
SVVB Marketing Meeting
February 2020

Chateau St. Jean



9:05 – 9:15  Welcome and Introductions

9:15 – 9:50  Quick Updates

9:45 – 10:15 Round Table





OCTOBER 2019
• Socks on the Square
• Red Car Winery

NOVEMBER 2019
• Purely Sonoma
• Williams Sonoma (returning member)

DECEMBER 2019
• Les Pascals Patisserie & Boulangerie
• Noble Yoga
• Sonoma Retirement Community (COGIR)
• Sweet Pea Bakery

JANUARY 2020
• Cathy Ward Shepard—Sotheby’s
• Skydive Golden Gate
• Glen Ellen Village Market (returning member)



Top Social Media Trends for 2020:

• Purchase links in 
Instagram "swipe up to 
shop"

• In Silo Influencers.

• Vertical Video - mobile 
friendly format - IGTV

• IG Stories + Promoted 
Stories



Themes: Next 
three months

Valentine's Day: Feb 14
President's Day:  Feb 17
Restaurant “Week”: Feb. 21 - March 1
St. Patrick's Day: March 17
Spring begins: March 19
Sonoma Film Fest: March 25
Easter: April 13
Earth Day: April 22







► Main Objective: Promote 
Sonoma Valley to 
potential travelers in 
markets likely to yield 
overnight visits.

► Target Markets: Bay Area, 
Sacramento and California 
markets primarily, West 
Coast and Nationally 
secondarily



Visit California Digital

Banner ads

► Time on Site: 1:38

► 250,000 
impressions

► Email Newsletter

► Delivery: 130,000 
emails



LinkedIn Results

Location - San Francisco Bay Area and Sacramento

Member Skills - Organizing Meetings, Annual Meetings, 

Coordinating Meetings, Meeting Planning, Coordinate 

Meetings, Retreats, Business Meetings, Leadership Retreats, 

Retreat Design & Facilitation, Corporate Meetings

Job Functions - Administrative, Business Development, 

Human Resources, Program and Project Management, 

Sales

Target Audience Size - 23,000+



Digital Display 

► Video has delivered over 140,000 views

► Overall the digital display has great brand awareness. 
The video is getting a high engagement.

► Banners delivered through remarketing tactics and 
through geographic areas, and behavioral targets. 

► Banners on Spotify, video commercial, audio 
interruption ads



534,294Impressions

Targeting Display Banners

715Clicks

0.13%CTR%

Targeting
• Travel, Travel Enthusiasts, Travel Agents, Food, Wine Lovers, Spas, Family, Romantic Getaways, 

Vacationers 
• Drive Markets San Diego, Orange County, Los Angeles, San Francisco, Sacramento

Sample GIF 
banners



218,376Impressions

Targeting Display Video

1,883Clicks

0.86%CTR%

Targeting
• Travel, Travel Enthusiasts, Travel Agents, Food, Wine Lovers, Spas, Family, Romantic Getaways, 

Vacationers  
• Drive Markets San Diego, Orange County, Los Angeles + San Francisco, Sacramento

143,840
Completed 

Views

212,533Video Starts

Two video creatives – Holidays in 

Sonoma lights creative, and ‘Hero’ :30 

spot



January - April



Available at 103 locations (so 
far)

Weekly fulfillment through 
web/phone

Improved response time, 
customized letter to requestors



• “The Sonoma Experience.” 

• 30K active subscribers, culled down 
in recent months to create a 
dynamic, well-crafted interface for 
visitors. 

• “Enjoy Life email” for locals goes out 
to 1500 subscribers, with an open 
rate between 30-40%! 

• Featured ads available – boost your 
business!



Promote Winter Travel

Blog posts on the following themes, generating 
hundreds of views per article:

• “What to Do When You Don’t Do Snow”: Press 
release from our PR agency positioning Sonoma as a 
winter and holiday destination

• “5 Unforgettable Culinary Experiences”: interactive 
culinary experiences beyond dining

• “Top Wellness Experiences in Sonoma Valley”: leans 
into January’s “new year, new you” phenomenon and 
positions Sonoma Valley as a longtime hotspot for 
wellness

• “Top Vacation Rentals & Guest Cottages in Sonoma 
Valley”: another way to get large groups into the 
valley while honoring the contribution these 
members lend to valley tourism



Enhanced Marketing Opportunities 

• One sponsored web listing remains: “Dining” section
• Two sponsored web listings available for “Things to Do” section—great for 

regular events happening in the valley
• Two preferred web listings available for all categories
• Sponsored “This Week in Sonoma” video shoot
• Upcoming sponsored story opportunities (deadline dates):

“Appreciating the Arts” (February 28th)
“Best Places to Listen to Live Music” (March 13th)
“Getting to Know the Grape Growing Season” (March 27th)
“Wine & Cannabis Tasting Etiquette” (April 10th)

Interested?  Lori@sonomavalley.com

mailto:Lori@sonomavalley.com
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WEEKLY SONOMA EMAIL 
BULLETIN

Round-up from our calendar of events

100+ people in and around Sonoma 
Valley

When staff is stuck answering – “What’s 
going on around here?” 

Email Sharon@sonomavalley.com to be 
added to list

mailto:Sharon@sonomavalley.com


MEDIA COVERAGE



Thank you to Chateau St. Jean!

Time for a tour?





Your SVVB Membership gets you access to your own web listing, representation in our 
visitors centers and printed guide and access to visiting media and business leads, not to 
mention social media mentions and more.

Now, enjoy expanded marketing power with these SVVB partnership opportunities…



Sponsored Email Listing

Only two sponsored spots per 
monthly email. Add your important

announcement to our email of 35K 
consumers

Photo + description

Rate: $275/email feature



Boosted Social Media Post

We will help you craft an engaging 
post to get even more engagement 
and reach, in addition to that of our 
regular audience

Photo + description

Rate: $$ boost of your choice

+ $100 service fee



Sponsored Stories

Want to be included in one of 
our thematic blog posts? We’ll 
promote it on email and our 
social channels and get your 
business seen. (300-450 words)

Please provide a photo + be 
available for a short interview 
with our writers 

Rate: $350 (BEST VALUE!)

“Where to Drink When You 
Don’t Want Wine: A Local’s 

Guide to Beer, Cider & Spirits”

“Top 5 Sonoma Spa 
Experiences”



Sponsored Web Listings

Only two spots per listing page

Photo + description

$170/month – three months

$160/month – six months



Preferred Web Listings

The first two listings under the 
sponsored listings, but above the 
general listings

$125/month – three months

$110/month – six months



“This Week in Sonoma” 
Video at Your Business

Video series filmed at YOUR 
business

We talk about your business and 
why people should visit you as part 
of the filming

Facebook, Instagram & YouTube

Rate: $600



Video Advertisement in Visitor Center

Run a video ad on our visitor 
center screen to encourage 
visitors

$100 for three months (that’s less 
than $1 per day)

We can provide production for an 
extra fee



Lori Varsames
Marketing & Partnerships
lori@sonomavalley.com

510-872-2827

mailto:lori@sonomavalley.com

