale Watching
5.00 —
Speed Boats S rfing —— . Wine & Tastings
475 Boat
ATV —' Eco
4.50
Extreme — / lehne & Aerial ‘ Food

S
gi 425 Boat Rental o
= Fishing Charters
poas
g s
o
g 375

3.50

3.25

3.00

275

15 2.0 25 3.0 35 4.0 4.5

Importance (0.0-5.0)

For Previous Visitors (N=193), the Tours that score the highest for Importance are Wine &
Tasting Tours, Dolphin & Whale Watching, Nature & Wildlife, Food and Walking (right
side).



San Luis Obispo County Experiences (Shopping)
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Residents of all ages generally score SLO County Shopping more important than Previous
Visitors, but Previous Visitors generally score SLO County Shopping higher for Quality.

San Luis Obispo County Experiences (Shopping)
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Itis interesting to note that affluent Residents (200k+) rate SLO County Shopping most
important, while affluent Previous Visitors (200k+) rate SLO County Shopping the least
important.
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San Luis Obispo County Experiences (Shopping - Residents)
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The component breakout of Shopping by Residents (N=197) show Farmers Markets as the

most important part (on right), while Art Galleries, Gift & Specialty Shops score the
highest for Quality. Flea & Street Markets score the lowest for Quality.

San Luis Obispo County Experiences (Shopping - Previous Visitors)
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The component breakout for Shopping by Previous Visitors (N=342) follows a similar
pattern. See above.
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San Luis Obispo County Experiences (Museums)
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Residents of all ages score SLO County Museums as more important than Previous
Visitors, while Previous Visitors score this same category higher for Quality.

San Luis Obispo County Experiences (Museums)
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Residents and Previous Visitors who are more affluent (200k+) rate SLO County Museums
the lowest Importance.
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San Luis Obispo County Experiences (Museums - Residents)
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Residents (N=143) score Natural History and History Museums as the most Important part
of this category (right side), while Natural History scores the highest for Quality.

San Luis Obispo County Experiences (Museums - Previous Visitors)
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The same results are true for Previous Visitor (N=239) breakout of Museums.



San Luis Obispo County Experiences (Events and Festivals)
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Residents of all ages score SLO County Events and Festivals higher for Importance than
Previous Visitors.

San Luis Obispo County Experiences (Events and Festivals)
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The most affluent Residents (200k+) score SLO County Events and Festivals the highest
Quality, while the most affluent Previous Visitors (200k+) score SLO County Events and
Festivals the least important.
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San Luis Obispo County Experiences (Events & Festivals - Residents)
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Residents (N=251) score Farmers Markets and Live Music & Concerts as the most
important type of Events & Festivals. They also score Sports Events as the least important
type of Events & Festival. Please note there are no Quality ratings available from
TripAdvisor for this category.

San Luis Obispo County Experiences (Events & Festivals - Previous Visitors)
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Previous Visitors (N=376) also score Farmers Markets as the most important type of
Events & Festivals followed by Live Music & Concerts, Culinary & Tasting Events and
Holiday Events & Festivals. They also score Sports Events as the least important type of
Events & Festival.
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Q53: Rate your views on SLO CAL: N=1,311

Previous Visitors consistently rated SLO CAL’s Road Signs, Pedestrian Signs,
Downloadable Maps and Display Maps and Information Boards better than Residents’
ratings. Please note: a score of 4.0 is Neutral, 5.0 is “Good” and 6.0 is “Very Good”.
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Q54: Rate your views on SLO CAL: N=1,309

Residents rated that the “Friendliness of the local population” the same as Previous
Visitors at 5.7, but Residents rated “Feeling of Safety and Security” lower at 5.6 than
Previous Visitors at 5.8. In all other categories, Previous Visitors rated SLO CAL better than

Residents.
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Q55: General Comments

If you would like to leave us additional thoughts about your visit(s) to SLO CAL, other
places you visit or aspects of SLO CAL tourism that have not been covered in the

questions above, please do so here. N=388

When asked for any additional comments, the comments were positive, negative,

suggestive and helpful. The range of comments was particularly wide and not applicable

to a concise summary. A complete extraction of General Comments is included in a

separate document.
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