
If you want to promote your business to 

Sonoma Valley’s visitors and locals, you’ll 

find tremendous benefit in membership with 

Sonoma Valley Visitors Bureau (SVVB).

Like a hostess who shines with the more people she serves, 
the SVVB thrives on welcoming visitors to our beloved 
Sonoma Valley. From increasing local tourism through 
unique marketing initiatives to ensuring visitors enjoy an 
exceptional experience during their stay, the Visitors Bureau 
is a trusted and gracious ambassador for the area and local 
businesses. Connecting you with our visitors brings us a 
great sense of pride.

The SVVB provides members with direct access to four
important business markets: local companies; leisure
travelers; travel and trade; and conventions and meetings. 
Benefit from unique marketing campaigns that promote 
your business year round.

Joining the SVVB is a great way to maximize your marketing 
efforts, with the entire SVVB team promoting your business 
daily. Exclusive membership opportunities help give you
a competitive edge. You can participate in promotional
activities and programs that expand your reach to your
target markets.

Guided by unparalleled customer service and the passionate 
expertise of 50+ local volunteers, we operate two compre-
hensive Visitor Centers seven days a week. Outfitted with 
the most up-to-date information, professional resources 
and maps, we steer visitors toward the essential landmarks, 
events, tours, products, accommodations and establishments 
that define our Sonoma culture — including your business!

You will have the chance to advertise in both SVVB
publications and on sonomavalley.com as well as
participate in seasonal promotional programs. 

Our membership stands at 350 and counting. 
Together, we’re putting Sonoma’s best foot forward.
We can’t wait to work with you and for you!

   Sincerely,

   Tim Zahner
   Executive Director

MARKETING & ADVERTISING

PUBLIC RELATIONS SUPPORT

COMMUNITY PARTNERS

WEBSITE & SOCIAL MEDIA

Carneros  •  sonoma  •  the Springs  •  Glen ElLen  •  Kenwood  •  Bennett Valley

 Why become a member?



Strategic Partners
The Sonoma Valley Visitors Bureau’s (SVVB) strategic partner-
ships make it possible for us to foster our mission and vision 
of enhancing the economic viability of our partners by pro-
moting hospitality and information to our visitors. Support 
from the Sonoma Tourism Improvement District (TID), City 
of Sonoma, Sonoma County, and Sonoma County Economic 
Development Board (EDB) allow the SVVB to offer services for 
our members, bureau operations and marketing campaigns. 
These partnerships enable our staff and volunteers to deliver 
exceptional customer service, while reinforcing our strong 
brand presence in our target markets.

Over the last couple of years, the SVVB has also enhanced des-
tination partnerships with key organizations including Brand 
USA, Destination Marketing Association International (DMAI), 
US Travel Association, Visit California, Cal Travel, San Francisco 
Travel, Hotel Council of San Francisco, Sonoma County Tourism,
Sonoma Valley Vintners and Growers Alliance, Sonoma Valley 
Chamber of Commerce and Visit Napa Valley.

Public Relations
Through extensive public relations efforts including
proactive outreach, press releases, FAM tours, media visits, 
and responding to inquiries, Sonoma Valley was top of 
mind to press from around the globe. This resulted in
over 400 million impressions in top tier publications.

Our Mission
To enhance the

economic viability

of our members and

promote Sonoma

Valley as a visitor 

destination.

History
The Bureau was established 
in 1984 for the purpose of 
providing information to 
visitors and vacationers and 
to promote the hospitality 
industry in the Valley. The 
SVVB is governed by a Board 
of Directors elected from 
and by the membership of 
over 350 member businesses. 
The eleven member Board 
includes a five member 
Executive Committee. The 
programs and policies of the 
SVVB are approved by the 
Board of Directors and car-
ried out by a fulltime profes-
sional staff reporting to the 
Bureau’s Executive Director.
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members, bureau operations and marketing campaigns. These strategic partnerships enable the SVVB to continue 
to deliver an excellent level of visitor satisfaction, while maintaining a strong brand presence in our target and feeder 
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In 2017, the SVVB has also enhanced destination partnerships with key organizations including Brand USA, Destination 
Marketing Association International (DMAI), US Travel Association, Visit California, Cal Travel, San Francisco Travel, 
Hotel Council of San Francisco, Sonoma County Tourism, Sonoma Valley Vintners and Growers Alliance, Sonoma Valley 
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Our strategic marketing partners include JNS Next Creative & Media Hub, Simpleview, Madden Media, B Public 
Relations and TripAdvisor.

Public Relations  
Through extensive public relations efforts including proactive outreach, press releases, FAM tours, media visits, and 
responding to inquiries, Sonoma Valley was top of mind to press from around the globe. This resulted in over 1.8 billion 
impressions in top tier publications with a media value of over $60 million.
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Jerry Wheeler, Sonoma Raceway 
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Gary Buffo, Pure Luxury Transportation 

Ashish Patel, Olea Hotel
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BOARD OF DIRECTORS

PRESIDENT
Hunt Bailie
Sonoma Adventures Tours & Rentals

VICE PRESIDENT
Lesli John 
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Ashish Patel 
Olea Hotel
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Dan Parks
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Highway 12 Vineyards & Winery 
Gary Buffo 
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Fairmont Sonoma Mission Inn & Spa 
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Benziger Family Winery, 
Imagery Estate Winery 
Jay Garrett
The Lodge at Sonoma
Renaissance Resort & Spa
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OPERATIONS MANAGER
Jose Luciano

VISITOR SERVICES
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enjoy tremendous benefits to being a member



Networking & Partnerships
• Meet our staff and community volunteers at our two visitor centers and tell them about 

your business—we’re always happy to hear the latest happenings!
• Get the word out about your business to over 40,000 walk-in visitors coming to
 our two visitors centers! 
• Build your brand and yield visits during the off-season by enticing locals with
 something extra through our Enjoy Life card.
• Participate in SVVB marketing campaigns.
• Enjoy access to marketing partners like Visit California and SF Travel,
 as well as research on lodging performance.

Digital Marketing 
• Benefit from over 700,000 annual views on the SonomaValley.com website and increase 

your own web traffic!
• Our easy-to-use database helps keep your profile and events updated with fresh content, 

such as photos, video links, and special offers.
• Submit events to our online calendar to draw tourists, journalists, PR professionals, and 

travel agents to your business. Our Visitor Services Representatives also use this calendar 
to advise visitors where to go.

• Get exposure via our Google Business Profile pages, for both our Plaza and Cornerstone 
Visitors Bureau locations. These get 368,000 views each year by travelers using Google 
and Google Maps!

• Take advantage of the SVVB’s 70,000 email views per month and reach locals,
 visitors, and transportation companies with your events and special promotions. 

Advertising
• Be included in robust advertising campaigns targeted to travelers in key markets: Bay 

Area, Sacramento and West Coast.
• Participate in coop advertising opportunities with SF Travel and others.

Social Media
• Submit your beautiful photos and events to our social media
 expert and get seen by 49,000 Facebook fans, 37,000 Instagram
 followers, and 4,000 Twitter followers.
• Create partnerships with other members through Facebook
 and Instagram to cross-promote your events.
• Buy custom video for social media and web use with the
 opportunity to feature it in our two visitors centers.
• Give locals the inside track via our Next Door profile page.

Printed Visitors Information
• Annual Visitors Guide (75,000+ copies)
• City Map of Sonoma
• Sonoma Valley Map
• Hike & Bike Guide
• Winery Map

Public Relations
• Post press releases on our website to get exposure to our PR resources.
• Gain exposure with FAM tours for hospitality professionals and travel agents.

Destination Marketing Association International (DMAI)

Brand USA

US Travel Association

Cal Travel

Visit California

San Francisco Travel

Hotel Council of San Francisco

Sonoma County Tourism

Sonoma Valley Vintners and Growers

Visit Napa Valley

Direct Referrals

43,000+ visitors to our two visitor centers greeted and assisting them to find their way

6,000 phone inquiries to our visitor center staff and volunteers

Brochure racks at the visitors centers advertising your business

Ability to put event posters in the sidewalk marquee 

I      Sonoma Program with 100,000 stickers given out each year

Enjoy Life Program: ability to promote special offers to locals

Marketing Efforts

Invite to monthly marketing meeting

650,000+ views on our website SonomaValley.com each year

i. Member Listings

ii. Member Events

iii. Member Specials/Offers

iv. Advertising opportunities

69,000 email viewers each month

Print materials including: 

i. Visitors Guide (75,000 copies)

ii. Visitor Maps

iii. Hike & Bike Guide

iv. Winery Map

Marketing partners

Visit California

JNS Next Creative

Simpleview

Madden Media

B Public Relations

TripAdvisor

TravelZoo

Social media marketing

77,000 active and engaged audience across key platforms.

Facebook - 44,165 (18% growth in 2017)

Instagram - 29,171 (51% increase in 2017)

 4.4 million impressions

Twitter - 3,643 (24% increase in 2017)

Trip Advisor - 49,000+ reviews

Advertising (2017 impressions) 

Strategic placement of Sonoma Valley branding and messaging 

in a variety of outlets reaching top visitor markets.

Print - 30,555,035

Digitial - 43,539,222

Television - 252,677,000

Radio - 1,287,000

Outdoor - 4,470,000

TOTAL - 352,528,257

Public Relations

Active pitching of your business and hosting journalists  

of travel and trade media from all over the world.

1.8 billion story impressions

Media value: $60 million

Partnerships with destination drivers
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43,000+ visitors to our two visitor centers greeted and assisting them to find their way
6,000 phone inquiries to our visitor center staff and volunteers
Brochure racks at the visitors centers advertising your business
Ability to put event posters in the sidewalk marquee 
I      Sonoma Program with 100,000 stickers given out each year
Enjoy Life Program: ability to promote special offers to locals

Marketing Efforts
Invite to monthly marketing meeting
650,000+ views on our website SonomaValley.com each year
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