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• What does Google want from you? 
– Clues for the Robots 

– Fantastic Keywords & Where to Find Them 

• What do visitors want from you? 
– Landing Pages = Crab Pots (yes really) 

– Nobody Cares About You (at least not at first) 

• What do you want from your visitors? 
– SEO is Not All You Need 

– What Else Matters 



Clues for the Robots 
• Meta Titles 
• H1s 
• Content 
 

 



AKA Page Titles  AKA Title Tags 

 

 

 



 

 

• First clue to Search Engines of what the page is about 
• This is the title that shows up for your page in SERPs* 
• First Clue to Users that your site has what they want 

 

•50 – 60 Characters 
• Primary Keyword - Secondary Keyword | Brand Name 

Why Does This Matter? 

How Is This Done? 

*Meta-Descriptions show up below titles on the SERP. Though 
no longer SEO relevant they are still relevant to Users 



AKA H1s   AKA Content Title 
 

 

 

 



 

 
 

 

• Second clue to Search Engines of what the page is about 
• Reassures User you have what they want 
 

 

Why Does This Matter? 

How Is This Done? 

• Top of page placement  
• Use the primary keyword phrase (it doesn’t matter whether H1s 
impact SEO or not) 
 

 



 

 



 

 

• Third clue to Search Engines of what the page is about 
• Provides sought after info to Users 
 

 

Why Does This Matter? 

How Is This Done? 

• Use primary keyword phrase 
• Use variations of the keyword 
• Write for humans 
• Do not keyword “stuff” 
 

 



Fantastic Keywords and Where 
to Find Them 

• Keyword Planner 
• Keyword Tips & Tricks 
 



 

 



 

 

Start broad 



 

 

And move to specific 



 

 

High Search Volume versus Higher likelihood to rank 



 

 

Get Creative 

Pet Friendly, Dog Friendly, Child Friendly, Family Friendly, Kid Friendly, 
Near an Attraction, Near an Airport, Near a Freeway, Near the Beach,  
With Views, LGBTQ Friendly, Near an Event, For an Event, by Zip Code 



 

 

Tips & Tricks 
 

Search Bar Auto-fill 

 



 

 

Tips & Tricks 
 
At the Bottom of the SERP 

 



Landing Pages = Crab Pots 



 

 

• Users have specific wants, needs, and/or desires   
• Keywords can and should be used to address those needs as 
landing pages 



 

 

Specific Desire = Specific Search = Specific Page 

Each of these 
keyword phrases 
could be used to 
build a landing page 



 

 

Nobody Cares About You 



 

 

The Keyword Phrase used to get to your page reveals 
what the visitor wants. 
Make the page about that and make it about getting that. 
 

SEO plays a big role in showing users you have 
what they want through Meta-Titles, H1s, and 
Content 
 



BUT 



SEO is NOT All You Need 



•Design 
•Layout 
•Images 
 

Disneylandification 

ALL MATTER 



• Hotel Site 

• Restaurant Site 

• Attraction Site 

 



























• What does Google want from you? 
– Clues for the Robots 

– Fantastic Keywords & Where to Find Them 

• What do visitors want from you? 
– Landing Pages = Crab Pots (yes really) 

– Nobody Cares About You (at least not at first) 

• What do you want from your visitors? 
– SEO is Not All You Need 

– What Else Matters 






