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LOCAL TAX REVENUE 475 7M

WHICH COULD COVER EXPENSES FOR: ADVERTISING & DIGITAL MARKETING (54%)
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GOAL: TO OUTLINE THE EVOLUTION, MARKETING
AND MANAGEMENT OF OUR DESTINATION
20-30 YEARS INTO THE FUTURE
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ADDITIONAL DAILY

STRATEGY DENVER FLIGHT

COMMUNITY VISITORS ENHANCED
CAPACITY ON
EXISTING FLIGHTS
S250K INVESTMENT
9-12 MONTH PROCESS

805.541.8000 < SLOCAL.COM
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LA =LA/ORANGE COUNTY/RIVERSIDE

SB = SANTA BARBARA/SANTA MARIA
SF = SAN FRANCISCO/0AKLAND/SAN JOSE
FR = FRESNO

BF = BAKERSFIELD

S0 = SANDIEGO

SAC = SACRAMENTO/YOLO

VIS = VISALIA/TUL./PVILLE

SAL = SALINAS

SEA = SEATTLE/TAC/BREM.

CA =CANADA

DE = GERMANY

CN = CHINA

UK = UNITED KINGDOM
FR = FRANCE

AU = AUSTRALIA

ES = SPAIN

CH = SWITZERLAND
DK = DENMARK

AR = ARGENTINA



