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COUNTY - What's New -

New Marketing Campaign Set to Launch January 23

Visit San Luis Obispo County has been working with its agency, BCF, to develop a new countywide

brand awareness campaign, set to launch this month. This highly-targeted, research-based
campaign will feature a variety of iconic sites and scenes in the area, complemented by fresh,
vibrant branding. An interactive landing page, updated social media presence and synchronized PR

efforts will support the online advertising campaign. Watch for more details in the coming weeks!

VSLOC Builds Up Digital Assets with Film and Photo Shoot

Visit San Luis Obispo County recently partnered with its agency, BCF, to execute a five-day

countywide film and photo shoot. The assets will be used in the strategic marketing campaign
mentioned above, and to launch the new San Luis Obispo County brand in early 2017. Stay
tuned for these exciting pre-roll videos and photos!

VSLOC Welcomes Brooke Burnham, Vice President of Marketing

Visit San Luis Obispo County is excited to welcome its new VP of Marketing—Brooke Burnham.

Brooke comes to VSLOC from Estes Park, Colorado, the basecamp for Rocky Mountain National Park.
There, she was the Director of Marketing and Communications for Visit Estes Park, overseeing a $1.1
million marketing budget. While at Visit Estes Park, Brooke was integral in managing crisis
communications during a forest fire and a flood, and in winning awards for both public relations and
advertising campaigns. Brooke has over seven years of destination marketing experience, including
sales, public relations, advertising and international marketing. She holds a bachelor degree in public
relations from Colorado State University and an MBA from the University of Northern lowa. Brooke is

moving to SLO County with her husband, Charles, and two sons, ages seven and ten.

VSLOC Contracts with Black Diamond to Build UK Presence
Visit San Luis Obispo County now has direct travel trade and media representation in the
United Kingdom and Ireland through Black Diamond. Black Diamond will expand our

presence in this key international market, pitching SLO County at trade and consumer
shows, supplying market intelligence and analysis, delivering travel trade and media

FAMs, and providing other key support.

VSLOC Board Seat Open — Call for Applications

Visit San Luis Obispo County currently has an open seat on its Board of Directors. Applicants

should be on the management team of a lodging business in the unincorporated area of San Luis
Obispo County and be able to serve through June 2019. Meetings are on the first Wednesday of

each month from 8:30am-10:30am. Please contact Nikki Schmidt at the County of San Luis
Obispo via email at nschmidt@co.slo.ca.us for more details and information on how to apply.

Join Us for SAVOR — A San Luis Obispo County Experience in Seattle!
Visit San Luis Obispo County is taking SAVOR on the road again, this time to Seattle, Washington! We are

g partnering again partner with local restaurant, winery, brewery, spirit and activity partners at the Seattle Wine
= & Food Experience Grand Tasting on Sunday, February 26, 2017. SAVOR - A San Luis Obispo County Experience
will feature a large destination-experience exhibit, showcasing some of the best wine, beer, craft spirits and
culinary delicacies of SLO County. If your business would like to partner and go on the road with VSLOC and
participate in an upcoming SAVOR - A San Luis Obispo County Experience, please contact Pam Roberts,
Membership and Travel Trade Sales Coordinator, at Pam@VisitSanLuisObispoCounty.com by January 11.
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Visit San Luis Obispo County is a 501c6 tourism non-profit. For more information please call (805)541-8000.
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SLO County Launches Restaurant Month

January is Restaurant Month in San Luis Obispo County! From January 2-31,

participating restaurants are offering special pre-fixe menus of three courses at
$30-540 per person or other special offerings. Help us promote Restaurant
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November 2016 vs November 2015 Lodging Statistics (STR, Inc.)

Current Month - November 2016 vs November 2015

Occ % ADR RevPAR Percent Change from November 2015
Room Room Room
2016 2015 2016 2015 2016 2015 Occ ADR RevPAR Rev Avail Sold
Atascadero, CA+ 583 554 11064 11224 6453 6220 52 -14 37 37 00 52
Morro Bay, CA+ 504 542 11503 109.75 6833 5950 96 48 148 150 0.1 9.7
Paso Robles, CA+ 69.0 69.2 128.97 12424 89.01 8595 -02 38 36 36 00 02
Pismo Beach, CA+ 60.8 60.9 151.95 144.23 9234 8789 -03 53 51 49 01 -04
San Luis Obispo, CA+ 66.5 65.1 133.30 128.84 8861 83.85 2.1 35 57 57 00 2.1
San Simeon, CA+ 535 517 119.23 111.93 6377 5788 34 65 102 102 00 34
Five Cities+ 506 59.2 14524 13843 8649 8197 06 49 55 54  -0.1 0.5
North Coast+ 59.3 57.5 143.66 137.94 8520 79.32 3.1 4.1 74 75 0.1 3.2
North County+ 66.2 655 12468 12155 8251 7965 10 26 36 36 00 10
South County+ 62.8 62.0 13928 133.68 8749 828 13 42 56 55 00 13
San Luis Obispo County | 62.7 612 13451 12955 8435 7934 24 38 63 63 00 24
Cambria, CA+ 646 627 164.69 160.03 106.43 100.32 3.1 29 6.1 62 0.1 3.2
Santa Barbara/SantaMaria  66.4  64.9 175.75 160.52| 116.63 10422| 22 95 119 155 32 55
Monterey/Salinas 643 60.3| 177.09 180.22| 11451 10868 67 1.2 54 58 04 7.1
California 70.0 681/ 14869 143.55| 10415 97.73| 29 36 66 76 0.9 3.8

SOURCE: STR, INC. REPUBLICATION OR OTHER RE-USE OF THIS DATA
WITHOUT THE EXPRESS WRITTEN PERMISSION OF STR IS STRICTLY
PROHIBITED.
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